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TWENTY MUST-HAVE
ITEMS TO LOOK LIKE A
MILLIONAIRE

[image: image]

1. One pair of sunglasses that hides majority of face for instant celebrity appeal.

2. One gadget (cell, iPhone, iPad, BlackBerry) to prove your time is very valuable.

3. One underwire bra (only if you’re female; guys, you’re off the hook).

4. Dunkin’ Donuts coffee securely hidden inside a thermos with a Starbucks logo.

5. One copy of Vanity Fair to show you’re part of the literati.

6. One watch fob, monocle, or other item that is painfully out of touch with modern sensibilities.

7. More than 500 Facebook friends (only 100 of whom you have actually met).

8. One pet that is a bit more unusual than a dog or cat.

9. One scarf in the colors of the university you wish you had attended.

10. One signet ring. (If you had to change your initials at some point, all the better.)

11. One copy of The Wall Street Journal to show you understand heady financial matters.

12. One ticket stub to a cultural event within the last year.
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13. One key chain with charm signaling sport of choice, i.e., tennis, horseback riding, skeet shooting, etc.

14. Something in your pocket that’s a historical curiosity.

15. One passbook savings account with at least $5 left after all expenses are paid.

16. Good hair.

17. Better shoes.

18. An eye for art. (Not confusing Jasper Johns with Jackson Pollock is a good start.)

19. A sincere desire to break some fashion rules.

20. Brass balls, gumption, and confidence galore.
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FIVE OBSERVATIONS
ABOUT MONEY

Penge er mere veltalende end et dusin medlemmer af Folketinget.

Money is more eloquent than a dozen members of parliament.

—Danish proverb

Geld is niet alles, maar het is ver vooruit wat er op de tweede plaats.

Money isn’t everything, but it’s way ahead of whatever is in second place.

—Dutch proverb

Geld regiert die Welt.

Money rules the world.

—German proverb

Et genus et formam regina pecunia donat.

Money, like a queen, gives rank and beauty.

—Latin proverb
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With money in your pocket, you are wise and you are handsome and you sing well too.

—Yiddish proverb



THE MILLIONAIRE’S
HANDBOOK







INTRODUCTION

THE MILLIONAIRE’S
HANDBOOK MANIFESTO

We all know that “money is power.” The wealthiest few get invited to glitzier parties, live in swankier homes, and attract more lucrative deals than the rest of us.

But why should life’s best perks accrue only to those able to afford them?

Just imagine how grand life would be if the posh club memberships, sophisticated yacht parties, and sojourns to Martha’s Vineyard, Nantucket, and Southampton were no longer the exclusive province of the fabulously rich but were, in fact, within reach.

This book will show you how to wing it till you chaching it—by spending what little money you do have wisely and making a positive investment in yourself. It will help you gain the trappings of luxury—even if you’re six generations removed, not just from Kevin, but from anyone who brings home the Bacon. You’ll learn how to look, dress, speak, and behave like a millionaire so that you, too, can enjoy the same privileged lifestyle.

[image: image]

There are entire stores filled with chichi clothing. There are countless ways to pamper, party, and globetrot—all while sampling the world’s finest luxuries. But if you have to worry about how much it all costs, then this is the right book for you. It will help redistribute the perks that come with the power of money, so that we can all get more of what’s coming to us (for a great deal less).

[image: image]

IF YOU CAN DREAM IT, YOU CAN LOOK IT

This book describes eighteen separate aspects of looking and acting like a millionaire even if you aren’t one. Each chapter begins with a fictional scene, which sets the stage for the true-life advice and tips that follow.

As we travel together through these chapters, you will meet some friends and learn what to do (and, indeed, what not to do). Hopefully, some of the suggestions will work for you, whether your aim is to dress for success at the workplace, court the wealthy for business purposes, meet a financially eligible someone, or simply to secure a better social life. (Millionaires throw excellent parties.)

You may well ask: What does it mean to be a “millionaire” today? After all, it’s been several centuries since we were first awed by that rich title. Indeed, a million dollars is not what it used to be. Some people think ten million dollars in assets isn’t enough to be considered a millionaire by today’s standards. There’s the housing to pay for, not to mention the help, the private schools, the twice-yearly trips to Europe—it all adds up!
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To me, the word “millionaire” describes a mind-set that can’t be pinned to an absolute number. The phrase “a person who’s well off enough to feel comfortable” could easily substitute (but, alas, didn’t make for a catchy title).

CONFESSIONS OF AN OUTSIDER

I first learned about the class system in the United States when I was six years old. At the time, I attended a private all-girls school in New York City. Upon hearing why my mother missed Parents’ Day that year, a friend in my class crinkled up her tiny pug nose and said, “Your mother has to work? God, you must be poor.”

It was at that moment that I recognized that, while the little girl’s statement was harsh, it was technically accurate. I was the poorest kid that wasn’t on scholarship in that particular class. While many of my friends lived in expansive prewar apartments along Park and Fifth Avenues, I lived in a personality-free postwar building directly across the street from an inn where brawls were commonplace and someone had recently been shot with a pistol. At my school, being relatively poor made me feel like an outsider peering in.

I grew up “not quite as privileged,” but learned how to make do. I went to all the same varsity games and dances as my classmates but had to buy my own attire. My parents didn’t have the money to buy me nice clothing. (At any rate, their version of “nice” was something made of velveteen from the Sears Roebuck catalog.)

In the process of growing up around the über-rich without being part of the tribe, I formed all sorts of ideas about how to get away with being relatively poor in a rich person’s world. Those experiences shape this book (and will spare you the pain of having to learn by trial and error the way I did).

Before I became a professional, full-time writer, I had a career in advertising. I started as a receptionist and eventually rose to creative director at a series of ad agencies in New York City. Working in advertising, crafting copy for some well-loved corporate brands, helped me form some indelible opinions about personal branding and how to use it to get ahead in life.

It is my hope that this book will show you how to brand yourself as a success—even if your bank account currently suggests otherwise. Money may not buy happiness. But having it—or the appearance of it, anyway—will provide access. By branding yourself as fabulously successful, even before you are a success, I believe you will achieve it all the faster. In business, you’ll rub elbows with industry leaders, moguls, and tycoons. In the social arena, you’ll meet the barons of society.

Until then, I am pleased to take the journey with you … What? You’re wearing that?! I’m terribly sorry, but you are going to need to change first. Oh, don’t worry about me. I’ll go find a smart jacket to wear and put on some lipstick, and I’ll catch up with you in Chapter One.



