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				Introduction

				In 2004, Harvard student Mark Zuckerberg created a Web site that would take the world by storm. As of mid-2010, Facebook had more than 500 million users, 70 percent of whom resided outside the United States. Even more amazing, 50 percent of all users checked their Facebook account at least once per day. Billions of photographs, status updates, Web links, and notes are shared among Facebook users every month. With all that activity, it shouldn’t be a surprise that businesses started to show up, wondering how to reach out and talk to this vibrant global community.

				Facebook responded by offering different solutions for companies, public figures, and brands to interact with Facebook users on both a professional and personal nature. An initial effort called “Fan pages” gave way to “business Pages,” by which users can follow the activities of a business through their own News Feed on Facebook. When Microsoft made an equity investment in Facebook in 2007, Facebook allowed Microsoft to sell banner advertising on their site. Over the next few years, Facebook has changed their strategy and created different types of advertisement opportunities that companies of any size can use.

				Of course, in true Facebook style, their advertisements were slightly different from the typical online ad model. On Facebook, advertisements can have “social” elements, which allow advertisers to show a potential user which of their friends have already interacted with that advertiser. These ads also have an “engagement” factor that allows users to interact with advertisements directly, allowing them to, say, click an option to Like a Business Page, or RSVP to a Facebook Event, without having to leave their current Web page.

				Despite these differences, several elements about Facebook advertising are quite familiar. Like other Web sites, Facebook allows businesses or people to design their own advertisements, set their own daily budgets, and track the progress of their ad campaigns. Facebook allows advertisers to provide some targeting information to focus the audience that will see the advertisement. In fact, this feature contains one of the greatest strengths of Facebook advertising — a series of targeting filters that allow you to set extremely specific guidelines and take advantage of the copious amounts of information each Facebook user has already provided about him- or herself. If you want to target 35–44-year-old females in Midwestern states who like Brad Pitt flicks or Danielle Steel novels, you can make sure your Facebook Ads display to only those Facebook users who match these criteria.

				We wrote this book to help you with the aspects of designing, testing, running, and maintaining advertisement campaigns on Facebook. Because advertisements can be seen as an “intrusion” on people’s interactions with each other, it’s important to look at how your advertisements, and overall Facebook presence, can simply extend the conversation instead of intrude on it so that you can gain acceptance and users — and, hopefully, conversions to paying customers or loyal users. A lot of power is available to any eager person willing to reach hundreds of millions of active users, and this book is designed to help you reach that audience as successfully as possible.

				About This Book

				This book covers all aspects of creating, launching, and maintaining your Facebook Ad campaigns: From establishing a presence and an account on Facebook, to designing your first ad campaign, implementing strategies, understanding your options, testing your concepts, updating your ad messages, targeting specific users, understanding your ad results, and thinking about the future of your ad campaigns and Facebook business presence, and everything in between. There’s a lot of advice and concepts but also some step-by-step instructions to get things done, and it’s all right here in this book.

				How This Book Is Organized

				We divide this book into five handy parts. This book is organized as a guide; you can read each chapter in order, or use specific chapters to supplement your own efforts. Throughout the process of building your Facebook Ads, you can think of this book as a reference, where you turn to the chapter you need that applies to your situation, find the knowledge you need to consider, and then continue in your process. We do a little amount of cross-referencing, too, so if you need to look elsewhere in the book for more information, you can easily find it.

				Part I: Getting Started with Facebook Advertising

				Part I starts with the basics, as we talk about the world of Facebook, how to establish yourself and your business on Facebook, and be ready to start running advertisements.

				Part II: Launching Your Facebook Advertising Campaign

				Part II goes into the ad launch process, where you devise strategies for which markets you wish to target, which pricing models you want to consider for your ads, how to make your budget go the farthest, which types of ads you want to run on the site, how to test your ad concepts, and what other advertising options exist on the site.

				Part III: Managing Your Facebook Advertising Campaigns

				Part III is designed to help you maintain your existing Facebook Ad campaigns, as we discuss how to build targeted landing pages that your users will see after clicking an ad. We also discuss how to explicitly target your advertisements for the highest results, and how to track the results of your ad campaign, even as far as those new users’ activity on your own Web site.

				Part IV: Minding Your Metrics

				Part IV takes a keen focus on understanding and interpreting the results of your ad campaigns. We discuss the Ads Manager utility within Facebook, where you can monitor the ongoing statistics of your different ad campaigns, and begin to identify trends, successes, and failures. We then go into how you can pull specific reports on your ad campaigns, showing you results of those campaigns down to the last click. We finish this part by looking to the future and how you can integrate other parts of Facebook into your own Web site so that you can continue the conversation with your Facebook users on your own domain.

				Part V: The Part of Tens

				Part V is the traditional For Dummies Part of Tens — lists that detail a number of Facebook Ad resources to consider and some lists of best practices of what works, as well as the biggest mistakes and things to look for to limit how much you need to fix.

