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				Foreword

				Let’s be honest: You’re not a dummy.

				Technologies are often designed to guard against the seemingly errant desires and mistakes of the commons. What’s remarkable about this technology you intend to learn is its ability to immediately expose and evolve the true desires of the commons.

				Although it may seem so, simple technologies like this don’t happen over night. What looks like a story of 1 to 3 years actually has a shadow of over 15 years of work, dumb mistakes, false starts, late-night frenetic insight, and patient distillation. Twitter is a life’s work built around three tenets: minimize thinking around communication, expose trends in local and global circles, and spark interaction. What you’re holding in your hands describes an essence of communication upon which millions will build their own value.

				While not everything can be conveyed in under 140 characters, the essence of Twitter can: “Expect the unexpected. Whenever possible, be the unexpected.” I expect you to build something unexpected. Start small, start here.

				Jack DorseyInventor, Founder, & Chairman, TwitterSan Francisco, California

			

		

	
		
			
				Introduction

				Have you heard? All the world’s a-twitter!

				Twitter is a tool that you can use to send and receive short, 140-character messages from your friends, from the organizations you care about, from the businesses you frequent, from the publications you read, or from complete strangers who share (or don’t share) your interests.

				As a user of Twitter, you choose whose updates you want to receive — which people you want to follow. In turn, other users can elect to follow your updates. You can send messages publicly for the entire Twitter community, semi-publicly to users whom you approve to receive your messages, or privately from one user to another. You can view these messages, called updates or tweets, either on the Internet or on your cellphone.

				Twitter has changed and enhanced the way that people communicate with each other, with brands and companies, and with social movements and initiatives. Twitter has empowered users to raise money for people in need, coordinate rescue efforts in the wake of a natural disaster, and alert authorities to emergencies and illegal activities both domestic and abroad.

				Skeptical of what you can say in 140 characters? The first paragraph of the Introduction weighs in at 41 characters. This paragraph? 137.

				You may also find, over time, that you communicate more effectively and that your writing becomes shorter and more to the point. You can say a lot within very little space; and because it takes only a little time to read and update, you may be surprised about how much value you, your friends, and your family can extract from Twitter.

				About This Book

				We, the authors (Laura, Michael, and Leslie), aren’t employees, representatives, or shareholders in Twitter. The opinions that we give in this book represent what’s worked for us and our networks, but not necessarily the Twitter world at large. We’ve been on Twitter for quite a while, and we have a good sense about how people are using it. But Twitter is a living, breathing, and constantly changing dynamic community. Much of Twitter’s value comes from the ecosystem of tools built by others to work together with Twitter. Hundreds of these new tools launch every month. Twitter itself may change its feature set, its privacy features, or general direction overnight, which changes the way that people use it.

				In fact, from the time we started writing this book to the time we’re completing it, about a dozen things have changed on the interface, including one complete layout overhaul. Although the layout and the exact location of everything may change around a bit, the basics of Twitter likely will always be the same. After you understand how the service works, you can pretty easily find any feature that may have moved since the publication of this book. Note: While things change, keep in touch with @dummies or our personal accounts (@pistachio, @gruen, and @geechee_girl) for the latest on our thoughts about Twitter. You can also keep up with the Twitter for Dummies community at www.TwitterForDummies.org.

				We wrote this book to help more people understand, try out, and benefit from the incredible results and opportunities that can happen on Twitter. There’s been so much recent fuss over Twitter that you may think it’s just a fad. The truth is Twitter’s been changing lives for years now. Twitter can be fun, productive, supportive, and surprisingly powerful.

				Just ask Laura. Before she “got” Twitter, she was practically homebound with two kids under two, trying to rebuild her personal and professional network in a whole new city. Twitter has been like a generous ocean. Treasured new friends, mentors, and incredible opportunities continually wash up on her beach. After 12 months of meeting incredible people and all her business leads, along with speaking at events all around the world, Laura finally took the hint and refocused her entire career on Twitter itself, to help others experience the benefits of mobile social networking. This year, her Christmas and birthday wish — to raise $25,000 for charity: water to build wells in developing nations — came true, you guessed it, because of Twitter.

				Conventions Used in This Book

				In this book, we stick to a few conventions to help with readability. Whenever you have to enter text, we show it in bold, so you can easily see it. Monofont text denotes an e-mail address or Web site URL. We capitalize the names of Twitter pages and features — such as Settings. Numbered lists guide you through tasks that you must complete in order, from top to bottom; you can read bulleted lists in any order you like (from top to bottom, bottom to top, or any other way).

				Note: Screenshots in this book show you what the interface was like in spring 2009, and significant changes took place four times during the writing of this book. If you ever run into Michael and he looks kind of nervous when you talk about the Twitter interface, it’s because he had to go back and change so many descriptions and screenshots over and over again. Give him a hug for us, please?

				What You’re Not to Read

				We wrote this book for the first-time Twitter users. If you’ve already created an account that has some friends and followers, you can probably skip the chapters that talk about how to sign up and get moving — but you might find it useful to review the sections on how to dress up your profile. If you’re a business and have already gotten rolling on Twitter, you can probably safely ignore many of the starting chapters and check out Parts III and IV. If you’re a Twitter pro and could have probably written this book, feel free not to read anything, use this book as a doorstop, and recycle it when you’re done. Okay, we’re kidding — it’ll make a great gift for the Twitter-skeptics in your life!

				Foolish Assumptions

				In this book, we make the following assumptions:

				You’re at least 13 years of age. (You have to be at least 13 years old to have a Twitter account.)

				You have access to a computer and the Internet (and know how to use them!).

				You have a working e-mail address that you can access.

				You have a mobile phone and know how to send text messages (if you want to access Twitter by using your mobile phone).

				Bonus: You have a smartphone (if you want to use a mobile Twitter application).

				You can read.

				How This Book Is Organized

				Like other For Dummies books, each chapter in Twitter For Dummies is self-contained, and you can read them in any order you want. However, we’ve organized the book into four parts, and if you read them in order, you can get a strong understanding of the Twitter landscape, from signing up to tweeting like a pro.

				Part I: Twitter? Like Birds Do?

				Part I introduces you to the very basics of Twitter, from understanding how the Twitter feeds work to getting up and running with an account. You can figure out how to find and invite your friends to Twitter and start communicating with them in public and in private. We also look at the different things that you can do with the Twitter.com interface, including some things that may not be immediately obvious.

				Part II: Joining Your Flock on Twitter

				After you become familiar with the basics of Twitter, you probably want to know how to find the sorts of people you want to follow and how you can start communicating with them in a way that makes sense on the medium. We give you all that information in this part, and we provide a list of many resources that you may find useful in getting Twitter to work best for you.

				Part III: Twittering in High Gear

				Part III goes in depth into all the ways that you can interact with the Twitter interface, from desktop clients to mobile phone tricks to short-hand commands that can drastically improve the efficiency and information that you can get from Twitter. We also go over third-party solutions, search tools, and other content discovery tools and metrics that you may want to try.

				Part IV: Knowing Why We Twitter

				In Part IV, we ask you to ask the big questions about why you’d want to use Twitter and what sort of presence you might want to cultivate. We go through the different ways in which people, businesses, not-for-profits, and other organizations can use Twitter. We also provide case studies and examples for how brands and organizational presences have benefited other users on Twitter and themselves, and how they’ve successfully used Twitter to improve their brands’ transparency and customer relations. Lastly, we show how Twitter has started to effect social change and how grassroots efforts by users have helped raise money, expose news, and even elect presidents.