CHAPTER ONE

THE TEN LAWS OF
MATERIAL SUCCESS

(Or How to Dress the Part on a
Pauper’s Salary)

You’ve always considered it a stroke of bad luck to bump into anyone important before ten o’clock in the morning. Today is no exception.

As the office elevator door opens, your supervisor strolls out onto the landing, looking as if he stepped out of a very upscale men’s store catalog. Tall, dark, and dapper, he’s the golden boy of the company. Meanwhile, you look as if you tumbled out of bed or a thrift store.

His tailored navy suit has such panache. Your orange-and-brown plaid shirt with the hole in the right elbow is not as stylish.

His immaculately cuffed wrist shoots out in front of the heavy, closing elevator door and narrowly prevents it from crushing you into smithereens as you scoot past him into the empty cabin.

“Nice outfit!” he says, grinning at your ratty plaid shirt and wrinkled gabardine pants.

“Thank you,” you say, grateful that you have a supervisor like Mr. Bucks who can see past your humble threads to recognize all of the vital contributions you make to the firm.

“But I can’t send you to the clients wearing that.”

“It’s casual Friday!” you say in your defense.

“True,” he laughs, “but there’s nothing casual about our clients.”

“The meeting’s in half an hour,” you say, still hoping you’ll persuade him to change his mind.
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“No worries,” he says, eyeing your plaid shirt as if it’s a hand-me-down whose previous owner might have been a leper. “I’ll just send Cindy to the meeting instead.” Ouch!

As the elevator door slams on your dreams for speedy advancement, you ask yourself how you’re supposed to dress for success on the stipend that passes as your salary. Isn’t that a catch-22 or a paradox or something?

Alone in the elevator, you ask for divine inspiration.

First, you pray to the shopping gods.

“Wait until the sales,” the gods retort. “Big discounts the day after Christmas, July 4, and Labor Day.”

Next, you beseech the Lotto gods. But they just tell you to take a number.

You mull over the advantages of shoplifting, yet worry that a stint in jail might well take your status in the wrong direction.

What does a person have to do to look successful, you wonder. Rob a bank? Indulge in credit card fraud? Take up with a Sugar Daddy or Momma?

THE TEN LAWS

First, the good news: In a world where social standing is determined primarily by perception, there is a way to dress the part on a pauper’s allowance. And you don’t even have to take up with the criminal element to do it.

However, dressing for success on a shoestring will require a leap of faith. You will need to give up all shopping preconceptions and vow to follow the path of sartorial enlightenment.

Here, for your shopping enrichment, are the Ten Laws of Material Success. Master them, and learn how to spend what little money you have wisely, by making a proactive investment in yourself.

LAW ONE: DON’T LOSE YOUR SHIRT

ON EPHEMERAL PURCHASES

Do you have a passion for fashion? Cool your ardor. Fashion is fickle and its whims, fleeting. Many designs are created with planned obsolescence in mind. The average Bic pen lasts longer than this year’s hot boots.
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Follow every passing fashion, and you can lose your shirt (and it won’t even be “in” next season). As Quentin Crisp once remarked, “Fashion is what you adopt when you don’t know who you are,” while Coco Chanel said, “Fashion fades, only style remains the same.”

When your budget is as constraining as a girdle, you’ll get more stretch out of a style that will see you through season after season. Opt for classic pieces over trends, and start by building your wardrobe in one- or two-color palettes. Choose items that will mix and match with everything so your limited funds will go further.

Fashion is ephemeral. Style endures. Now that you’re a whiz at hanging onto your shirt, it’s time to mosey on to Law Two.

LAW TWO: DIVORCE YOURSELF FROM

MIDDLE-OF-THE-ROADISM

How much does a pair of pants set you back? $100 or $150? Even less perhaps? Stop pursuing this middle-class acquisition strategy! Middle-of-the-road prices beget middle-of-the-road cuts with middle-of-the-road stitching, buttons, and seams. Middle of the road means it’s not made well enough to be considered “uptown” or luxe, and it’s too costly to be considered “downtown” or cool. Your clothing will never amount to more than a mediocrity. How sad!

But middle-of-the-road mind lock is a tough habit to break. We all carry around price lists in our heads for what things should cost. We are like contestants on a virtual game of The Price Is Right, our brains conditioned to seek clothes that match our preconceived notions.

When this type of thinking threatens to prevent you from achieving your ambitions, tell yourself that you are “stuck in the middle.” If that doesn’t work, make a date with yourself to test-drive Law Three and Law Four.

LAW THREE: RIDE THE ESCALATORS

WITH APLOMB

Middle-of-the-road thinking is a stranglehold. Break out of the rut! Stroll into an upscale department store. Ride the escalator up to the most expensive floor. Take a deep breath. Then give yourself permission to try on the designer items that you feel you could never afford in your lifetime. The point isn’t to buy them, so don’t succumb! Simply survey them. You are training your eye to recognize quality.

Feel the superior drape of the fabric and observe how the colors glisten. Run your hands along the seams. Recognize the tight, almost invisible stitching. Check out the superior buttons and perfectly crafted buttonholes. Notice the even hems and flattering cut.

Then, remember to take OFF the clothes while you read Law Four.

LAW FOUR: FOLLOW THE 1/3 RULE

You can’t look the part without a generous clothing allowance. However, since you don’t have one, you will have no choice but to reallocate your resources. Buy one-third as many clothes as you do now, but spend three times as much on each item.
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Instead of buying multiple pairs of pants at middle-of-the-road prices, resolve to invest in one pair of luxe, 100% wool black Armani pants and wear them everywhere. Apply the same logic to each item in your wardrobe. Buy one $2,000 suit and never take it off, if need be. But don’t squander one penny on trendy items or impulse purchases.

I recently bought two pairs of Armani pants at 40% off at Bergdorf Goodman. The tailor spent half an hour pinning each leg. He knelt before me on the beige tufted floor of my dressing room while I modeled my new acquisitions in the full-length mirror and said, “No, let’s try it a quarter of an inch shorter.” Now that made me feel rich!

Apply the 1/3 Rule to the purchase of any and all accessories. A pair of designer shoes crafted of fine Italian leather will last for ten years. With TLC and tons of shoe polish, a pair of cowboy boots could even outlive you. It really makes sense to invest a lot more money per item so that the fine craftsmanship, cut, and stitching will be apparent to the most casual onlooker, and forgo the cheap chic specials, bargain basement finds that are really no bargain, and sales of ravaged seconds.

