
[image: Cover]


Practicing Religion in the Age of the Media: Explorations in Media, Religion, and Culture


Practicing Religion in the Age of the Media: Explorations in Media, Religion, and Culture

Explorations in Media, Religion, and Culture

Stewart M. Hoover and Lynn Schofield Clark, Editors

[image: image]

COLUMBIA UNIVERSITY PRESS

NEW YORK



Columbia University Press

Publishers Since 1893

New York Chichester, West Sussex

cup.columbia.edu

Copyright © 2002 Columbia University Press

All rights reserved

E-ISBN 978-0-231-50521-5

 

Library of Congress Cataloging-in-Publication Data

Practicing Religion in the Age of the Media: Explorations in Media, Religion, and Culture : explorations in media, religion, and culture /

Stewart M. Hoover and Lynn Schofield Clark, editors.

p.      cm.

Includes bibliographical references and index.

ISBN 0-231-12088-5 (alk. paper)—ISBN 0-231-12089-3 (pbk. : alk. paper)

1. Mass media—Religious aspects. 2. Mass media and culture. I. Hoover, Stewart M.

II. Clark, Lynn Schofield.

P94. P73 2001

291.1′75—dc21

2001042389

A Columbia University Press E-book.

CUP would be pleased to hear about your reading experience with this e-book at cup-ebook@columbia.edu.

 

A version of the essay appearing as chapter 7 in this book was published as John

Schmalzbauer, “Between Professional and Religious Worlds: Catholics and Evangelicals in

American Journalism,” Sociology of Religion, Winter 1999, vol. 60, issue 4, p. 363.

© Association for the Sociology of Religion, Inc. All Rights Reserved.




 

CONTENTS

 

Acknowledgments

Introduction:
The Cultural Construction of Religion in the Media Age

Stewart M. Hoover

1. Overview:
The “Protestantization” of Research into Media, Religion, and Culture

Lynn Schofield Clark

PART I. Mediation in Popular Religious Practice

2. Protestant Visual Practice and American Mass Culture

David Morgan

3. Believing in Elvis:
Popular Piety in Material Culture

Erika Doss

PART 2. The Mediation of Religion in the Public Sphere

4. Public Art as Sacred Space:
Asian American Community Murals in Los Angeles

J. Shawn Landres

5. All the World’s a Stage:
The Performed Religion of the Salvation Army,
1880–1920

Diane Winston

6. “Turn It Off!”:
TV Criticism in the Christian Century Magazine,
1946–1960

Michele Rosenthal

PART 3. Religion Made Public Through the Media

7. Between Objectivity and Moral Vision:
Catholics and Evangelicals in American Journalism

John Schmalzbauer

8. The Southern Baptist Controversy and the Press

Mark G. Borchert

PART 4. Implicit Religion and Mediated Public Ritual

9. Scapegoating and Deterrence:
Criminal Justice Rituals in American Civil Religion

Carolyn Marvin

10. Ritual and the Media

Ronald L. Grimes

PART 5. Explicit and Public Expression in New Media Contexts

11. Allah On-Line: The Practice of Global Islam in the Information Age

Bruce B. Lawrence

12. Internet Ritual:
A Case Study of the Construction of
Computer-Mediated Neopagan Religious Meaning

Jan Fernback

13. Religious Sensibilities in the Age of the Internet:
Freethought Culture and the Historical Context of Communication Media

David Nash

PART 6. Specific Religions and Specific Media
in National and Ethnic Contexts

14. Religious Television in Sweden:
Toward a More Balanced View of Its Reception

Alf Linderman

15. Religious to Ethnic-National Identities:
Political Mobilization Through Jewish Images
in the United States and Britain, 1881–1939

Michael Berkowitz

16. Between American Televangelism and African Anglicanism

Knut Lundby

17. “Speaking in Tongues, Writing in Vision”:
Orality and Literacy in Televangelistic Communications

Keyan G. Tomaselli and Arnold Shepperson

Contributors

Index


 

ACKNOWLEDGMENTS

 

This book had its beginnings in the First Public Conference on Media, Religion, and Culture, held in Boulder, Colorado, on a series of unseasonably sunny January days in 1996. Maybe it was the perfect weather that generated vibrant conversations between academics from various disciplines and practicing journalists, television producers, and new media designers. Perhaps it was the coincidence of the conference with the meteoric rise of the Internet that kept those conversations going. Whatever the cause, that conference and subsequent similar occasions have led to a new day in the way scholars, media practitioners, and religious leaders consider the relationships between the media, the various religions, and cultures from around the world.

While this book began with the Boulder event, its final design has been shaped both by developments that have occurred since then and the perceived needs that have arisen in their wake—namely, the need for books that introduce this field to graduate and undergraduate students, social analysts, journalists, leaders of religious organizations, and others with an interest in the subject. In preparing the book, which we see as one more early step in a developing and vibrant area of investigation, the editors have felt privileged to work with such dedicated scholars as those represented here.

We are indebted to several organizations and people whose support has made this book possible. The Lilly Endowment, Inc., and Craig Dykstra, in particular, have pioneered the financing of studies in this area. Ann Miller, our editor at Columbia University Press, was enthusiastic and attentive to this project from its earliest days. Ron Harris ably saw the manuscript through the editorial process. The anonymous reviewers of the manuscript offered timely and helpful advice. We are also grateful to the many faculty members, staff, and graduate students at the University of Colorado at Boulder who assisted us: they helped first in the Boulder conference and later in offering feedback on papers that eventually became chapters in the book. We are especially indebted to Crystal Atkinson, a research and archives associate who tracked down vague footnote references, provided copyediting assistance, and prepared the final manuscript for publication.

Stewart M. Hoover also wishes to thank Garda Meyer, who provided invaluable support during his tenure as interim dean of the School of Journalism and Mass Communication, a period that coincided with critical phases of this project. He also wants to acknowledge here the contribution of the colleagues who have participated in the development of the scholarly discourse represented here, particularly his colleagues in the Uppsala Group: Alf Linderman, Knut Lundby, and Jolyon Mitchell, and David Morgan and Diane Winston. And, as always, he recognizes his wife, Karen, for her advice, consultation, and support.

Lynn Schofield Clark extends her thanks to her husband, Jon Clark, who patiently listened throughout this project’s development and execution. His occasional gentle prodding for a bike ride or mountain hike with their son and daughter served as an important reminder of the things that matter most.


 

INTRODUCTION: 
THE CULTURAL CONSTRUCTION OF RELIGION IN THE MEDIA AGE

 

Stewart M. Hoover

The intersection between religion and the media first came to public and scholarly attention in the middle of the twentieth century. At that time, the “presenting problem,” as it was called, was the emergence of religious broadcasts not sanctioned by religious and secular authorities. Interest was heightened in the 1970s when another new phenomenon, televangelism, burst onto the scene. Alongside these discussions of religious uses of the media, debates arose about media coverage of religion at a time when religion was playing an ever more important role in domestic and international politics.

These earlier considerations were rooted in a particular way of looking at both media and religion: as separate and separable entities that could be seen as acting independently of one another and as having impacts or effects on one another. In this view, “religion” and “the media” are autonomous, independent realms, and the central questions involve a kind of competition between them.

Today, we can see that the situation is more complex. A good deal of what goes on in the multiple relationships between religion and the media involves layered interconnections between religious symbols, interests, and meanings and the modern media sphere within which much of contemporary culture is made and known. When, for example, icons of popular music openly express their religious faiths, but in ways that are consciously and deeply embedded in contemporary, mediated, musical, visual, and performative genres, the lines between “religion” and “the media” become blurred.

The realms of both “religion” and “the media” are themselves transforming and being transformed. Religion today is much more a public, commodified, therapeutic, and personalized set of practices than it has been in the past. At the same time, the media (movies, radio, television, print and electronic media, and more) are collectively coming to constitute a realm where important projects of “the self” take place—projects that include spiritual, transcendent, and deeply meaningful “work.” This means that, rather than being autonomous actors involved in institutionalized projects in relation to each other, religion and media are increasingly converging. They are meeting on a common turf: the everyday world of lived experience.

This book marks the emergence of a scholarly project addressed to the issues and questions that arise with this convergence. It is an effort rooted in a commonality of interests between those who study religion and those who study the media. Among media scholars, attention has begun to focus on culture and questions of culture, opening up scope for consideration of those dimensions of life we traditionally have thought of as “religious.” At the same time, scholars of religion have begun investigating ways in which religion is done outside the boundaries of traditional faiths, doctrines, histories, and orders. The approach taken is necessarily cross-disciplinary. The chapters here demonstrate the range of resources available from a variety of fields. There are contributions from cultural studies, material culture, cultural anthropology, religious studies, ritual studies, critical theory, reception studies, performance studies, history, and sociology, among others.

Within this complexity, there are, at the same time, ways of finding a central viewpoint. To say merely that things are complex and evolving and that we need a variety of perspectives and contexts would be trite and unhelpful. Instead, it can be said that what the contributors to this volume agree on is that the most logical scholarly and interpretive standpoint is that of practice. This means that instead of focusing on social structure, or institutions, or formal claims about meanings and values, the contributors stand in the middle of these things, where individuals and communities can be seen to be active in the construction of meaning. This view obviously borrows much from the work of Pierre Bourdieu, who called that realm the habitus: “[This theory] insists … that the objects of knowledge are constructed, not passively recorded, and contrary to intellectualist idealism, that the principle of this construction is the system of structured, structuring dispositions, the habitus, which is constituted in practice and is always oriented towards practical functions.”1

This is an approach that recognizes the various complexities as they converge in real experience, as they are engaged, constructed, reconstructed, made meaning of, and used. Each contributor here focuses on such practices. While some discuss texts at length and others address institutional issues, all share in common the sensibility that we must look at where and how things are actively engaged. How and where are meanings made out of all this?