				Foolish Assumptions

				We assume that you know how to use your computer, at least for the basic operations, like checking e-mail, typing up a document, or surfing the great big World Wide Web out there. If you’re worried that you will need a Ph.D. in Marketing to write your own Facebook Ads, relax. If you can bring up Facebook in your Internet browser, you can write your own Facebook Ad. Hopefully, you’ve done some form of advertising in the past so that you have an idea of what kinds of ads you may want, as well as how to write a headline and advertising message.

				We use the word “page” to talk about any regular Web page, but we use the word “Page” to talk about a specific kind of Facebook page where a business or brand has its own presence on the social networking site.

				This book assumes that you have a computer that can access the Internet; any PC or Apple Macintosh line of computer will be fine, as well as Linux or any other operating system with a Web browser. Please note, though, that we don’t get into the core specifics of how to write marketing copy or find the necessary keywords for your specific Facebook Ad. In some parts of the book, we talk about specific applications (like Microsoft Excel, so we presume that if you have Microsoft Excel, you know how to use it for the purposes of building a spreadsheet and entering data).

				This book doesn’t describe the basic operations of a computer, accessing the Internet, or using an Internet Web browser such as Safari, Internet Explorer, or Firefox. We try to keep the information here specific to Facebook, and the pages within Facebook that support the ad creation and management process. Beyond that, if you need more information about connecting to the Internet or using a Web browser, any standard Internet reference works fine.

				Conventions Used in This Book 

				To make sure instructions are clear and easy, we follow these conventions: 

				When you need to take a specific action in a step list, they are printed in bold.

				When you see something printed this way — http://facebook.com — you’re looking at a Web address (URL) or perhaps (and rarely) a snippet of markup language.

				Icons Used in This Book

				[image: tip.eps] The Tip icon notifies you about something cool, handy, or nifty or something that we highly recommend. For example, “Just because there’s a dancing clown out front doesn’t mean that it’s the best restaurant on the block.”

				[image: remember.eps] Don’t forget! When you see this icon, you can be sure that it points out something you should remember — maybe even something we said earlier that we’re repeating because it’s very important and you’ll likely forget it anyway. For example, “Always check your fly before you walk out on stage.”

				[image: warning_bomb.eps] Danger! Ah-oogah! Ah-oogah! When you see the Warning icon, pay careful attention to the text. This icon flags something that’s bad or that could cause trouble. For example, “No matter how pressing the urge, no matter how well you know these things, do not ask that rather large woman next to you when she is ‘due.’”

				[image: technicalstuff.eps] This icon alerts you to something technical, an aside or some trivial tidbit that I just cannot suppress the urge to share. For example, “FBML is known as FaceBook Markup Language, which is similar to HTML, or HyperText Markup Language.” (By the way, FBML may be going away, so consult Facebook Application Development For Dummies by Jesse Stay for the replacement method of iFrames.)” Feel free to skip over this book’s technical information as you please.

				Where to Go from Here

				You can start reading this book anywhere. Open the table of contents and pick a spot that amuses you or concerns you or has piqued your curiosity. Everything is explained in the text, and stuff is carefully cross-referenced so that you don’t waste your time reading repeated information.

				Please note that some special symbols used in this eBook may not display properly on all eReader devices. If you have trouble determining any symbol, please call Wiley Product Technical Support at 800-762-2974. Outside of the United States, please call 317-572-3993.  You can also contact Wiley Product Technical Support at www.wiley.com/techsupport.
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				Getting Started with Facebook Advertising
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				In this part . . .

				If you’ve ever had to move to a new town, you understand the need to explore your new area and get comfortable with your new surroundings so you can adapt to your new environment. Believe it or not, that same analogy can be extended to the world of Facebook. If you want to set up shop as an advertiser, your best chance of success is to become comfortable with the overall environment before you start advertising.

				In this first part, we cover the Facebook site in general and discuss how and where you can place advertisements on the site. We also discuss how your business can have a free presence on the site by building your own Facebook Page (yes, that’s with a capital P) where your business can have “Fans” or people that follow your business’ status on Facebook. Your ad campaigns will be more authentic and successful if you are a member of the community where you advertise.

			

		

	
		
			
				Chapter 1

				Profiting from the Facebook Revolution

				In This Chapter

				Discovering what Facebook advertising offers

				Seeing the similarities between Facebook and other advertising

				Identifying the unique functions of Facebook advertising

				Understanding the direct and relationship marketing aspects of Facebook Ads

				The old adage in real estate is that the three most important qualities of a property are “Location, location, location.” Many say the same thing about advertising as we watch ads pop up (and under) all over the place. You can’t watch a NASCAR race, drive along the road, read a magazine, or listen to the radio without hearing, seeing, or experiencing a message from an advertiser. Naturally, advertisers want to be where people are, and incorporate their products and messages into everyday life, from the bus stop bench to the clock on your doctor’s office wall. As the World Wide Web has evolved, and more and more people incorporate the Internet into their daily lives, advertising naturally followed them online. And the Web has never been the same.

