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To my amazing blog readers,

Whether you’ve been reading since the beginning or just today, thank you for your dedication, encouragement, and for following along on this journey. You’ve given me a world of support and community I never knew existed.


Foreword

IN 2010, I PITCHED THE IDEA OF A “BLOGGING ETHICS” PANEL TO A POPULAR DESIGN CONFERENCE. When I told some of my friends, who were bloggers like me, they seemed to think I was crazy. “No one will want to hear about that” and “boring!” were common responses. Since I had been blogging for over six years and had learned so much about good (and bad) blogging practices, I wanted to have a serious discussion with members of our blogging community about the ethical issues we faced. My goal was to create an open dialogue where we could learn, improve our relationships with each other, and inspire collaboration. I was nervous about attendance, but a year later at the conference, our room was packed with more than 150 people. I looked at my panel mates, who included Joy Cho, with a huge smile. The ensuing discussion was far from boring, and my fellow bloggers once again surprised and impressed me with their excitement about a subject that allowed us to learn from and grow with each other.

However, this wasn’t always the case. Back in 2004 when I started blogging, the phrase “Wild West” was used to describe our community on a regular basis. Those of us who were blogging about design knew little about what were considered good blogging practices, and tended to have a “fly by the seat of our pants” mentality when it came to content, promotion, and turning our sites into real businesses. I distinctly remember other design bloggers asking me what the “rules” were and thinking, “Wow, I don’t know if there are any.” Thankfully, the blogging community has grown by leaps and  bounds since then, and we’ve started to pay more attention to how we can be a more responsible form of media as well as build successful blogs and relationships with each other.



… while everyone wants to know the secret to blogging success, the common denominator is to have a genuine and passionate voice that readers can connect with.



I never dreamed that I could start a site that would become my full-time job, and I’m so excited to see that being a full-time blogger is now an option for a new generation of writers, artists, and makers. When I started, I was happy just to have a place to share my thoughts, but in today’s blogging world, the sky is the limit. I’ve been overjoyed to watch some of my blogging colleagues go on to open stores, write books, and host television programs based on the success of their Web sites. And while everyone wants to know the secret to blogging success, the common denominator is to have a genuine and passionate voice that readers can connect with.

I’ve been fortunate to call Joy one of my closest blogging friends over the past seven years, and she is in a unique position to share her vast knowledge about blogging. Her blog, Oh Joy!, has been the gold standard for lifestyle bloggers since she first started blogging in 2005. Her commitment to quality over quantity and dedication to maintaining a consistent voice rather than focusing on turning a quick profit has built her a loyal following. Whether you’ve been blogging for years or are just about to hit “Publish” on your first post, you can trust the advice you’ll find in this book.

At its core, blogging is about having a safe place to share your voice and finding a community that cares about and connects with your interests. A handbook like this—full of advice from those who have already navigated the world of blogging—is one of the easiest ways to ensure that you develop and stay true to your core blogging goals and values. I hope that everyone reading this is inspired to speak their mind, join the blogging community, and work together with us to foster an ongoing spirit of excitement, collaboration, and inspiration.

Grace Bonney

DESIGN*SPONGE


Introduction

BACK IN 2001, WHEN A CO-WORKER TOLD ME ABOUT HER BLOG, I HAD NO IDEA WHAT IT WAS OR WHY ANYONE WOULD WANT ONE. Blogging gave me visions of Doogie Howser logging electronic diary entries of his adventures as a teen medical genius. I think a lot of people feel the same way, but I—and much of the world—have certainly come a long way in the past decade.

I have been a blogger since 2005: I was newly engaged, had just moved from New York to Philadelphia, and was looking for a new design job all at the same time. A friend of mine who maintained a blog as a creative outlet from her finance job suggested that I start one to chronicle this very transitional period in my life. At first I brushed it off, but I soon realized that I was in no position not to try it. In retrospect, starting a blog was one of the best decisions I’ve ever made. Although my blog, Oh Joy!, started off in a personal vein and was initially read by only a handful of friends, the site eventually evolved into a design-focused place where I share with tens of thousands of daily readers the projects I’m working on and the things that inspire my work. And I’ve gotten so much in return. My blog attracted buyers to my stationery line, raised my standing in the press (my blog was named one of Time magazine’s top design sites in 2008), helped me to gain more dream clients for my design business, and even gave me the opportunity to write this book.

Even though blogs originated as a cyber version of the traditional personal diary, they have become a cultural force with the capacity to attract customers, create communities, and launch full-fledged careers. Bloggers serve as tour guides of their specific interests, passions, or skills, taking their readers on a journey through images, text, video, and interactive conversation. Through blogs, politicians, celebrities, Fortune 500 companies, and regular folks (like you and me) have an interactive platform to connect with fans, customers, and anyone who wants a deeper look into what inspires them. Thanks to how easy it is to start a blog, you can share your point of view with the potentially millions of Internet users out there craving inspiration, entertainment, or engagement with others. Whatever your talent, voice, or perspective is, a blog can offer you a sounding board: an instant audience that can give you feedback, advice, or support on your topic of choice. Success won’t happen overnight. But if you dedicate your time and creativity to your blog, I guarantee that it will give you a sense of community you’ve never known before.

I clearly believe in the power of blogs. And since you’re holding this book, you probably think there’s something to them, too. This book may inspire you to launch your own blog or take an existing one to the next level. I wish I had a book like this when I started my blog. So here I’ve pulled together all the lessons I’ve learned, including those I discovered through my own blog and business, those I obtained by meeting fellow bloggers, and those I gleaned by following hundreds of other blogs along the way.

In Blog, Inc. I’ll break down what makes a blog successful; how to create unique content, attract readers, and monetize; and show you how to blog to your best potential. I’ve also included interviews with fifteen bloggers (and a few businesses that work regularly with bloggers) whose focus ranges from fashion and cooking to weddings to art and design. Some blog as a hobby in addition to their 9-to-5 jobs, some juggle blogging with full-time parenting, some use blogs to market their business, and others consider themselves professional full-time bloggers. One thing that all the bloggers profiled here have in common: blogging has changed their lives.

The value of the creative outlet, community, career opportunities, and friendships my blog has brought me over the years is immeasurable. My blog took me on a path I never knew existed. I never actually ended up taking a design job I so actively sought at the time. The enthusiastic response to my design work from readers, and the clients that found me through my blog, motivated me to launch my own freelance design business, which eventually led to my developing a product line, writing and blogging for other publications, becoming an author, and consulting for other small creative businesses.

So whether you’d like to start a blog as a creative endeavor or to help market your business, share your talents, or connect with others, there’s no reason not to start a blog today. It’s time to put yourself out there, because you never know what amazing things will come your way.


