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Praise for Go Big

These guys don’t just think big—they live and minister big! I love their passion, creativity, and enthusiasm. But most of all, I love that they are using their platform for a cause bigger than themselves.

Craig Groeschel Author of WEIRD: Because Normal Isn’t Working

God built us not so we can achieve mediocrity, but so we can achieve extraordinary outcomes. Go Big gives a simple yet powerful path to achieve the extraordinary.

Steven K. Scott Author of The Richest Man Who Ever Lived: King Solomon’s Secrets to Success, Wealth, and Happiness

Having a Go Big mind-set isn’t an option. It’s the only option. Go Big every day!

Tammy Kling Coauthor of The Compass, Founder of Write it Out

Whether your dream is to start a business or star in the NBA, a Go Big mind-set is key.

Tyreke Evans 2010 NBA Rookie of the Year, Sacramento Kings
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To that moment in your life when you finally decide to do that thing you know you should be doing.

That moment is now.

* * *
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Cory 100% Cotton

Go Big Moment: Dude Perfect winning the Texas A&M dodgeball championship

Go Big Dream: Dunk from the free-throw line. Or from the ground.

My Best Kept Secret: I’m bad at telling time on analog clocks. I was homeschooled for two years. Mom dropped the ball.

Favorite Shot: Ramp Shot. Sketchy, but awesome.

DudePerfect.com/GoBigVideo1
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Garrett Hilbert

Go Big Moment: Walking the red carpet and meeting Dr. J

Go Big Dream: Doing trick shots with Rob Dyrdek at his Fantasy Factory

My Best Kept Secret: I became my high school team’s shooting guard after being banned from shooting three-pointers the year before.

Favorite Shot: Fishing Pole Shot

DudePerfect.com/GoBigVideo2
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Coby Cotton

Go Big Moment: Interview on stage in front of 14,000 at Catalyst conference

Go Big Dream: I would very much like to win Ninja Warrior.

My Best Kept Secret: Pretty huge fan of the old TV show Supermarket Sweep. . . . “Classic” doesn’t say enough.

Favorite Shot:  Field Goal Shot

DudePerfect.com/GoBigVideo10
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Cody Jones

Go Big Moment: Launching our very own iPhone game

Go Big Dream: Have children that beat the other DP guys’ kids at sports

My Best Kept Secret: I accidentally shot an undercover cop with a water gun.

Favorite Shot: Garrett’s missed layup at the end of my “Through the Plane Shot”
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[image: images/p102a.jpg]


Tyler Nathan Toney (TNT)

Go Big Moment: Shooting 3 raccoons with one bow-and-arrow shot

Go Big Dream: Set longest dunk record by getting shot out of a cannon

My Best Kept Secret: I have a secret, musically inclined alter ego on YouTube. Search “RappaT.”

Favorite Shot: Airplane Shot—second try

DudePerfect.com/GoBigVideo17
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Panda

Go Big Moment: Hang gliding over an active volcano in ’08

Go Big Dream: To meet YouTube’s famous sneezing panda

My Best Kept Secret: Currently dating Hayden Pandattiere

Favorite Shot: My sick dunk in Sacramento

DudePerfect.com/GoBigVideo22
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Making Your Shot Count

The door slowly opened, and as the bright light poured over us, a booming loudspeaker filled the Los Angeles air:

The door slowly opened, and as the bright light poured over us, a booming loudspeaker filled the Los Angeles air:

Please join me in welcoming to the ESPYs the Internet sensation, the premier trick basketball shooting entertainers, Dude Perfect!

As applause took over, it would have been natural to survey the crowd. But at that moment, all I could do was watch my brown Texas boots take their first ever steps on a long red carpet.

It would have been impossible to guess almost two years before, when my five college roommates and I started shooting and filming crazy basketball shots in our backyard, that this was what we’d have to look forward to. We were just ordinary guys with a passion for competition and a basketball hoop. We still went to classes, still hung out with our friends, and still faced the same difficulties that every other college student faces. But after we launched a YouTube video of some of our favorite shots, we were thrilled to see it rapidly gain momentum—so much momentum, in fact, that it wound up on Good Morning America only two days later. At that point, we realized we’d stumbled into a niche in the YouTube world.