				Online advertising has experienced a phenomenal growth, from the early days of text-only ads to the online streaming videos and media-rich ads that we can see today. In that time, advertising has taken on different forms (banner ads, pop-up ads, pop-under ads, everything but the Pop-Tarts ad) and different ways of charging the advertiser. One of the main functions of advertising, though, has been that ads allowed popular content to stay free of charge for users on the Internet. People got to host their own Web sites, have free e-mail accounts, and carry on all sorts of discussion with ad-supported Web sites and companies. In fact, the most popular Web sites today are the search engines, like Google and Yahoo!, that help direct people to what they are seeking on the Internet and receive a lot of revenue from the ads displayed alongside the search engine results.

				Today, the hottest category of Internet usage for most people is the social networking space, where people use social Web sites to stay connected and communicate with their friends and colleagues. The current leader in personal social networking is Facebook, with more than 500 million members as of this writing. Members can talk to their friends, share photos and stories, comment on each other’s status, and join groups and discussions on their favorite topics. Facebook also has third-party applications that run on its site, allowing people to take and share quizzes, play online games, and support their favorite causes. Alongside all this activity and discussion, quietly and unobtrusively placed, are advertisements that anybody can purchase, create. and launch by using Facebook advertising.

				Facebook is in a unique position: It has a wealth of information about its users, with more content being generated daily, and Facebook has figured out how to allow advertisers access to that information without affecting the privacy of any particular user’s sensitive data.

				In this chapter, we talk about the basics of Facebook advertising, from what an ad looks like to its basic structure and placement, and the different types of ads and pricing models that Facebook offers. We cover some of the basic principles Facebook Ads uses that are similar to other online advertising sites, as well as highlight some of the unique aspects that Facebook offers to their advertisers. We end the chapter by discussing the two types of marketing an advertiser should keep in mind when using Facebook Ads: direct marketing and relationship marketing. By showing you all of these concepts, we will demonstrate that Facebook Advertising gives you the power to advertise your exact message to your exact audience in a hip and non-threatening environment, which should be any marketer’s dream. 

				Introducing Facebook Advertising

				When you use Facebook, whether you’re on your home page, reading comments on your Friends’ Walls, or playing your favorite online Facebook game, you’ll probably notice at least one advertisement, usually on the right side of the page. These are Facebook Ads, and they are available to anyone with an advertising budget, from $1 to $1 billion. (That last option is probably just for Dr. Evil from Austin Powers.) Large advertisers, such as Pepsi, Proctor & Gamble, and Walmart, run ads on Facebook, but it also offers a great opportunity for many small businesses. A quick look at the Facebook for Business Page (see Figure 1-1) shows ads from companies like Nike to a company selling eBay auction templates.

				Every advertisement on Facebook has the same four core elements:

				A title (25 characters or fewer)

				An image (optional but we strongly recommend having one; 110 x 80 pixels)

				The ad copy or message (135 characters or fewer)

				A link to a Facebook or other Web page (when someone clicks the ad)

				
					Figure 1-1: Facebook Ads appear along the right side of the page.

				

				[image: 9780470637623-fg0101.eps]

				Facebook also adds a link entitled Like to do one of two things. If the advertiser is promoting a Facebook business Page, then clicking Like will add that user to the Facebook Page as a Fan. Otherwise, this link let users vote whether they like the advertisement. This is one way how Facebook enables its community to help police the types of ads that get displayed on the site. It also adds an interactive nature to the ads because when someone clicks the Like link for an ad, their friends find out that the person liked the ad, which may prompt some friends to view the ad as well.

				If you’re a Facebook member, you’ve likely seen ads displayed on the right side of most Facebook Pages. These ads include a headline, an image, and body copy (text). As we mention earlier, Facebook also includes a Like link with which members can either join a Facebook Page or express their thumbs-up approval for the ad. Like most traditional display ads, the user is then redirected to another page within Facebook or an external Web site.

				Increasingly, Facebook Ads also include an option to engage in a social action, such as “Like,” or “RSVP to this Event,” like in Figure 1-2. Ads that include a social action are referred to as social ads or engagement ads. Social ads can even include a video (instead of a still image) that allows the user to view the video from directly within the ad unit.

				
					Figure 1-2: A social ad offers visitors the ability to engage in a social action. 
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				On your Facebook home page, only one ad appears as the Sponsored ad, as shown in Figure 1-2. For most other Facebook Pages — also called Rest-of-Site pages — you should see at least three ads along the right side of the page, named the Ad Space.

				Finding Your Way around Facebook Advertising

				When you’re ready to use Facebook Ads, start by going to its home page (www.facebook.com/ads), as shown in Figure 1-3.