Clothing is an investment. Choose wisely, and you will wear the items with pride for years, even decades. Buy the best; throw out the rest. You’ll look a couple of tax brackets richer. And, once cleared of clutter, your closet will breathe a huge sigh of relief.

“What if you spend $500 per suit and buy four suits?” my glamorous friend Alexis asked over a glass of wine at a New York hotspot. She used to work at a law firm so has an inquisitive mind when it comes to details.

“No. Buy one $2,000 suit,” I said.

“Not four suits for $500 each?” Alexis said, nervously glancing down at her own white silk jacquard suit.

“$2,000,” I said. “Go for it.”

You are now primed for Law Five.

LAW FIVE: STAY OUT OF THE OUTLETS

Some shoppers swear by the outlets. These bargain hunters believe they are on the great American treasure hunt. If they travel long distances and diligently scavenge through racks of outlet merchandise, the rewards will be bountiful. These discounter denizens think they’ll unearth a delicious designer item, in the height of fashion, at a fraction of the cost. What a find!

But is it? Consider: Today, 90 percent of the merchandise sold in outlets is manufactured specifically for the outlets. The Coach handbag in an outlet is not the same model that’s for sale in a department store. Its non-discounted cousin may be sturdier, have superior stitching, or softer leather. The outlet merchandise is less costly but lower in quality. And if it is the real thing, it’s only there because people with money didn’t like it enough to buy it. Here again, most of the time, you get what you pay for. Out, out, stay out of the damned outlets!

LAW SIX: CONSIDER SWAPPING BLACK FOR WHITE

You have to be exceedingly wealthy to wear white. Think about it: One tiny sweat stain and the garment is no longer white. And every time you dry-clean the vestment, it turns a little yellower.

At parties in the Hamptons, everyone wears white. You, on the other hand, won’t even be able to afford to take the Jitney out to the Hamptons if you squander all of your money on white clothing.

White is like a brand-new car. Take it out of the lot, drive it around the block, kick the tires once or twice, and it’s already depreciated. As an investment, white is a disaster.

If you can afford to buy only one suit, it should be black for women and charcoal gray or navy blue for men. Step over to the dark side, and at least you won’t be taken to the cleaner’s every time you go to the dry cleaner’s!

There’s a reason black is associated with sin. Black forgives a lot of debauchery. Did you wash down three eggnogs instead of two at the Christmas fest? Cheat on your diet with half-and-half this morning instead of 1% milk? Have you packed on ten pounds due to spousal anxieties? Meet Black—your new best friend.
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Black hides ten pounds on contact, looks stupendous with any color, and easily escorts you from a casual lunch with friends to a business meeting to an elegant evening affair without ever having to change. Few colors are as accommodating.

That said, wearing black can be tricky. Wools grip dye better than cotton, so when buying black trousers, sweaters, and suits, always opt for wool. (In the summer, you can buy lightweight wool that’s almost as light as cotton but will preserve its serene black color far longer.)

Shades of black differ widely. Some black has a bluish undertone; some black has a brownish tint. When pairing black with black, it’s best if the undertones also match. The harsh fluorescent glare in most department stores distorts colors. Before buying, bring the black garments over to a window so that you can examine their undertones in daylight, or bring a flashlight with you when you shop so you can see the undertones more clearly. (If a salesperson asks why you’re using a flashlight to inspect the clothes in broad daylight, you may want to pretend you don’t speak English.)

Newsflash: Salespeople will generally tell you whatever they think you want to hear. But seeing is believing.

In matters of clothing, not to mention love, opposites attract. This is especially true for pairings between textures. For sartorial sizzle, the textures need to contrast with each other, particularly when the two items are a perfect color match. A heavily textured black sweater paired with a smooth black pant looks divine.

You might also partner a soft, black cashmere sweater with a black pleated pant. If both pieces are cut from the same cloth, the way most suits are, pay special attention to the shirt or sweater under the jacket. If the entire ensemble is black, the sweater should have a noticeably different texture.

Now that you’ve gotten the hang of all black-on-black rules and regulations, it’s time for some color therapy. Pick a color, any color, as long as it makes you look resplendent. Learn more by studying Law Seven.

LAW SEVEN: FIND YOUR COLOR OF MONEY

There are seven colors in the rainbow, each with an infinite number of shades. According to feng shui, which analyzes color properties as they relate to one’s home, purple, green, and gold are “prosperity colors,” while white, metallic silver, and black are “creative life cycle” colors that can jumpstart one’s career (which can also lead to prosperity). Always remember that the richest color is the one that makes your hair look lustrous and your skin radiant. Pick one or two colors to work with plus one neutral color to offset them, such as black, gray, or brown.
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Blue. Political candidates may be quick to promise “change,” but they’re slow to change the color of their blue ties. That’s because blue is a crowd pleaser—it’s everyone’s favorite color. After blue-skying long and hard about the color blue, researchers determined that it conveys pluck without being somber. While many have sung the blues in the corporate world, blue is the uniform of power suits. Blue is associated with intelligence, stability, unity, and conservatism. Pale blue is thought to be calming.

Red. During the McCarthy era, “Better dead than red” was the slogan associated with purging communism. Today, red has redeemed itself. Celebrities receive red-carpet treatment. Red cars get stolen twice as often as other cars and cost more to insure. In China, red is the color of prosperity and is used to attract good luck.
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Yellow. Folk rock legend Donovan called it “mellow yellow,” but the color has a perky quality that’s impossible to ignore. Who needs to see a psychiatrist when researchers believe the color yellow increases self-esteem and bolsters overall well-being? Closely associated with the sun, yellow is a vibrant color that brings good cheer. In Japan, yellow represents courage.

Orange. Scientific research has confirmed it: People who sit in orange rooms become moody and morose. Orange is the color of prison garb and highway litter patrol uniforms. However, while orange can be a tad aggressive, it also incites passion. It’s a color on the cusp, in between summer and winter, and combines the properties of red and yellow to make fire. If you decide to model the bold shade, do so in the fall and use sparingly. Wear an orange scarf or a sweater—never screaming orange pants!