CHAPTER 01

{ INTRODUCTION to BLOGGING }

[image: opener]

Whenever I talk to friends or clients who are struggling to figure out the next phase of their life or career, I always encourage them to start a blog. Maybe you’re burnt out from your tedious 40-hour workweek and want to pursue your hobby of baking miniature pies full time. Or maybe you’re a filmmaker and want to start offering tutorials on how the average person can create short films. A blog can be whatever you want it to be—a diary, a visual essay, an editorial space, a place for discussion and debate, or a scrapbook of inspiration. More than anything, a blog is a great way to get your ideas out into the world and see what people have to say in response. You could receive the feedback and kick in the pants you need to launch your new pie company or begin teaching film classes at your local college. In this chapter, I’ll explain why you should blog, the types of blogs you could potentially have, and—the best part—how to get it all started.

BLOG Basics

A truncation of the term Web log, a blog is an interactive Web site that delivers regular content to its readers. Whether it’s run by one person or multiple people, a blog is essentially a dynamic and ever-changing Web site that grows with every entry, or “post,” that’s created. Blogs are typically formatted like a newsfeed: the newest content appears at the top of the site, with the older posts descending below in reverse chronological order. The word blog has been adapted in other ways. It is used not only to describe a type of site, but also the people who contribute to it (“Holy smokes—there’s that fashion blogger I love”), the world pertaining to it (“I’m reading this awesome book that’s giving me a crash course on the blogosphere”), and the process of doing it (“I’ll be there in a minute; I’m blogging right now”).



Blogging gives you a way to continually grab readers’ attention with new posts and fresh doses of information.



Blogging gives you a way to continually grab readers’ attention with new posts and fresh doses of information. Unlike a book or print magazine, which gives consumers information in a single serving, a blog offers readers ongoing free content. They can read your posts whenever they want. Thanks to how quickly material can be posted, blogs often publish breaking news before traditional print and television media. Fashion blogs can post a designer’s new fall collection as soon as photos are released, whereas a magazine will need to wait until the next issue goes to print. Many news and celebrity gossip stories show up on blogs before they are filmed and broadcast on live TV.

In an increasingly wired society, more and more of the mainstream population are browsing the Internet every day and spending at least part of that time reading blogs. What does that mean for you? It means that your possible audience is pretty big—including the billions of people in the world who currently use the Internet.

WHY Blog?

With literally hundreds of millions of public blogs in existence, you may be asking yourself, “Why should I add one more?” Because you have something unique to say, too! Someone out there is interested in your home renovation project because they’re also working on their home, or is so touched by the crafts you’re making to raise funds for your favorite charity that it inspires them to help others as well. Below are some of the main reasons to blog and how it can enrich your life, both personally and professionally.

No 1 Passion

Maybe you’re a nut for interior design and find yourself constantly rearranging your living room furniture. Or you love planning parties and are always looking for new ways to wow the guests at your next bash. Whatever your hobby or passion, blogging offers you a place to record your finds and ideas and share them with future Martha Stewarts and Candice Olsons.

No 2 Community

Whether you’re launching a new bakery or have just become a new mom, blogging can capture the attention of the community of people who share your interests, can offer you feedback, and become the friends you never knew you could have. Readers may also find your life story encouraging and inspiring as they go through the same joys or challenges in their own lives.

No 3 Marketing

Online marketing is essential for every business today, and blogging is one of the best ways to give current and potential customers a peek into what makes your business tick. Not only will customers love giving suggestions regarding your bookstore’s next author of the month, but they tend to be more loyal when they feel like they’re getting access to the brain behind the business.

4 Share Talents

Wedding photographer, carpenter, Pilates instructor—whatever your skills may be, if you blog to showcase your best work, it’s likely that more clients will come your way. Remember, any reader is a potential client or customer!

No 5 Income

While success may not come overnight, blogging has the potential to be a moneymaking venture. There are bloggers, including the ones profiled in this book, who make part or all of their income through their blog. With lots of hard work, patience, a unique point of view, and a go-getter attitude, you could be one of them, too. But be warned: profit should not be your main motivation for blogging. Your love for a particular topic and passion for sharing it with others will naturally produce a more interesting site. And that will, in turn, offer the potential for it to be a sustainable venture on its own.
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INTERVIEW
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Joel Henriques

MADE BY JOEL

PORTLAND, OR

A PAINTER AND MUSICIAN, Joel Henriques was waiting tables and bartending at Portland restaurants to supplement his and his wife’s income. When their twins (a boy and girl) were born, he quit his restaurant duties and found he had less time to pursue his musical and artistic hobbies once he transitioned into full-time dad mode. Yet he became increasingly fascinated with watching his kids play. Despite the fancy wooden teething rings and toys that he and his wife had purchased, the babies were surprisingly drawn to their drool bibs. Their love of the texture and material in these simple objects inspired Joel to start making his own toys for them. These toys, including modern stuffed animals and a wooden elephant puzzle, sparked the interest of his art buyers and family members, so he began a blog, Made by Joel, to keep track of his creations. Made by Joel includes craft projects that parents, educators, and children can make, encouraging creativity and play and inspiring families to spend more quality time together. Joel has since collaborated with Disney, published a book based on his blog, and entered into a toy licensing partnership.

[image: image]  Who reads your blog, and why do you think they enjoy it?

I have a lot of parents, caregivers, teachers, and libraries that want to find something fun to do with their kids or the kids they teach. My readers are worldwide, from parents in the United States to preschool teachers in France. People love that the projects are modern and kid-friendly yet very easy for an adult without any craft skills to do with the children.

Another type of reader I didn’t expect, but am thrilled to have, includes charity organizations, which ask if they can use my stuffed toy patterns to make toys and donate to children in need. Also, I always grant permission to use our projects as a learning aid. I want to make it easy for people or schools to find simple ways to enrich their children’s art education. I’m able to provide a lot of free resources—making it easier for people to find creative projects, thereby filling the need for art that isn’t supported in all schools. I have such a loyal following because of this, and I think people see that I’m not in it just for the money, but that I truly love helping kids foster their creativity.

[image: image]  What types of projects do you feature?

A lot of the projects I feature are based on things I think my kids will like or things that they thought of and I expanded on. For example, one day they were in the yard playing with flowers, and my son stacked a bunch of azaleas together in such a way that it looked like a flamenco dress. So we put it on a stand and turned it into a doll. I turned that into a project on my blog, which readers loved because they could easily duplicate it with materials they had at home or in their backyard. I always think about how I can make it easy for others to create the projects, too. Once I realized that I could upload higher-resolution pieces, like PDF templates, that opened up a whole other world of sharing, including coloring sheets and play sets. In addition to the projects, I also feature kids’ music, other artists, the charities that are using our kits to help others, and moments from our lives with our kids. In the end, all the content is centered on the art and giving kids projects to play with.

[image: image]  What types of projects or opportunities have come from your blog?