By extension, we can say some things about what this book is and is not. It focuses on the intersections of social and cultural life. It wants to know how and where people are acting in pursuance of religious, spiritual, and meaning-focused goals. It is not so interested in those goals per se—where they come from or where they are going. That is a task for a different book and a different set of resources. The book thus does not make totalized or global claims or projections. It is about rich and focused moments and contexts.

As it is focused on practice, this book also has less to say about institutions and structures. While a strong case is made by many contributors (directly and by inference) that some forms of institutional religion and its structures are under assault, if not on the wane, the arguments are not so much about that or about the prospects for those institutions and structures. We can, it is true, from what we see here, begin to make some informed speculations about the implications for formal, organized religions. However, that is not the purpose of this book.

Most of the book further recognizes that the compelling perspective is one that looks at these convergences, rather than inscribing clear boundaries or distinctions. Too much of the writing and thinking about religion and the media has fallen into discussions of the sacrality or secularity of forms or practices. The editors and authors in this volume believe that both the sacred and secular, as traditionally conceived, can be seen to be active in both religion and the media. It does not help much to assign a given phenomenon to one or the other of these categories when things can be seen to move between them. The practices of meaning-making that are described here (or that are seen to be possible) do not necessarily recognize that there is a clear-cut boundary.

Traditional approaches to media and religion have further suffered from being too instrumental in orientation; that is, they have been based on what James Carey has called the “transportation” model of communication, where communication is thought of only in terms of its causes and consequences for known autonomous and independent actors and receivers. Instead, contributors to this book tend to see communication as something that arises out of the interactions between texts, producers, receivers, and the contexts wherein they reside.

These chapters also carry a challenge to the traditional way of understanding ritual. They draw much from the branch of ritual studies that holds that ritual must be understood as it evolves, more than with reference to its original, pure, or prescribed forms. What we see in many of these chapters is the emergence of new forms, contexts, and experiences of ritual, many of which are possible only because we now live at a time when media play such an important role.

These chapters are thus about the experiences and practices that have evolved in the media age (many of them are, in fact, dependent upon it). They are not about “mediated religion” or “religious media.” Those categories are too narrow and too constraining to contain the rich range of phenomena that appear in these pages. The point is to describe in some detail moments and locations where we can see active the kind of religious, spiritual, transcendent, or meaning-centered practice that seems to be evolving with reference to, and in the context of, media culture.

As the scholarship around religion and media continues to develop and expand, certain debates and definitions have begun to form. In general, these have emerged along lines of demarcation that are brought into relief when we think about the religion/media intersection—and, more importantly, when we look at actual practices in actual contexts. The chapters in this volume address a number of these dimensions and are organized so as to move progressively through them.

The first of these lines is between the private and the public. Religion has both private and public faces; at the same time, media, while often consumed privately, are also a dominant feature of the public sphere. Which valence of each should we see as most significant, and under what circumstances?

A second line of demarcation is that between the popular and the legitimated, or elite, realms of culture. Religion has long entailed both popular and elite forms and discourses, and religious history can be seen as a continuing struggle over the power to establish and legitimate certain forms at the expense of others. Media, while they also work on both sides of this line, have most often been identified with popular forms, and this has led to a good deal of controversy. Religious and secular cultural authorities have seen media religion as benefiting the popular at the expense of the legitimated forms.

A third line of demarcation is related to the elite/popular one: the line between mainstream and marginal forms and practices. Social and historical forces act to establish certain cultural forms and practices as the dominant, mainstream ones; others as a consequence are marginalized. In this case, the media are significant for their ability to bring marginal voices (both domestic and foreign) into contexts where they have traditionally not been accessible.

A fourth line of demarcation is that between explicit and implicit religion. What we think of as religion per se involves explicit forms of expression, symbol, practice, and history. At the same time, forms emerge that inhabit similar spaces, serve similar purposes, or are appropriations of formally religious objects or actions. A great deal of what goes on in the popular media can be (and has been) described using religious terms. Sporting events have been called “religious rituals”; advertising has been said to manipulate “sacred” impulses; media figures have been described as evoking religious charisma. Critics have raised concerns about the impact of such “secular” phenomena on authentic, sacred, explicit religion.

A fifth line of demarcation is between direct and mediated experience. Religion is thought to have a set of “authentic” forms and practices, which can be experienced only directly. Worship, community, revelation, prayer, private piety, and religious instruction are each thought to have special benefits (or indeed to be accessible) only when experienced without mediation. Mediated communication is thought necessarily to intervene in such direct experience and thus detract from it, or even destroy it.

A sixth line of demarcation explored in this book is that between the North and the South. Both religion and the media take forms specific to national and cultural contexts. Much of the debate about religion and the media, besides being focused around their legitimacy as institutions, has also largely assumed that the only important context for consideration is that of the developed North and West. In fact, there is much to be learned by looking at media and religion as they are coming together in the “two-thirds world” of the Southern Hemisphere.

Chapters 2 through 17 of the book are divided into six parts, and in brief introductions to each part I continue this exploration of the lines of demarcation and debate in the field. Chapter 1, which immediately follows this introduction, is a comprehensive exploration by Lynn Schofield Clark of the subsequent chapters.

Placing these contributions in an expansive and helpful scholarly framework, Clark traces the historical developments that have shaped inquiry into media, religion, and culture. She notes that traditions of freedom of inquiry and an ethic of religious tolerance make it necessary to move the field beyond specific sectarian aims and applications. Clark argues that future research must continue to build interdisciplinary alliances so as to expand our understanding. In this way, the work will become meaningful not only for those within religious organizations but for those who strive for a fuller understanding of contemporary culture.

NOTES

1. Pierre Bourdieu, The Logic of Practice (Stanford: Stanford University Press, 1990), 52.


CHAPTER 1

 

OVERVIEW: 
THE “PROTESTANTIZATION” OF RESEARCH INTO MEDIA, RELIGION, AND CULTURE

 

Lynn Schofield Clark

Research into the intersecting fields of media, religion, and culture has grown exponentially in the past decade. The pages in this volume represent a starting point for the reader new to the field. Yet while the contributions to this book are consistent with an overall trend that will be reviewed in this chapter, they are by no means exhaustive of current approaches. In this overview, I discuss how research in this area has developed, seeking to place current agendas—both those represented here and those taking place in other settings—into social and historical perspective.

By using the term Protestantization to describe the contemporary situation, I do not mean to assert that American Protestantism has at some level defeated Roman Catholicism, or for that matter any other denomination or religion.1 I wish, rather, to point to what N. Jay Demerath III has described as a paradox of cultural victory and organizational decline for liberal Protestantism in the United States.2 Most of us are familiar with the statistics regarding the atrophy of membership in the liberal Protestant church, but, as Demerath points out, we must not overlook the fact that a set of culturally dominant values—a set that includes individualism, freedom, pluralism, tolerance, democracy, and intellectual inquiry—has its roots in the Protestant Reformation and its challenges to the authority of religious institutions.

Demerath’s assertion follows related arguments made a century earlier by social observers Alexis de Tocqueville and Max Weber, both of whom identified the interrelation of religious foundations and the emergent cultural values of collectivity, individualism, and capitalism.3 I use the term Protestantization in this sense, referring not to certain theological positions or the specific workings of the denominations that bear that name, but to the values emergent with the Reformation.4 Those values specific to my argument include the rise of intellectual inquiry as an endeavor separated from religious aims and the cultural norm of religious tolerance and relativism in the context of a U.S. society that is increasingly pluralistic.

I will illustrate what I mean by relating two occurrences that reveal what I believe is an inherent tension for research into media, religion, and culture today. Each of the events took place during the Second Public Conference on Media, Religion, and Culture in Edinburgh, Scotland, in the summer of 1999. In the first happening, a longtime researcher in media, religion, and culture was ruminating about subjects he felt younger scholars should pursue. Among other things, he bemoaned the contemporary religious “crisis” in a European country that, like many locations around the world, has in the last decade seen a significant upswing in Muslim converts. The wording of his description caught the attention of several of those seated around me. “Crisis?” someone gasped. It struck many that those in the room who were Muslim certainly would not describe the phenomenon in that way; the words spoke of a time when it was possible to assume that people interested in this interdisciplinary research topic came primarily from Christian traditions. The discomfort obvious in the audience illustrated the extent to which pluralism and tolerance, rather than an assumed common starting point of Christian confessions, has become the norm.

The second event involved me more directly. In an amiable conversation, a fellow researcher asked rather pointedly, “Why conduct this research if you can’t directly apply the research to solving the church’s problems?” As I attempted to argue for the “practical” applicability of my research, others around us immediately responded to his question by raising the benefits of knowledge for its own sake. I admit that sometimes when confronted with this issue, I, like the journalists interviewed by John Schmalzbauer in chapter 7, am struck by a tension between the norms of religious organizations that encourage the disclosure of religious beliefs and the norms of professional life that discourage them. No one asks what personal journey brought someone to the study of the media and its political economic system, so why should the study of religion and media be different? Yet of course, it is different, both because of the specific history of the field of inquiry and its earlier, uneasy relationship to the presumed “objective” scholarship of the social sciences. Appeals to inquiry for the sake of knowledge itself have not always applied to studies of religion as comfortably as they do today. As evidenced by my interlocutor, many people are still uncomfortable with the idea that one might conduct a neutral, or even critical, analysis of religion and its role in society.

Those seasoned analysts who have conducted research in religion and media over recent decades may be dismayed by the developments signaled in these and other examples of the shifting sands of scholarship. In another session during the same conference, one veteran railed against those he perceived as less committed or even indifferent to work that he passionately described as a “mission.” How is it that we have come to a point in history when a subject as personally important (to some) as religion can be thought to be studied impartially? Moreover, is it not strange that this should occur just as the rising epistemological tides encourage greater, not less, attention to self-reflexivity in research? Like Demerath, I see the roots of this development in the cultural success of Protestantism, and therefore we turn first to a discussion of contemporary values in the historical context in which they emerged.