Green. If someone is “green,” it means he’s inexperienced. Green is also the color of jealousy, the green-eyed monster. (Should your project receive the green light, competitors will seethe, green with envy.) Green shamrocks are considered lucky, especially on St. Patrick’s Day.

Today, green stands for environmentally friendly. It’s a popular color with all sorts of companies, proving that sometimes money does grow on trees.

Closely associated with nature, green symbolizes growth and renewal. Some people look glamorous in green and others resemble mermaid wannabes or frogs rather than princes. If green doesn’t work with your coloring, keep the shade far away from your face or use only as an accent color. A navy scarf with a skinny green stripe will work, and you only need wear it if green is sprouting in popularity among the well-heeled in your area.
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Find the color that makes you look alive and feel happy. And then resolve to build your wardrobe around that color. Did you know that listening to your friends could save you oodles of money every time you shop? No really, it can, as Law Eight attests.

LAW EIGHT: FOLLOW A COMPLIMENT

A compliment is a gift, but that doesn’t mean it’s easy to accept. By “compliment,” I refer to a phrase, offered freely, that is meant to convey how spectacular you look.

Compliments from friends and others who have no desire to sell you anything are the only expressions of praise that count. On principle, you should screen out all fawning commentary from employees, shop clerks, insurance salespeople, car salesmen, or others striving to curry your favor. Does someone who’s out to win you romantically insist that you look absolutely darling in a particular outfit? Consider tossing it or giving it away to thrift immediately. (Love really is blind.)

These caveats aside, most sartorial praise is sincere. If you stroll into an event wearing a crimson sweater and more than three people approach you to rave about how gorgeous you look, chances are excellent that you really do look amazing and that you’ve stumbled on a flattering shade for your skin tone.

Don’t forget to say “Thank you.” You are thanking your admirer for saving you piles of money the next time you shop. Because now you’re going to do the intelligent thing and follow that compliment all the way to a department store.

We all need to hear positive fashion feedback—if for no other reason than to help us find our best colors. Following a compliment means refusing to act embarrassed when you hear one because then people will sense that and laud you less often. Never dissuade anyone from giving you a compliment!

If your crimson sweater receives rave reviews, then be sure to take that sweater with you the very next time you shop. Perhaps you can find a vest or a pair of earrings or a scarf in the same shade. (It’s worthwhile to actually bring the garment with you, as opposed to trying to match it in your mind’s eye. Trust me, the mind’s eye is no Picasso when it comes to matching color samples.)

Once you’ve purchased a few items in the colors that make you shine, you’ll need a mini lesson on throwing the elements together. Never fear. Law Nine is here to help.

LAW NINE: YOU DON’T HAVE TO BE A

POLICEMAN TO WEAR A UNIFORM

Policemen, nurses, judges, and young ladies at some all-girls schools are lucky to wear a uniform every day, as doing so keeps clothing costs and decision making minimal. But just because you don’t literally wear a uniform doesn’t mean you can’t imagine that you’re wearing one.

For a female associate at a law firm, the uniform may involve several classic two-piece suits and ten mix-and-match separates. For a male partner at a dot-com, the wardrobe might be markedly different, entailing multiple black jackets, black chino pants, and black T-shirts.

The idea is to think of your clothing as a collection and consider how many pieces your collection would hold if there were strictly enforced limits. If each item that you purchase is one in a fixed group, and you can never surpass the limit, you will buy with care instead of rashness. You’ll tend to pair your clothes so they can work together to create new and flattering combinations. And your clothes will look sensational. I like to refer to this as “shopping your own closet.” Before you go out and buy something new, make sure that you have thoroughly shopped your closet. It’s just like real shopping—minus the extravagant outlays that make strong Visa cards faint.

Before I get dressed for a special event, I create a list. It’s not a list of the stuff I want. It’s a list of the stuff I have.

I write down every clothing item I own. My list isn’t long, so the task isn’t arduous. Looking at my clothes on paper in this way often gives me fresh ideas on how to match the tops and bottoms for maximum flair, bottom to top. Sometimes, the greatest treasures are the ones we already own.

LAW TEN: REFUSE TO BE A DRONE

Fashion isn’t any fun unless you can be creative with it. Now that you’re as uniformed as a soldier on the front lines of fashion, it’s imperative to violate the standard in some way that expresses your own personality. You are not a fashion robot. You are a breathing, living creature with thoughts, joys, loves, hates, hurts, and scores of pet peeves. Express a tiny bit of who you are through the prism of some accessory that is undeniably You.

Maybe it’s a piece of jewelry that brings you back to a trip to Morocco that was intensely enjoyable. Perhaps it’s that funky sweater in a vibrant color you used to wear back when you were single and carefree. Or a leather jacket that screams “hipster” while the rest of your outfit whispers “banker.”
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It’s the moment of truth. Go find a full-length mirror. Peer at the image reflected therein. Could you double as a mannequin at the Armani store? Try substituting red argyle socks for the regulation black silk. Or slip on a vest that breaks the monotony with a dynamic pattern. Women can express themselves through earrings, nail color, scarves, hats, gloves, belts, and jewelry. For men, personality is best aired through ties, belts, vests, socks, and watches.

When you break the mold, you announce to the world that you are not a slave to fashion. (There’s nothing “rich” about being a slave to anything.) You are your own man. Or woman. You have your own signature style—you know who you are. You respect the rules, but you also know that sometimes they are meant to be broken and shaped to your will.

Always strive for a tiny bit of imperfection. Then, you’ll not only look rich, you’ll look like something even better: yourself.

GET YOURSELF OUT THERE

Now that you’re all dressed up, you need someplace to go. Your invitations to world-class art museums, charitable galas, and cocktails at seven in the billiards room await.

You may not be able to jet across the country for a fancy shindig, but you can jump over a few puddles in pursuit of premiere guest list status in your hometown.


EMBRACE THE MORAL OF THE PURPLE

HERMÈS TIE (AVOID KNOCKOFFS)

My friend Alec recently told me a story about a purple Hermès tie he bought as a birthday present for his stepfather.

I adore Alec. He has a heart of gold. Still, this year, his wallet was full of ones instead of hundreds. Believing in the myth of magical bargains, Alec ordered an Hermès tie from eBay. After opening the orange box, Alec inspected his purchase.

The design was reminiscent of the classic Hermès style without being exactly right. There was a repeating pattern of—what were they anyway? The width seemed narrower than anything Hermès had manufactured in recent years and the color, more muted. To its credit, the tie did have an Hermès label stitched into the back in roughly the correct location. But:

The tie came in the wrong box.