My blog got its first big boost in traffic after BloesemKids posted about me. She has this “Mommy Stories” column, and I was the first daddy story featured in it. After that, I started getting more traffic and was approached by companies to work on projects together. I had said in an interview that someday I’d like to make my own book about crafts with simple, modern designs, and a couple of weeks later, I got approached by Shambala Books (distributed by Random House) to see if I’d want to publish my book with them. I wrote the book Made to Play! over the course of six months, and it was released in 2011. I now produce my elephant puzzle and other wooden toys with a company in London that approached me with the idea of licensing my toys under the Made by Joel brand. Finally, I’ve created a bunch of craft projects for various magazines in Europe, for Cheerios, and for Disney’s FamilyFun magazine and have started a company to produce some of my own toys. I also got to fly to New York to be a guest on The Martha Stewart Show, which was an amazing experience.

[image: image]  Do you use any other social media tools to interact with your readers?

Yes, I have a lot of community interaction and feedback on my Facebook fan page. I think of the Web site as the “glossy magazine” and Facebook as a more personal part of the site. There’s quite an active community there. I ask questions like “What do your kids like to play with in the backyard?” and I learn a lot from readers’ suggestions. Not only are they giving me great ideas for other activities with kids, but they are also giving me feedback on the projects I provide and how they’ve changed them to suit their needs. It’s like having a virtual playdate!

[image: image]  Do you have any concerns about featuring your kids on your blog?

Everyone in my family is really into art and really excited about the growth of the blog. My wife and I never had any concerns about featuring our kids, but we’ll have certain limitations, like we don’t use their names very often, or we don’t put them in some of the YouTube videos I’ll make. We do what feels comfortable.

[image: image]  How has your role as a daddy blogger helped encourage other dads to play a more active part in their children’s learning and play?

I get a lot of e-mails from other dads who are happy to have found my site and enjoy the types of projects I provide. But most of my e-mails are from moms, who tell me about the projects their husbands did and how they are using my ideas to play with their kids more. Even if the projects aren’t things they’ve done before, they are easy to do. Also, the projects I devise are a bit on the masculine side for the crafting world, in that they might require parents to break out their tool kit or use wire or wood, which are materials that dads usually like. It’s fun to hear how everyone in the family bonds over the creation of these toys and projects. It’s really fun to have a job that involves my kids and my family. I feel really lucky to be doing this as my job.



TYPES of BLOGS

You’ve got the itch to start a blog, so now it’s time to figure out where yours will find its home in the blogosphere. There is no wrong way to go about it, but it helps to start with a certain focus on what you’ll be sharing with the world. What are your interests and passions, and what topics seem like the most fun for you to share with others? What’s something you’ve always been interested in but haven’t had the chance to tackle yet? Is there a topic you love but have a hard time finding content about online? Blogs can be just one kind or incorporate different types, here’s a look at five main variations of blogs you could establish.

PERSONAL

Maybe you’ve just changed jobs, had a new baby, or are embarking on a year-long trip around the world. A personal blog can highlight whatever aspect of your life you choose to share with others. You could document a big life change or focus on the joys of the everyday as a way to keep friends and family, near and far, abreast of personal happenings. Whatever your reason for starting one, a personal blog can be a great way to record your life’s journey with words and photos. It can be so rewarding to look back on your growing baby bump or the miles you logged training for a marathon and see how much you’ve changed or accomplished since you started. While you may hesitate at the idea of allowing just anyone to get a glimpse into your personal life, many find that the community of support and interaction they build with others makes it very worthwhile. If it makes you more at ease, you can always password-protect your blog in the beginning, until you feel more comfortable letting it be a public place for all to see.



Whatever your reason for starting one, a personal blog can be a great way to record your life’s journey with words and photos.



TOPICAL

A topical blog showcases your interests, passions, and hobbies. And keep in mind that you don’t have to choose just one topic. If you’re interested in both gardening and cooking, you could have a blog that chronicles both interests independently, but also consider creating posts that merge them together. For example, you could post a recipe with images of a dish prepared with veggies picked straight from your backyard garden. A blog that focuses on your passions is likely to attract readers who have similar interests and hobbies, and help you connect with others as well. Many times we say we’ll embark on a new hobby or make time for a new creative outlet that we’ve always dreamed of diving into, but then other parts of our lives take over and those aspirations get put on the back burner. A blog gives you a perfect excuse to not only immerse yourself in this always-talked-about pursuit, but pushes you to stay on top of it once you’re giving updates for anyone to read. It makes you accountable and encourages you to keep those ideas flowing once readers look forward to reading your posts and inspirations.

TALENT

Let’s say you’re a budding watercolor artist or a hairstylist. A blog can serve as an up-to-the-minute portfolio of your recent personal and professional work. Maybe you’ve been working on a drawing a day, or you recently helped style coifs for a catalog shoot. Even if you’re an emerging artist who hasn’t found your specific style yet, a blog can serve as a virtual sketchbook, allowing you to practice your photography or mixed-media sculptures and post them for others to see and offer feedback. Keeping a blog that showcases your work not only helps you to connect with other talented folks in your field, but also can be a great marketing tool to reach potential customers and clients.

BEHIND-THE-SCENES NEWS

These days, some of the most successful businesses are those that know how to interact with their customers on a more personal level. Especially since so many companies exist virtually these days, a blog can help a business, big or small, interact with customers from all over the world. A stay-at-home  mom from Indiana can give her Etsy store customers in other cities shop updates and a glimpse into her process for making organic soaps. For the same reasons that documentary TV shows or movies pull you in, consumers love having a sense of involvement or getting a behind-the-scenes picture of their favorite personalities and brands. Maybe you’re getting ready to open the doors to the flower shop of your dreams, or you’ve been running your family’s thirty-year-old furniture business, and it needs a fresh boost.

COMMUNITY/COLLABORATIVE

If you have friends or colleagues who share similar interests, hobbies, or skills, why not join forces and create something together? You and a long-distance friend can track your foodie adventures in two different cities, or you and some fellow alumni can collaborate on a blog that tracks your post-graduate paths. In a collaborative blog, two or more people contribute to the content of a site. It’s a great way to get different perspectives on a topic and offer more content than you could otherwise create on your own—this is ideal if the thought of maintaining a blog seems daunting. Just keep in mind that the responsibilities here should also be shared. It helps to plan ahead of time who will post on what days and how often, as well as decide whose role it will be to review comments or respond to reader e-mails.

While these are the main types of blogs, you don’t have to choose just one. A good thing about blogging is that it’s an ever-changing format that can evolve with you as you grow. For example, you can decide as you go to blend a bit of your personal life with details on your craft ideas and projects. Many blogs these days include a combination of things—like one’s talent and personal life—so as long as your point of view stays consistent, readers often enjoy the mix.

ANATOMY of a BLOG

Blogs can range from the super-basic to the complex, but at the heart of every blog are certain universal functions and features. The chapters to come will delve into these topics in more detail, but to get you up to speed on the lingo, here’s a look at the most common elements of a blog.

URL (uniform resource locator). The specific address on the Internet that readers will type to find your daily musings.

Banner. Like the cover of a magazine, your banner is the first thing readers will see when visiting your blog. A well-considered header is a blog must. Be sure it grabs a reader’s attention and includes your blog’s name as well as some graphics or imagery that hint at your blog’s content. If you’re going to spend any money at all on your blog, this might be the place to do it.