KNOWLEDGE AND RELIGION FROM THE REFORMATION ONWARD

In the sixteenth century, Protestantism was first and foremost a movement that signaled a new independence from the institutions of religion. Divine authority was no longer solely and completely anchored in the church, and this initiated a long process of increased privatization of religion. This privatization is related to what Philip Hammond has termed a rise in “personal autonomy,” or the sense in which the individual is the ultimate authority over his or her understanding of religion; it also provides an important context for the individualism that Bellah and his colleagues have described as culturally dominant in the United States.5 Of course, the Reformation not only changed relationships between individuals and religious institutions but also reordered society as a whole, fostering a movement toward greater protection of individual rights relative to the state and displacing notions of truth from religious institutions into the realm of scientific inquiry and human understanding.

At first, the weakening of papal authority led to increased power for the monarchies of Europe. However, the religious and political debates of the time, coupled with the rise of a mercantilist middle class and the wider distribution of ideas (the latter being fostered by both increased travel and the printing press) provided the necessary context for the emergence of democratic forms of government emphasizing freedoms from imposed or “established” religion as well as protection for the pursuit of intellectual inquiry. The era of the Reformation, with its increased scientific experimentation and geographic exploration, fundamentally called into question the notion that the church was the only and final source of truth, thus fostering a position of pluralism and tolerance toward other religions. Eventually, the pursuit of knowledge came to be understood in relation to the greater good of society rather than specifically related to the fostering of religious faith.

Scientific methods and rationalist views supplanted the religious community’s explanatory powers regarding the natural world. Eventually, Western theology itself took on the methods of hermeneutical philosophy, in many cases complementing learnings of the natural world with explorations of the relationship between humans and the divine. Increasingly, however, scientific exploration and the thought of religious leaders were seen to occupy different spheres and to serve different purposes.

Philosophers of the French Enlightenment era, and later the German idealists, viewed religion as at best a retrogressive aspect of a society yearning for greater economic and political freedoms. Yet while divisions between these influential political philosophers and religious institutions reinforced a separation in intellectual traditions, the deep commitment to religious institutions among a large part of the population preserved an important role for religion in social change.

During the era of the industrial revolution in Europe and the United States, as many Christian organizations sought to relieve urban poverty, philosophers and sociologists developed tools to explore the changing social relationships wrought by immigration and urbanization. While religion was accepted by some as important in the private realm, it remained problematic in intellectual circles. James Turner, in fact, has dated the roots of intellectual agnosticism in the United States to the post–Civil War period—a time when Christianity, perhaps ironically, continued to serve as the primary content and hence driving force behind the spread of magazines, almanacs, and other printed materials throughout the settled East and the Western frontier.6 An interesting intellectual history has yet to be done on this verdant period for the intersection of media, religion, and culture.7

Not coincidentally, it was during the era of the industrial revolution that the mass media became an object of study in a significant way. Prior to this, published accounts tended to debate the worth of ideas put forth in printed form rather than the political and social issues raised by the emergent industries themselves. By the mid-nineteenth century, newspapers had come to be widely accepted as a key instrument for an informed democracy, and as such they were studied both in Europe and in the United States. Writers of this period such as Weber, Tonnies, and Simmel bemoaned the workings of capitalism and urbanization, nostalgically longing for a past that sometimes included religion’s presumed peaceful and moral influence. At the turn of the century, John Dewey, Robert Park, and others in what is known as the Chicago school embraced the Progressive’s views of technology and social life articulated by Tocqueville nearly a century earlier, arguing that newspapers could provide a basis for consensual understandings that would foster a “great community” and thus counter the negative results of urbanization and immigration.

While religion was favorably linked with the domestic sphere in these and other writings, Freud, following Marx and Feuerbach a century and more earlier, related religion to unproductive illusions created in the mind of needy individuals. Darwin’s theory of evolution, which in the mid-nineteenth century had further called into question basic tenets of Christianity, culminated in the 1925 conviction of a teacher who taught evolution in a biology class, a case known as the Scopes trial. Meanwhile, revolutions in Russia and World War I had provided further means for reflecting on religion’s role in preserving the social order.

The lack of consensus regarding religion’s role in social life, coupled with the rise at the beginning of the twentieth century of the social sciences, may have fostered even greater resistance to religion in intellectual circles. The social sciences were a nascent discipline, and the presumed “biased” views associated with religion (particularly as it was understood as a private and personal affair) could be seen as a threat to the field’s bid for recognition and status as a legitimate science within higher education. This concern carried over to several related disciplines and still rears its head today.

PROTESTANTISM AND THE PROBLEM OF TELEVISION

By the middle of the twentieth century, the study of religion had been limited to subfields of the social sciences such as sociology, history, and anthropology in addition to the study of theology. At that time, as Michele Rosenthal outlines in chapter 6, liberal Protestants increasingly had come to identify themselves with high culture, and this made the emergence and success of television particularly problematic for them. Several critics perceived television as being responsible for widespread moral decadence, superficiality, and commercialization, and ultimately linked the rise of the new medium to the decline of religious faith.8 Writing with a tone of urgency, these critics echoed concerns voiced more generally in what has been called the “mass culture” debate.9

Others, however—notably those of the emergent Protestant evangelical persuasion and the more conservative Roman Catholic tradition—embraced television’s and radio’s presumed potential to speak to current and prospective adherents.10 Diane Winston’s chapter 5 presents as a case in point the Salvation Army’s initially optimistic approach to theater and mass media. When religious leaders such as Billy Graham and Charles Fuller sought to harness television, they were part of an already existing tradition of religious broadcasters—Aimee Semple McPherson, the Moody Bible Institute, Father Charles Coughlin, and others—who had pioneered radio for religious purposes.

Yet this approach to media, particularly television, was problematic. As Willard Rowland has pointed out, “Political, educational, and religious institutions were all paralyzed by the conflict between their apprehensions about television and their various interests in harnessing and exploiting it for themselves.”11 Rosenthal argues in chapter 6 that these approaches to television echoed the utopic-dystopic discourse that had arisen around the introduction of each new form of communication technology since the nineteenth century. Moreover, she notes that both perspectives adopt a utilitarian approach to communication media, assuming a passive audience while attributing to television a powerful means of influence.

Studies into the effects of media at the time, however, were moving in the opposite direction, countering presumed “magic bullet” approaches to communication’s persuasive effects on individuals with a limited-effects model.12 The development of radio and its presumed role in relation to Hitler’s rise to power, coupled with a commitment on the part of the U.S. government to mitigate the effects of industrialization through social research and policy formation, led to large-scale research efforts that explored the role of the mass media in persuasion in the 1930s.13

One of the central figures in this research was Harold Lasswell, a political scientist who explored the role of symbols in political campaigns. He argued that propaganda did not create facts, but reinterpreted existing ideas. Others following his line of research during World War II and after affirmed the importance of interpersonal relationships in persuasion, noting the limited effects of media messages alone. At the same time, the commercialization of radio and the evolution of advertising agencies sparked a need in those industries for research into the habits of media consumption. Thus other research, notably led by Paul Lazarsfeld, delineated relationships between personal attributes and such behaviors as voting and product purchasing. Within the positivist model of survey-based research that predominated in the social sciences of the 1950s and beyond (and provided important legitimacy and funding for mass-media research), religion was viewed as one such personal attribute or “variable.” Some contemporary research approaches religion in this way, examining how religious affiliations affect viewing selections,14 and how religious symbols appear in conjunction with other images in mass-mediated contexts.15

By the mid-1950s, the economy was enjoying a peacetime expansion and young people pursued higher education in greater numbers than ever before, providing new opportunities for the expansion of university research programs. Communication had begun as a vocational or skills-oriented curriculum, but by midcentury its study had been institutionalized in such forms as Lazarsfeld’s Princeton Office of Radio Research and the Office of War Information. These forums consolidated the interests and funds of government and industry into “practical” research (not coincidentally, “limited effects” conclusions tended to serve the interests of the nascent television industry). Television’s role in society continued to be debated, however, and even celebrated, as in the case of the popular writings of Marshall McLuhan in the 1960s and 1970s. Still, problems of an increasingly complex society, such as pervasive violence and perceived changes in mainstream values, seemed to many to be linked to the emergence of television. Thus, studies of the effects of television were funded by organizations—including U.S. government agencies—that were charged with addressing social problems, and such projects continue today.16

MEDIA, CULTURAL STUDIES, AND RELIGION

By the 1970s, however, a long-dormant tradition of employing historical, critical, and anthropological methods in the exploration of the media’s role in U.S. society was beginning to reemerge. In large part this was the result of increased interaction between researchers in the United States and Europe, as European scholars, working in what has come to be known as cultural studies, had experienced a revived interest in Marxism. The tradition challenged the scientific commitments of U.S.-based mass-communication research, while also rejecting the moralist and elitist tone of the mass-culture debates on both continents. This approach to mass communication—in particular to its popular-culture forms—may have been particularly appealing to younger scholars at the time, as they were members of that same large population of young people who, fifteen or so years earlier, had fostered the development of a “youth culture” and provided the economic basis for the development of popular culture in the United States and Europe.