				Part V: The Part of Tens

				The final section is typical of every For Dummies book. In these chapters, we provide you with highlights of our ten favorite Twitter tools, ten favorite ways to use Twitter, and even some other applications that have the same or similar functionality as Twitter that you can check out.

				Icons Used in This Book

				Icons in this book point out important tidbits for you to look at, remember, and absorb. In this section, we go over the icons that we use throughout the book to guide you on your Twitter journey.

				[image: Tip.eps]The Tip icon points out helpful information that’s likely to improve your Twitter experience.

				[image: Remember.eps]The Remember icon marks interesting or useful facts that we cover in detail in earlier chapters or something that’s so important that you need to remember it while you’re using Twitter.

				[image: privacy_twitter_.eps]The Privacy icon denotes that you should be careful about the Twitter activities that we’re discussing. You may find yourself with a security or privacy concern.

				[image: warning_bomb_.eps]The Warning icon highlights potential danger. When we use this icon, we’re letting you know that you should proceed with caution.

				[image: TechnicalStuff.eps]Whenever you see this icon, rest assured that we’re letting our inner geeks run wild. Here we point out information that’s interesting but not absolutely necessary to your understanding of the topic at hand. If you want all the details you can get, read these paragraphs. If you just want to know the basics, skip it.

				Where to Go from Here

				If you haven’t used Twitter before, mosey on over to Chapter 1 and start reading — we can get you up to speed in no time. If you’ve been using Twitter for a while and understand where everything is, but you want a better idea of how to use the service, head over to Part III, where we shift Twitter into high gear. If Part III is old hat for you, Part IV (particularly Chapters 11, 12, and 13) goes over some interesting businesses, personal, and not-for-profit stories that can help you grow as a Twitter user.

				With that, we’ll see you online!

			

		

	
		
			
				Part I

				Twitter? Like Birds Do?
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				In This Part . . .

				You may find getting started with Twitter a bit daunting because Twitter.com doesn’t make obvious why you’d want to use Twitter in the first place.

				In this part, we cover the basics of why you may want to use Twitter and how to set yourself up with a Twitter profile that you can call your own. Additionally, we show you where to find all the basic stuff you need so that you can get started in no time.

			

		

	
		
			
				Chapter 1

				Sharing Your Thoughts, 140 Characters at a Time

				In This Chapter

				Understanding what Twitter’s all about

				Seeing how individuals, organizations, and businesses use Twitter

				Discovering what you can do with Twitter

				Looking into third-party Twitter applications

				You may have heard of Twitter but have no idea what it actually is. Twitter is basically a powerful mobile social network that enables you to keep up with the people, businesses, and organizations you’re interested in — whether you know them personally or not. It also lets you share what you’re doing with the world — everyone from your family and friends to complete strangers. (You’ll have to bear with us to find out why you would want to do that.) Harvard Professor Andrew McAfee (@amcafee) describes Twitter this way: “With Twitter, my friends are never far away.”

				And www.Twitter.com itself says that The New York Times calls Twitter “one of the fastest-growing phenomena on the Internet.” Time magazine says, “Twitter is on its way to becoming the next killer app,” and Newsweek noted that “Suddenly, it seems as though all the world’s a-twitter.” What will you think?

				Every day, we see dozens of new ideas and ways to use Twitter. In this chapter, we do our best to introduce the basic ideas and explain how Twitter works and why it’s so powerful.

				Figuring Out This Twitter Thing

				Twitter is a fast-evolving, surprisingly powerful new way to exchange ideas and information, and stay in touch with people, businesses, and organizations that you care about. It’s a social network — a kind of map of who you know and who you’re interested in (whether you know them personally or not) — that you can access from your computer or your cellphone.

				Twitter has one central feature: It lets users instantly post entries of 140 characters or less, known as tweets, through the www.Twitter.com site or your cellphone, or by way of the numerous applications that are available for both. (We talk more about the different ways to tweet in Chapters 8 and 9.)

				On the most basic level, Twitter is a mobile social network that combines elements of short messaging services (SMS or texting), instant-messaging communication tools, such as AOL Instant Messenger (AIM), and blog publishing software, such as Blogger or WordPress. Like blogging, your tweets are generally published to the world at large where anyone can read them on Twitter.com (unless you choose a private account, so that only those you choose can see your tweets). Unlike blogging, you’re limited to just 140 characters. Like instant messaging, you can communicate directly with people (through direct messages), but unlike instant messaging, each message has its own unique resource locator (URL), so each message is actually a Web page. Instant messaging also lacks the social network “following” features of Twitter and basic ideas like “publish-subscribe” and one-to-many broadcasting of messages.

				Think you can’t say anything meaningful in 140 characters? Think again. Not only are twitterers innovating clever forms of one-liners, haiku, quotes, and humor, but they’re including links — in 23 percent of all tweets by one measure — and links carry a lot more information and context. Writing 140-character messages seems trivial. But headlines and very short advertising copy are famously hard to do really well — and known to be powerful.

				The idea of Twitter sounds simple — even a little too simple. But when you think that millions of people around the world are posting Twitter messages, following other people’s Twitter streams, and responding to one another, you can start to see the significance behind Twitter’s appeal. True, Twitter can look like it’s full of noise. But once you find interesting people and accounts to follow, your Twitter stream shifts from a cascade of disjointed chatter to one of the most versatile, useful online communications tools yet seen — that is, if you take the time to learn to use that tool correctly.


				In the beginning was the word: The origins of Twitter

				Twitter connects a wildly diverse array of people from all over the world, erasing barriers and boundaries all the way. Some of the media hype has called Twitter nothing short of revolutionary. And because Twitter is so easily customizable and open-ended, it has continued to become more and more popular with people and companies.

				But Twitter’s beginnings, like so many other digital innovations, were humble. Twitter was built in 2006 by three technology entrepreneurs — Evan Williams, Biz Stone, and Jack Dorsey. All three were then employed by a San Francisco–based Web company called Odeo, which specialized in publishing software for podcasting (audio broadcasting over the Web). Dorsey was the one who came up with the original concept, and the three subsequently built it as an internal tool for Odeo employees. At first, they had no idea that it would catch on the way it did.

				A management shakeup led to Twitter and Odeo’s reincorporation under a new company, Obvious Corp., and shortly thereafter, Twitter was released to the public. Already a favorite among Silicon Valley’s geek elite, Twitter had its real coming-out party at the South by Southwest Interactive Festival (SXSWi) — an annual confab of tech and media innovators in Austin, Texas — in March 2007 when it was about a year old. Not only did it win the conference’s Web Award honor, but its rapid-fire messages became the de facto coordinating and communicating tool for thousands of SXSWi attendees and the company became the digital world’s new darling.

				Shortly after SXSWi 2007, Twitter was spun off once again, becoming its own company separate from Obvious Corp. — Twitter, Inc.

				Now, millions of people use Twitter to keep in touch with family and friends, to launch and expand careers, to connect businesses and reach customers, to build a brand, to report the news, and a whole lot more. No two people or businesses use Twitter in exactly the same way, and that fact is part of the secret to Twitter’s success. You might argue there isn’t really a wrong way to use Twitter, (as long as you mind the terms of service and don’t try to actively do harm) so you get to completely tool it to your own needs.