Title. Short and sweet, witty, poignant, or funny, the title of a post gives readers an introduction to what they’ll be seeing or reading in your blog.

Post. The meat of your site will be the entries, or posts, you generate, preferably on a regular basis. This is where you’ll tell a story through images, text, video, or a combination of these elements.

Post Date. This tells a reader the date and time of a post as a reference for when the information was posted.

Permalink. This is the unique URL of a blog post. This address is helpful when you want to link back to an old post that’s no longer on your front page, or if other bloggers want to reference one of your posts.

Hyperlink. Usually appearing in a different color or as underlined text, a hyperlink indicates to readers that the text can be clicked on and will take them to another Web page. You’ll use hyperlinks when you want to credit an image source, tell readers where to buy something you blogged about, link to a post that you love on another blog, or reference a past post in your own archive.

Comments. Comments on your blog let you interact with your readers and give you insight into which content your readers enjoy the most, or least.

Trackback. A trackback shows you when another blogger loves your content enough to link to your post on his or her blog. So if you enable trackbacks, your blog will list all the other places where one of your posts is being reposted or mentioned.

Categories. Like file folders, categories allow you to file a post in a particular section in case readers want to see every post related to a topic you cover. As you generate new posts, you can place each into a category (e.g., “Things for My Home” or “Kitchen Tools”).

Tags. Tags serve as complements to categories and refine them further. In addition to placing a post in a general category, you can tag it using specific keywords. For example, if you have a category about interiors, you can tag a post with the keywords bedroom or wallpaper to more clearly define the various topics in that post. Or if you have a chocolate category on your blog, tags may include truffles, cupcakes, or frosting to narrow the type of chocolate even further.

Archives. The archives are a log of all your posts and are usually organized by month, listed from the current month backward.

RSS Feed. RSS, or really simple syndication, allows readers to subscribe to all the blogs they like and view them in one place without having to visit each site independently or directly. Many Web browsers offer a way to subscribe to blog feeds, or you can provide a link to your site’s RSS so that readers can subscribe to your feed. Depending on your reader’s subscription method, your blog feed may show up in their Internet browser, e-mail inbox, or a specified reader account, like Google Reader.

Blogroll. Usually placed in the side column of your blog, a blogroll is a list of the blogs that you enjoy and recommend, allowing you to show support for other bloggers.

Widgets. A widget is an application that can be installed in your blog to enhance it, like a search box field or a box that shows your Twitter feed. Widgets should be installed only if they are helpful to your site or relevant to your content, as they take up space and increase load time.

Sponsor Ads. When your readership is large enough to be enticing to potential advertisers, you may choose to offer sponsor ads. Usually consisting of still jpegs or animated gifs, these ads can be in a range of sizes and can appear either in your side column, in between posts, or at the header or footer of your blog.




INTERVIEW
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Lauren Willhite

COLOR COLLECTIVE

PORTLAND, OR

ONE DAY, while designing textile patterns for a client, freelance graphic designer Lauren Willhite found herself unmotivated and uninspired. She needed to come up with interesting color combinations for the project but could not find reliable color resources online. So she started her blog, Color Collective, in 2010 as an inspirational tool for herself, hoping that other designers would find the blog useful as well. Along with posting various images from the Internet that inspire her, Lauren pulls five colors from each image and joins them together as swatches to show the color palette. Now, creatives of all kinds—even design heavyweights like handbag designer Rebecca Minkoff and J.Crew creative director Jenna Lyons—use her blog for color inspiration when dreaming up new projects and collections.

[image: image]  What types of images do you post and pull color inspiration from?

I pull any image that inspires me, including ones based on art and design, interiors, and fashion images. I studied photography in high school before majoring in graphic design in college, so it’s important to me that all of the images are beautifully photographed.

[image: image]  How do readers use your color combinations for their work or as inspiration?

Many quilters and knitters have e-mailed me, saying that they print out my posts and take them to the fabric or yarn store when picking out their materials. I have also received e-mails from brides-to-be who are picking out wedding colors. Interior designers, surface designers, graphic designers, and clothing designers have expressed appreciation for Color Collective, as they use the palettes in their own design work. I am humbled to have been told by Rebecca Minkoff and Jenna Lyons personally that they use my blog for color inspiration! One benefit of having a color blog is that it is not confined to one specific area—color palettes are used in so many different fields. I also started a Color Collective Flickr group so that people could show their own creations that were inspired by my posts.

[image: image]  As a newbie, how did you become more active in the blog community?

I sent out personalized e-mails to my favorite bloggers to let them know about my blog in case they had any interest in checking it out. I also left a lot of comments on other people’s blogs hoping that people would track back to mine. Becoming an intern for Chelsea Fuss’s blog Frolic! was extremely helpful, too. I started interning with Chelsea in March 2010, just a few months after starting Color Collective. I helped her out in many areas, from researching and coming up with new blog posts to prop shopping and lending an extra hand styling photo shoots. In return, Chelsea was willing to meet with me weekly to discuss and answer any questions I had about blogging. Chelsea got me started on Twitter and Facebook and gave me tips on how to broaden my circle of blogging friends and join other social networks. I would have had no idea about how to start asking for sponsors without Chelsea’s help! I also noticed that my eye for curating images online became stronger after the three-month internship. Chelsea has a beautiful sense of style, and I found that I became more selective about what I posted on my own blog.

[image: image]  When did you start getting sponsors, and how did you go about starting your ad program?

I started my sponsor program about seven months after I began the blog. At the time I was getting around 600 visitors per day. I created a sponsor information sheet that has my stats, press, and rates, and just tried to spread the word through Twitter, Facebook, and, of course, the blog itself. I used to wait for people to approach me about becoming a sponsor, but every now and then when I see a shop or blog that I think would be a great fit for Color Collective, I will send them an e-mail with my sponsor information sheet.

[image: image]  Have any special opportunities come from starting your blog?

Jen Ford, fashion news director at Lucky magazine, sent me an e-mail about eight months after I started Color Collective. She said that the Lucky office was impressed with my blog, and after an office vote, they wanted to feature my idea in the magazine! In Lucky’s February 2011 issue, Color Collective was mentioned in the Editor’s Notes. Then, in the following four issues (March through June), I chose a piece of artwork and pulled a color palette made up of five colors from each image. The Lucky team would then find a shoppable outfit to match the style and colors of the artwork. I worked together with the editors to come up with a paragraph to complete each page. In February 2011, I was honored to join the Lucky FABB [Fashion and Beauty Blogger] Conference in New York City. I had the chance to meet fellow fashion and beauty bloggers, and I learned so much about social networking and blogging from speakers such as Rich Tong, Tumblr’s fashion director; Tory Burch, a fashion designer; and Joan Rivers, the comedian.

[image: image]  What types of collaborations have you had with other blogs?