				Your Facebook Ad account will be tied to either your personal Facebook account or your Facebook Pages account, which is tied to your business. We walk you through how to create your own Pages account in Chapter 2. After these accounts are set up, Facebook walks you through the four-step process of building your own Facebook Ad:

				
					Figure 1-3: Start at the Facebook Advertising home page.
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				 1. Design your ad.

				a. Write your title and ad message (or body text, as Facebook calls it).

				 b. Attach an image to be included in the ad.

				 c. Designate an internal Facebook Page or external Web page.

				 2. Target your ad.

				Use Facebook’s different target filters to assign the specific audience that you want to view your ad.

				 3. Price your ad.

				You designate a campaign name for your ad, set a budget for that ad, and decide whether to use a CPC or CPM pricing model when the ad is displayed. (Read more about CPC and CMP pricing in later chapters.)

				 4. Review your ad.

				You go over all the information you entered in Steps 1–3, and make sure the ad is to your liking. After you review everything and make sure that it’s correct, you submit the ad to Facebook for approval.

				[image: tip.eps] You can read about all these steps in more detail in Chapter 2.

				Seeing the Familiar Aspects of Facebook Advertising

				Certain elements of Facebook advertising are very similar to other ad solutions out there, like Google AdWords. Some of these elements — such as writing your own advertising messages (a catchy title, some enticing call to action) and managing your own advertising budget (setting ad bid prices, doing daily or total ad budgets) — are proven winners that simply make sense for an online advertiser and create a better experience and return on investment (ROI).Because of these similarities, anyone with some experience in online advertising can use the Facebook Ad platform with no sharp learning curve. Later, we discuss some of the unique aspects of Facebook Advertising to further demonstrate the power and reach of this platform.

				Design your own advertisements

				When running an ad on Facebook, it’s time to channel your inner Don Draper (from the AMC TV show Mad Men) and come up with your own design. After all, it’s up to you to write your own ad. And this is a good thing because you’re the one writing an ad that speaks directly to the customer you’re trying to attract instead of having to pick from templates or stale prescripted messages. You’re free to design targeted advertisements that match your goals, product catalog, or intended cause.

				[image: warning_bomb.eps] Facebook guidelines, however, do govern what you can and cannot put in an ad. Most of these guidelines have to do with protecting other people’s copyrighted or trademarked information; or preventing anything obscene, offensive, or illegal from being displayed. Failure to abide by these guidelines can result not only in your ad not running but even removal of your Facebook account. You can find out more at the Facebook Ad Guidelines page at www.facebook.com/ad_guidelines.php.

				Manage your own ad budget

				With Facebook Ads, like other ad systems, you can set your own daily, weekly, monthly, or yearly budget, so you have virtual control over how much you spend. This allows you to plan your ad campaigns so you know your ads will be on Facebook during specific periods of time. Too, you keep yourself from spending your entire yearly ad budget in one or two days.

				[image: tip.eps] By managing your own ad budget, you can also decide when to spend more or less based on how effective your ads are performing. We discuss this strategy in Chapter 4 when we talk about how to calculate the effectiveness and ROI of your ads.

				Of course, the value of being able to manage your own advertising budget occurs only when you take the time to decide when and how much to spend on your advertisements. Before you start running any major campaign, ask yourself a few questions: 

				How much money do I have, total, to spend on Facebook advertisements? What percentage of my overall ad budget will I dedicate to Facebook Ads?

				How long do I want this ad campaign to be visible on Facebook?

				For what specific dates or timeframes will I need extra visibility or spending?

				After you’ve thought about total spending, decide your per-ad spending. Many online advertising systems, including Facebook, have a bidding system for determining an ad’s price. A bidding system is a method in which the advertiser defines the ad they wish to run and then create and enter their own bid price, which they are willing to pay the ad system for running this ad on that ad system. The bidding system will also look at any competing advertisements in their system inventory and suggest a bidding price or bidding range for this new ad request that the ad system would likely accept. 

				Facebook bases its ad pricing on a closed bidding system. This means that you can’t see what others are bidding for ads, nor can they see your bids. Facebook provides a recommended bidding range, although you can choose to under or overbid their suggested range. However, if your cost is too low, the ad will not appear. Sometimes a penny too low on a bid can mean the difference between an ad being seen and one that isn’t.

				Similar to other systems, you have two different methods you can use to bid for your ads:

				CPC (cost per click): This is the method most often used, preferred by advertisers who closely track the performance of their ad. In the CPC method, the advertiser doesn’t pay until a potential customer clicks the ad and is taken to the intended target page of that ad. This way, the advertiser doesn’t pay every time an ad is merely displayed, and each click can be tracked to see whether that potential customer performed any action after clicking the ad.

				CPM (cost per [thousand] impresssions): This method was how online ads were originally paid for by advertisers. Whenever Facebook displays your ad, that counts as an impression against your ad budget. You can bid on the rate charged per 1,000 impressions.