Go Big Tip

If you don’t act quickly and wisely to stand out in the crowd, an idea marked with your fingerprint could easily end up with someone else’s name on the package.





Now, two years and more than forty-five million views later, so much has happened that it would take two books this size to explain it all. But as I look back on our journey so far, I realize that from day one, our motto has remained the same: “go big.” This phrase—our overall mind-set—has been the filter through which we’ve run all our decisions, and it has truly shaped us into who we are.

But before you read any further, I want you to know exactly what you’re getting into. The book you’re holding is for people who want to go big . . . period. Some people are okay with mediocre. Some people are okay with floating through life. We are not those people. This book is for those who want to pursue excellence, who want to blow it out of the water and chase down their dreams. This book is for those who want to go big—and who refuse to apologize for it.

Our faces may be on the cover, but this book isn’t about us; it’s about you. Our hope is that as we explain our Go Big approach to life, you will establish the same mind-set and experience the blessing of seeing your most heartfelt dream become a reality.


Do this for me: Compare that dream to one of our trick basketball shots. You could envision it all day, plan it out, and even imagine what it would feel like to make it, but in order to experience it, you have to actually take the shot. Sometimes you miss; sometimes you miss badly; sometimes you even break the backboard. But after however many tries it takes, the coolest thing can happen: you make it. And when you do, there’s nothing in the world quite like it.

Unfortunately, few people take their shot. Sometimes that’s because they don’t know what dream to aim for. More often, though, it’s because of fears and obstacles that seem impossible to overcome.

Then, of those who do take their shot, even fewer make it count. Taking your shot is the first step, but making it count is the key. And while making it count is the most critical part, it can also be the most difficult. Why is that? Simply put, the rules have changed. The world that required an adult to work fifteen years to build a business—a brand—is disappearing fast. Today, a real-deal, moneymaking brand can emerge overnight, almost instantly. In this new, connected world, making your shot count requires taking full advantage of the resources this connected world offers.

The good news is that we’re here to help. We’ve just spent two years taking risks, pushing limits, seeking advice, and writing it all down—for you. Now I get to share with you all the exciting things we’ve learned about leveraging the opportunities of this new, connected world.

From the backyard to the front page, we’ve created a sustainable business from shooting crazy basketball shots. We’ve worked with NBA players, filmed internationally broadcasted television commercials, and leveraged our platform to help others. We’ve experienced the blessing of discovering, chasing, and achieving a dream. Bottom line: we want that for you. We believe there is a purpose for your life, and part of it is to fulfill your dream. Obviously we can’t force you to pursue your dream—that’s your decision—but by the end of this book, we’ll ensure that you know how.





The Five Principles

Get Excited

* * *

Own It

* * *

Blink Later

* * *

Inspire Others

* * *

Give Back





Throughout this book, we’ll explore the five things you need to do in order to go big in the connected world. We’ll look at how these five principles played out in Dude Perfect’s story, and we’ll explore the ways they can play out in yours.

First, we’ll show you how to take your unique passions and strengths and turn them into a profession. Just imagine it—you could actually Get Excited about what you do. This is critical for one simple reason: if you don’t love your work, neither will anyone else.

Next, we’ll teach you how to formulate an effective business plan and show you how to bring your dream to reality. We’ll empower you to fully embrace and relentlessly pursue your vision. We’ll teach you how to Own It.

Time is often your greatest enemy. From everything we’ve seen, you need to act now or someone else will. We’ll train you in the art of lightning-quick decision making and equip you to make the best use of the most precious resource you have. In this increasingly fast-moving, technological world, your window of opportunity is too short to blink. Because of this, do what we do: Blink Later.

Whatever your dream may be, establishing and gaining momentum through your efforts is essential to your success. We’ve discovered that the most powerful way to create lasting momentum is to Inspire Others. We’ll explain how to uncover existing inspiration, create more from scratch, and transform every bit of it into lasting momentum.