Starting Color Collective opened up opportunities to collaborate with other bloggers. Design*Sponge has always been a favorite, so I was delighted when Grace Bonney asked me to do a week of guest posts in June 2010. For the posts, I found images of interiors that inspired me and pulled color palettes accompanied by paint names and Pantone numbers. After the series, Grace asked me to become a regular contributor with my own weekly column. The column is called “Make It Yours”: I pick out my favorite, colorful interiors from her “Sneak Peek” archives, pull color palettes from two different rooms, find paint names and Pantone numbers to match the colors, and then create a collage of five or six products that have a similar style to the rooms.

I also contribute to another of my daily reads, Design for Mankind, as a weekly contributor. The column is called “Color Mankind”: I pick an image that fits the Design for Mankind aesthetic and create a color palette to go with the image. I feel very lucky to have a chance to work with these bloggers I admire.




CHAPTER No 02

{ FINDING YOUR VOICE and NICHE }

[image: opener]

There’s always room for something new and exciting in the blogosphere, so what will you add to the dialogue? The possibilities are endless. That itch to start something new or share your perspective is often the driving force behind any blogger’s place on the Web. But how do you make your blog sound, feel, and look like an extension of yourself? Many successful bloggers find that developing a vision and voice that they can stay true to and that makes them stand out keeps their readers coming back for more. In this chapter, I’ll help you find your blog’s personality, come up with a distinctive name, hone your writing style, and figure out just how to produce content for your blog that’s uniquely you.

YOUR BLOG’S PERSONALITY and NICHE

When readers come to your blog, they should immediately get a sense of your personality and niche. Do you want something quirky, funny, poetic, or serious? Even if you have no intention of ever earning income off of this site (or especially if you plan to), from Day One you’ll want to give some thought to what will make your blog special.

The motivation for starting your blog may stem from admiring blogs that you can’t get enough of. Maybe you think, “Oh, I’d love to have a site just like theirs!” or “That’s the kind of thing I want to blog about!” It’s great to look at other blogs you enjoy for inspiration, but remember that you need to bring your own unique spin to your blog. When figuring out what the content of your site should be and how you could convey information in your own unique way, it’s helpful to ask yourself the following questions:



It’s great to look at other blogs you enjoy for inspiration, but remember that you need to bring your own unique spin to your blog.



Why are you blogging? Is it a hobby or personal outlet? A marketing tool for your business? Something you see as a potential career? Knowing the purpose of your blog will help you to steer your tone and focus toward your goal—whether it’s connecting with other artisanal cheese enthusiasts, reaching customers who love your handmade quilts, or interacting with other stay-at-home moms.

Who is your target audience? Are they mostly female or male? What age range do they fall into? Are they city dwellers or country folks? Do they live abroad? Your audience may end up being different from who you imagine them to be now, but it’s a good idea to target the type of person who would be interested in the topics you’re planning to cover. If you’re a typographer  and want to reach others in the graphic design community (or potential clients) with your found-type blog, your images and tone should be very visual and graphic, and you should post a variety of images to inspire others with the typography that you both create and find.

What blogs have content similar to yours? After you come up with some ideas about what you’ll blog about, it’s helpful to check to see what blogs out there already have similar content. That way you can avoid an over-saturated category or see what’s missing from the existing perspectives to make sure that yours fills a void or offers a new take on your subject. For example, among the many female-focused wedding blogs out there, the Well Groomed blog is a place where men’s style meets matrimony to give grooms a site to seek ideas for groomsmen gifts as well as outfits for their big day.

Why should someone read your blog? What makes it unique? The best blogs are ones that add their own unique twist or style to a topic. What ideas do you have that will make yours different? Do you end every post with a haiku, or are all your images purposely black-and-white? A street-style blog may not be totally new these days, but if you include stylish locals seen with their adorable (and equally fashionable) pooches, it just may be a fun spin on street style that’s unique to you and your love of animals and fashion trends.

[image: image]

YOUR Blog’s AESTHETIC

Regardless of whether your blog chronicles what you ate for breakfast, the newest indie filmmaker, or your favorite interiors, you must establish a consistent look and tone throughout the blog that makes it stylistically feel like you—the font and type styles used, colorways, and types of imagery. Erica Domesek’s chic craft blog, P.S. – I Made This…, gives first-time readers a clue to its crafty yet glam nature with its handwritten header and step-by-step layouts that look like pages pulled from an inspirational sketchbook. To help figure out the look of your blog, start by collecting images and text from magazines and the Internet that inspire you, and ties to the content you plan to post. Put all of these elements together in a “mood board” by taping them on a wall or pinning them to a bulletin board. When you take a step back and look at the collection of references you’ve put together, you’ll start to see what your aesthetic really is. You may even notice some outliers that don’t fit with the dominant style you’ve pulled together. This is when you’ll learn to start editing your vision to make it more focused. All of these components brought together will create a visual guide for you to take your cue from as you move forward with your blog’s aesthetic.



… you must establish a consistent look and tone throughout the blog that makes it stylistically feel like you …
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Jay B Sauceda

PUBLIC SCHOOL

AUSTIN, TX

WHEN YOU ENVISION A GROUP of guys gathered together under one roof, a college frat house might come to mind. In contrast, the guys of Public School (Casey Dunn, Cody Haltom, Jay B Sauceda, Justin Cox, Matthew Genitempo, Shaun Lind, and Will Bryant) are a collective of photographers, illustrators, and designers who work together in one space and run one pretty cool blog. Before the collective, they were working individually at home or bouncing around coffee shops. Through their mutual friendships, the group manifested with a joint vision to create great work both individually and collaboratively under the Public School brand. They all contribute to the Public School blog, which serves to highlight their work, while sharing things they find interesting in art, design, science, technology, or music. Through their joint work and blog, these non-frat boys show how they believe in the value of working together to create something stronger and more diverse than they otherwise could separately on their own.

[image: image]  What made you decide to start a collaborative blog?

Cody and I had kicked around the idea of starting a blog because we noticed a lot of design- and art-oriented Web sites were showing other people’s work, not just their own. We found that when reading blogs, people respond to your taste in addition to the work you can produce. We wanted people to come to our site because they like our content, and then maybe they’d learn about our own work, too. So we decided collectively to start our group blog, and created the name, Public School, with the idea of sharing lots of different ideas, and then named our shared studio and collective space after it.

[image: image]  How did you decide on the type of content for the blog?

When we started it in 2008, everyone had varying tastes based on what their professions were. I tend to read more tech, science, furniture, and lifestyle blogs, whereas Cody, in comparison, is more into pop culture and design. I’m not great at finding highbrow art, whereas Will is really good at that. Initially, we didn’t blog as much because we were trying to be solely focused on art and design topics and found that it was hard to blog only on those topics. Then we decided to open it up to a more lifestyle-based blog with a heavy art and design focus, because it made it easier for all seven of us to contribute.

[image: image]  How do you decide how often to post, and what gets posted? Is there a set schedule or plan?

At this point, we’ve figured out what our varying tastes are and what types of things each of us will post. We don’t edit each other, because our readership is into the different things that each of us like. We like that it’s a mix of things from all of us. It’s cool for me to read our blog, too, since I’m interested to see what will be blogged about by the other guys, and I don’t always know what’s going to show up.