				[image: Tip.eps] Twitter is a great way for you or your company to connect with large numbers of people quickly and personally, just like you were having a conversation. In tech-speak, Twitter is a microblogging or microsharing tool; however, you can more easily think of Twitter as a giant cocktail party with dozens of conversations you can join (or start) at any moment. Or, if you prefer a work metaphor, Twitter is like the office water cooler where any number of informal (or formal) conversations can take place.

				If you’re familiar with blogs, instant messaging, and Web-based journals, you can start to understand what makes Twitter so unique. The Web offers a lot of information. Twitter can turn those long articles, lengthy conversations, and far-reaching connections into easily digestible facts, thoughts, questions, ideas, concepts, and sound bites. In other words, when you have only 140 characters, you have to be succinct.

				How Individuals Use Twitter

				Tomorrow I begin the archeological dig that is my desk. I will Twitter each item as I process it.

				— Author and comedian John Hodgman via Twitter, December 4, 2008 (http://twitter.com/hodgman/status/1039327071)

				Looking at Twitter for the first time, you might be compelled to ask, “But why are all these people, many of whom seem like just random strangers, talking?” At first glance, Twitter seems flooded with disjointed conversations, interactions, and information. You can find news headlines, political debates, observations on the weather, and requests for advice. The idea of Twitter can be a bit confusing for new twitterers (people who use Twitter).

				People have many reasons for using Twitter:

				To connect: Most people start using Twitter to forge connections and be a part of a community. Others just want to be heard. Twitter lets millions of people around the world hear what you have to say; then it lets you connect with the ones who want to hear from or talk to you about your passions, interests, and ideas.

				[image: Tip.eps]For more on the social side of Twitter, check out Chapter 12.

				To record: Some people tweet as a way to take notes on life. They use Twitter at conferences, events, or just walking around and may even jog their own memories later about something that happened or what they’ve discovered. For example, if you’re walking down the street and you notice a new restaurant you want to check out when you have more time, you might tweet about that. Now everyone who follows you knows about this interesting-looking place, and you have a way of remembering to go back there yourself.

				To share: Some people use Twitter to share what they think, read, and know. They may tweet links to great articles or interesting items, or they may tweet original thoughts, ideas, hints, and tricks. Some tweet notes from speeches or classes, and others share choice bits of their inner monologue. Even when this information can get pretty obscure, with millions of listeners, someone’s bound to find it informative or interesting.

				To stay in touch: Whole families and groups of long-term friends use Twitter to stay in touch. Twitter can send public or private notes to your friends, and it stores all sent messages, which means that you don’t lose your thoughts when you close your browser (or your desktop application). Connecting to one another on Twitter is a great way to preserve an initial contact, such as at an event or conference, in a way that lets you gradually get to know them more over time.

				Twitter is pretty easy to actually use, meaning everyone from your 8-year-old cousin to your 90-year-old great-grandma can figure out how to use Twitter and say hello. Because you can access Twitter by using either a computer or cellphone (or both!), it fits into mobile lifestyles and brings you closer to the everyday thoughts of those you’re interested in.

				How Organizations Use Twitter

				Barack Obama’s successful presidential campaign in 2008 was perhaps the best example of an organization using Twitter to solicit donations, raise awareness, and call people to action. During the campaign, tens of thousands of Twitter users followed Barack Obama at http://twitter.com/barackobama, where campaign staff used the service to provide the then-candidate’s whereabouts on the trail and kick off new donation initiatives. (Even though election laws mean the account can no longer be updated, it has hundreds of thousands of followers at the time of this writing.)

				The power of Twitter works for much smaller organizations, too. Groups such as churches and local charities can use Twitter to provide an additional way for members to connect, plan, and reach out beyond their immediate community. Preachers tweet about their planned sermons, youth group directors tweet about events, and local soup kitchens tweet when they need help. Whether it’s extra hands for a project, far-reaching assistance with a fundraiser, or some other big idea, Twitter can enable organizations operating on a budget to think on their feet.

				New organizations have also sprung up through Twitter. Some people have started their own donation campaigns on Twitter and encouraged other Twitter users to donate and then tweet about it. But Twitter isn’t just for charities. Enthusiasts of just about any interest have banded together on Twitter. For example, you can find organizations for food and wine lovers, sharing recipes and swapping restaurant reviews on Twitter. (You can search for the subjects that interest you on http://search.Twitter.com.)

				For example, musicians use Twitter to spread the word about concerts, song releases, charitable efforts, and their daily lives as celebrities. (Even Britney Spears has an official Twitter account: @BritneySpears.) John Mayer (@JohnCMayer) live-tweeted from the Grammies. Musicians working hard to make a name have used Twitter to engage thriving, and involved, fan bases.

				Twitter has also been a big help for community efforts. Whether it’s Amber Alerts, fundraisers, searching for kidney donors, or rescuing James Buck from an Egyptian jail (http://twitter.com/jamesbuck/statuses/786571964), Twitter has shone as a tool for social good. Plenty of people in the world want to lend a helping hand, and Twitter’s platform makes it easy, in real time, with a global network of connections.

				[image: Tip.eps] For more on using Twitter for your business, turn to Chapter 11.

				Businesses That Use Twitter

				If individuals, community groups, and nonprofit groups, can use Twitter (as we discuss in the preceding sections), businesses large and small can use it, too.

				Discount airline JetBlue uses Twitter to advertise fare specials, put out weather alerts, and conduct customer service (http://twitter.com/JetBlue). Coffee retailer Starbucks uses Twitter to connect with customers and spread company culture (http://twitter.com/Starbucks), as does online shoe retailer Zappos.com (http://twitter.com/zappos). Early on, computer manufacturer Dell started a Twitter account (http://twitter.com/DellOutlet) to promote special deals on returned equipment and has said that, as of December 2008, its Twitter account has generated over a million dollars in revenue. You can bet, Dell now has many more accounts: www.dell.com/twitter.

				So why would a business want to establish a presence on Twitter?

				To network with customers and see what they’re saying.

				To answer questions.

				To finely tool a company image.

				To poll and pull in feedback.

				To take advantage of an innovative form of 140-character advertising. If you have a limited quantity of something to sell in a short amount of time, you can’t find a better channel than Twitter to make it known.

				Even a business with no customers on Twitter can take advantage of five off-platform benefits that we talk about in Chapter 11.

				But none of these reasons really scratch the surface of why so many people use Twitter. Whether you want to use it for mostly personal or mostly business reasons, or even a blend of the two, you’ll find that your reasons for tweeting multiply over time while Twitter becomes more and more useful to you. Each chapter in this book clearly explains why Twitter has caught on like wildfire and how you can join in the fun (and enjoy the business benefits) of this microsharing service.

				[image: Tip.eps] If you’re not sure where to begin, you’ll be glad to know that many professions are comparing notes about the best ways to use Twitter. For example, ExecTweets (www.exectweets.com) shines the spotlight on executives who use Twitter. You can find dozens of industry-specific blog posts and guides on how to use Twitter most effectively. Laura’s company started one list of these guides here: http://pistachioconsulting.com/featured-articles/industry-guides.

				[image: Tip.eps]For more on putting Twitter to use for your business, turn to Chapter 11.

				Getting Your Tweet Wet

				Having breakfast and getting ready to ride. 6 hours today...

				— Cyclist Lance Armstrong via Twitter, December 20, 2008 (http://twitter.com/lancearmstrong/status/1069006436)

				When you log into Twitter, a question appears in large print across the top of the screen: “What are you doing?” The most basic activity on Twitter is to answer that question, whenever and however you feel like it. The beauty of this simple question is that you can answer it in so many different ways, and your answer can spark so many conversations.