In a highly influential work, Raymond Williams redefined the term culture, replacing its earlier implicit references to taste and refinement with what he called the “anthropological” definition of culture as “a particular way of life.”17 In subsequent studies at the Birmingham Center for Contemporary Cultural Studies at the University of Birmingham, England, popular culture came to be viewed not so much as a threat to a perceived “better” culture, but as an expression of ideology that was found to be meaningful in the everyday life of citizens.18 Building upon Gramsci, Althusser, and other neo-Marxists, cultural studies came to see within popular culture possible seeds for social change, a topic of great interest in the wake of the turbulent era of the 1960s.19

Research in the tradition of cultural studies has come to be defined by several traits: (1) as noted earlier, a foregrounding of popular culture forms and their reception in everyday life; (2) a commitment to social, historical, and political-economic contextualization of analyses, with particular attention to the examination of power relations and their maintenance through codes and symbols; (3) an embrace of critical and humanistic research methods; and perhaps most importantly, (4) a commitment to interdisciplinary inquiry and exploration. In this volume, chapters by Erika Doss, David Morgan, Shawn Landres, Diane Winston, Michele Rosenthal and Jan Fernback exemplify cultural studies approaches, and other chapters also in some ways build upon this tradition. Cultural historians such as Jürgen Habermas, who explored the emergence of the public sphere and public opinion, and Elizabeth Eisenstein, who traced the emergence of the printing press in the era of the Reformation,20 have provided models for the historical explorations of religious communication industries such as radio.21 Interest has also turned to the interconnections between significant historical events, religious identity, and the media, such as in Jeffrey Shandler’s study of television and the Holocaust22 and studies by Frank Walsh and by Gregory Black of the Roman Catholic Church and its censorship efforts in Hollywood earlier in the century.23 In this volume (chap. 15) Michael Berkowitz examines emergent Jewish leadership in the early twentieth century. Elsewhere, numerous scholars of cultural studies are exploring the interplay between entertainment media representations and reception practices within (and at the margins of) various faith traditions. These include Rubina Ramji’s analysis of representations of Islam in popular culture and Hamid Naficy’s study of television and its reception among recent Iranian immigrants;24 Marie Gillespie’s work on interpretations of televised versions of the Mahabharat among diasporic communities in the United Kingdom;25 Rebecca Sullivan’s analysis of Catholic sisters as represented in popular culture and in their own promotional materials;26 Ann Hardy’s work on interpretations of Christian films in New Zealand;27 Gregory Stephens’s exploration of Rastafarianism and liberatory ideals within reggae music;28 Jane Iwamura’s analysis of the oriental monk in popular culture;29 and my own work on representations of the supernatural and interpretations among U.S. teens.30 Following in the cultural studies tradition, these researchers call into question earlier observations about the lack of religion in popular media by exploring connections between certain religious representations and hegemonic ideas.31

The emergent field of ritual studies has also made an important contribution to cultural studies questions of media and religion. An influential article by media theorist James Carey introduced what he termed a “ritual” view of communication, creating an alternative metaphor to the “transmission” model that had dominated lay theories of mass communication.32 Carey argued that “a ritual view of communication is directed not toward the extension of messages in space but toward the maintenance of society in time; not the act of imparting information but the representation of shared beliefs.”33 Scholars in media studies following in Carey’s path have explored the ritualistic role of media events in providing coherence to society.34 In this volume’s chapter 9, Carolyn Marvin highlights the rituals of the U.S. legal system in her analysis of the importance of sacrifice in national cohesion.35 Ronald Grimes has made important contributions to ritual theory, bringing together cultural anthropological concerns for everyday life and the emphasis in religious studies upon performance of celebratory rituals;36 in this volume’s chapter 10, he reviews both the developments in ritual theory and the use of this theory (whether explicitly or not) among media theorists.

Another important and recent contribution to interdisciplinary work has come from the emergent field of material culture studies, itself an inquiry that explores the study of both popular and commodified religious artifacts and mass-mediated representations.37 A few studies have focused specifically on holiday celebrations and the interplay between these events and commercial culture.38 Studies in this approach look at the home as the center for religious activities and thus foreground negotiations between tradition, the commercialized media, and the environment of domestic space. As such, they provide an important foundation for current ethnographic investigations into media use and religion in the home at the Center for Mass Media Research in Boulder, Colorado,39 and also for parallel work being conducted at the Gregorian University in Rome.40 Also influential in this work is the emergent generational studies, explored in both the United States and Canada.41

Research into media, religion, and culture, however, has also taken specific trajectories due to the historical conditions of recent decades. As noted elsewhere, beginning in the 1980s with the emergence of the Religious Right in the political realm, televangelism became a topic of interest to researchers.42 Studies of televangelism contributed to analyses of the emergence of evangelicalism within mainstream U.S. culture.43 Current research examines the role of televangelism’s reception in other parts of the world, as seen in part 6 of this volume in the chapters by Knut Lundby, Alf Linderman, and Keyan Tomaselli and Arnold Shepperson. These and other studies extend analyses of the global rise of conservative Christian views, exploring how these may be intertwined with U.S. values associated with capitalism and individualism.44 Conservative Christian subcultures and their relation to entertainment media continue to be an area of interest; examples of such work are Hillary Warren’s analysis of the Southern Baptist boycott of Disney45 and Michael Roth’s study of constraints and creativity within the contemporary Christian music industry.46

Another important area in research on media, religion, and culture has addressed the representation of religion in the news. This area of research is perhaps the one most specifically lodged within the traditional scope of media studies. John Dart and Jimmy Allen attributed a dearth of religion coverage to ignorance rather than hostility on the part of reporters and editors;47 Stewart M. Hoover traced the increasing attention to religion and its relation to religion’s role in the broader culture;48 and Judith Buddenbaum offered a useful textbook for those pursuing careers in religion journalism.49

Mark Silk and his colleagues at the Pew Program on Religion and the News Media provide ongoing analyses of the coverage of religion,50 and a new interest group in the Association for Education in Journalism and Mass Communication has provided an important venue for research in (and not limited to) this area. The Public Religion Project,51 led by Martin Marty, links scholars of religion with journalists, while a number of activist groups (e.g., the Muslim Media Watch group)52 monitor and alert constituents of problematic media coverage. In this volume, John Schmalzbauer (chap. 7) and Mark Borchert (chap. 8) explore negotiations between the media and religious institutions at both institutional and individual levels.53 Others are extending this trajectory, such as Eric Gormly’s argument for the teaching of religion in journalism higher education,54 Andrew Weltch’s exploration of the use of newspapers for religious purposes,55 Joyce Smith’s analysis of how readers may learn about religion from news stories beyond the religion page,56 and the examination of specific news events such as Dane Claussen’s work on the Promise Keepers movement.57 Additionally, increased attention is being given to the representation of non-Christian, non-Western groups in the news media.58

Other new areas of interest are also emerging. The Internet has introduced a host of new questions for the field, and chapters by Jan Fernback, David S. Nash, and Bruce Lawrence in part 5 of this volume represent the beginning of work there. Research in this area is being undertaken in both Europe59 and the United States.60 Recent literature has dealt with issues of the relationship between new communication technologies and sacred space61 and that between technology, cognition, and humanity more generally.62

It is important to note that the many research approaches outlined here have roots in academic disciplines other than religious studies or theology. While findings from this research are of interest to religious institutions, their intent is lodged in intellectual inquiry, rather than toward addressing the problems of religious institutions or general theological concerns. Thus while, as I have argued, they stem from Protestantization, these research efforts are intended to draw connections between the interests of religious institutions and scholarly work—efforts notably led by the International Study Commission on Media, Religion, and Culture.63

Promising work in this area is being done by Mary E. Hess, who has studied the application of media-literacy programs employing popular culture in religious education,64 and by Mark Johns, who has focused on Protestant congregations’ media uses. Johns’s work led to the design of resources to assist in these efforts.65 Students at Gregorian University and in the University of Edinburgh’s Theology and Ethics of Communication Project are exploring issues such as John Joshva’s study of the communication theories underlying official religious documents.66 Some religious leaders have also written about the mass media specifically for audiences involved in religious organizations.67

Unfortunately, for some time the study of mass media has been on the margins of theological and religious studies, leaving it to scholars from other fields to ruminate on the relationships between theology and the forms of mass media.68 This, however, seems to be changing. Film has been of particular interest for theologians.69 Recent works have moved away from earlier studies of “art” films70 to include examination of popular music,71 advertising,72 and television.73 There is emergent interest in the relationship of youth culture and religion: several studies on music videos and their interpretation have been done by scholars in both religious studies and media studies,74 and research is under way on young people, popular culture, and religious identity.75

This brief overview makes clear that research into media, religion, and culture has increased tremendously in the last decade. I have attempted to explain this increase in part by demonstrating the extent to which the centrifugal forces of Protestantization have opened a space for inquiry that only gradually gained critical mass, following developments of interdisciplinary exploration more generally. As scholars have built upon various academic traditions lodged in intellectual inquiry rather than in practical applications for religious bodies, this research can no longer be dismissed as of value to sectarian interests only. In fact, its very interdisciplinarity makes the field particularly appealing for those currently in graduate school who are interested in cultural studies.

The indications are that such explorations will only grow richer. Annual academic conferences such as the Association for Education in Journalism and Mass Communication, the National Communication Association, the International Association for Mass Communication Research, the Society for the Scientific Study of Religion, the American Academy of Religion, and the International Communication Association now regularly devote panels to the discussion of these issues. There were public conferences on media, religion, and culture in 1996 and 1999, with another planned for 2002 in Los Angeles, and thereafter every three years. Institutionalization of the study is occurring: there are now the Theology and Ethics of Communication Project at the University of Edinburgh; the Anthropology of Media program in the Religious Studies Department at the University of London; and the Media, Culture, and Religion consortium made up of the University of California at Santa Barbara, the University of Colorado at Boulder, New York University, Trinity College at Hartford, Connecticut, Uppsala University in Sweden, the University of Edinburgh, the Gregorian University in Italy, and Helsinki University. These all promise increased attention to such studies, as does the start-up announcement of a journal to be devoted specifically to the field and the launching, in 2002, of a doctoral dissertation fellowship program in media, religion, and culture.76

In academia generally, there are norms of pluralism and relativism, and therefore scholars who situate their work solely within the sectarian concerns of religious organizations will still encounter wariness on the part of the larger scholarly community. In the emergent tradition of interdisciplinary research into media, religion, and culture, however, scholars are finding ways to engage in dialogues (scholarly, sectarian, or both), sometimes using completely different frames of reference to suit various audiences. There are those who wish we could return to a common agenda in the field of media, religion, and culture, but today such a position appears imperialistic. This in fact has been an argument for flexibility and openness. The contemporary situation demands a willingness to approach research with a self-awareness of religion’s problematic past with reference to the traditions of free intellectual inquiry and of tolerance for a plurality of religious expression.