As for a schedule, we’ve grown into the habit of blogging less in the summer because traffic is usually lower due to readers being on vacation more. But in the fall or spring, we’ll post about four or five times a day. We don’t require everyone to post a certain amount, because it’s easier for some of us to blog, and there are some who are more interested in it. Will and I try and make it a point to post once or twice a day; we’re the most consistent. Because we’re all blogging while also trying to do our client work, everyone picks up the slack when one person is busy and can’t blog as much during that time.

[image: image]  What’s the best part of having a collaborative blog?

I think it serves the purpose that we intended in that it’s gotten our name out there more than we could have done individually. When you work for yourself, you have to be all over the place all at once to get your work noticed. Our work propagates pretty easily and gets spread around through our blog. It drives me to create more work, and I look forward to posting when I know our readers will be interested in it. The whole idea of Public School was that it wasn’t going to be about one type of work or attract one type of reader or client. I like that we attract a variety of aesthetics and readers through our varied members’ interests.

[image: image]  How has your blog helped to increase awareness about the creative community in Austin?

Even though the Austin scene is still relatively small compared to bigger cities in the country, our blog has served to show that there are world-class photographers, illustrators, and all kinds of artists here. We’re all proud to be living here and glad that we don’t have to live in a major West Coast or East Coast city to do what we do. That’s the beauty of the Internet—the ability to create your world and show your work in front of thousands of people and create conversations with people from all over.




PARTNERS IN CRIME

You might be surprised to find that behind many a blogger there’s a significant other or supportive family member in the background, helping to make the blog bigger, better, and more dynamic. You can’t do everything, so if someone near and dear to you has a special skill or talent, why not call upon them to help you out with your newfound hobby? Kirsten Grove seeks her cousin Evan Earwicker’s technical and programming skills to make her popular Simply Grove blog more functional as her site grows. Emily Schuman from Cupcakes and Cashmere would be without a photographer to capture her daily clothing ensembles if it weren’t for her husband, Geoffrey, who’s learned to use a digital SLR to help record his wife’s virtual chronicles. So if your loved one’s got the magic touch with a camera or a technical mind that just doesn’t come naturally to you, see if they’ll contribute their talents to help you build the blog of your dreams.



NAMING Your BLOG

Like the title of a movie or book, the name of your blog sets the tone of it and should give readers an idea of what they are about to see. Choosing a name for your blog may seem overwhelming at first—and indeed, it’s a crucial step, as you can’t start a blog or reserve a domain name until you find that special moniker. The sooner you come up with a name, the sooner you can start blogging, and that’s where all the fun begins! It can be tempting to start a blog on a whim, but don’t hastily start posting under the first name that occurs to you. A little foresight—and some significant soul searching—will pay off in the end.

While your blog name doesn’t need to clearly spell out your blog’s content, it’s often helpful if the name hints at your topic of choice. The blog Bakerella immediately tells readers that sweet baked goods are sure to be involved, while Lovely Package offers a fun play on words and alludes to the site’s focus on packaging design. If you haven’t settled on a specific topic yet or you want your blog to encompass a few of your different interests, a play on words can be a good way to tell a bit about your blog without getting too literal or serious. Joanna Goddard’s A Cup of Jo hints at her first name while also referencing that, like coffee, people might like to enjoy her site as a morning ritual. And Scanwiches merges two words together to indicate a blog that features cross sections of scanned sandwiches.



While your blog name doesn’t need to clearly spell out your blog’s content, it’s often helpful if the name hints at your topic of choice.



You’ll also want to think about the potential growth of your blog. While you may be really into French cheeses now and want to have a blog name that reflects that love, could you see the potential to eventually expand into taste testing and blogging about other types of French foods? If so, then “The French Market” may be a little more encompassing of future topics than “Ma Vie en Fromage.”

[image: image]

Simple names are great as long as they feel special as well. As much as your blog will certainly be cool, naming it “The Cool Blog” may make it hard to find when readers conduct an Internet search for your site. Think of ways you can make the name more specific, or better yet, turn that generic noun or adjective into a different or non-existent version of a word, like the men’s gadget blog The Awesomer. Also, blog names that have the potential to work themselves into recurring post titles can be fun, too. For example, the blog You Are My Fave includes the words are my fave in all its post titles, like “Rainbow Pops Are My Fave” and “Summer Watercolors Are My Fave.”

When coming up with a blog name that includes uncommon words or word combinations, it helps to do the “friend test.” Show friends the name you’re pondering and see if they can pronounce it and remember how to spell it the next day. The same is true for lengthy names. Plus, nobody wants to type in a twenty-letter-long URL, so keep that in mind when something like “The Girl with the Green Rubber Boots and Yellow Hat” springs to mind as a potential name. Also, when using a social networking tool like Twitter, a drawn-out twitter handle based on your blog name may get in the way of what followers can say to you or about your blog, since Twitter only allows 140 characters for communicating a message. Because “word of mouse” is one of the best ways to grow your readership, an easy-to-remember name can help a reader remember your blog, making it easier for them to spread the word.

Since blog names are viewed as URLs, do one more test and take a look at the name when it’s typed into a Web browser. All of a sudden the lack of spacing may make it much harder to figure out, or it could be read as something else completely. The blog “Fun Dynasty” may be read as “Fundy Nasty” when typed into a browser with no spacing. While that play on words may be part of your shtick, it’s something worth testing out in case it’s not.

Once you’ve settled on a name or have a list of your top five, search for these names on the Internet and make sure they’re not already being used by someone else. Also, check the U.S. Patent and Trademark Office’s Web site for any conflicts (see Resources). Be sure to steer clear of any names that belong to a company to avoid being slapped with a cease-and-desist order down the road and being forced to change your blog’s name and URL after you’ve established a steady following. If the name is already being used by another business, pick something else. The same is true for a name that’s really similar to an existing blog. If “The Crafty Girl” is already taken, making it “The Crafty Girl’s Guide” is still too similar. It would be best to come up with an alternative name that won’t raise any question of who is who. While the blogger may not have officially trademarked their name, it’s better to be safe and avoid any brand confusion or conflict later on.