				While you get more comfortable using Twitter, you may find that you ignore the question of “What are you doing?” altogether. That’s okay. Twitter is inherently flexible and open-ended, so you don’t need to stick to a rigid set of rules. In effect, Twitter is what you make it.

				The “What are you doing?” prompt can get some new Twitter users stuck in a rut. Sometimes, twitterers freeze up out of self-consciousness, concern that they’re not doing it right, or just plain old 140-character writer’s block. You know these Twitter accounts when you see them: The twitterers end up twittering only about what they had for breakfast, that they’re leaving the office to go home and watch Heroes, or various other mundane life updates that don’t spark much conversation. Many of these Twitter users don’t end up getting involved in the Twitter culture, and some then stop using Twitter altogether.

				[image: Tip.eps]If you’re brand-new to Twitter and you’re ready to try it out, turn to Chapter 2 for information on how to sign up, customize your profile, and adjust your settings. Chapter 3 fills you in on the Twitter.com interface — it’s sort of a road map of the site, so you know where everything is.

				[image: Tip.eps] You can get much more value from Twitter — and have a lot more fun — if you just let yourself relax and talk about what’s on your mind. Passionate about aardvarks? Send out a few tweets with aardvark facts and see who talks back to you. Have a burning desire to change careers from accounting to roadie for a rock band? Talk about it! You can probably get a response or two.


				How Twitter differs from Facebook

				“Facebook is closed, Twitter is open. Facebook is structured, Twitter is scattered. Facebook is people you’ve known, and many you might have wanted to forget; Twitter is people you never knew, but might have wanted to meet. And because of all of that, barring an acquisition or failure to execute . . . Twitter will overtake Facebook and become the backbone of the real-time web.”

				— Brightidea.com CEO Matthew Greeley (@brightidea)

				If you’re a regular Facebook user, you may be wondering how Twitter is any different from the status updates that are part of Facebook. The main way in which Twitter differs from Facebook is that with Facebook, you’re broadcasting your status updates to people you’ve allowed to be your friend and view your profile on Facebook. On Twitter, you’re by default sharing your updates with the world. You can protect your Twitter updates so that only people you allow can see them, but that’s not very common. Instead, most people leave their tweets open to the public, which means anyone who’s interested in what you’re saying can follow you — and you can choose to follow them back or just ignore them. You don’t have to know the people you follow, and your followers don’t have to know you.

				Replies work much differently on Facebook, and as a result, the system is much less dynamic. On Facebook when people reply to your status update, their replies appear with your update itself, which moves farther and farther down in the feed, until eventually it’s not even seen anymore. On Twitter, the most recent replies are always at the top of the stream, which means the conversation continues to be relevant and visited for as long as people are talking.

				On Twitter, people frequently repeat your tweets for their own followers. It’s commonly called retweeting. If your band is playing at a club on Friday, you might tweet, “MyBand rocks out Blondie’s, 123 Main St, LA, Fri 9/3 @ 9 pm www.myband.com for tickets” If any of your followers want to spread the word, they might tweet, “RT @yourname: MyBand rocks out Blondie’s, 123 Main St, LA, Fri 9/3 @ 9 pm www.myband.com for tickets” That RT is shorthand for retweet, and by putting your name after RT, they’re letting their followers know you’re the one who originally posted it (and that you’re the one whose band is playing at Blondie’s). If you want to encourage people to retweet something, you can even put something like, “Please RT” in the tweet. What all this means is that your tweets can spread like wildfire, and you can get the word out (fast!) about the things you want to share.

				It’s really striking to see how much faster, more easily, and farther messages spread on Twitter. Sharing and passing along information is what makes Twitter a sensitive global news detector, a powerful tool for social change or marketing, and an interesting and dynamic flow of ideas and information.



				Tweeting Like a Pro

				We’d like to thank you in 140 characters or less. And we just did!

				— Twitter co-founder Jack Dorsey, accepting Twitter’s Web Award honor at the South by Southwest Interactive Festival in March 2007

				Simply put, a tweet is what you call the 140-character message that you send out onto the Web by using Twitter.

				Why call it a tweet? It’s convenient, tying into the whole theme of birds chirping. Also, like much of the Twitter vocabulary, tweet is a term coined by the users, rather than the company — evidence of the playful loyalty that avid users have with the Twitter brand.

				Twitter limits the length of tweets to 140 characters (letters, numbers, symbols, and spaces), a length that may seem short at first. And it is. How in the heck are you supposed to say anything in this tiny bit of space? How can you distill your company pitch into 140 characters, or review a book or movie by using so few words? With time, you get used to this length restriction. Perhaps one of the coolest things about Twitter is that the more you use it, the easier it is to write short, sharp, clear tweets. As you get more accustomed to tweeting, you find that squeezing thoughts into 140 characters often makes you refine the point in ways you wouldn’t have thought of before.

				[image: Tip.eps] Some Twitter users have reported becoming better salespeople offline, or better writers, because Twitter’s mandated brevity forces you to focus your thoughts into concise, direct sound bites. Because Twitter’s communication format encourages brief but engaging ideas, Twitter sparks conversations faster than almost any other Internet conversation format.


				Where the name Twitter comes from

				We want to get this out of the way: Yes, Twitter is a silly name. It calls to mind images of birds chirping, or the all-night gab-fests at junior high sleepovers. But to be fair, a whole lot of Web services have silly names — in an industry peppered with companies that have names such as Meebo and Veoh, a company called Twitter doesn’t stand out as having a particularly odd moniker. And co-founder Jack Dorsey has argued from the start that Twitter is a fitting name for the service. In an early interview with Jack, Ev, and Biz, (when Twitter was still owned by Obvious, Inc.), the founders answered a question about where the name came from. Jack said, “If you look it up in the dictionary, it’s actually just [a] short burst of activity, and it’s something that birds do. It’s just like chirping.” In this case, the name Twitter reflects the short bursts of “noise” (or tweets) that Twitter users make when they conduct their digital banter. (If you haven’t made the connection already, this definition explains why Twitter’s logo is a cartoon bird. To watch a video of the interview in its entirety, go to www.podtech.net/home/?s=obvious%2C+twitter.)



				Branching Out with Third-Party Applications

				At the risk of sounding like a Twitter cheerleader, don’t ask “What can you do with Twitter?” Instead, ask yourself, “What can’t you do with Twitter?” From its inception, Twitter has had a very open application programming interface (API), which is the geek-speak term for code that lets external developers and programmers weave the Twitter service and functions into other applications and services on the Web. The open nature of the Twitter API has led some people to come up with very interesting uses for Twitter.

				The most popular Twitter applications are downloadable client programs that let you manage and update your Twitter feed from your desktop; vying for most popular are TweetDeck (www.tweetdeck.com) and Twhirl (www.twhirl.org), but people access Twitter dozens of ways, including (about half of average use) Twitter.com.

				More than a thousand already exist. Some are silly (such as HereBeforeOprah [http://herebeforeoprah.com]), some are annoying (such as Magpie [http://be-a-magpie.com]), and some are incredibly useful (such as TwitPic [http://twitpic.com] and HootSuite [http://www.hootsuite.com]). (We cover these tools in Chapter 9.) The beauty of Twitter means that even the silly ideas have a chance to succeed, if the Twitter community responds to them. Because Twitter can do so much, so simply, the array of third-party applications offers a nice balance of work and play.