				 Some advertisers still opt for this method, especially in cases where they are looking for visibility instead of getting the customer to perform a specific action. The cost is much less with CPM because the advertiser is not paying for performance.

				[image: technicalstuff.eps] For those of you wondering why cost per thousand is abbreviated as CPM instead of CPT, the M refers to the Roman numeral system, in which M stands for 1,000.

				We discuss more about CPC and CPM, as well as specific bidding strategies for both models, in Chapter 4.

				Understanding Unique Aspects of Facebook Advertising

				The most recent Interactive Advertising Bureau (IAB) Revenue Report (done by PricewaterhouseCoopers) estimated that $22.7 billion was spent on Internet advertising in 2009. Ten years ago, the estimates on Internet ad spending ranged from $1–2 billion. Part of this phenomenal growth is attributable to Internet companies figuring out bigger and better ways of serving the advertiser more — and, in most cases, better — information that advertisers can use in their efforts. As Internet technology has improved, Web sites have been able to incorporate images, then audio, video, and Flash technology into their ads to make them more attention-grabbing and user-friendly. Search engines were able to relay keywords typed in as a user’s intent and geared ads targeted for those keywords.

				Facebook Ads, unlike other ad systems (such as Google AdWords) can provide some great features for their advertisers mainly because of one thing: information. Facebook sits on a mountain of information about each of its users, from user profile information to the discussions, groups, and other ads that each user clicks or fills out while using Facebook. New information is generated daily, and Facebook has figured out how to harness that information in a way that shields the privacy of each particular user’s sensitive data while providing a richer experience for the advertiser.

				Targeting profile attributes

				If you’re designing an ad for a search engine like Google or Yahoo!, the most you know about your viewer is typically the keyword(s) that user types when using the search engine. Therefore, your ad has to be attractive to those visitors using those keywords as you try to figure out whether your product or service matches what they’re searching for.

				With Facebook, however, you can know a lot more about each person who will potentially view one of your ads. The typical Facebook user completes an extensive profile that tells the world (or just their Friends) everything from their Interests, Likes, and Dislikes to their Age, Gender, and Marital Status. Because this information is stored in each Facebook user’s profile, Facebook can offer its advertisers the ability to target specific profile attributes so that you, the advertiser, can set very specific audiences for your ad.

				Say, for example, that you’re trying to advertise a shop that sells wedding dresses in Los Angeles. With other ad systems you might run search engine ads targeting phrases like wedding dress or getting married, but with Facebook you can actually tell Facebook to display your ad only to those 35,620 Facebook users (see Figure 1-4) who are Women, 25 to 44 years old, whose Marital Status is Engaged, and whose location is Los Angeles or a surrounding area.

				Facebook has 11 profile attributes that you can set for each ad, including location, age, sex, education, and so on. For more on this, see Chapter 2.

				[image: tip.eps] Targeting your audience is as important as the message itself. Develop personas to represent your target audience. Learn what they’re interested in — their educational background, relationship status, and where they live. Reach only the audience you desire by leveraging Facebook’s targeting to meet your ideal customer profile.

				
					Figure 1-4: Target the exact users who will see your ad. 

				

				[image: 9780470637623-fg0104.eps]

				Using clickable ads that don’t leave the original Web page

				The design of most online advertisements is to redirect the viewer to a specific Web page, or pop open a new tab or window to get to a message that the advertiser wants the viewer to see and then hopefully perform some sort of action. This is why we discuss landing pages at various places throughout this book, primarily in Chapter 7. However, some Facebook Ads offer a feature not possible with other systems: namely, the ability for the viewer to click the ad, perform the call to action (what you want the viewer to do), and never be taken off the original Web page where the ad was displayed.

				With Facebook Ads for Pages and Events, the ad actually includes another element not found in other ads. That extra element is a button or link that the user clicks to perform the necessary action on Facebook’s server. This button or link then changes to a confirmation message when the action is complete — and, most importantly, never updates, redirects, or changes the Web page that the user was on when the ad was clicked.

				For example, take the ad for AllPosters.com in the left side of Figure 1-5. If you click the Like link, the ad subtly changes, replacing the link with a confirmation message (You like AllPosters.com, as shown on the right side of Figure 1-5), but the rest of the page stays the same, allowing the customer to go about their Facebook experience as usual.

				
					Figure 1-5: You can interact with Facebook Ads without leaving the page!

				

				[image: 9780470637623-fg0105.eps]

				This feature is significant because it enhances the relationship marketing aspect of Facebook Ads. You, the advertiser, can interact with new customers without interrupting their daily activity. You become part of their overall experience as they are added to your Fan page or event RSVP list without losing track of their everyday Facebook interactions. The immediate confirmation of the action without the jarring effect of the visitor being moved to a new Web page often means that user is more likely to stay with that advertisers’ brand in the future.