TAKING CARE OF BUSINESS

If you’re creating a blog as an extension of your existing company, you’ll want to capitalize on any brand recognition your business already has by keeping your blog name, voice, and look consistent. Sometimes, business owners see their blog as a chance to create something new. Stay consistent with the brand you’ve already built; otherwise a new name or look could alienate your current customers if it isn’t obvious that the blog belongs to you. For example, if you own a gardening shop called “Green Thumb,” the blog can simply be called “Green Thumb,” too, or an offshoot like “Chronicles of the Green Thumb.” Keep the logo and aesthetic similar so that your current and future customers understand that the blog is an extension of your shop and not a brand-new business altogether.
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Joelle Hoverson

THE PURL BEE

NEW YORK, NY

A FORMER EDITOR at Martha Stewart Living Omnimedia and a freelance stylist, Joelle Hoverson had been a longtime knitter over the years. Her side hobby eventually spiraled into a full-on obsession, compelling Joelle to open a knitting shop in her favorite New York neighborhood, SoHo, in 2002. Joelle was later joined at Purl Soho by her two partners, Jennifer Hoverson Jahnke (in 2003) and Page Marchese Norman (in 2008). Purl Soho started as a modest 400-square-foot shop and eventually moved to a larger location, encompassing sewing and fabric supplies in addition to knitting materials. As their shop expanded, the women found they wanted to interact with their online customers more, to offer support and tips on the various projects their clients needed help with. So they started their blog, The Purl Bee, in 2006 to foster a conversation around craft projects and to serve as a virtual community for those who didn’t have physical access to their store. Joelle admits that the blog is one of her favorite parts of the business—she loves the community it’s created and the stories they are able to share through their DIY projects and posts.

[image: image]  Why did you decide to start your blog, The Purl Bee, as an extension of your shop?

In 2006, we expanded from our tiny 400 square feet by renting another store down the street to hold fabric. We named it Purl Patchwork. At the time, I had heard about blogs—and had noticed that the whole craft blog world was such a vibrant community—but I wasn’t savvy about them. In 2003, we launched our online store, PurlSoho.com. However, one of the things that frustrated me was that we weren’t going to be able to talk to our customers online the way we do when they come into our physical store. We wanted to be able to offer suggestions, give tips, and help our online customers with their projects. So we thought that a blog would be a great way to talk to  them. The Purl Bee has ended up being an incredible force for our company and one of my favorite parts of the business. Now, we post at least twice a week and coordinate one of the posts with our Sunday night newsletter so that we always have a new project up on the blog when the e-mail newsletter goes out.

[image: image]  You create beautiful DIY sewing and craft projects on your blog. How do you come up with the projects you feature?

We make projects specifically for the blog. In addition to Page and me, we have a staff of three people at Purl Soho who also work on the blog and have their own columns. We hold weekly meetings to discuss our ideas about what we want to make. Typically everyone has their own area of expertise—one person does knitting and crochet, another person does the sewing, etc. Once we decide that something is a good fit, someone will take on the project. We’re always trying to teach something to our customers. And when we can, we like to inspire them with something we have in the store—like a new tool or a material we just love. On average, it takes about six weeks from the time a concept is presented as an idea in our weekly meeting to the time it’s finished and posted.

[image: image]  How do you weave products from the shop into those projects? Do you find that readers respond more to certain types of projects than others?

One of our most popular posts was a really simple flower made from embroidery thread using a flower loom that we were selling. We sold out of those things five times over, to the point where we couldn’t get any more from the vendor. So there will be posts like that—simple, yet that create a lot of interest in a specific product. In contrast, we had a very involved story about binding and quilting. That story generated a lot of traffic because it was all about a very involved technique, but it did not generate a lot of specific sales. We really try to do a mix of both longer, drawn-out projects and some that you can do quickly in a couple of hours.

[image: image]  How has your blog helped grow your shop and customer base?

It’s helped our shop grow a lot. The blog does really well in the search engines because there is always new content, and it’s packed full of information. I really believe that word of mouth is the best advertising, and our blog has increased our exposure on a level we could never have achieved with traditional advertising. People come in the store every day who have read the blog and want to buy supplies to make a recently featured project.



BEING Authentic

As every blogger interviewed in this book will tell you, it’s so important to be true to yourself in the way you write, the images you post, and the type of content you share. Anything that feels forced and doesn’t freely come out of you will make it hard for you to enjoy blogging regularly and to maintain it down the road. That doesn’t mean that you have to share every moment of your life with your readers. Authenticity simply means writing in a voice that comes naturally to you, and posting things that you simply want to share with others—not what you think they want to see. I often receive e-mails from companies asking me to post about their products—sometimes in exchange for compensation. However, I never post about something (paid or not) if I wouldn’t use or buy it myself. Do the same, and the readers who stick with you over time will learn to trust your taste and come to feel that what you blog about is genuine. (For more on sponsored content, see page 147.)

Blog WRITING AND VOICE

What do you want your blog to sound like? Like a comedic sitcom, a dramatic movie, a sonnet, an arthouse short film, a rock song? Some blogs are purely visual and only need a bit of text to credit the source of an image. But most blogs give readers at least a small dose of prose. Regardless of whether your  blog concept involves a daily poem, recipes, narrative paragraphs, or a few short lines, make sure that whatever you write is instinctual and feels authentic to you. If you’re based in France, you may choose to write in French or to write in both French and English so that your blog can reach those readers who aren’t fluent in your native tongue. Your style of writing should reflect your point of view and the way you naturally write, think, and talk. If friends always remark on your sense of sarcasm and your hilarious one-liners, don’t be afraid to bring that humor into your blog, like April Winchell does on her site Regretsy (see page 134). Or if your innate inclination is for witty prose, you could inject that into your posts. For example, Kelley Lilien of Mrs. Lilien uses rhyme to describe her ’50s- and ’60s-inspired lifestyle, making her sound like a glamorous modern-day Dr. Seuss. Whatever your tone, there’s no need to feel locked into one voice right away. You’re still taking your first steps as a blogger, so it’s okay to let your voice evolve as you grow. Your natural tone is most likely what’s running through your head when you’re not even thinking about your blog, so always keep a notebook handy—you never know when a witty post title or a smart string of words will strike.


DEVELOPING A FICTIONAL PERSONA

Being authentic in your blog doesn’t mean that your blog has to showcase exactly the way you live—in fact, some bloggers remain anonymous or write from a fictional persona to show another side of their personality. This can be a fun way to live vicariously through another character or personality that you’ve always wanted to portray. Blogging under the guise of a “hare-ess” socialite bunny, the anonymous writer, blogger, and illustrator of the fashion blog Fifi Lapin stays true to Fifi and all of her whims and idiosyncrasies (even in interviews for magazines like Vogue and Elle) as she posts illustrations of Fifi’s daily couture ensembles and talks about her furry life of luxury.
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Naomi Davis

ROCKSTAR DIARIES

WASHINGTON, DC

LIFE DOESN’T ALWAYS have to be glamorous. It’s the simple things—like family, friends, and neighborhood jaunts—that are actually the most memorable to Naomi Davis, whose blog, Rockstar Diaries, attracts more than one million page views per month and whose readers love witnessing how she celebrates the everyday. Naomi began her blog in 2007 while studying dance at Juilliard to keep family and friends updated on her life in New York as a dancer and newlywed. She subsequently moved to Washington, D.C., with her husband, Josh, and had their first child, Eleanor, a few years after. Blogging has become a creative outlet for Naomi that lets her show that having a family and being a young urbanite are not mutually exclusive. She documents everyday moments—like her daughter’s giggle or her favorite burger joint—through high-contrast color photos created from a mix of the family’s Polaroid, digital, and toy cameras. Because of Naomi’s honest and charming demeanor (and her vivid photos to match), her daily posts can often generate as many as 200 reader comments, some simply appreciating her as a role model for young families everywhere. Whether musing about her bulldog, Kingsley; pizza feasts with her husband; weekend visits from her family; or the chubby belly of her baby girl, Naomi demonstrates the simple pleasures of life and shows that home is wherever your family is.