				If you want to stick with using Twitter just as a status update service, that’s fine. In fact, many people do. But if you want to really maximize your use of Twitter, you may want to check out all the neat ways you can use it — for example, to track expenses, request restaurant reviews, follow gas prices, read the news, find out the weather in your area, give hurricane relief to people in need, fundraise, drive cancer awareness, and a whole lot more. This diversity of use makes Twitter a vibrant community that you can tap into both for fun and for business.

			

		

	
		
			
				Chapter 2

				Hello, Twitter World!

				In This Chapter

				Getting your Twitter party started

				Coming up with a good Twitter name

				Mixing it up: Making friends and saying hi

				Standing out with a unique Twitter profile

				Getting SMS tweets on your cellphone (or not)

				Twitter is a deceptively simple, yet powerful conversation tool that enables users to broadcast short messages to the world and to connect more closely with people they care about. Intrigued about why this “stupid”-looking tool is so well-loved and popular? Then this chapter is the place to get your feet wet. It usually takes a while of using Twitter to get what about it could be really interesting and valuable to your life. Luckily, Twitter is not only easy to use, but it’s also quick to set up and a piece of cake to get going.

				In this chapter, we go over the very basics of Twitter: getting a username, beautifying your profile, finding people to communicate with, and getting yourself situated and ready to start tweeting like a pro in no time.

				Signing Up

				For many Web services, signing up is the easiest part of an otherwise complicated process. With Twitter, using the site is just as easy as signing up.

				To sign up for a Twitter account, follow these steps:

				 1. Use your Web browser to navigate to the Twitter Web site at www.twitter.com.

				 The Twitter splash page appears, as shown in Figure 2-1.

				 2. Click the large green Get Started — Join! button.

				 The signup page appears, as shown in Figure 2-2.

				
					Figure 2-1: The Twitter splash page.

				

				[image: 479919-fg0201.tif]

				
					Figure 2-2: The very short and simple Twitter signup page.

				

				[image: 479919-fg0202.tif]

				 3. Enter your desired username and basic information in the appropriate text boxes.

				 The only information Twitter requires from you is a username, a password of your choice, and a unique e-mail address where Twitter can contact you for notifications. (You’ll probably take longer to decide on a username than to actually sign up. We cover how to choose a good Twitter name in the following section.)

				 4. Type the CAPTCHA code in the Type the Words Above text box.

				 This step is a standard Web tactic to prove that you’re a human and not a spam program. (For more information on this code, see the sidebar “What’s up with the CAPTCHA?”)

				 5. Click the Create My Account button.

				[image: TechnicalStuff.eps]By clicking the Create My Account button, you’re agreeing to Twitter’s Terms of Service. You see a link at the bottom of the page where you can read those Terms of Service if you like, or you can go to http://twitter.com/tos to read them.

				 You’re taken to your newly created Twitter account (see Figure 2-3).

				
					Figure 2-3: A Twitter blank slate.

				

				[image: 479919-fg0203.tif]


				What’s up with the CAPTCHA?

				A CAPTCHA is a quick check to make sure that an actual person, rather than a computer program, is using the Web site. Web applications use CAPTCHA (which stands for Completely Automated Public Turing test to tell Computers and Humans Apart) as a standard defense against spam and automatically generated user accounts.

				You may find the CAPTCHA a bit tricky to read, but that’s largely the point. Computers have a hard time reading text that’s distorted in any way, but humans can adjust rather quickly.

				Sometimes, you may run into a hard-to-read or ambiguous CAPTCHA. If you’re having trouble reading the CAPTCHA, Twitter uses the popular reCAPTCHA tool, which can easily generate another CAPTCHA for you: Just click the Get Two New Words link to get another CAPTCHA. There is an audio version of the CAPTCHA on Twitter, but it really doesn’t seem to work well.

				If you can’t read a CAPTCHA after a few tries, you may be a computer. If you think that you may, in fact, be non-human, please consult your doctor or trusted medical professional.



				[image: Tip.eps] Did you know you can register for Twitter entirely by text from any cellphone? Get a friend started while you’re away from a computer — you can create a new Twitter account from any cellphone at any time. Just send an SMS text message with the word “join” to 40404 and follow the directions that are texted back to you to choose a username. Later, go to Twitter.com and look for the button labeled Already Using Twitter from Your Phone? Click Here. (To find out more about using Twitter on your cellphone, check out section “Adjusting Your Text-Messaging Settings,” later in this chapter.)

				If you already have a Twitter account, do not text “join” to 40404 or you will lock your phone into a separate new account. You will not be able to add your phone to your original account until you delete the new one. See instructions on how to set up your phone to work with your existing Twitter account below.

				Picking a Name

				On Twitter, your username is your identity. Laura’s Twitter name, or handle, is @Pistachio, and it has become the way that many people know her. She’s met thousands of people in real life after initially connecting with them through Twitter, and it’s not unusual for her to hear, “Hey, Pistachio!” from across the street or across the room at a party. @Pistachio has, in effect, become her nickname. If you want a quick glimpse at the search engine “optimization” (SEO) value of Twitter, just run a Google search for the word pistachio and you’ll find her Twitter account is one of the very first search results. Crazy.


				Why @Pistachio?

				Many people have asked where the username @Pistachio came from. Simply, Laura’s first office was painted an unfortunate green color — that precise, indescribably ugly shade of Grandma’s favorite ice cream on summer nights at Friendly’s by the rotary in Gloucester, Massachusetts. Laura first adopted the color as a company name in 1997, and over the years it has become part of her identity. Thus, she now is @Pistachio.



				[image: TechnicalStuff.eps] When we refer to Twitter usernames in this book, we follow the convention of putting an at sign (@) before the name, because that’s how you refer to other users on Twitter. (For example, if you want to say that you’re reading Laura’s book, you might say, “Reading @Pistachio’s book.” That way, people who follow you on Twitter can easily click over to Laura’s Twitter profile, in case they want to follow her, too!) But when you’re actually choosing a username, the @ isn’t part of it. The only characters you can use are uppercase and lowercase letters, and the underscore character (_).

				That story emphasizes that you should think about how you want to be perceived both on and off Twitter and how your username fits into that perception. Twitter is a far-reaching service, and if you get really involved in the culture of Twitter, like the rest of the social Web, it undoubtedly spills over into real life. The days of choosing anonymous handles such as sexybabe44, like you may have when you used instant-message programs or chat rooms in years past, are long gone.

				[image: Tip.eps]If you can sign up for Twitter by using your name or a variation of it as your username (assuming somebody else isn’t already using it), we recommend doing so. It makes your experience with Twitter much easier when the line between online and offline blurs.

				For example, if your name is John Ira, you may want to pick a Twitter username such as @johnira or @john. If users have already claimed those monikers, try adding an adjective or descriptor, such as @handsomejohn or @johntheterrible. If you prefer for people not to know who you are, you can choose a name that’s a bit more generic. You can also use a handle that you’ve established on other Web sites. You may also want your username to match your e-mail address — for example, if your e-mail address is doglover1980@whatever.com, you may decide to use @doglover1980 as your Twitter name.

				[image: Tip.eps]Be forewarned! If you choose to use your last name only, like Michael (@gruen), you may find yourself without a first name in the eyes of other twitterers.