				Gathering responder information with Facebook Insights

				If you’re going to advertise on Facebook, we highly recommend having a Page on Facebook as well. (We talk about how you can build a Facebook Page for your business in Chapter 2.) Not only will having a Page include you in an ongoing conversation with your customers and visitors by using Facebook, but it also gives you more information that you can use to update and refine your ads.

				Facebook keeps track of visitor information for your business Pages through an interface called Facebook Insights. You can see user exposure, actions taken, and behavior related to either your social ads or your business Page, which allows you to monitor trends so that you can better gauge the effects of your ads beyond the common metrics of click-through rate and CPC.

				[image: remember.eps] We discuss the ins and outs of Facebook Insights, and how to use the data to update your ad campaigns, in Chapter 8.

				Direct and Relationship Marketing Aspects of Facebook Ads

				As you begin to use Facebook Ads to create and run your ad campaigns, you should understand two of the basic marketing disciplines that are coming into play in your efforts to reach the consumer:

				Direct marketing

				Relationship marketing

				Your individual ads and ad campaigns are very much a direct marketing effort. You have specific goals, messages, and offers in mind, and you can measure the cost, ROI, and effectiveness of each ad that you run. Here, you are thinking about how each ad is acted upon and how it directly affects your business.

				However, your presence in general is more of a relationship marketing effort. You’re not simply running ads to get a one-time sales bump and then fade away. Your goal with these ads is to increase overall usage in your company’s products, brand image, or even your Facebook presence.

				Therefore, keep both disciplines in mind while you devise and implement your advertising strategy. The best success stories come from businesses that play to both these discipline’s strengths while understanding the benefits their ad campaigns can bring in dollars as well as good will and brand presence.

				How direct marketing techniques affects your advertisements

				Facebook is an ideal direct marketing channel, offering direct marketers a cost-effective buy and easy-to-deploy testing environment from which to hone in on their target audience and refine the message. Direct marketing is a science in which measurement of response is an essential component. Facebook provides a platform from which to experiment and measure the results almost instantly.

				It’s no wonder that direct marketers are flocking to Facebook. When measuring results, a one percent difference in outcome could easily translate into hundreds or thousands of additional sales, depending upon the scale. That’s why Facebook is a direct marketer’s dream. The site allows you to run very focused and incremental tests, optimizing what works, and expanding your scope to reach up to tens of millions of consumers. For example, the Bradford Exchange uses Facebook Ads to market their Star Trek Electric Train (see Figure 1-6), where interested parties click the ad to buy the train from their Web site. (See Figure 1-7.)

				
					Figure 1-6: You can directly market your products on Facebook…

				

				[image: 9780470637623-fg0106.tif]

				To have an effective ad campaign, here are some basic rules to consider when creating a direct marketing campaign via Facebook:

				Always test your message on a small percentage of your target group before you launch a full-out campaign.

				Test only one element at a time in a series of experiments so that you can access what effect each change caused.

				Focus initial testing on the target audience; then refine the offer.

				Test pricing based on CPC and CPM (even though CPC will typically outperform).

				It’s better to send a bad offer to the right audience as opposed to a good offer served to the wrong audience.

				When it comes to direct marketing, the important thing to remember when using Facebook Ads, is that you should try to test ads, compare results, and update your efforts as you go along. We cover these concepts in more detail throughout the book. Just know that you should achieve better success if you take the time to employ some of these direct marketing techniques with your Facebook Ad campaigns.

				
					Figure 1-7: . . . to sell something on your own Web site. 

				

				[image: 9780470637623-fg0107.tif]

				Understanding relationship marketing as part of your sales cycle

				Throughout this chapter, we talk about the immediate nature of this ad system, and how you can measure, test, and retest your different ad campaigns. However, with Facebook (as opposed to a search engine), you might need to engage in some relationship marketing to complement your direct marketing. Think of your advertising presence as an ongoing part of your business, not just a one-time sales promotion.

				In many cases, don’t expect that your first ad to a new consumer will lead to a direct sale. Instead, you should view your clicks and interactions with viewers as steps in a relationship as you use Facebook Ads to build a relationship with each customer. Some examples of your goals and measurable results for relationship marketing would be

				The number of new people on your mailing list for a given month

				The number of Fans on your business Facebook Page

				The number of comments or Like votes to your Facebook posts

				After you make an initial connection, make sure to do a steady amount of follow-up to move that customer along the right path from curious bystander to repeat paying customer.

				Here, you have to consider how each ad affects that relationship, and whether you are running too many, too few, or just the right amount of ad campaigns to create that balance. You need to think like your prospects and ask yourself whether each campaign helps your customers find what they need or want — and most importantly, whether each campaign moves each visitor in the right direction, from stranger to loyal follower of your business.