The tie was the wrong color.

The tie was the wrong width.

The tie was the wrong price.

The tie wasn’t an Hermès tie after all.

Other than that, the tie was absolutely fabulous!
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Alec’s mind reeled with a thousand questions about the curious neckwear, but then the phone rang, his wife walked in, and the kids started to clamor. A lawyer by profession and the antithesis of a fashionista, Alec quickly stuffed the gift back into the orange box and mailed it to his stepfather, not thinking anything more about the matter until his stepdad phoned him a few weeks later.

Apparently, Alec’s stepfather had tried to return the tie for one in a different color at his local Hermès shop where he was promptly called into the back of the store and questioned about the knockoff for thirty minutes!

In the end, the store refused to take back the tie—that’s what happens with counterfeit goods. They don’t pass muster.

Moral: If something seems too good to be true, it IS too good to be true.

Don’t get swindled by a knockoff that’s trying to masquerade as the real thing. There is a time and a place for cheap imitations, which will be revealed in Chapter Two. But as a general rule, buy your Hermès ties from Hermès instead of from some vendor on the street (or online), and you’ll walk away with the luxury good that you think you’re paying for.

Lesson learned, you are now ready for Chapter Two. 
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CHAPTER TWO

SKIMP ON THE ITEMS NO

ONE WILL NOTICE

You never realized that vying for “easy money” could be this hard.

“Take 67,” you say, staring into the video camera. “Hello, my name is Alex. If I win a million dollars, I will use the money to help foster world peace, end world starvation, and buy an Armani suit.”

“CUT!” your friend Hadley screams.

“Why?” you say, “I thought that take had real promise.”

“Don’t say that bit about the suit,” Hadley says with a toothy grin. “It makes you sound like an empty suit.”

“To be an empty suit, I’d actually have to own a suit,” you say.

“Suit yourself.”

“If only.”

“Maybe you’re not allocating your resources properly,” Hadley says, pulling an elastic band out her long, tawny hair and gently putting down the video camera on the one tissue-free area of the floor.

The videotape you’re making is for the show on NBC called Minute to Win It. In spite of the fact that it only takes “a minute,” you’ve spent the last three hours and twenty-seven minutes trying to beat your best time record as you perform a stupid human trick over and over again in order to qualify for the show.
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Your best friend Hadley has been taping, timing, and gently coaching you to telegenic greatness as you frantically yank tissues out of two boxes of Kleenex strategically placed by your right and left hands.

Now both of your wrists feel sore and there’s white tissue paper littered all over your shaggy blue living room rug. What’s more, you’re not convinced that you have enough hand-eye coordination to perform this particular stunt well enough to be considered for Minute to Win It fame and fortune.

“Have you ever considered The Price Is Right?” Hadley asks.

“If I knew anything about prices, I wouldn’t be in this financial mess,” you say, picking up a tissue off the floor to mop the sweat off your brow. “Why?”

“You should try shopping with me at Duane Reade sometime,” Hadley says.

“YOU shop at Duane Reade?”

Hadley comes from money. Her ancestors came over on the Mayflower or one of those boats.

“Of course I shop there!” Hadley says. “My parents are blue bloods. That means I inherited the cheapness gene, you know.”

“And you really save money there? In a drugstore? What on earth do you buy?”

“Don’t knock it till you’ve tried it.”

And so it came to pass that you agreed to go shopping with the richest person you know at a discount drugstore chain.

Is your life glamorous or what?

JUST HOW BROKE ARE YOU?

Please take the following diagnostic. It should take but a minute.

Are you significantly poorer than your friends?

Do you have a job where you’re expected to wine and dine clients, even though you never have enough money to wine and dine yourself?

Are you living from paycheck to paycheck?

Have you ever fantasized about taking a part-time job at a department store purely to snag the hefty clothing discount?
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Have you ever considered dating a Sugar Poppa or Sugar Momma—just for the clothing perk?

Did you answer “Yes” to at least one of these questions?

If so, the bad news is that you are beyond broke. But the good news is that you can still look absolutely fabulous. You will simply need to practice some budgetary restraint. And it’s easier to do that with some items than others.
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IF YOUR CLOTHING BUDGET IS THREADBARE, SAVE ON THE “VISIBLE INVISIBLES”?

Skimp on the items no one will notice.

Save on all items that are visible to the naked eye but blend into the fabric of the whole. I call them the “visible invisibles”: those items on your personage that are on display for the entire world to see but, for one reason or another, have become commodities. Since one type of visible invisible is barely distinguishable from the next, it makes a great deal of sense to pay next to nothing for them.

Skip brands, and go generic. Or purchase the visible invisibles at drugstore chains and mega wholesalers, such as Walmart. Or give street chic fashion a leg up and buy the items from a vendor whom you’ll never lay eyes on again.

Street fashion is always in fashion.

THE SEVEN TYPES OF VISIBLE INVISIBLES

The visible invisibles include four types of accessories, two types of clothing, plus one quote-unquote luxury service that’s actually mandatory for any woman with a job.

Pinch pennies with gusto. Following is the full shopping list of stuff about which to act like a real skinflint. Spend as little money as you can possibly get away with on these items so that you’ll have some cash left over to spend on more important things, such as your wardrobe essentials.

1.Items where you’d be hard-pressed to name a brand, such as reading magnifiers and pantyhose.

2.Outerwear that’s immediately stripped from your body the nanosecond you get indoors, such as woolen scarves, gloves, and hats.
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3.Items that you’re destined to lose anyway, such as umbrellas.
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4.High-end accessories that have become clichés among the Ferragamo 400 (think Forbes 400, only more so) due to years of over-exposure on the gray market.

5.Workout clothes, especially if you exercise in a gym where no one important will ever see you.

6.Formal wear for women, such as cocktail dresses that everyone incorrectly assumes are as expensive as hell.

7.Manicures.

PRACTICE FASHION FRUGALITY WITH FLAIR

Does the prospect of cutbacks make you feel like a layoff victim even though you’re gainfully employed? Console yourself with the knowledge that, by scaling back, you are starting to develop the mind-set of a millionaire. Many bona fide millionaires really are cheapskates, and there’s no shame in adopting a certain frugality if you have aspirations to look the part.