				Using Twitter for your business? You can use your company or business name as your username, and you can fill in that business name in the Name text box on the Settings page for your account. But if you do, be sure to include the names of anyone who handles the company Twitter account in the 160 character “Bio” text box on the Settings page for your Twitter profile. (We cover how to customize your profile in the “Customizing Your Profile” section, later in this chapter.)

				If you’re looking to be a bit more removed and really would prefer to use a nickname rather than your name, or your company or product name, be sure to choose a username that’s friendly and accessible. On Twitter, you want people to respond to you, not be put off by a risqué or otherwise questionable handle. And if you run into your Twitter pals at networking events or other real-life social situations, you want to make sure that you don’t mind having your username written on your nametag or shouted out in greeting.

				[image: Tip.eps]Lean toward using a short Twitter username. Remember: Tweets are only 140 characters, so when people are replying to you, if you have a longer name, you leave them less room for message content. Twitter limits your username to just 15 characters for this very reason. (For more on how to reply to another person on Twitter, turn to Chapter 5.)

				[image: Tip.eps]Your Twitter name has power and influence on search engine optimization (SEO), or how close to the top of a search results list you appear in a search engine such as Yahoo! or Google. Businesses should consider using valuable keywords as their Twitter names.

				Finding Contacts

				When you first sign up for Twitter, you’re prompted to see if your friends are on Twitter (see Figure 2-4). Finding contacts on Twitter can be a lot of fun! The easiest way to find your friends is to import your friends and contacts from other services that you already use (such as Gmail, Yahoo! Mail, AOL, and Hotmail). You may be pleasantly surprised at how many people you know who are already busy tweeting away.

				To import contacts and make them part of your Twitter world during the registration process, follow these steps:

				 1. Select the e-mail account type from which you want to import on the left-hand side of the screen.

				 2. Type your e-mail credentials (username and password) in the Your Email and Email Password text boxes.

				
					Figure 2-4: See whether your friends are on Twitter by importing your e-mail address book.

				

				[image: 479919-fg0204.tif]

				[image: warning_bomb_.eps]Having Twitter automatically find your contacts involves entering your e-mail account password. Although Twitter has established itself as a trustworthy service, in general, be very cautious about sites that ask you for your e-mail address and password.

				 3. Click the green Continue arrow.

				 Twitter looks at your contact list from your e-mail account and gives you a list of all the people from your address book who are already on Twitter.

				 4. Select the check boxes for the people you want to follow.

				If you click the Select All check box, everyone is selected. If you uncheck the Select All check box, everyone is unselected, and you can go through your list of contacts, picking and choosing who to follow.

				[image: Remember.eps]When you follow people on Twitter, you see their updates on your Twitter Home screen.

				 5. When you finish selecting people, click the green Continue button.

				 If you didn’t select all the people in your address book, you’re asked whether you want to invite any of the people you didn’t select to join Twitter. (For more on inviting people to join Twitter, see “Inviting Contacts,” later in this chapter.)

				[image: Tip.eps] If you’re not careful about where you click, you can accidentally send an e-mail to everyone in your address book. However, if you want to invite all your contacts to join you on Twitter, go ahead and share the Twitter love!

				 6. Repeat these steps for all your other networks, if you have them.

				[image: Tip.eps]If you skip this step during the registration process, you can always search for people by first name, last name, or e-mail address by clicking the Find People link at the top of any Twitter page.

				Using useful people-finding tools

				Jumping into random conversations is a great way to find like-minded Twitter users, but it’s not the only way. You can use a few tools to discover people on Twitter who share your interests or live near you.

				One of the more interesting tools out there, TwitterLocal (www.twitterlocal.net), helps you find Twitter users by geographic location. It’s a great way for people interested in real-life meet-ups, as well as those in localized industries (such as real estate and car sales) who use Twitter to drum up business, to contact each other.

				Twellow (www.twellow.com) is another handy tool for widening the scope of your Twitter universe (which, yes, some call a twitterverse). Twellow sorts Twitter users by categories based on keywords found in the Bio sections of their profiles. Users can also claim Twellow profiles for any Twitter usernames that belong to them, by proving who they are. Claiming lets you edit the entry to add more categories or remove incorrect categories. Twellow is searchable by name, location, or category, similar to an online yellow pages for Twitter (hence the name Twellow).

				Part III explores more of these third-party tools.

				Searching by using Twitter Search

				Twitter also has its own search engine, known as Twitter Search, which you can access by clicking Search at the bottom of any Twitter page or by going to http://search.twitter.com. You can enter any keyword of your choice into the Twitter Search text box and click the Search button, and Twitter not only brings you results in chronological order (with the most recent at the top), but also lets you know when people have made new tweets that match your search criteria and gives you the option to refresh the search results page.


				Everything in moderation: Making sure you don’t follow too many people

				Be cautious when following new people. You can easily get excited and start following a ton of random people, but this approach has some potentially negative consequences. It takes time and genuine interaction to build relationships on Twitter, so many of the initial people you follow (who don’t personally know you) may not opt to follow you back immediately. As a result, you may at first find that you’re following many more people than are following you, and your follower/following ratio is skewed heavily to the following side.

				To some Twitter users, an account that’s following 500 people with only 1 or 2 people following it back is a warning sign that it may be a spam account — and you don’t want people to think that you’re a spammer. Take a relaxed approach, following a few people at a time, talking to them, and giving them time to follow you back before increasing your follower circle. Over time, your numbers swell on their own just because you’re building a network and interacting with it.

				Twitter users are often interested in meeting and talking with new people and want to hear fresh voices. If you talk about your passions, interact with people in and out of your network, and are genuine, you’ll have no trouble finding people to follow and getting them to follow you back.

				If you have a blog or Web site, create a friendly “Hello, Twitter people!” Twitter landing page that introduces yourself to people you follow or who may want to follow you, and link to that page on your Twitter profile so that it directly welcomes curious new people. Companies that tweet should definitely mention it on their own website so that it is clear whether or not their account is authentic. Todd Defren of SHIFT Communications (@tdefren) has pointed out that it’s a particularly good idea for businesses to use a Twitter landing page to explain how they are using Twitter and offer ways to opt-out of any connections or communications.



				[image: Tip.eps] You can use Twitter Search to find new people on Twitter by typing keywords connected to your interests or profession in the text box. Bonus: Because Twitter Search sorts results based on how recent they are, the people you discover through this search are likely very active Twitter users.

				[image: TechnicalStuff.eps] Twitter Search was originally built by another Web startup called Summize, which had earned special privilege and access to Twitter’s application program interface (API) to create a search engine for the microsharing service. Although Twitter officially acquired Summize and has since renamed it Twitter Search, Summize is still known to many (and affectionately referred to) by its original name. (Michael somehow never got over the name change, and Laura’s been caught referring to Summize in her speeches frequently.)

				Inviting Contacts

				During the registration process, after you import your contacts from your e-mail address book, you have the option to invite any of your contacts who aren’t yet using Twitter.

				The process is really simple:

				 1. On the Why Not Invite Some Friends? screen (see Figure 2-5), select which of your contacts you’d like to invite to join Twitter.

				
					Figure 2-5: Ask your friends to join the party!

				

				[image: 479919-fg0205.tif]

				 2. Click the green Invite arrow.

				 An invitation to join Twitter will be sent to the people you selected, letting them know that you’re on Twitter and they can follow your updates by signing up for Twitter themselves.