			

		

	
		
			
				Chapter 2

				Setting Up Your Facebook Account

				In This Chapter

				Creating a new Facebook business (Fan) Page

				Creating your first Facebook Ad campaign

				Deciding on the elements for a great ad campaign

				Preparing your Page sections for potential ad campaigns 

				When in Rome, do as the Romans do. When you’re planning to use Facebook Ads to advertise something, be a part of the Facebook community. The best way to maximize the Facebook advertising system is to be a part of that system, which means having a presence there — a constant, active, thriving presence that’s always being updated. We’re not saying that you have to be a Facebook star, but your ads will have a better chance of success if you “mingle with the locals” (as it were) and have a solid, respectable presence that you can point to with your ads or build off your marketing success.

				In this chapter, we walk you through the various steps needed to activate a business Page (yes, that’s Page with a capital P. A business Page is different from a regular Facebook user profile, which is spelled with a small p) and your Facebook Ad account. Because an ad “account” is standard for anyone who advertises, we guide you through building your first ad campaign on Facebook. After that’s done, then we talk about important elements you should consider in your ads and on your business Page.

				Creating a New Facebook Business Page

				Even though Facebook is designed as a true “social” network, where a majority of people use the site for personal connections and communication, Facebook recognizes that businesses, brands, and public figures want to use the site for nonpersonal goals as well. Facebook has developed a slightly different kind of account and page for members of the nonpersonal persuasion. Initially, these accounts were called Fan Pages, as in “Become a fan of Coca-Cola” or “Become a fan of Rihanna,” but Facebook now refers to these accounts as Pages, which Facebook users can Like to indicate their membership to that Page. Unlike the personal Facebook profiles, where a person could have a maximum of 5,000 friends, a business Page could have unlimited interested users. Whereas personal profiles can “friend” and “message” each other, business Pages can only change their status, which gets broadcasted to any interested users or “fans” of that business.

				The good news is that on a business Page, you can do many of the things that any Facebook user can do, including the following:

				Upload pictures and videos.

				Create and maintain discussion threads.

				Install applications on your Page.

				Create new Wall posts for which your Fans can comment or create their own posts.

				Join relevant Facebook groups.

				As of this writing, Facebook is moving away from Fan Page and using business Page to refer to the pages for an artist, a brand, or a business. Instead of “becoming a Fan,” Facebook users can simply “like” a business Page to follow that business and become Fans. 

				When you’re ready to set up an official Facebook Page for your business, just follow these steps. If you don’t have an existing Facebook account, that’s okay. Just follow these steps, and you’ll eventually create one.

				1. Go to www.facebook.com, the Facebook home page.

				 If you’re already logged in to your personal account, click Account and then Logout from the top-right menu. You should be taken to the general home page shown in Figure 2-1.

				2. Click the Create a Page for a Celebrity, Band, or Business link to start the registration process.

				 3. On the Create a Page screen that opens, under the Official Page header, choose from three options (see Figure 2-2):

				 • Local Business

				 • Brand, Product, or Organization

				 • Artist, Band, or Public Figure

				 If you select Local Business or Brand, Product, or Organization, you’ll be asked to choose from a drop-down list the best category that matches your business or product. Some choices include: Consumer Product, Food and Beverage, Game, Online Store, Professional Service, Retail, and many more.

				
					Figure 2-1: Start by creating a new Facebook account for your business.

				

				[image: 9780470637623-fg0201.eps]

				
					Figure 2-2: Select your type of business or organization.

				

				[image: 9780470637623-fg0202.tif]

				4. Create a name for your Page and certify that you are the official representative.

				 a. In the Page Name text box, write the name of your Page. Note: You don’t need to include words like Fans in the Page name. Just stick to the name of your business.

				 b. Mark the check box to certify to Facebook that you are the authorized representative to create this account, as shown in Figure 2-2.

				5. Click the Create Official Page button.

				 On the resulting Create a Facebook Account screen that opens, you’ll be asked whether you have an existing Facebook account.

				 • If you have your own Facebook account: Provide your login information here.

				 • If you’ve never created a Facebook account: Select the I Do Not Have a Facebook Account option (see Figure 2-3), enter the required information in the text boxes, and click the Sign Up Now button.

				 6. Check your e-mail program for a confirmation e-mail from Facebook.

				 From that e-mail, click the link to be taken back to Facebook to see your newly created business Page; see Figure 2-4.

				
					Figure 2-3: You can create a new account here.

				

				[image: 9780470637623-fg0203.eps]

				[image: warning_bomb.eps] Make sure that the link in the confirmation e-mail you click starts with www.facebook.com/. Position your cursor over the link so you can see the actual Web link at the bottom of your Web browser, or copy and paste the link printed in the e-mail to your Web browser just to be safe. Recently some Web sites are pretending to be sites like Facebook and aim to steal your user information for illegal purposes.

				
					Figure 2-4: See your new Facebook business Page, ready to be filled in!

