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 Introduction
  Public relations comprises a set of practical skills and strategies designed to enhance the reputation of an organization, help strengthen its relationships with key audiences, and enable it to deal with crises from a position of strength. Whether PR is the main focus of your work, or merely an add-on to your job description, Effective Public Relations will guide you to success. Covering the principal aspects of PR, including the vital skills of using the media, organizing events, and producing persuasive publicity material, the content shows you how to ensure the well-being of your organization. Use the self-assessment questionnaire to measure your skill level and identify areas for improvement, and follow the hints, guidance, and advice to help you build and develop your PR skills. Backed up with 101 tips, the content is an invaluable pocket guide to an essential business discipline.
 
   [image: DK]    [image: DK]   
  Understanding Public Relations
  An organization’s reputation is one of its most critical assets. Understand how public relations builds and enhances a good image and why a strategic approach ensures success.
 
  Defining Public Relations
  Public relations, or PR, is a powerful tool that can make a vital contribution to organizational success. Learn to distinguish between effective PR and cheap publicity gimmicks in order to build a solid, respected reputation with your key audiences.
 
  [image: DK] Be aware that an organization’s actions can have wide implications.
  [image: DK] Make certain that all PR claims can be substantiated.
  Understanding the basics
 Public relations describes the way issues and messages are communicated between an organization and the public. It is the discipline that looks after corporate reputation. The aim of PR is to win understanding and support from, and to influence the opinions and behaviour of, an organization’s key audiences. This is achieved through a planned, sustained set of activities.
 
  [image: DK] Remind colleagues that they all have a PR role, regardless of their job title.
  Building reputation
 The true purpose of PR is to create a well-deserved reputation. That may involve offering excellent customer care, communicating effectively with your audiences, and showing social responsibility towards your workforce, the local community, and the environment. Cheap publicity gimmicks designed to deceive the public, or glitzy activities aimed at diverting attention from poor organizational behaviour give PR a bad name and have no place in an effective PR campaign.
 
  Anticipating events
 Effective PR is about anticipating tomorrow’s issues, rather than apologizing to staff and the public for poor decisions that have been made. By harnessing PR skills you will not only be able to act to improve the reputation of your organization, but you will also be able to show your colleagues what PR can do to make their jobs easier. Demonstrate how PR can help the human resources department improve employee communications. Prove the worth of PR in supporting marketing activity. Ensure that the chief executive knows that good PR can build better investor relationships and thereby help the share price.
  Achieving a good outcome
 The outcome of effective PR is a good, well-deserved image based on a genuine commitment to provide excellent service and to be a good, caring employer and a responsible organization. Cheap publicity creates an image without substance.
 Positive outcome
   	“I like that organization”
 	“The staff are genuine and I trust them”
 	“It deserves its good reputation”
 
 
 Poor outcome
   	“That company always hypes its achievements”
 	“This is just another cheap PR stunt”
 	“It uses glossy publicity to hide its shortcomings”
 
 
 
 
  [image: DK] Know that averting bad publicity is as crucial as attracting good publicity.
  Using PR with Marketing
  The differences between PR and marketing may seem blurred, yet each has its own part to play in organizational success. Use PR to support marketing activity and co-ordinate these two distinct disciplines for maximum impact.
 
  [image: DK] Use both editorial and advertising to secure positive media coverage.
  Fitting PR into the marketing mix
 Marketing involves developing the right product at the right price, getting it to a place where consumers can buy it, and promoting it so that they know about it. These components are known as the marketing mix, or the four Ps: product, price, place, and promotion. PR is often seen as the fifth P of the mix, standing for perception. Consumers prefer to do business with organizations they hold in high regard, and effective PR builds positive perceptions, creating a fertile environment for successful marketing.
  [image: DK]    Working with the marketing team   Attend marketing meetings, explain to marketing colleagues how PR can support their campaigns, and point out any negative PR implications that may result from their planned activity. 
 
 
 
  [image: DK] Plan a day away with colleagues to improve team dynamics.
   Supporting marketing objectives with PR   	 Marketing objective  	 Supportive PR activity  
  	To build stronger and more lasting relationships with clients. 	   	Organize a corporate hospitality event.
 	Produce a quarterly customer newsletter.
 
 
  
  	To increase the public’s awareness of the organization. 	   	Secure positive media coverage.
 	Organize an open day.
 
 
  
  	To promote a new range of products more widely. 	   	Secure editorial in trade and consumer press.
 	Organize in-store tastings or trial sessions.
 