				If you’ve used the Find on Other Networks tool, you’ve already been prompted to invite friends from your address book who aren’t on Twitter. If you want to invite your friends by hand, without having Twitter go through your address book, take the following steps:

				 1. On the top navigation bar of any Twitter page, click the Find People link.

				 The tabbed navigation loads below the navigation bar.

				 2. Click Invite by Email.

				 A text box appears.

				 3. Enter the e-mail addresses of the people to whom you want to send an invite.

				 Separate each e-mail address with a comma and a space.

				 4. After you enter all the addresses you want, click Invite.

				 You’re done!

				If you choose not to do this now, you can always go back and do it later. Simply click Find People in the toolbar at the top of your Twitter profile to make the input screen for e-mail invitations appear.

				If you don’t opt to invite people during the registration process, or you want to invite people down the road, you can always e-mail people you know whom you think would most enjoy or benefit from Twitter, sending them a link to your Twitter profile and writing a note explaining what Twitter is. Many people choose this approach when they first join Twitter so that they can keep the invitation process personal.

				[image: Tip.eps]Many Twitter users, co-author @geechee_girl included, have put Twitter handles on business cards and in e-mail signature lines. These actions are indirect invitations for the people who meet us in real life or interact with us in business to connect with us on Twitter, as well. The more people who join you on Twitter, the more effective your network becomes.

				Say Hello! Your First Tweets

				The entire premise of Twitter is to answer the question “What are you doing?” in 140 characters or less. So, go ahead! Tell Twitter what you’re doing right now. Type a message in the What Are You Doing? text box, keeping under the 140-character limit. When you’re done, click Update. Congratulations! You’ve just made your first tweet.

				If you’re thinking, “Wait, that’s it?” you’re right: That’s it. Tweeting is that simple, but that simplicity makes it powerful. Your first tweet was probably something mundane, such as, “Trying out this Twitter thing” or “Hello there, Twitter. I’m reading Twitter For Dummies!”

				But while you start to add more and more updates, people begin to see what’s going on in your life and what you’re thinking about. Twitterers following you or searching for keywords in Twitter, in all likelihood, start talking to you about what you’re doing. The conversation starts with those simple exchanges: Talk about your favorite band’s new album, your mechanic and how she fixed your car’s catalytic converter, or really anything at all. If you’ve already found your contacts on Twitter, they probably respond to you pretty quickly. If you don’t have any followers yet, don’t worry; they’ll come.

				We discuss suggested Twitter etiquette, culture, language, and all that stuff in Chapter 7. This chapter simply tells you how to get your Twitter profile up and running so that it reflects who you are and what you want to get out of Twitter.

				[image: warning_bomb_.eps]Your tweets, right now, are publicly visible and searchable, even if you delete them immediately after hitting Update. This situation isn’t life or death, but be careful. If your updates are unprotected, what you tweet ends up in Twitter Search and on Google, even if you delete it quickly. (Chapter 9 discusses search tools in depth.)

				Customizing Your Profile

				Your public page on Twitter, also known as your profile, is other Twitter users’ first impression of you, and it can make a big difference in whether they decide to follow you. Take a few minutes to dress it up a little! Making sure that it reflects you or your business makes all the difference when it comes to whether people stick around to see what you have to say.

				After you sign up for Twitter, one of the first things you should do is personalize your profile. Make sure that you have

				An avatar (a picture that shows up to the left of your tweets, representing you or your company)

				A background image or background color for your home page

				A bio that’s 160 characters or less

				A link to anything else you want to share

				[image: Tip.eps]Some of the best profile pages on Twitter are the ones that give you a look into that user’s personality. Someone who loves to ski might upload an image of his favorite mountain range as the profile background and pair it with an avatar that depicts him in ski goggles. You don’t have to bare your soul, but people on Twitter want to know something about you, and the public page is where they can first discover it.

				[image: Remember.eps] After you log into Twitter, you can customize your profile at any time by clicking Settings in the top-right navigation bar.

				Changing your avatar

				Your avatar is displayed to the left of all your tweets, so it’s your official face on Twitter. Some Twitter users change their avatars almost daily to different photos of themselves, some users leave their avatars the same all the time, and still others change their avatars according to a specific occasion — holiday-themed photos for Christmas or Halloween, for example. Your avatar is your face, some other picture, or the default oogily eyes emoticon: o_O. It’s your choice.

				[image: Tip.eps]People don’t like following back if your avatar is just the default. Show your smiling face and set others at ease!

				To change your avatar, follow these steps:

				 1. Sign in to Twitter and click Settings in the top-right menu bar.

				 The Settings page opens.

				 2. Click the Picture tab (see Figure 2-6).

				
					Figure 2-6: Smile for your Twitter avatar photo, instead of using the default oogily eyes.

				

				[image: 479919-fg0206.tif]

				 3. Click the Browse button and navigate to the picture that you want to upload.

				 Currently, Twitter supports the .jpg, .gif, and .png file formats.

				 4. Click the Save button.

				 Your picture is uploaded to Twitter.

				The size of your profile image is restricted to 700 kilobytes (which is a rather large image), and Twitter crops it automatically into a square for your public profile. Choose an image that’s square or close to square, or make sure that the part of the image you want featured in your avatar’s thumbnail version is in the center of the image.

				Try to find a picture that’s at least 73 x 73 pixels. Otherwise, Twitter stretches the picture out, causing some distortion.

				[image: Tip.eps]If you upload a photo and it doesn’t look quite right, don’t panic! Just find a new picture (or adjust the original file) and try uploading it again. You can upload a new picture at any time.

				Changing your background

				In addition to changing your avatar, you can change the background of your profile page from the default blue to another color. You can even upload an image of your choice (or do both!). You can tile an image (make it repeat, like tiles on a floor), make an image large enough to cover the entire background, or choose a smaller image that doesn’t cover the entire background (and leaves a solid color behind it).

				To change your background by using Twitter’s tools, follow these steps:

				1. Sign in to Twitter and click Settings in the top-right menu bar.

				 The Settings page opens.

				 2. Select the Design tab.

				 3. Select a pre-made background or use your own image or pattern.

				 The pre-made Twitter backgrounds appear in square thumbnail images inside the Design tab.

				 If you don’t want a standard Twitter look, but instead want to use a background image or pattern from your computer, click the Change Background Image link below the pattern images. Then, upload a file by clicking the Browse button and finding your image on your computer.

				 4. (Optional) If you want your image to tile, click the Tile Background option.

				 5. If you want only to change your image, click Save.

				 6. (Optional) To customize your text and links, click the Change Design Colors link.

				 You may want to make your Twitter page match the color scheme of your blog or Web site. If you can access the hexadecimal codes on your blog’s color scheme, you can enter those same hexadecimal codes in the appropriate boxes. After you finish, click Save Changes to update your colors. If you mess up before you save your changes, you can always hit Cancel or navigate away to retain your current color settings.

				[image: TechnicalStuff.eps]Hexadecimal codes are the six-digit codes used in Web site design to assign colors; each combination of numbers and letters corresponds to a different shade. For example, 000000 is black, and FFFFFF is white. Plenty of places on the Web offer easy-to-understand guides to hexadecimal color codes. Check out Adobe’s Kuler (http://kuler.adobe.com) if you’re looking for a nice color palette.

				 7. Click each of the color swatch squares that you want to change.

				 A note above each square tells you what part of the text or design is affected.