Finally, we’ll discuss leveraging your platform for a cause greater than yourself. Your opportunity to pursue a dream is a privilege—one you should be thankful for. We’ll explore the concept of taking what you’ve been uniquely given and using that to benefit others in a powerful way. Both from a personal and a corporate viewpoint, it’s important to shift our perspective from inward to outward, to Give Back.

In our college backyard only two short years ago, my five buddies and I made a shift from living a normal life to living a Go Big one. We’re solid proof that in today’s connected world, a lot can happen in a very short time. Even before we realized it, we followed these five principles. And if you’ll do the same, it won’t matter what age you are, where you’re from, or how much money you have; it won’t matter what you’ve been told or what you’ve told yourself; you can live your dream. That’s right, you—not someone else—you. You can make your shot count in the connected world. You can go big. If you’re ready, just turn the page.
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I got home from class about 2:00 p.m., and the guys were in the backyard playing basketball, or so I thought. I laughed as I heard Tyler shouting victoriously, “Boom!” I walked through the empty house, out the sliding door, and into the backyard. As it turned out, I wasn’t the only one laughing. Sean, too, was almost in tears as Tyler strutted up to and around me, passionately reliving what I’d missed only moments before.

See, Ty does this ridiculous thing where he makes one-sided bets like, “If I throw this pocket knife into that tree all the way across our yard, you owe me twenty bucks.” It’s an obviously-there’s-no-way-I-can-do-this kind of bet because if he misses, he doesn’t owe the other person a dime. I realize I could have done a million different things with that twenty-dollar bill, but it ended up in Ty’s wallet instead. Why we let him do this I don’t know, except that the stuff he says always sounds so ridiculous. All that to say, this was another one of those sucker moments, and Garrett, like we all have, fell into Tyler’s clever trap.


Slapping the basketball repeatedly as he spoke, Ty built up anticipation. “Jimmy John’s sandwich. Twenty-yard hook shot. Opposite side of the yard.” Garrett couldn’t resist. “Deal.”

Ty swished it, earned a free lunch, and shared a resounding “boom!” with the once peaceful neighborhood. That was the hilarious celebration I’d walked in on. As we laughed in the backyard that sunny afternoon, we had no idea that the next couple of hours would change our lives forever.

But before we go there, I want you to think about something. For us—for Dude Perfect—our journey began in the fun of this one moment. When Tyler made that shot, an abnormal level of excitement welled up in us, and we noticed it. I’m not talking about some magical moment; I’m talking about a simple “ha ha, that was awesome—like, really awesome” moment. Others might have smiled and moved on; it might not have struck them the same way. But to us, because of our love for basketball and competition, we thought it was really exciting. And as you’ll soon see, the rest of our story—backyard, front page, red carpet, and all—has been a continuation of that initial excitement.

Now, having explained that, I want to ask you two simple but potentially life-changing questions:

• First, have you paid enough attention to the things that excite you? Have you taken notice of the moments that are awesome—like, really awesome?

• And second, what are those things? What is it that thrills you? What is it that’s almost unnaturally exciting to you?

The reason these questions are so important is that your unique answers are exactly that: unique. Because of who you—and you alone—are, you’re wired to be extra passionate about certain things.

Take a moment and think about what this might look like in your life. Maybe people give you a hard time about something you care a lot about, something that isn’t nearly as fascinating to them as it is to you. Maybe it’s something you used to be passionate about, but because of other responsibilities, you’ve had to shelve that dream for a little while. Maybe it’s something you’ve never even told anyone else about; it’s a closet dream, something you assume others wouldn’t understand, something you’ve kept hidden for a long time.

I’ve probably never met you, but let me tell you what I already know about you. I know you have an answer to those questions. And I know that, whatever your answer, you’ve thought a lot about that thing before. What I don’t know is what you’ve done about it.

At some point or another, chances are you’ve wanted to take your unique passion to the next level. Maybe you’ve done that; maybe you haven’t. But in order to measure that, we have to decide what exactly “the next level” is. In the end, that definition is up to you, but let me show you how it played out for us. After I finish this story, we’ll offer you our suggestion, and I think you’ll like the sound of it.