Paradoxically, perhaps, the tolerant and somewhat relativistic stance toward religion demonstrated in this volume, rather than documenting a declining interest in religion, actually opens up new avenues for understanding the interactions between media, religion, and culture. It is the editors’ hope that the work represented here will continue to nourish this verdant field of inquiry.

NOTES

1. While in this overview I relate certain cultural themes to the Protestant Reformation, I am convinced of the problems inherent in elevating values associated with Puritanism to a privileged status relative to the unfolding of U.S. history. Jonathan Butler convincingly argues for the plurality of experiences and views that ground contemporary U.S. experience; it is, however, also clear that certain values may be best understood in relation to the hegemony of Protestantism in the United States. Butler, Awash in a Sea of Faith: Christianizing the American People (Cambridge: Harvard University Press, 1990).

2. N. Jay Demerath III, “Cultural Victory and Organizational Defeat in the Paradoxical Decline of Liberal Protestantism,” Journal for the Scientific Study of Religion 34, no. 4 (1995): 458–69.

3. Alexis de Tocqueville, Democracy in America, ed. J. P. Mayer, trans. George Lawrence (Garden City, N.Y.: Doubleday, 1969; orig. ed., 1835); Max Weber, The Protestant Ethic and the Spirit of Capitalism (New York: Scribner’s, 1928).

4. The term was coined by Demerath and Williams in their description of the democratizing forces at work in the Roman Catholic parishes they observed in Springfield, Mass. See N. Jay Demerath III and Rhys H. Williams, A Bridging of Faiths (Princeton: Princeton University Press, 1992).

5. Philip Hammond, Religion and Personal Autonomy: The Third Disestablishment in America (Columbia: University of South Carolina Press, 1994); Robert N. Bellah, Habits of the Heart: Individualism and Commitment in America (Berkeley: University of California Press, 1985).

6. James Turner, Without God: Without Creed (Baltimore: Johns Hopkins University Press, 1985).

7. Important works from historians that explore the relationship between religion and the role of almanacs, magazines, and other media during the earlier eras of U.S. history include Butler, Awash in a Sea of Faith; Charles Lippy, Being Religious, American Style (Westport, Conn.: Greenwood Press, 1994); David Hall, Worlds of Wonder, Days of Judgment: Popular Religious Belief in Early New England (New York: Knopf, 1989; and Lawrence Moore, Selling God (New York: Oxford University Press, 1994). See also Leonard I. Sweet, ed., Communication and Change in American Religious History (Grand Rapids, Mich.: Eerdmans, 1993).

8. See, for example, Tom F. Driver, “The Arts and the Christian Evangel,” Christian Scholar 40, no. 4 (1957): 334, cited in Sally Promey, “Interchangeable Art: Warner Sallman and the Critics of Mass Culture,” in Icons of American Protestantism: The Art of Warner Sallman, ed. David Morgan (New Haven: Yale University Press, 1996), 149–80. Promey also highlights the importance of Paul Tillich’s critiques of “nonauthentic” art and religion, thus further cementing religion’s alignment with the “mass society” taste-based critiques of the era. Later critiques within Protestantism that speak from similar positions include William Fore, Television and Religion (Minneapolis: Augsburg, 1987), and Malcolm Muggeridge, Christ and the Media (London: Hodder & Stoughton, 1977).

9. Bernard Rosenberg and David Manning White, Mass Culture: The Popular Arts in America (New York: Macmillan, 1957).

10. Ben Armstrong, The Electric Church (Nashville: Thomas Nelson, 1979).

11. Willard Rowland, The Politics of TV Violence: Policy Uses of Communication Research (Beverly Hills: Sage, 1983), 24.

12. Jesse Delia has pointed out that the influential presumption of a “magic bullet” theory against which wartime communication researchers defined themselves was first articulated in Katz and Larzarsfeld. See Elihu Katz and Paul Lazarsfeld, Personal Influence (Glencoe, Ill.: Free Press, 1955). Delia also notes that while communication research became institutionalized during the war years, the work of the Chicago school at the turn of the century marks the beginnings of communication research as we know it today. Delia speculates that this earlier school of research found increasingly less support as it was grounded in European theories less amenable to the developing empirical models of research increasingly accepted in the pragmatic U.S. tradition. In Jesse Delia, “Communication Research: A History,” in Handbook of Communication Science, ed. Charles Berger and Stephen Chaffee (Newbury Park, Calif.: Sage, 1987).

13. Rowland, Politics of TV Violence.

14. Judith Buddenbaum and Daniel A. Stout, Religion and Mass Media: Audiences and Adaptations (Thousand Oaks, Calif.: Sage, 1996); Neal Hamilton and Alan Rubin, “The Influence of Religiosity on Television Viewing,” Journalism Quarterly 69, no. 3 (1992): 667–78.

15. Carol J. Pardun and Kathy B. McKee, “Strange Bedfellows: Symbols of Religion and Sexuality on MTV,” Youth and Society 26, no. 4 (1995): 438–49.

16. See, for example, Surgeon General’s Scientific Advisory Committee on Television and Social Behavior, Television and Growing Up: The Impact of Televised Violence (Washington, D.C.: GPO, 1972); David Pearl, Lorraine Bouthilet, and Joyce Lazar, eds., Television and Behavior: Ten Years of Scientific Progress and Implications for the Eighties (Rockville, Md.: National Institute of Mental Health, 1982); Russell Green and Edward Donnerstein, eds., Human Aggression: Theories, Research, and Implications for Social Policy (San Diego: Academic, 1998); Dale Kunkel, “Policy Battles over Defining Children’s Educational Television,” Annals of the American Academy of Political and Social Sciences 557 (1998): 39–53.

17. Raymond Williams, The Long Revolution (Harmondsworth, U.K.: Penguin, 1965), 57.

18. See, for example, Stuart Hall and Tony Jefferson, eds., Resistance through Rituals: Youth Subcultures in Post-War Britain (London: Center for Contemporary Cultural Studies, 1976).

19. See, for example, John Fiske, Television Culture (London: Methuen, 1987); Jesus Martin-Barbero, Communication, Culture, and Hegemony: From the Media to Mediations, trans. E. Fox and R. White (London: Sage, 1993).

20. Jürgen Habermas, The Structural Transformation of the Public Sphere, trans. Thomas Burger (Cambridge: MIT Press, 1992); Elizabeth L. Eisenstein, The Printing Press an an Agent of Change: Communications and Cultural Transformations in Early Modern Europe (New York: Cambridge University Press, 1979).

21. Jolyon Mitchell, Visually Speaking: Radio and the Renaissance of Preaching (Edinburgh: Presbyterian and Reformed Publishers, 2000); Tona Hangen, “Redeeming the Radio Dial: Evangelical Radio and Religious Culture, 1920–1960” (Ph.D. diss., Brandeis University, 1999).

22. Jeffrey Shandler, While America Watches: Televising the Holocaust (New York: Oxford University Press, 1999).

23. Frank Walsh, Sin and Censorship: The Catholic Church and the Motion Picture Industry (New Haven: Yale University Press, 1996); Gregory Black, Hollywood Censored: Morality Codes, Catholics, and the Movies (Cambridge: Cambridge University Press, 1994).

24. Rubina Ramji, “Representation of Islam in North American Mass Media: Becoming the ‘Other’” (paper at the Conference on Media, Religion, and Culture, Edinburgh, 1999); Hamid Naficy, The Making of Exile Subcultures: Iranian Television in Los Angeles (Minneapolis: University of Minnesota Press, 1993).

25. Marie Gillespie, “The Mahabharata: From Sanskrit to Sacred Soap,” in Reading Audiences: Young People and the Media, ed. David Buckingham (Manchester: Manchester University Press, 1993), 48–73.

26. Rebecca Sullivan, “Revolution in the Convent: Women Religious and American Popular Culture, 1950–1971” (Ph.D. diss., McGill University, 1999).

27. Ann Hardy, “Sites of Value: The Construction and Reception of Religion in Contemporary New Zealand Film and Television” (Ph.D. diss. in progress, University of Waikato).

28. Gregory Stephens, On Racial Frontiers: The New Culture of Frederick Douglass, Ralph Ellison, and Bob Marley (Cambridge: Cambridge University Press, 1999).

29. Jane Iwamura, “The Oriental Monk in Popular Culture,” in Religion and Popular Culture in America, ed., Bruce Forbes and Jeffrey Mahan (Berkeley: University of California Press, 1999).

30. Lynn Schofield Clark, “From Angels to Aliens: Teens, the Media, and Beliefs in the Supernatural,” forthcoming.

31. See also Mark Hulsether, “Sorting out the Relationships among Christian Values, U.S. Popular Religion, and Hollywood Films,” Religious Studies Review 25 (1999): 3–12.

32. James Carey, “Communication and Culture,” Communication Research 2 (1975): 173–91. Reprinted in James Carey, Communication as Culture: Essays on Media and Society (Boston: Unwin Hyman, 1989).

33. Ibid., 18.

34. See, for example, Eric W. Rothenbuhler, Ritual Communication: From Everyday Conversation to Mediated Ceremony (Thousand Oaks, Calif.: Sage, 1998); Daniel Dayan and Elihu Katz, Media Events: The Live Broadcasting of History (Cambridge: Harvard University Press, 1992).

35. Carolyn Marvin and David W. Ingle, Blood Sacrifice and the Nation: Totem Rituals and the American Flag (New York: Cambridge University Press, 1999).

36. Ronald Grimes, Beginnings in Ritual Studies (Columbia: University of South Carolina Press, 1995).

37. David Morgan, Protestants and Pictures (New York: Oxford University Press, 1999); David Morgan, Visual Piety: A History and Theory of Popular Religious Images (Berkeley: University of California Press, 1998); David Morgan, ed., Icons of American Protestantism: The Art of Warner Sallman (New Haven: Yale University Press, 1996); Lawrence Moore, Selling God: American Religion in the Marketplace of Culture (New York: Oxford University Press, 1994); Colleen McDannell, Material Christianity: Religion and Popular Culture in America (New Haven: Yale University Press, 1995).