[image: image]  Where does the name Rockstar Diaries come from?

To be honest, I named it Rockstar Diaries in the beginning just to be silly. If I’d known back in the day that it would stick and gain a bit of a following, I would have named it something different!

[image: image]  What do you share with readers through your blog, and what do you make a conscious decision to leave off your blog?

Because my blog started with the intention of having just our friends and family read it, I’ve always blogged in a personal way and focused on my family’s mundane moments: what we love to eat, weekend updates, thoughts on being a mother, and having a bulldog that we adore. It’s about the simple things we love in life that make every day so special. There are definitely things I don’t share. Sometimes readers forget that a blogger has a right to privacy as well. For example, I have chosen not to share my birth story on my blog, and many readers have expressed their disappointment in that. But my birth story is so personal and special to me, my husband, and, most important, my kids, and I’d like it to stay that way.

[image: image]  Did you ever feel pressured to change your blog or get less personal once your readership began to grow?

I’ve always enjoyed blogging on a personal level. The growth was very organic and gradual. I started receiving comments from strangers in my first couple of months of blogging, and then other blogs began to link to my site. When I realized there was a bigger audience, I still kept the content consistent, and I never felt drawn to change it. I want the blog to encapsulate a piece of me and my family. I don’t think I’d enjoy it as much if I changed focus to another topic that I’m less passionate about.

[image: image]  Many of your family members make regular appearances on your blog. Did your husband or other relatives have any worries about privacy or putting their lives online for your readers to see?

I’ve asked family and friends who appear frequently on our blog if they’re comfortable with it as our readership has grown, and so far no one has had a problem with it. But I’ve made an effort to leave off where family members live or what schools they are attending—only because when they’re stopped by readers on the street or something, it catches them off guard. I don’t mind when people approach us—I actually love meeting readers of my blog—but it’s different with my sisters. I don’t want them to feel weird at all as they go about their daily routines.

[image: image]  Did you have any issues or concerns with privacy, especially after Eleanor was born?

My husband and I go back and forth on this issue all the time, weighing the pros and cons of having a public blog. As of now, we are both comfortable with it. But I definitely feel as our kids grow older that this will change. I don’t mind blogging about my life publicly, but as Eleanor grows and her personality forms, I imagine the blogging (photos specifically) of her will become less and less. I want her to be her own little person with her own little personality and not worry that her mother is tweeting and blogging about her every move.

[image: image]  What’s your number one piece of advice to new bloggers?

Blog about what you are most interested in. Don’t choose a topic because you think it will do better or reach more people. The content needs to be something that interests you and be unique to you. There are a handful of people who can make a full-time living blogging, and they work really hard to get there. But if you go into it for that reason alone, readers can sense that you’re only in it for the stats or the money.

[image: image]  How has blogging helped you as a mother?

I gain so much inspiration from other mothers in the blogging world—it’s such a special community to belong to. I look up to many of the mothers whose blogs I follow, and I think they’ve really impacted the way I want to raise our children. Blogging in general has helped me to keep up with journaling our lives in a sense, and I love that it holds me to documenting our life as a family. It keeps me accountable for writing down little landmarks or always having my camera handy to capture whatever Eleanor will do next. And I enjoy every minute of that.



Unique CONTENT

In addition to having a voice and point of view that expresses your personality, original content is essential for any blog. Because there is so much great information on the Internet, it’s not uncommon to see the same images or stories on multiple blogs. While it’s okay to blog about topics that other bloggers cover, too, you don’t want your blog to consist primarily of things that readers have already seen elsewhere. Otherwise, they won’t feel as compelled to come back to your blog. One of the main ways to stand out is to offer one-of-a-kind content, mixed in frequently. That could mean posting about things you’ve found elsewhere but adding your own talents or aesthetic for an original twist. For example, Lauren Willhite from Color Collective (see page 23) uses her blog to post inspiring photos she’s found online. But she doesn’t stop there. She creates a custom color palette for each photo, thus offering an amazing—and totally unique—resource for color inspiration. Similar to how magazines create their content, you should customize as much of your own subject matter as possible. Ideally you should aim for a 50/50 mix of new and existing material, and if you have a higher percentage of your own stuff, even better. Below are some suggestions for bringing original content to your blog.

Use your own images and videos. Just like the editorials you look forward to in your favorite magazines, you, too, can offer your readers custom-created imagery. Capture your soul food recipes with a clear and sharp photo, update your fashion blog by drawing and scanning in your daily outfits, or record simple moments for your lifestyle blog by shooting your own video. Because you’re the photographer, videographer, or illustrator and the experience is yours, it’s your unique image and content that no one else can duplicate.

Share your life or your work. Sharing parts of your life or work on your blog is something that no one else can replicate, as these experiences or creations are yours alone. By giving readers insight into your creative process or moments from your everyday life, readers are more likely to connect with you on a personal level. Even if the focus of your blog isn’t just on your personal life, consider bringing in aspects of your persona or moments from your life when appropriate.

Invent recurring columns. Once you start blogging, you may come up with an idea for an ongoing column or recurring post topic that you can publish weekly or monthly. Maybe it’s an interview series with your favorite photographers or a monthly trip to the farmers’ market where you document your local finds. Whatever the topic is, in order for it to be a regular feature, it needs to have the potential to be varied enough every week or month while still sticking to the same overall theme or focus. Not only will a regular feature help give you an outline of what to post in upcoming weeks, but readers can also become fans. For example, the “It List” column on SF Girl by Bay features various objects on the wish lists of crafters, stylists, bloggers, and others in the design community. Once you come up with an idea for a regular column, a witty and recognizable title will help reinforce the reoccurring story.

Create your own layouts. While there’s nothing wrong with keeping things streamlined and clean by uploading a simple photo tied to your post’s content, you can make your blog more unique by posting images that bring together found imagery in an original layout. You can achieve this by familiarizing yourself with programs such as Photoshop or PowerPoint. When I feature roundups or montages on my blog, Oh Joy!, I always lay out the images and objects on a white background with graphic numbers tied to each object. Each time, the theme of the items and the title changes, but the overall look remains consistent. By creating a specific set of graphics and a thematic visual summary, it becomes my own take on a group of existing products.

Secure exclusives. As your readership begins to grow and you interact more with readers, you may begin to develop relationships with various companies, such as owners of small artisanal food stores, or perhaps the PR manager of your favorite home décor shop. They may appreciate how you have spread the word about their company, and may want to keep you in the loop regarding new developments or products, or give you an exclusive look at something new that you can share with your readers. Any time you can offer readers something new that no one else has seen yet, you make your site even more special to them.




End of sample




    To search for additional titles please go to 

    
    http://search.overdrive.com.   
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