* * *


Before I pulled into the driveway, Garrett, Tyler, and Sean had been shooting around in our grass backyard, breaking in the goal we’d purchased only a few days earlier. Turns out, without a place to dribble, all you can really do with a basketball goal is shoot on it.

As I laughed about the sandwich-winning story, Ty decided to prove it by shooting again from an even farther distance. Wanting to save the moment, Sean grabbed a camera. That, Sean, was a clutch idea. Changing it to video mode, Sean pressed the record button, and a couple of shots later, swish. Ty screamed, “Yes!” and threw down his hat in celebration. When we saw the shot on camera, it was obvious what we had to do next.

Camera rolling and competitive juices flowing, we tried to outdo each other. Standing on a rail. Backwards in a chair. Off the chimney. Over the fence. We’d shoot and show, shoot and show. It was a blast: some of the most competitive guys you could meet, a camera, and a basketball.

The defining moment came when Ty stepped up to a tree about thirty yards from the basket. A backwards over-the-header from that distance was ridiculous, and though Sean pointed the camera at him, I knew Ty was wasting our time. He’d already named a few of his shots for the camera, but this one was tougher to define. He simply said, “This shot doesn’t even have a name.” He let it fly, and with the ball in the air, he said, “Hoo-ha” . . . swish. Facing the opposite direction, Ty couldn’t see it go in, but our reactions gave it away.





Trick Shooting 101

If you try a shot off your roof, consult your local authorities to make sure it’s cool with them. Otherwise someone else will.





We all rushed toward Sean, dying to see the replay. We were impressed before we watched it again, but seeing it on camera turned out to be the drive for everything that followed. In real life, that shot had looked sweet; on camera, it looked fake. And that was a very good thing. Because Ty couldn’t see it swish, his blank stare into the lens seemed to say, “No big deal.” It looked hilarious. We didn’t think anyone would believe it, but we wanted to know for sure. That was when we decided to make a video.

We kept making shots, but it was getting dark. So we soaked up all the time we could, called it a night, and went inside to check out the day’s footage. We liked the shots we’d made, but we knew we didn’t have enough to make a full video. We thought about other shots we could do the next day, and we smiled when Tyler said what all of us were thinking: “I want to go bigger.” We wanted to shoot farther, more difficult shots. For round two, we wanted to go big.

Our classes ended at different times the next day, but we all came home as fast as we could. No one wanted to miss out on our new hobby. And, more important, no one wanted to be outdone. With camera charged, we went to the backyard and started recording. After a few mediocre land shots, our attention turned toward the roof of the house. We had bounced a few off of the roof, but we hadn’t shot any from it yet. Unsurprisingly, Tyler was the first to scout it out, and with the camera’s record light on, he invented what would turn out to be his favorite type of shot. Looking back over his shoulder, Tyler declared, “This is the laser shot.” Like the former high school quarterback he is, Tyler took the ball in one hand and unleashed a rocket, sending a frozen rope through the net on his very first try.





Instant Replay

Watching our footage is almost as much fun as filming it. We never know exactly how it’s going to look until we see it on a bigger screen. So from the very beginning, crowding around our day’s results has been one of our favorite parts of the process.



Trick Shooting 101

When transporting your goal by truck, avoid low hanging branches as they can damage your goal, truck, and passengers.





As the day progressed and our creativity grew, we knew we’d have to move the goal off-site to go even bigger. We headed to a nearby park and unloaded. To say the least, we caused some comical confusion as we rolled our goal past the people playing on the park’s outdoor basketball court. Excuse us, fellas; we brought our own. After making some sweet shots there, we only needed one more shot to finish our video—a really far one. Distance-wise, we hadn’t pulled off anything too impressive yet, so we set our sights on something big.

On our way home, we passed a friend’s house, one with a front yard large enough to distance the house at least forty yards from the street. We’d found our big finish: forty yards from our friend’s roof into the goal in the back of the truck. We rolled the camera for about ten minutes. It was windy that day, but with a little patience, Tyler nailed it. Somewhere in between excited and exhausted, we called it a wrap.