38. Leigh E. Schmidt, Consumer Rites: The Buying and Selling of American Holidays (Princeton: Princeton University Press, 1995); Rex A. E. Hunt, “Carols, Cards, and Claus: The Australian Experience of Christmas in a Culture of Mediation” (Sydney: University of Western Sydney, forthcoming).

39. For information, contact http://www.colorado.edu/Journalism/MEDIALYF.

40. For information, contact Robert White, director, Center for the Interdisciplinary Study of Communications, the Pontifical Gregorian University, Piazza della Pilotta, 4 Rome, Italy 00187.

41. W. Clark Roof, A Generation of Seekers: The Spiritual Journey of the Baby Boom Generation (San Francisco: HarperSanFrancisco, 1993); W. Clark Roof, Spiritual Marketplace (Princeton: Princeton University Press, 1999); Jacques Grand’Maison and Solange Lefebvre, Une generation bouc emissaire: Enquete sure la baby boomers (Montreal: Fides, 1993); Thomas Beaudoin, Virtual Faith: The Irreverent Spiritual Quest of Generation X (New York: Jossey Bass, 1999).

42. Lynn Schofield Clark and Stewart M. Hoover, “At the Intersection of Media, Culture, and Religion: A Bibliographic Essay,” in Rethinking Media, Religion, and Culture, ed. Stewart M. Hoover and Knut Lundby (Thousand Oaks, Calif.: Sage, 1997), 15–36.

43. Stewart M. Hoover, Mass Media Religion: The Social Sources of the Electronic Church (Newbury Park, Calif.: Sage, 1988); Quentin Schultze, Televangelism and American Culture: The Business of Popular Religion (Grand Rapids, Mich.: Baker, 1991); Janice Peck, The Gods of Televangelism (Cresskill, N.J.: Hampton Press, 1993); Jeffrey K. Hadden and Anson Shupe, Televangelism, Power, and Politics or God’s Frontier (New York: Holt, 1988).

44. See also Rosalind Hackett, “Charismatic/Pentecostal Appropriations of Media Technologies in Nigeria and Ghana,” Journal of Religion in Africa 24, no. 4 (1998).

45. Hillary Warren, “Standing against the Tide: Conservative Protestant Families, Mainstream and Christian Media” (Ph.D. diss., University of Texas at Austin, 1998); Hillary Warren, “Southern Baptists as Audience and Public: A Cultural Analysis of the Disney Boycott,” in Religion and Popular Culture: Studies on the Interaction of Worldviews. ed. Daniel A. Stout and Judith M. Buddenbaum (Ames: Iowa State University Press, 2000).

46. Michael Roth, “That’s Where the Power Is: Identification and Ideology in the Construction of Contemporary Christian Music,” (master’s thesis, University of New Mexico, 1999).

47. John Dart and Jimmy Allen, “Bridging the Gap: Religion and the News Media (report of the Freedom Forum First Amendment Center, Vanderbilt University, Nashville, 1993).

48. Stewart M. Hoover, Religion in the News: Faith and Journalism in American Public Discourse (Thousand Oaks, Calif.: Sage, 1998).

49. Judith Buddenbaum, Reporting News about Religion (Ames: Iowa State University Press, 1998).

50. For information, contact the Center for the Study of Religion in Public Life, Trinity College, 300 Summit Street, Hartford, Conn. 06106. http://frontpage.trincoll.edu/csrpl.

51. The Public Religion Project, 919 N. Michigan Avenue, Ste. 540, Chicago, Ill. 60611-1601.

52. Muslim Media Watch, Council on American-Muslim Relations, 1050 Seventeenth Street NW, Ste. 490, Washington, D.C. 20036. URL:www.cair-net.org.

53. For an extended historical analysis of journalists and religious identification similar to Schmalzbauer’s, see Sean McCloud, “Constructing an American Religious Fringe: Religious Taxonomies, Representational Logic, and Print Media, 1955–1993” (Ph.D. diss. in progress, University of North Carolina at Chapel Hill).

54. Eric K. Gormly, “The Study of Religion and the Education of Journalists,” Journalism and Mass Communication Educator 54, no. 2 (1999): 24–39.

55. Andrew Weltch, “Spirituality in the Headlines? A Critical Examination of Media, Spiritual, and Religious Values” (master’s thesis, University of Wales College, Newport, 1999).

56. Joyce Smith, “In through the Out Door: Learning about Religion via Analogy in the News Media” (paper at the annual meeting, the Society for the Scientific Study of Religion, Boston, 1999).

57. Dane Claussen, ed., Standing on the Promises: Promise Keepers and the Revival of Manhood (Cleveland, Ohio: Pilgrim Press, 1999); Dane Claussen, ed., The Promise Keepers: Essays on Masculinity and Christianity (Jefferson, N.C.: McFarland, 1999).

58. Edward Said, Covering Islam (New York: Pantheon, 1981); Melissa Wall, “More Barney than Buddhist: How the Media Framed the Story of the Little Lama” (paper at the annual meeting, the Association of Educators in Journalism and Mass Communication, New Orleans, 1999); Hamid Mowlana, “Media, Islam, and Culture” (keynote presentation at the Conference on Media, Religion, and Culture, Edinburgh, 1999).

59. Alf Linderman and I. T. Lovheim, Gemenskap och identitet. En forskningsansats med religion som typfall (Uppsala: Teologiska Institutionen, 1997).

60. Charles Ess, ed., Philosophical Perspectives on Computer-Mediated Communication (Albany: State University of New York Press, 1996); Brenda Brasher, “Thoughts on the Status of the Cyborg: On Technological Socialization and Its Link to the Religious Function of Popular Culture,” Journal of the American Academy of Religion 64, no. 4 (1996): 809; idem, Give Me That Online Religion (San Francisco: Jossey-Bass, 2001); Jeffrey Zaleski, The Soul of Cyberspace: How New Technology Is Changing Our Spiritual Lives (San Francisco: HarperEdge, 1997); Gary Bunt, Virtually Islamic Computer-mediated Communication and Cyber Islamic Environments (Cardiff: University of Wales Press, 2000); Margaret Wertheim, The Pearly Gates of Cyberspace: A History of Space from Dante to the Internet (New York: Norton, 1999).

61. Stephen O’Leary, “Cyberspace as Sacred Space: Communicating Religion on Computer Networks,” Journal of the American Academy of Religion 64, no. 4 (1996).

62. Anne Foerst, “Cog, a Humanoid Robot, and the Question of the Image of God,” Zygon 33, no. 1 (1998): 91.

63. http:jmcommunications.com.

64. Mary E. Hess, “Media Literacy in Religious Education: Engaging Popular Culture to Enhance Religious Experience” (Ph.D. diss., Boston College, 1998).

65. Mark Johns, Go Public! Developing Your Plan for Communication Evangelism (Minneapolis: Augsburg Press, 1998).

66. John Joshva, “The Parable of the Good Samaritan and the Principles of Christian Communication” (Ph.D. diss., University of Edinburgh, Theology and Ethics of Communication Project, 2000).

67. Michael Slaughter, Out on the Edge: A Wake-up Call for Church Leaders on the Edge of the Media Reformation (Nashville, Tenn.: Abingdon, 1998); Leonard Sweet, Faithquakes (Nashville, Tenn.: Abingdon, 1995); Dennis Benson, The Visible Church (Nashville, Tenn.: Abingdon, 1988); William Romanowski, Pop Culture Wars: Religion and the Role of Entertainment in American Life (Downers Grove, Ill.: InterVarsity Press, 1996); Tex Sample, The Spectacle of Worship in a Wired World (Nashville, Tenn.: Abingdon, 1998); Len Wilson, The Wired Church: Making Media Ministry CD-ROM (Nashville, Tenn.: Abingdon, 1999).

68. See, for example, Horace Newcomb, “Religion on Television,” in Channels of Belief: Religion and American Commercial Television, ed. J. Ferre (Ames: University of Iowa Press, 1990), 29–44. Some attention to these areas has been paid by prominent scholars of religion; see, for example, Andrew Greeley, God in Popular Culture (Chicago: Thomas More Press, 1988).

69. Margaret Miles, Seeing and Believing: Religion and Values in the Movies (Boston: Beacon Press, 1996); Bruce Forbes and Jeffrey Mahan, eds., Religion and Popular Culture in America (Berkeley: University of California Press, 1999); Joel Martin and Conrad Ostwalt Jr., Screening the Sacred: Religion, Myth and Ideology in Popular American Film (Boulder, Colo.: Westview Press, 1995).

70. John May and Michael Bird, eds., Religion in Film (Knoxville: University of Tennessee Press, 1982).

71. Theodore Trost, “The Transient and the Permanent: Evaluating U2’s ‘Pop’” (paper at the Conference on Media, Religion, and Culture, Edinburgh, 1999).

72. Catherine Roach, “Fantasies of Aseity: Religion and Nature Imagery in North American Advertising” (paper at the Conference on Media, Religion, and Culture, Edinburgh, 1999).

73. Gunter Thomas, “Liturgy and Cosmology: Religious Forms in the Context of Television” (paper at the Symposium on Religion and Television, Heidelberg, 1999); Jennifer Porter and Darcee McLaren, eds., Star Trek and Sacred Ground: Explorations of Star Trek, Religion, and American Culture (Albany: State University of New York Press, 1999).

74. Beaudoin, Virtual Faith; Anders Sjvborg, “Religion and Youth Culture (paper at the Thirteenth Nordic Conference in the Sociology of Religion, Lund, 1996); Pardun and McKee, “Strange Bedfellows.”