There is an art to being frugal out of need rather than greed. There is also a certain magic to it. Just like David Copperfield and other masters of illusion, you can employ the principle of misdirection to steer people away from discovering your secrets.

Like a magician choreographing his actions, you can direct spectators to look only where you want them to and to see only what you wish them to see. In Chapter One, you learned to never cut corners on wardrobe builders (like suits). But there are other items in your closet that are mere afterthoughts. Always spend as little as possible on a clothing afterthought.
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By spending a fortune on all major wardrobe items and saving a fortune on all minor wardrobe items, you’ll learn how to prioritize your clothing, achieve a blended balance, look fabulous, and prevent yourself from going broke.

Always remember: You can look like a millionaire on a pauper’s allowance. It’s all in the way that you allocate the precious few resources you do have.

THE RAZOR-THIN LINE BETWEEN CLASS AND MASS

There is supposedly a line between “class” and “mass,” but I prefer to think of it as a circle. A drop-dead gorgeous eyeglass design might start out on the drawing board of a designer working for a prestige brand, but if the look catches on, then the “masstige” brands suddenly perk up and take notice, and that design will be copied and recopied until it shows up on the reader magnifier shelf of Duane Reade.

Plenty of designer brands also contract directly with mass distributors. And finally, there are the high-end designers on the prowl for inspiration who busily snap photographs of what the average person on the street is wearing! One trend spotter’s “ordinary Joe” is another’s fashion muse.

Class and mass inhabit the same circle of influence. Each has an indelible impact on the other, and the same trends course through both at the speed of business.

The bottom line? If you can find virtually the identical luxury item at 1/5 of the price, it’s your financial obligation to do so. Especially when the money you’re not spending is on some throwaway accessory that no one’s going to notice anyway.

So make haste. Get thee to Duane Reade! While you’re on the hunt for the great American reading magnifiers, why not pick up some generic black pantyhose (but only if you’re a woman).

You’d have to be a bank robber with a stocking over your head to distinguish the cheap brands from their pricier cousins; and weekly investments on items like pantyhose add up to a queen’s ransom over time.

STREET SMARTS

In Manhattan, we are blessed. We never want for scarves, gloves, and hats. Not when there is a street vendor hawking these wares on every other corner. Granted, the quality of these woolens is poor, since the “wool” feels suspiciously like the by-product of an acrylic sheep. But at least the price is right: $10—even less if you’re a clever negotiator.

It certainly never hurts to try. Haggling is a skill on par with acting, except that you don’t have to memorize any lines. But, just like acting, haggling becomes easier with practice. If at first you don’t succeed in driving down the price, try, try again. At the very least, you’ll be sharpening your bargaining skills for the next time.

The formula for successful street vendor negotiation is 50 percent determination, 50 percent willingness to walk. There’s often some pantomime involved as well. Imagine a beautiful navy blue scarf calling to you from some vendor’s cart.
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“Hello there, Cutie,” the scarf beckons like a throaty siren. “Won’t you please, please buy me?”
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Out of the corner of your eye, you spot a price tag with an astronomical number on it. Surely, this can’t be correct—this is a lowly street scarf, dammit. It has no provenance! Worried that you may be losing your grip on reality, you verify the cost with the vendor.

“Excuse me, is that scarf really $13?” you whisper, incredulous.

He nods his head, as his calculating eyes squint at you, taking you in. Are you a tourist? A native? A sucker? (Supposedly, there’s one born every minute.) The vendor stares at you, weighing his options.

[image: image]

Do not despair. Instead, pick up the blue scarf. Pretend to sniff the garment and then look woefully disappointed. Or try rubbing the rough-hewn rag against your cheek (if you can bear it) and look miffed. Then, spin on your heels and walk away.

More often than not, before you’ve taken two or three steps, the vendor will call out a cheaper price (say, $7), which is your cue that you can probably chisel down the price of the scarf to $5.

On the flip side, if you hate to negotiate, or find the prospect of walking around with cheap, poorly made accessories in the dead of winter unappealing, you can always opt to play Scarf Swap with your scarf-forward friends.

PLAY “SWAP TILL YOU DROP”

Chances are, you’ve heard of the television reality show Wife Swap. Welcome to Scarf Swap. It can keep you well scarved in colder climates, and it even helps stave off scarf envy.

Do you have a friend whose taste you admire? Of course you do. The object of the game is to shop together. But start with a money-saving strategy that’s guaranteed to save you both at least 50 percent.

Agree in advance to pick out two woolen scarves together that you both adore, and then swap them with each other mid-season. The beauty of shared accessorizing is that you can each only sport one scarf at a time, and just when you tire of your own wooly neck warmer, you can move onto hers. Get creative about when you shop to swap. Who wants to buy thick wool scarves in the heat of summer? You do! You do!
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Then take the game up a notch by hosting a “Swap till you drop” party. Gather all of your scarf-worthy buddies, and simply start trading clothing. It’s not risqué in the slightest because it’s not like you’re swapping husbands, wives, significant others, or keys like they supposedly do in suburban Connecticut. You’re simply exchanging threads—the stuff you’ve grown to hate (or just can’t bear to look at anymore) for the stuff they’ve grown to hate (or just can’t bear to look at anymore). Which makes “Swap till you drop” perfectly safe in any part of the country.

Tell your friends to scarf it up and bring any clothing they don’t wear anymore to your “Swap till you drop” soirée. One person’s junk is another’s treasure trove.

MOST UMBRELLAS HAVE A SECOND

LIFE: IT MAY AS WELL BE WITH YOU

If you are ever asked on an ethics test what you would do if you found a dollar on the street, the correct answer is that you’d return the money to the owner from whose pocket it dropped without delay. But if you happen to be in a taxicab, where the rider just before you inadvertently left his umbrella, you should have no qualms about taking it with you.

Consider the alternative: If you behave like a Good Samaritan and alert the cab driver about the lost rain parasol, chances are excellent that the original owner will never get it back, anyway. But, if you choose to keep the raingear, at least it will have a second life with someone in dire need—yourself.

My recent Night at the Opera was a bit different than Groucho Marx’s. One rainy night at the Metropolitan Opera, I noticed that a perfectly functional black, wooden-handled umbrella had been orphaned. Forgotten by its owner in the blind rush to escape from the packed opera house, it lay underneath one of the seats in the orchestra section. The auditorium had started to clear out, and I highly doubted that the umbrella’s owner would bother to fight his way back through the throng of 3,995 just to retrieve it. Hence, I did what any native New Yorker would. I swiped the handsome umbrella and proceeded to use it for the next several months—until I accidentally left it behind under my seat in a movie theater, where the umbrella no doubt found a third owner and an even better life.