That night, as we crowded around the kitchen table and two days’ worth of footage, a certain clip caught our attention. On day two, Sean and Tyler had filmed an introduction to begin our trick shot video. They’d set up two chairs in the backyard, and since they were the only ones there at the moment, Sean had set the camera on the rail of our deck. He pressed the record button, looked at the screen, and the view was exactly what he wanted. Pleased, he said, “Dude, perfect.” We instantly loved it. Our name, our brand, and the phrase in all our videos was born.

We didn’t set out to create a company, and we had absolutely no idea about the adventure ahead of us. What we did know was that we were doing something that excited us, something that stemmed from our love for competition. We knew we were having fun.


Now I promised you our suggestion to the “next level” question I asked earlier, and here it is. If you’re not consistently getting excited about what you’re doing, maybe you shouldn’t be doing it. We’re just college students, but already we’ve seen too many unenthusiastic answers to the question “What do you do for a living?” So here’s a thought: if you don’t have to fight back the urge to smile when you answer that question, you may need to reevaluate what you do.

Before you roll your eyes, let me explain. First of all, I realize that passion isn’t everything, and not every passion is created equal. There are some passions that might be better if they remained hobbies. But while passion isn’t everything, it is crucial. Passion is a good indicator of where your best efforts will be spent. We’ll talk about this over the course of the next two chapters, but it’s worth considering now: are you more likely to go big, to do the hard work necessary to achieve excellence, for something that excites you or for something that bores you? Getting excited puts you in a better position to take your shot and make it count. Passion may not be everything, but it’s definitely worth your careful attention.

I also realize that not everyone is in a position to drop everything immediately and follow where their excitement leads. It’s a lot easier for college guys with limited responsibilities to make trick basketball videos and travel promoting them. For someone working two jobs just to make ends meet, it’s much harder to start chasing a dream. But thinking about what gets you excited is worth doing, whatever your next step is. When you know what it is that gets you excited, you’ll be in a better position, now or in the future, to capitalize on the opportunities that come your way—or to create your own opportunities. Discovering your passion is always the first step, whether you take what you’re excited about to the next level immediately or somewhere down the line.





Go Big Tip

Pay attention to your passions.





And getting excited isn’t about the money. Why? Because this book isn’t a get-rich-quick scheme. Do we legitimately believe that you can make money doing something you instinctively love? Yes. Have we? Yes. But for anyone who does something they love for a living, the smiling answer to the what do you do question almost never comes from the money; it comes from the job itself. We believe that everyone has something significant to offer, and doing something you love may be your best opportunity to offer it. So that is our suggestion. In the connected world we live in, we’ve been able to go big with a passion of ours. In the same way, we want to help you make your shot count and go big with what you love. Now if that feels unrealistic, you need to keep reading. And fast.
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Think about a huge, wildly successful company, a real global brand. Who comes to mind? For me, it’s Apple, Inc. According to Interbrand—the world’s leading brand consultantcy—Apple is the fastest-growing global brand1, and for good reason. In almost every category, the company has set the bar for excellence. And while Apple’s ingenuity, product quality, clarity of vision, and customer satisfaction are all examples of subjects the company is well qualified to teach, one category rises above the rest, both in appearance and in importance: passion.

Whether you’re listening to Steve Jobs or one of his T-shirt-wearing Apple Store employees, you can’t help but get the impression that everyone working for Apple loves what they do. From the top down, this incredible passion seeps out everywhere. It starts with Jobs, whose personal passion is responsible for almost everything Apple. It trickles down to the product design team that, with a remarkable determination for excellence, consistently creates some of the world’s most life- and culture-altering products. It makes its way into television commercials that display competition-bashing levels of confidence. And as the money crosses the store counters, Jobs’s passion—once confined to a dream of his own—turns countless doubters into passionate, Apple-loving, word-of-mouth salespeople.





Go Big Tip

Passion positions excellence.