75. Lynn Schofield Clark, “Identity, Discourse, and Media Audiences: A Critical Ethnography of the Role of Visual Media in Religious Identity-Construction among U.S. Teens” (Ph.D. diss., University of Colorado, 1998); and at the University of Uppsala, Mia Lovheim is at work on a dissertation on teens, religious identity, and the Internet.

76. For information on the Media, Religion, and Culture Fellowship, see http://www.Colorado.EDU/Journalism/MEDIALYF.

BIBLIOGRAPHY

Armstrong, Ben. The Electric Church. Nashville: Thomas Nelson, 1979.

Beaudoin, Thomas. Virtual Faith: The Irreverent Spiritual Quest of Generation X. New York: Jossey Bass, 1999.

Benson, Dennis. The Visible Church. Nashville: Abingdon, 1988.

Bellah, Robert N. Habits of the Heart: Individualism and Commitment in America. Berkeley: University of California Press, 1985.

Black, Gregory. Hollywood Censored: Morality Codes, Catholics, and the Movies. Cambridge: Cambridge University Press, 1994.

Brasher, Brenda. “Thoughts on the Status of the Cyborg: On Technological Socialization and its Link to the Religious Function of Popular Culture.” Journal of the American Academy of Religion 64, no. 4 (1996): 809.

Buddenbaum, Judith. Reporting News about Religion. Ames: Iowa State University Press, 1998.

Buddenbaum, Judith, and Daniel A. Stout. Religion and Mass Media: Audiences and Adaptations. Thousand Oaks, Calif.: Sage, 1996.

Bunt, Gary. Virtually Islamic Computer-mediated Communication and Cyber Islamic Environments. Cardiff: University of Wales Press, 2000.

Butler, Jonathan. Awash in a Sea of Faith: Christianizing the American People. Cambridge: Harvard University Press, 1990.

Carey, James W. Communication as Culture: Essays on Media and Society. New York: Routledge, 1992.

Clark, Lynn Schofield. From Angels to Aliens: Teens, the Supernatural, and the Popular Imagination. Forthcoming.

——. “Identity, Discourse, and Media Audiences: A Critical Ethnography of the Role of Visual Media in Religious Identity-Construction among U.S. Teens.” Ph.D. diss., University of Colorado at Boulder, 1998.

Clark, Lynn Schofield, and Stewart M. Hoover. “At the Intersection of Media, Culture, and Religion: A Bibliographic Essay.” In Rethinking Media, Religion, and Culture, ed. Stewart M. Hoover and Knut Lundby. Thousand Oaks, Calif.: Sage, 1997.

Claussen, Dane, ed. Standing on the Promises: Promise Keepers and the Revival of Manhood. Cleveland, Ohio: Pilgrim Press, 1999.

——. The Promise Keepers: Essays on Masculinity and Christianity. Jefferson, N.C.: McFarland, 1999.

Dart, John, and Jimmy Allen. “Bridging the Gap: Religion and the News Media.” Report of the Freedom Forum First Amendment Center, Vanderbilt University, Nashville, 1993.

Dayan, Daniel, and Elihu Katz. Media Events: The Live Broadcasting of History. Cambridge: Harvard University Press, 1992.

Delia, Jesse. “Communication Research: A History.” In Handbook of Communication Research, ed. Charles Berger and Stephen Chaffee. Newbury Park, Calif.: Sage, 1988.

Demerath, N. Jay, III. “Cultural Victory and Organizational Defeat in the Paradoxical Decline of Liberal Protestantism.” Journal for the Scientific Study of Religion 34, no. 4 (1995): 458–69.

Demerath, N. Jay, III, and Rhys H. Williams. A Bridging of Faiths. Princeton: Princeton University Press, 1992.

Dewey, John. The Public and Its Problems. New York: Henry Holt, 1927.

Driver, Tom F. “The Arts and the Christian Evangel.” Christian Scholar 40, no. 4 (1957): 334. Cited in Sally Promey, “Interchangeable Art: Warner Sallman and the Critics of Mass Culture,” in Icons of American Protestantism: The Art of Warner Sallman. ed. David Morgan. New Haven: Yale University Press, 1996.

Eisenstein, Elizabeth L. The Printing Press as an Agent of Change: Communications and Cultural Transformations in Early Modern Europe. New York: Cambridge University Press, 1979.

Ess, Charles, ed. Philosophical Perspectives on Computer-Mediated Communication. Albany: State University of New York Press, 1996.

Fiske, John. Television Culture. London: Methuen, 1987.

Foerst, Anne. “Cog, a Humanoid Robot, and the Question of the Image of God.” Zygon 33, no. 1 (1998): 91.

Forbes, Bruce, and Jeffrey Mahan, eds. Religion and Popular Culture in America. Berkeley: University of California Press, 1999.

Fore, William. Television and Religion. Minneapolis: Augsburg Press, 1987.

Gillespie, Marie. “The Mahabharata: From Sanskrit to Sacred Soap.” In Reading Audiences: Young People and the Media. ed. David Buckingham. Manchester: Manchester University Press, 1993.

Gormly, Eric K. “The Study of Religion and the Education of Journalists.” Journalism and Mass Communication Educator 54, no. 2 (1999): 24–39.

Grand’Maison, Jacques, and Solange Lefebvre. Une generation bouc emissaire: Enquete sure la baby boomers. Montreal: Fides, 1993.

Greeley, Andrew. God in Popular Culture. Chicago: Thomas More Press, 1988.

Green, Russell, and Edward Donnerstein, eds. Human Aggression: Theories, Research, and Implications for Social Policy. San Diego: Academic, 1998.

Grimes, Ronald. Beginnings in Ritual Studies. Columbia: University of South Carolina Press, 1995.

Habermas, Jürgen. The Structural Transformation of the Public Sphere. Trans. Thomas Burger. Cambridge: MIT Press, 1992.

Hackett, Rosalind. “Charismatic/Pentecostal Appropriations of Media Technologies in Nigeria and Ghana.” Journal of Religion in Africa 28, no. 3 (1998): 258–77.

Hadden. Jeffrey K., and Anson Shupe. Televangelism, Power, and Politics or God’s Frontier. New York: Holt, 1988.

Hangen, Tona. “Redeeming the Radio Dial: Evangelical Radio and Religious Culture, 1920–1960.” Ph.D. diss., Brandeis University, 1999.

Hall, David. Worlds of Wonder, Days of Judgment: Popular Religious Belief in Early New England. New York: Knopf, 1989.

Hall, Stuart, and Tony Jefferson, eds. Resistance through Rituals: Youth Subcultures in Post-War Britain. London: Centre for Contemporary Cultural Studies, 1976.

Hamilton, Neal, and Alan Rubin. “The Influence of Religiosity on Television Viewing.” Journalism Quarterly 69, no. 3 (1992): 667–78.

Hammond, Philip. Religion and Personal Autonomy: The Third Disestablishment in America. Columbia: University of South Carolina Press, 1994.

Hardy, Ann. “Sites of Value: The Construction and Reception of Religion in Contemporary New Zealand Film and Television.” Ph.D. diss. in progress, University of Waikato.

Hess, Mary E. “Media Literacy in Religious Education: Engaging Popular Culture to Enhance Religious Experience.” Ph.D. diss., Boston College, 1998.

Hoover, Stewart M. Religion in the News: Faith and Journalism in American Public Discourse. Thousand Oaks, Calif.: Sage, 1998.

——. Mass Media Religion: The Social Sources of the Electronic Church. Newbury Park, Calif.: Sage, 1988.

Hulsether, Mark. “Sorting out the Relationships among Christian Values, U.S. Popular Religion, and Hollywood Films.” Religious Studies Review 25, no. 1 (1999): 3–12.

Hunt, Rex A. E. “Carols, Cards, and Claus: The Australian Experience of Christmas in a Culture of Mediation.” Sydney: University of Western Sydney, forthcoming.

Iwamura, Jane. “The Oriental Monk in Popular Culture.” In Religion and Popular Culture in America, ed. Bruce Forbes and Jeffrey Mahan. Berkeley: University of California Press, 1999.

Johns, Mark. Go Public! Developing Your Plan for Communication Evangelism. Minneapolis: Augsburg Press, 1998.

Joshva, John. “The Parable of the Good Samaritan and the Principles of Christian Communication.” Ph.D. diss. University of Edinburgh, Theology and Ethics of Communication Project, 2000.

Katz, Elihu, and Paul Lazarsfeld. Personal Influence. Glencoe, Ill.: Free Press, 1955.

Kunkel, Dale. “Policy Battles over Defining Children’s Educational Television.” Annals of the American Academy of Political and Social Sciences 557 (1998): 39–53.

Linderman, Alf, and I. T. Lovheim. Gemenskap och identitet: En forskningsansats med religion som typfall. Uppsala: Teologiska Institutionen, 1997.

Lippy, Charles. Being Religious, American Style. Westport, Conn.: Greenwood Press, 1994.

Martin, Joel, and Conrad Ostwalt Jr. Screening the Sacred: Religion, Myth, and Ideology in Popular American Film. Boulder, Colo.: Westview Press, 1995.

Martin-Barbero, Jesus. Communication, Culture, and Hegemony: From the Media to Mediations. Trans. E. Fox and R. White. London: Sage, 1993.

Marvin, Carolyn, and David W. Ingle. Blood Sacrifice and the Nation: Totem Rituals and the American Flag. New York: Cambridge University Press, 1999.

May, John, and Michael Bird, eds. Religion in Film. Knoxville: University of Tennessee Press, 1982.

McCloud, Sean. “Constructing an American Religious Fringe: Religious Taxonomies, Representational Logic, and Print Media, 1955–1993.” Ph.D. diss. in progress, University of North Carolina at Chapel Hill.

McDannell, Colleen. Material Christianity: Religion and Popular Culture in America. New Haven: Yale University Press, 1995.

Miles, Margaret. Seeing and Believing: Religion and Values in the Movies. Boston: Beacon Press, 1996.

Mitchell, Jolyon. Visually Speaking: Radio and the Renaissance of Preaching. Edinburgh: Presbyterian and Reformed Publishers, 2000.