With the way people leave behind their umbrellas all the time, there’s never any reason to pay for one. It’s raining umbrellas.

THE GREAT AMERICAN WATCH FETISH

As William Gibson wrote in an essay for Wired magazine, “mechanical watches are so brilliantly unnecessary.”

In fact, all watches, from the lowliest Swatch to a Vacheron Constantin Tour de l’lle retailing for $1.5 million are, strictly speaking, fossils.
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The Vacheron Constantin Tour de l’lle features two time zones, the sunset time, a perpetual calendar, plus an astronomical indicator of the night sky. Certainly the watch provides a plethora of fascinating information, but it’s all readily available on the Internet—and for free. But fashion has a way of defying all expectations. Precisely because watches serve no real purpose any longer from a functionality standpoint, they have become the must-have collectible for any man of means.

To look like a millionaire today, you must wear a watch. It’s a mandatory requirement. But obtaining a fine watch (or a simulation) needn’t cost you a CEO’s salary. Naturally, it helps to have generous relatives, i.e., the kind who either bequeath you a gold watch upon their passing or who give you one of your own in honor of some milestone that you achieved, such as your christening, Bar Mitzvah, or twenty-first birthday.
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But what if you weren’t blessed with generous forbears? First, you might try to adopt some. But if you can’t seem to finagle that, then you might try asking a living parent for a wristwatch you’ve spotted on his personage that doesn’t come out quite as much as it used to.

There could also be others in your family—a sister or a brother perchance—who suddenly strike it rich and, as a result, upgrade their watches. While you’re congratulating your siblings on their newfound prosperity, there’s no harm in asking after their old timepieces.

If you have tried some of these tactics to no avail, you can either relent and buy yourself a semi-expensive quartz ticker that looks like something far grander or settle for a super-cheap replica. Hopefully most people in positions of authority will never get close enough to your wrist to know the difference. (To ensure that they won’t, wear gloves whenever you’re outside.)

If there’s little chance that you’ll inherit a watch and you’ve been underwhelmed by the timepiece selection in vintage stores, then, out of necessity, your watch will have to join the ranks of the “visible invisibles” on your body. That’s your cue to spend precious little on the timepiece.

Check out Skagen, which makes both replicas plus other modern miracles of Danish engineering starting at around $100. A Skagen watch is the ideal “visible invisible.” Its sleek design won’t draw too much attention to itself, and yet anyone meeting you for the first time can’t fail to take in that your wrist exudes a certain elegance. If Skagen minimalism isn’t your style, sometimes you can scoop up watches that resemble Cartier timepieces among Coach’s selections, where prices start in the three-figure range, not four.

LUGGAGE THAT HAS ITS OWN BAGGAGE

Today, that distinctive Louis Vuitton monogrammed taupe-on-brown style has become hackneyed. It’s everywhere you don’t want to be—in malls, in the Coach section of airplanes, on street corners, and in the back of trucks. (Sigh.)

There are two ways to take advantage of Louis Vuitton’s irrepressible popularity. If you’re young and broke, you can probably get away with buying a cheap imitation (so that at least you’ll look polished on your business trips). Just make sure that your boss, or whomever it is that you’re striving to impress, never gets close enough to your luggage to inspect it. Be sure to check it when you first arrive in the airport. Then, quickly stash your knockoff in the trunk of the cab on the way to your hotel. Then have a porter whisk your copycat luggage up to your room upon arrival.

However, by the time you turn thirty, unfortunately, you’re too old to play hide-and-seek with knockoffs. By that advanced age, you’re expected to have pockets deep enough to afford the generous pouches and sturdy stitching that are synonymous with the Louis Vuitton monogram, or do without. So buck the Louis Vuitton trend, if need be. Invest in a cheaper classic, such as a T. Anthony duffle bag, at a fraction of the cost.

SWEATWEAR

If ever there was a clothing category to trim back on, it’s gymwear. You’re just going to perspire your way through it, which will make it smell funky. You’re literally losing money through your pores! Instead, collect the screaming logo-strewn T-shirts that you receive at corporate events and model the ugly shirts at the gym. A cheaper alternative to costly yoga clothes: Buy light cotton pajama bottoms and use loose T-shirts as tops.

THERE ARE NO MICROSCOPES IN

MARGARITAVILLE, THANK GOODNESS

Lights twinkle; conversation tinkles; liquor flows. In the delicious swirl of a cocktail party, no one stops to examine the cocktail dresses with a microscope—which is why it pays to pick them up for a song. Always anticipate the gala around the corner, and buy off-season. Either shop at Daffy’s, which literally features “clothing bargains for millionaires,” or practice a divide-and-conquer strategy at an upscale department store. Buy one black skirt and loosely match it with a black top to form a modern little black dress. Split up the outfit, and reuse as separates later.

If the cost of the item is still stratospheric, it behooves you to befriend the salesperson, who may well empathize with your inability to afford the clothes on display.

“This dress is out of my league but I love it. Let me know when it goes on sale,” will often elicit a phone call from the salesperson within a fortnight.

THE NO-SOCK DRESS CODE

Guys, a strict adherence to the no-sock dress code can keep you in tasseled loafers for years to come. True, it entails forgoing socks on weekends and at parties, even when it’s freezing outside. In fact, as temperatures drop, it becomes even more important to show off your bare ankles. Doing so proves that you understand that looking like a millionaire-in-the-making entails some sacrifice, but you’re willing to do your part.

Every time you opt for no socks, your accessories are truly invisible, and hence, cost nothing at all.

HOW TO MAKE A MANICURE LAST THREE WEEKS

The landed gentry have beautifully manicured lawns and nails. If you don’t live in a house, you can probably be forgiven for not trimming your lawn. But sporting unkempt nails will condemn you to project housing in the minds of the power elite even if you live in a perfectly nice middle-class neighborhood!

Are you tempted to take a do-it-yourselfer’s approach to a manicure? Don’t—instead, try your hand at recycling. Spring for a real manicure; but instead of getting shellacked once a week, opt for once every three weeks. Then, extend the life of your manicure by investing in one bottle of clear nail polish and applying daily.
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WHY SKIMPING ON THE ITEMS NO ONE NOTICES WORKS LIKE GANGBUSTERS

Imagine for a moment that you are richer than God. (It shouldn’t be too hard. Admit it, you fantasize about it daily.)