Whether you find yourself in the Mac or PC camp, as you start your Go Big journey, it’s crucial that you grab hold of this first principle: Get Excited. The reason behind this principle is simple: passion positions excellence. When you get excited about what you do, you’re putting yourself in the best possible position for excellence. This is because those who are truly passionate about something have a higher potential for excellence—a stronger incentive to do the best they possibly can—than those without that built-in motivator. See, the power lies in the fact that true excitement can’t be faked, not really.

Think back to your least favorite subject in school. You had a terrible time focusing because it bored you to tears. Now think about the teachers who best taught you that subject. Remember how their eyes sparkled, almost annoyingly, with excitement? If you’re honest, you’ll admit that you really appreciated their enthusiasm. In fact, that’s the main reason you remember them right now. It’s true for teachers, and it’s true for you: passion positions excellence.

Another benefit to getting excited about what you do is the satisfaction you experience when you consistently get to do something you love. On one of our flights to a California video shoot, Coby, my twin brother, saw a guy check in a handgun at the airport desk. Later, sitting in his assigned seat on the plane, Coby watched as that same guy walked down the aisle, eventually sitting right next to him. Now we all know there are two types of plane people: talkers and people who try to avoid talkers. The understatement of the year is that Coby’s a talker. Not one to waste time, Coby cut straight to the point: “So . . . saw you check in a handgun. You a good guy or a bad guy?”





Hustle Ball

One of the best outlets for our competitive natures is a game we call “Hustle Ball.” No matter how I try to explain the screaming, wrestling death-match of friendship that is Hustle Ball, showing you will make the most sense. For the first time ever, I present to you Hustle Ball: lots of hustle, only one ball.

DudePerfect.com/GoBigVideo5





He was a good guy, a Houston police officer with twenty-five years on the force. His specialty: flying the helicopters used to record high-speed car chases. Now granted, that’s a sick awesome job, but regardless, this guy’s passion for it was undeniable. Looking out the tiny window at the clear, blue sky, he told Coby that flying on a day like that made him want to cut his vacation early and get back on the job. The whole time he talked, he smiled. He clearly couldn’t help it. He loved what he did.

That’s the goal.

Let me tell you how that plays out for us. We love doing trick basketball shots. It’s a way for us to take on challenges thought to be difficult or even impossible. But if you think back to the last chapter, you’ll remember how that passion was born from another: competition. If there’s one thing that describes hanging out at our house in College Station, Texas, it has to be this idea of constant competition. That competition is what drove us to keep taking shots for our first video, and it’s what continues to drive us today. When we attempt a trick shot, we aren’t just competing against each other; we’re competing against every shot we’ve ever made. And that’s what keeps us excited and pushes us to go big.

Your passions probably don’t involve throwing a basketball off frighteningly tall places. For you, they might look more like cooking, building things with your hands, playing music, coaching a sport, solving difficult equations, running fast, taking pictures, having pictures taken of you, or maybe, like me, writing about cool stuff.

Whatever it is, for most of us, it’s not too difficult to come up with a few answers to the what do you like to do question. Yes, it’s fairly easy to identify things we’re passionate about. And while it’s nice to simply enjoy your passions, I’d like you to consider giving purpose to one of those passions. If you haven’t done it already, I think it’s time to transform one of your passions into a dream, one you can pursue in a Go Big way.

Now, I could waste time trying to convince you how great it would be to choose, chase, and achieve your dream, but I’m guessing you’re already convinced. In fact, that’s probably why you’re holding this book. So let’s dive right in.

So far, you’ve thought about a couple of different passions in your life, but in order to lock in on that chaseable dream, the first thing you have to do is narrow your focus. It’s time to put your passions on a plate and choose one.

I suggest you start by asking yourself these simple questions: What am I most passionate about? What do I enjoy most? What is most exciting to me? What is most energizing for me?

Only you can measure your smile when it comes to each one. In other words, only you can truly answer those questions. What you’re drawn to is important, but there’s one more crucial question you need to consider as you’re choosing from your passions: Is it reasonable for me to pursue this passion?