Moore, Lawrence. Selling God: American Religion in the Marketplace of Culture. New York: Oxford University Press, 1994.

Morgan, David. Protestants and Pictures. New York: Oxford University Press, 1999.

——. Visual Piety: A History and Theory of Popular Religious Images. Berkeley: University of California Press, 1998.

Morgan, David, ed. Icons of American Protestantism: The Art of Warner Sallman. New Haven: Yale University Press, 1996.

Mowlana, Hamid. Media, Islam, and Culture. Keynote presentation at the Conference on Media, Religion, and Culture, Edinburgh, 1999.

Muggeridge, Malcolm. Christ and the Media. London: Hodder & Stoughton, 1977.

Naficy, Hamid. The Making of Exile Subcultures: Iranian Television in Los Angeles. Minneapolis: University of Minnesota Press, 1993.

Newcomb, Horace. “Religion on Television.” In Channels of Belief: Religion and American Commercial Television, ed. J. Ferre. Ames: University of Iowa Press, 1990.

O’Leary, Stephen. “Cyberspace as Sacred Space: Communicating Religion on Computer Networks.” Journal of the American Academy of Religion 64 (1996): 781–808.

Pardun, Carol J., and Kathy B. McKee. “Strange Bedfellows: Symbols of Religion and Sexuality on MTV.” Youth and Society 26 (1995): 438–49.

Pearl, David, Lorraine Bouthilet, and Joyce Lazar, eds. Television and Behavior: Ten Years of Scientific Progress and Implications for the Eighties. Rockville, Md.: National Institute of Mental Health, 1982.

Peck, Janice. The Gods of Televangelism. Cresskill, N.J.: Hampton Press, 1993.

Porter, Jennifer, and Darcee McLaren, eds. Star Trek and Sacred Ground: Explorations of Star Trek, Religion, and American Culture. Albany: State University of New York Press, 1999.

Ramji, Rubina. “Representation of Islam in North American Mass Media: Becoming the ‘Other.’” Paper at the Conference on Media, Religion, and Culture, Edinburgh, 1999.

Roach, Catherine. “Fantasies of Aseity: Religion and Nature Imagery in North American Advertising.” Paper at the Conference on Media, Religion, and Culture, Edinburgh, 1999.

Romanowski, William. Pop Culture Wars: Religion and the Role of Entertainment in American Life. Downers Grove, Ill.: InterVarsity Press, 1996.

Roof, W. Clark. Spiritual Marketplace. Princeton, N.J.: Princeton University Press, 1999.

Roof, W. Clark. A Generation of Seekers: The Spiritual Journey of the Baby Boom Generation. San Francisco: HarperSanFrancisco, 1993.

Rosenberg, Bernard, and David Manning White, Mass Culture: The Popular Arts in America. New York: Macmillan, 1957.

Roth, Michael. “That’s Where the Power Is: Identification and Ideology in the Construction of Contemporary Christian Music.” Master’s thesis, University of New Mexico, 1999.

Rothenbuhler, Eric W. Ritual Communication: From Everyday Conversation to Mediated Ceremony. Thousand Oaks, Calif.: Sage, 1998.

Rowland, Willard. The Politics of TV Violence: Policy Uses of Communications Research. Beverly Hills: Sage, 1983.

Said, Edward. Covering Islam. New York: Pantheon, 1981.

Sample, Tex. The Spectacle of Worship in a Wired World. Nashville, Tenn.: Abingdon, 1998.

Schmidt, Leigh E. Consumer Rites: The Buying and Selling of American Holidays. Princeton: Princeton University Press, 1995.

Schultze, Quentin. Televangelism and American Culture: The Business of Popular Religion. Grand Rapids, Mich.: Baker, 1991.

Shandler, Jeffrey. While America Watches: Televising the Holocaust. New York: Oxford University Press, 1999.

Sjvborg, Anders. “Religion and Youth Culture.” Paper at the Thirteenth Nordic Conference in the Sociology of Religion, Lund, 1996.

Slaughter, Michael. Out on the Edge: A Wake-up Call for Church Leaders on the Edge of the Media Reformation. Nashville, Tenn.: Abingdon, 1998.

Smith, Joyce. “In through the Out Door: Learning about Religion via Analogy in the News Media.” Paper at the annual meeting of the Society for the Scientific Study of Religion, Boston, 1999.

Stephens, Gregory. On Racial Frontiers: The New Culture of Frederick Douglass, Ralph Ellison, and Bob Marley. Cambridge: Cambridge University Press, 1999.

Sullivan, Rebecca. “Revolution in the Convent: Women Religious and American Popular Culture, 1950–1971.” Ph.D. diss., McGill University, 1999.

Surgeon General’s Scientific Advisory Committee on Television and Social Behavior. Television and Growing Up: The Impact of Televised Violence. Washington, D.C.: GPO, 1972.

Sweet, Leonard. Faithquakes. Nashville, Tenn.: Abingdon, 1995.

Sweet, Leonard I. Communication and Change in American Religious History. Grand Rapids, Mich.: Eerdmans, 1993.

Thomas, Günter. “Liturgy and Cosmology: Religious Forms in the Context of Television.” Paper at the Symposium on Religion and Television, Heidelberg, 1999.

Tocqueville, Alexis de. Democracy in America. Ed. J. P. Mayer, trans. George Lawrence. Garden City, N.Y.: Doubleday, 1969; orig. ed., 1835).

Trost, Theodore. “The Transient and the Permanent: Evaluating U2’s ‘Pop.’” Paper at the Conference on Media, Religion, and Culture, Edinburgh, 1999.

Turner, James. Without God: Without Creed. Baltimore: Johns Hopkins University Press, 1985.

Wall, Melissa. “More Barney than Buddhist: How the Media Framed the Story of the Little Lama.” Paper at the annual meeting of the Association of Educators in Journalism and Mass Communication, New Orleans, 1999.

Walsh, Frank. Sin and Censorship: The Catholic Church and the Motion Picture Industry. New Haven: Yale University Press, 1996.

Warren, Hillary. “Standing against the Tide: Conservative Protestant Families, Mainstream and Christian Media.” Ph.D. diss., University of Texas at Austin, 1998.

Warren, Hillary. “Southern Baptists and Disney.” In Religion and Popular Culture: Studies on the Interaction of Worldviews, ed. Daniel A. Stout and Judith M. Buddenbaum. Ames: Iowa State University Press, 2000.

Weber, Max. The Protestant Ethic and the Spirit of Capitalism. New York: Scribner’s, 1928.

Weltch, Andrew. “Spirituality in the Headlines? A Citical Examination of Media, Spiritual, and Religious Values.” Master’s thesis, University of Wales College, Newport, 1999.

Wertheim, Margaret. The Pearly Gates of Cyberspace: A History of Space from Dante to the Internet. New York: Norton, 1999.

Williams, Raymond. The Long Revolution. Harmondsworth: Penguin, 1965.

Wilson, Len. The Wired Church: Making Media Ministry CD-ROM. Nashville, Tenn.: Abingdon, 1999.

Zaleski, Jeffrey. The Soul of Cyberspace: How New Technology Is Changing Our Spiritual Lives. San Francisco: HarperEdge, 1997.




End of sample




    To search for additional titles please go to 

    
    http://search.overdrive.com.   


OPS/images/p050-001.png
Z

Mert

Py e comtrilvlic s, 7%

7%

f e //// /({ pert

s s

i/ i s Wl
Vil
AMERICAN TRACT SOCIETY.
'%’i// /‘//'//'

%






OPS/images/p063-001.png





OPS/images/p321-001.png





OPS/images/p076-001.png





OPS/images/p364-001.png





OPS/images/p084-001.png





OPS/images/p322-001.png





OPS/images/p067-001.png





OPS/images/p130-001.png
Otficial G5az
WILLLAH 0T, s






OPS/images/p139-001.png





OPS/images/p104-001.png





OPS/images/p126-001.png





OPS/images/p086-001.png





OPS/images/p325-001.png





OPS/images/p365-001.png
o> %
\ TN &
Text | Locale | Agent
9\/






OPS/images/p059-001.png
AC.

N

ISTIAN ALMA

2

Y CHR

i FAMIL

H

T






OPS/images/p060-001.png
In this I take some humorous sketch and transform it
quickly into a picture illustrating the truth to be taught
For example, draw a picture of a lima bean, which a boy is|
supposed to have drawn on his slate at school. The boy
then transformed the bean into a pig; and when he was likely

to get into trouble through his play, he quickly transformed|

the pig into a rose.  The boy had it in his power to draw «






OPS/images/p055-001.png
SABBATH SCHOOL MEET

he prayeth.






OPS/images/p105-001.png





OPS/images/p330-001.png
o el

7923.






OPS/images/p068-001.png





OPS/images/p057-001.png





OPS/images/p362-001.png





OPS/images/p138-001.png





OPS/images/p087-001.png





OPS/images/logo.png





OPS/images/p320-001.png





OPS/images/p062-001.png
19

THE FAMILY CHRISTIAN ALMANAC






OPS/images/mycover.png
PRACTICING

RELIGION
IN THE AGE OF

THE MEDIA

EXPLORATIONS IN MEDIA,

RELIGION, AND CULTURE

Edited by
Stewart M. Hoover
Lynn Schofield Clark






OPS/images/p366-001.png





OPS/images/p328-001.png





OPS/images/cover.png
PRACTICING

RELIGION
IN THE AGE OF

THE MEDIA

EXPLORATIONS IN MEDIA,
RELIGION, AND CULTURE

Edited by
Stewart M. Hoover
Lynn Schofield Clark






OPS/images/p083-001.png





OPS/images/p107-001.png





OPS/images/p053-001.png
G o No. 1.
THE ADDRESS

EXECUTIVE COMMITTEE

oF THE

AMERICAN TRACT SOCIETY,

70 TuE

CHRISTIAN PUBLIC.