Pretend that you could afford a Vacheron Constantin watch, David Yurman bangles, Cartier diamond love bracelets, and enough Louis Vuitton luggage to line a steamship. You could never wear them all at the same time. For if you did, then you’d be an unpaid walking advertisement for all luxury brands, which would make you look like nothing more than—gasp!—a mall victim.

The reason that skimping on the items no one notices works so well is because even if you were richer than God, you’d need to make choices. Some accessories would have to take a backseat to others.

By paying next to nothing for the items to which no one pays any attention, you’ll direct people’s eyes to the one or two spiffiest articles on your personage on any given day. You will also be practicing strict budgeting, which is mandatory if you ever want to be truly rich. There’s no time like the present to start cultivating the mind-set of a very rich person. Remember always: You are what you think.
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EXERCISE For WOMEN:

How to appear twenty-five pounds thinner without
a barbell

Your real weight Ihs

A

ual Poundage Lost

1. Wear high heels 1. For every inch of heel height,
submact three pounds

2. Wear contour on checks 2. Subiract three pounds

3 Wear an underwire bra 3. Lift, separate, and subtract

three pounds
4 Wear monochromatic 4. Minimize curves and subtract
clothing eight pounds
5. Stand all, shoulders back 5. Subfract two pounds
6. Wear control-top 6. Suck it in, then subtract two
pantyhose pounds

7. Wear a hair volumizing 7. Subtract four pounds
plastic insert, such as a
“Bumpit” on the crown
of your head and comb
your hair over it.

Your wardwbe-adjusted weight: ___lbs

Bumpits™
clongate the
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Person Legend Has It Profession
Francis Throwing lavish ~ He wore each  Eighth Earl of
Egerton  dinner parties for pair of shoes  Bridgewater
(1756-1823) _dogs. only once.
Emily Wore all-white  She never left  Poet
Dickinson  clothing all the  the house. Her
(1830-1886) time. friendships took

place via letter.
William Inventing People went  Professor
Spooner  spoonerisms. A to his lectures  at Oxford

(1844-1930) “spoonerism”is  just to hear him  University
the swapping of  make a mistake.
letters, vowels,
and words ina
sentence, i.c.
“We'll have th
hags lung our”
(for “flags hung

Salvador Dali Wore long hair,  He said, At Surreal Artist
(1904-1989)  sideburns, coat,  the age of six,
stockings,and I wanted to be
knee britches,in  a chef. At the
the fashion of a age of seven, |
century earlier.  wanted to be.
Napoleon”

DorisDuke  Disguised ina  She owned two. Philanthropist *
(1912-1993) wig she would  pet camels.

sneak into a jazz

club and play

piano for hours.
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BEFORE "TER ___ PROFESSION

Clive Staples Lewis __C.S. Lewis Writer

Dante Terrell Smith- Mos Def ‘Actor/Rapper

Bey

Eldrick Tont Woods _ Tiger Woods __ Golfer

Elmore Rual Torn Jr__Rip Torn Actor

Emmanuel Man Ray Photographer

Rudnitsky

Eric Arthur Blair___George Orwell __ Writer

Ferdinand Lewis  Karcem Abdul-  Basketball Player

Aleindor Jabbar

Francis Lee Bailey __FLee Baley __ Attomey

Gil Schwartz Stanley Bing __ Writer

‘Hiram Ulysses Grant Ulysses S. Grant_ Presiclent of the
us.

Lawrence Peter Berra_Yogi Berra Bascbal Player

Arthur Leonard Tony Randall  Actor

Rosenberg

Leonard Alfred Lenny Bruce Comedian

Schneider

Leslic King Jr. Gerald Ford  President of the
us*

Malcolm Little Malcolm X Civil Rights
Activist

Norma Jeane Marilyn Monroe Actress

Mortenson

Ralph Lifthitz Ralph Lauren  Fashion Designer
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BEFORE Al PROFESSION

Richard Starkey  Ringo S Drummer

Robert LeRoy Butch Cassidy  Bank Robber

Parker

Robert Weston Wolfiman Jack On-Air

Smith Personality

Roy Harold Scherer, Rock Hudson  Actor

I

Sally Lowenthal Sally Jessy Talk Show Host
Raphael

Shavn Carter Jay-Z Rapper

Steven Demetre Cat Stevens Singer*®

Georgiou

Terry Gene Bolles _ Hulk Hogan  Westler

William Blythe Il Bill Clinton_ President of the

Us okt
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BEFORE Al PROFESSION
Alisa Rosenbanm ___Ayn Rand Philosopher
Benjamin Kubelsky _Jack Benny Comedian

Brian Hugh Warner _ Marilyn Manson_Rock Star

Cassius Marcellus Muhammad Al Boser
Clay.Jr.

Cherilyn Sarkisian _ Cher. Singer
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Top Ten Books Read in High School

1. Roweo and Julict ‘William Shakespeare
2. Macbeth William Shakespeare
3. The Adventures of Huckleberry Fint Mark Twain

4 Juius Caesar William Shakespeare
5. To Kill a Mockingbinl Harper Lee

6. The Sarlet Letter Nathaniel Hawthorne
7. Of Mice and Men John Steinbeck

8. Hanlet William Shakespeare
9. The Great Gatshy E Scort Fitzgerald

10. Lord of the Flies William Golding






OPS/images/pg174_01.jpg





OPS/images/pg176_01.jpg





OPS/images/pg177_01.jpg





OPS/images/pg96_01.jpg
FURing & guiy fllne. arouny your
Jfice means you may have to use more
makeup producs than before to add
back some color






OPS/images/pg97_01.jpg
spot of color to

n accessory such as @

o R din:






OPS/images/pg97_02.jpg





OPS/images/pg99_01.jpg





OPS/images/pg195_01.jpg





OPS/images/pg188_01.jpg





OPS/images/pg190_01.jpg
cardenier at Versalles

v signs or “eti
o the grass, e fem
became synony

or the obserna

ol requirements goveri
Tldor R sl sty






OPS/images/pg191_01.jpg





OPS/images/pg192_01.jpg





OPS/images/pg184_01.jpg





OPS/images/pg185_01.jpg
IFyou have enough money to donate
a swimming pool, you can be more
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