Now before you answer that, let me make myself clear. I’m not asking if this passion is reasonable within your current situation. I’m not asking if you have the time or resources to pursue this passion. No, I’m asking if you have the natural gifts necessary to pursue it. In other words, have you had success in this area in the past? Have others confirmed your talent in this area? This is a hard question to answer—and it’s not always fun. But in answering it, you will either save yourself time and heartache, or you’ll find an increased level of confidence as you move forward. No doubt about it, this is a question that requires brutal honesty. But if you can answer yes—and not an American Idol, “obviously my baby girl can sing” yes, but an honest yes—then you’re ready to move on.





Trick Shooting 101

Investing in a Sheetrock repair class is a great decision if trick shooting and competition find their way into your home.





It’s early, so we don’t need to talk about your business plan—yet. In chapter 5, we’ll talk about finding your niche and monetizing it. Right now, we still need to narrow that passion of yours toward a specific, chaseable dream. We still need to form a mental picture of what it is you’re going to go big after. And we’ll continue toward that goal by asking two more questions.

First, since we already know what you like to do, now it’s time to find out who you like to experience that with. In other words, when you picture your dream, is it a one-man show, or are others a part of it with you? Our dream was a team effort right from the beginning, but not everyone’s is. We’ll talk about this more in the next chapter, but no matter which direction you choose, this aspect of “team” is one that needs to be explored early and often.

The second question follows suit. You’ve already answered the questions what and who with. Now you need to answer this question: Who for? In other words, Who do you see appreciating what it is that you do? Who is your most likely audience, community, and consumer base? Obviously you don’t need to have all the answers here, but as you can imagine, it’s beneficial to envision the type of interest that may or may not surround your goods or services. The cool part is that your guesses at these questions, whether they’re based on anything factual or not, will provide you with a more concrete picture of what your dream could be. And a dream, at this point, is exactly what you’re aiming for.

It doesn’t have to be perfect, but by now you should have a fairly clear picture of the dream you want to chase. And whether you just discovered this dream during the last few pages or you’ve been envisioning it for years, it’s time to answer the most important question yet: What now?

The key to taking your passion to the next level, the key to launching off toward your dream, is to discover your niche. That, in my opinion, is the most important thing, especially for a business-minded dream. So, with a dream in mind, how do you find your niche? More in-depth answers to that question are coming in chapter 5, but in order to get started, let’s discuss a couple of practical ways to move toward your niche—and ultimately, your dream.

The first suggestion I have is to intentionally engage your passion with your dream in mind. Your dream is probably cloudy; everyone’s is at first. But if you will align your passion with your dream, you will naturally begin to see where you best fit. Try to notice, for example, the part of your passion that most excites you. If your passion is baking, are you most enthusiastic about following the recipe, the preparation, the decoration, or the pleased reactions of those you share the finished product with? Your answer to this question could point you more specifically toward your area of involvement within your particular passion. Why? As I said earlier, when you’re excited about what you do, you’re in the best possible position for excellence. The motivation here is that when you’re looking for potential payment within this passion, it’s essential to identify the area in which you have the most to offer. From experience, I suggest you start in the area you’re most excited about. Someone will likely be willing to pay you either for your excellence at the task or for your eagerness to perform the task. Either way, your excitement for that task has put you in a desirable position.





Go Big Tip

That’s where the money is—in the niche you can fill.





As you engage your passion in this way, you will also see holes you could potentially fill. As I’ve said before, we believe that you can make money pursuing your passion. So as you practice your passion with your dream in mind, look for areas where you feel qualified to either improve or completely revolutionize the system currently in place. Look for areas where the system lacks in excellence, and see if you can use your natural skills to find a solution. That’s where the money is—in the niche you can fill.

By exploring your passion—its areas of greatest interest to you, as well as its areas of apparent need—you can zero in on a dream that not only sounds fun but also has the potential for profit.

It may not feel like it yet, but shaping your dream in your mind is a huge step toward achieving it in real life. And now that we’ve made that crucial mental step, it’s time to really get going.




End of sample
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