				 8. When you’re happy with your color scheme, click Save.

				[image: Tip.eps]If you’re using Twitter for business purposes, use your background to reflect your company’s identity — tiling your logo as the background, for example. Figure 2-7 shows an example of JetBlue’s Twitter background.

				
					Figure 2-7: A customized corporate background.

				

				[image: 479919-fg0207.tif]


				Editing photos for your Twitter avatar

				Many of the photos that you want to use for your Twitter avatar may include other people. Or the picture composition may not allow you to get a good head shot. Thankfully, both Macs and PCs have tools available so that you can quickly put together an avatar without needing third-party photo-editing software. As an added bonus, these tricks show you how to take screenshots (pictures of what appears on your screen).

				Start by finding a picture on your hard drive, the Web, or your digital camera and open the picture.

				If you use Mac OS X, follow these steps:

				 1. With the picture file open and visible on the screen, press Ô+Shift+4.

				 Your cursor changes into a crosshair.

				 2. Click and drag your cursor over the area that you want to include in your profile picture, and then let go.

				 On your desktop, a new file (usually titled something such as Picture 1) appears, ready for uploading.

				On a Windows computer, follow these steps:

				 1. With the picture file open and visible on the screen, press the Print Screen button on your keyboard.

				 This button may read PRNTSCR or a similar abbreviation.

				 2. Press Windows+R.

				 The Run dialog box appears.

				 3. Type mspaint at the prompt and click OK.

				 MSPaint opens.

				 4. Press Ctrl+V.

				 A screenshot is pasted into MSPaint. By default, the Move tool in Paint is selected.

				 5. Drag the screen shot up and to the left to mark the upper-left corner of the picture you want as your avatar.

				 6. Click outside the selection rectangle to deselect the screenshot.

				 7. Scroll to the bottom-right corner of the image.

				 A small, dark blue box appears directly outside the bottom-right of the image.

				 8. Click and drag that tiny blue box toward the upper-left.

				 Stop where you want to mark the bottom-right corner of the image.

				 9. Choose FileSave As.

				 The Save As dialog box appears.

				 10. Save the file as a .jpg, .gif, or .png, give it an appropriate name (such as twitteravatar), and save it in a place where you can find it later.

				 You’re ready to go!



				If the default themes or images don’t appeal to you, or if you’re looking for something simpler or more casual, you can find free background images at sites such as TwitterPatterns (www.twitterpatterns.com). TwitterPatterns offers a variety of pattern graphics to choose from, all of which are sized specifically to fit Twitter profiles. If you’re feeling adventurous, you can hunt online for interesting background images on your own and upload them yourself. Just make sure that they’re the right shape and size.

				[image: TechnicalStuff.eps] Your background image is almost always overlaid with your Twitter stream, so people usually won’t be able to see the middle of the image. Their screen width dictates how much of your background they’ll actually see.

				Using your background image to expand your profile

				Because Twitter’s user profiles are so limited, some avid Twitter users take advantage of the background image to add more information or personal links than Twitter allows for in its short Bio section. In many cases, a Twitter user includes a short professional biography, accompanied by more links and ways to connect with that user (see Figure 2-8). This idea is a great way to let people know where else they can find you.

				To customize your background image, you need to use a custom template application or create your own template from scratch by using a program such as Photoshop or a free image editor such as Gimp or Seashore. You can also use Microsoft’s PowerPoint.

				
					Figure 2-8: @Pistachio’s extended profile information contained in a background image.

				

				[image: 479919-fg0208.tif]

				[image: Tip.eps] If customizing your own background image from scratch isn’t your speed, don’t worry! Several sites generate free Twitter templates that are designed just for Twitter neophytes in your situation. One of these sites is TwitBacks (www.twitbacks.com), which offers you a fill-in-the-blanks form to create your own Twitter background. Alternatively, you can grab a template from BoinBlog (http://boinblog.com/2008/07/02/twitter-profile-customization-photoshop-template). You need Photoshop on your computer to open the file, but it’s a fast and easy way to create a template for yourself or your company if you’re pressed for time.

				Adjusting Your Text-Messaging Settings

				By using Twitter cellphone notifications, you can keep tabs on your friends, your spouse, or someone who randomly says the funniest things. Some users, though, are more inventive: They use this feature to keep tabs on their current client roster to try to gauge those clients’ happiness levels before calling them for project updates.

				You can interact with Twitter on your cellphone via Short Message Service (SMS) text messages, on a mobile Web site, or by using a client application on your smartphone. You can opt for tweet notification from your network in several ways, as well.

				Before you can do anything with your new Twitter account on your cellphone, though, you have to associate your mobile device with Twitter. Like most things about Twitter, it’s pretty easy to do.

				To associate your cellphone with Twitter, follow these steps:

				 1. Sign in to Twitter and click the Settings link in the top-right menu bar of your Twitter home page.

				 The Settings page opens.

				 2. Select the Devices tab.

				 3. Enter your cellphone number in the text box and select the check box below it to confirm that you allow Twitter to send messages to your phone; click Save.

				 A screen appears giving you a code that you need to text to 40404 (brief instructions are provided).

				 4. Send the code to 40404 from your cellphone.

				 5. On the right side of your Twitter home page, under Device Updates, click the Phone radio button.

				 If you find the notifications overwhelming or need to stop them for a while, just turn them off, which we talk about in the following section.

				[image: TechnicalStuff.eps] You can turn on cellphone notifications even more easily if you sign up for Twitter by texting a message to 40404. But if you’ve already signed up at the Web site, use the Web site to add your phone. If you sign up both on the Web site and by using your phone, you end up with two accounts that aren’t connected to each other.

				Controlling the text-message flow

				If your account has text-messaging device updates set to On, you receive a text message each time someone in your network sends a tweet. (To find out how to turn on cellphone notifications, see the preceding section.)

				At first, receiving text-message updates from all your new Twitter friends is fun. But when your network grows, you may find all those tweets a bit noisy, to say the least — not to mention the fact that your cellphone plan may charge you for each text message you receive. To change this, look at Settings and then the tab called Devices. We give you more detail on what you can adjust, and how to do it, in Chapter 4 and Chapter 7.

				[image: Remember.eps]Plenty of avid users of Twitter never even receive SMS updates; others swear by them. Part of the beauty of Twitter is the many different ways that you can access it. You always have a choice.

				You can also set quiet time, which (in our opinion) is a very underrated feature. Basically, quiet time can ensure that your phone doesn’t wake you up in the middle of the night when tweets come in from the other side of the world.

				To set up quiet time, follow these steps:

				 1. Click the Settings link on the top navigation bar.

				 The Settings page opens.

				 2. Select the Devices tab.

				 3. Select the check box labeled Turn Off Updates During These Hours.

				 4. In the drop-down menus directly below the check box, select the times between which you don’t want text messages to come into your phone.

				 5. Click Save.

				Selecting your text notifications, person by person

				If you start following hundreds of people, you probably don’t want to receive text-message tweets from all of them. Thankfully, Twitter lets you receive texts only from users of your choice so that your phone isn’t vibrating and beeping all day.

				To turn off device notifications for some of the people you’re following, follow these steps:

				 1. Go to your following page (www.twitter.com/friends).

				 2. Next to each person that you follow, you have the option to turn their individual device updates On or Off by clicking one of the radio buttons.

				 3. If you can’t see the device updates On and Off options after each name on your following list, you don’t have device updates turned on for your account. Turn it on and you will be able to adjust each individual’s settings.

			

		

	


End of sample
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