 
  
 
  [image: DK] Ask for a copy of your organization’s marketing strategy.
  Working together
 For maximum impact, PR and marketing activity should be co-ordinated. When the marketing department advertises new products and services, reinforce the campaign by attracting favourable editorial coverage. Use your company Web site as a marketing tool as well as a PR vehicle. Create an area for journalists with press releases, background information, and press photographs for downloading. Combined PR and marketing campaigns can be worth far more than the sum of their individual parts.
 
 


End of sample
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NEWS RELEASE
For immediate use monday, July 27th

WORLD'S FIRST ARTIFICIAL SKY

The world's first artificial sky has just been switched on. &
London company,LonGlass Limitsd, has produced an £800,000
artificial sky for the Landonoffices of New York bank NYCorp,

Computerized lighting behind a glass ceiling creates brightness in
the East during the morning, gradually moving West as the day
progresses,thus mimicking the real movement of the sun.The whole
effect aims to simulate the natural day light that was lost when a
alass atrium at the offices of NYCorp was filed in to create more
office space on the flaors above Charlie Anderson,Managing Director
of Lon Glass, says:*This project was not only a major engineering
feat, it was a major logistical one too Because of the bank’s need
t0 maintain continuous trading, it was necessary to carr out the
work ‘after hours'- at night andat weekends.”

NOTES TO EDITOR!
1. LonGlass Limited, which this year celebrates its S0th anniversary,
has a turnaver of £18 million Further information about the company
is available from its Web site:www.longlass.co.uk

2. NYCorp was given planning permission to infill the atrium subject
to their replacing the lostnatural daylight.an artificial sky was the
solution.

3. Photographs of the artificial sky,and other projects,can be
downloaded from the Lon Glass Web site.

FOR FURTHER INFORMATION CONTACT:
Jenny Mark, PR Manager, LonGlass Limited, on 020 7177 5433 (office)
or 020 8943 4322 (home)or Charlie Anderson, Managing Director, on
020 7177 5434 (office) or 020 7755 4793 (home)
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PHOTOCALL Issued July 10

CHART-TOPPING BAND LIGHTENING TO OPEN RECORD STORE
The chart-topping band Lightening will be in Anytown, performing their hit single
Heartbresk to shoppers, and opening a new high street record shop.

PROGRAMME

10 am. Band arrives by stretch limausine, to be greeted by screaming fans
10.30 a.m.  Band performs hit single Heartbreak on the pavement outside Vinyl Groove
10.35a.m.  Johnny Splitz, lead singer with Lightening, will officially open the shop
10.40 a.m.  The band wil sign autographs in the store for the awaiting fans

Date: Tussday, July 18th Time: 10 am. start
Venue:  Vinyl Groove Recard Store, 27 High Street, Anytown
YOU ARE INVITED TO SEND A PHOTOGRAPHER

For further information contact: Jenny Stone, store manager, Vinyl Groove 0160 122 5567
(store) or 0160 556 3232 (home) Zak McClone,agent for Lightening 0998 678 4356

(office) or 070 765438 (mobile)
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Dear Janet Smith,

1 am writing to canfirm the details we discussed when I visited you earlier
this week.

1 would like ta boak the function suite and the two connecting syndicate rooms
at the Grand Hotel for our annual seminar on August 20.We will need the rooms
from © a.m. ta 5 p.m.we will also have sole use of the bangueting suite from
12.30 p.m. to 1.30 p.m.and from 3 p.m. to 3.30 p.m.

There will be 150 people in total, 140 guests plus 10 staff.We require tea,
coffee,and biscuits for 150 peaple to be available on arrival of delegates
(9.30 a.m.although T will arrive at § a.m.).Your staff will serve this in the
main function room.As agreed,herbal teas will alsa be available.Tea,coffee,
and biscuits will be 'served again at 3p.m. in the bangueting suite!

Delegates will move to the banqueting suite at 12.30 p.m.for lunch.We would
like menu B.0ne week before the event I will contact you to confirm the nature
and number of special meals In addition,you will have five surplus vegstarian
meals available on the day for delegates who have not booked one in advance.
One bottle of red house wine will be served to each table of four people Two
bottles of mineral water wil also be available per table Each table will have

a centrepiece posy of pink carnations.

We will need an overhead projector and screen in each of the three rooms,
as well as

aflipchart stand, pad, and pens in the two syndicats rooms We wil
supply name

Please could you write to me within the next seven days to canfirm that you
agree ta these arrangemerts

Ilook farward to hearing fram you,

Yours sincerely

Paula wilson
PR Manager





OEBPS/images/em_efpu018mancor_010.png





OEBPS/images/em_efpu030imppre_021.png





OEBPS/images/em_efpu030imppre_023.png





OEBPS/images/em_efpu030imppre_022.png





OEBPS/images/em_efpu030imppre_025.png





OEBPS/images/em_efpu030imppre_024.png





OEBPS/images/em_efpu058despub_012.png