				

				[image: 9780470637623-fg0204.tif]

				Creating Your First Ad Campaign

				When you sign up for Facebook, whether you’re using a personal or business account, you actually already have a Facebook Ad account. All you have to do is create your first ad to get started. After you create your first ad, Facebook will ask you to create a funding source (either a credit card or PayPal) for your ads to be eligible to be displayed.

				When you’re ready to start your first ad campaign, just follow these steps: 

				 1. From the Facebook Ads page — www.facebook.com/ads — click the Create Your Ad button.

				 You’ll be taken to your first step, Design Your Ad (see Figure 2-5), where you first decide specifically what your Facebook Ad is promoting by setting the location where the advertisement will forward interested parties. You can pick one of the following options:

				 • An external destination (a Web site page not on Facebook). Here, you would simply fill in the Destination URL field, like in Figure 2-5.

				 • An internal Facebook Page, Group, Application, or Event that you want to advertise in your ad. Here, you would click the I Want to Advertise Something I Have on Facebook link. After that, you would see a drop-down list of any events, groups, applications, or Pages of which you are the Administrator, and you can then choose the internal Facebook content to be linked to your ad. 

				 2. Write the title and ad message for your message, and we strongly recommend that you add an image to enhance your ad.

				 a. Provide a title (25 characters or fewer) and your ad message (135 characters or fewer) into the appropriate text boxes.

				 b. If you have an image that you can put with your ad, click Browse to navigate to the image on your computer and then insert it into the ad. Understand that your image file cannot be larger than 5 megabytes, and should be sized as no longer than 110 pixels wide by 80 pixels tall. The aspect ratio on your image should be either 4:3 or 16:9.

				[image: tip.eps] You can a variety of different images to your ad, such as your company logo, a picture of the product, or even a smiling person who might use the product. By default, if you are advertising a Facebook Page, you will see the profile picture of that Page being used as your image, which you can change. 

				 c. Click the Continue button.

				
					Figure 2-5: Design your ad here.

				

				[image: 9780470637623-fg0205.eps]

				 3. From the second step page (Targeting), use the Facebook filters to pick the exact audience you want to see your ad.

				 As shown in Figure 2-6, you can pick the location of your target audience (the country — or in some cases, the state and/or city), age, gender, languages spoken, or specific keywords that indicate their likes or interests. 

				 Facebook has 11 profile attributes that you can set for each ad, including the following.

				 • Location: You can target as many as 25 countries with each ad. For some countries, Facebook allows you to further target specific geographic regions or cities. For those of you running a local business, this option can ensure that you show ads only to those people who can physically walk into your business.

				 • Keywords: Besides Location, this is probably the most used targeting filter. Based on keywords that individuals put in their profile (under Interests, Favorites, and so on), you can show ads to only those people who have that keyword in their profile. So, if you’re trying to reach people who enjoy the TV show Desperate Housewives, you can set that filter by entering the name of the show in the Keywords target field. Understand that as you add keywords, Facebook may suggest additional keywords you can add based on people’s Likes and Interests. 

				
					Figure 2-6: Pick the exact target audience you want to view your ad.

				

				[image: 9780470637623-fg0206.eps]

				[image: remember.eps] When using multiple keywords, you need to separate them with the word “or.” So, for example, if you are trying to reach people who enjoy either Desperate Housewives or Gossip Girl, you would write: “Desperate Housewives” OR “Gossip Girl.” 

				 • Age: Based on the birth date that the user provides, Facebook can determine a user’s age, which allows you to target specific age range demographics to display your ads. After all, if you’re targeting college freshmen, your ad needs to speak to that generation. Likewise, if your desired audience comprises senior citizens, the ad needs to appeal to their particular tastes and sensibilities. Perhaps your product is geared for women between the ages of 35 and 45? No problem.

				 • Sex: Perhaps your ad is intended to reach a specific gender. With Facebook Ads, you can set which gender (or both) can see your ad.

				 • Education: Based on the profile data each user enters into Facebook, you can target your audience to reach people with a specific education level, whether high school graduate, college graduate, or even someone still in college. 

				[image: tip.eps] If you’re trying to target people in college, Facebook offers you the option to enter a specific college or university name, as well as the name of a major and graduation year as additional targeting filters.

				 • Workplace: If you’re trying to reach workers at a specific company (say, IBM or Coca-Cola) you want to reach specific job types (Project Managers), you can use the Workplace filter to target your ad.

				 • Relationship Status: This target is primarily used for advertisers trying to target a product or service tied to weddings or related to marriage. If you’re trying to advertise a singles site, you can target people who are listed as single.

				[image: warning_bomb.eps] When you target someone based on relationship status, your ad won’t be visible to users who did not complete the Relationship Status part of their profile.

				 • Relationship Interests: This target is primarily used for advertisers of products or services that have to do with someone’s intended relationship partner, whether it’s about dating or something more “private.”

				 • Birthday: This filter is especially handy if you want to display an ad with a special offer that’s valid only on someone’s birthday. The user will see this ad only if he uses Facebook on the day noted as his birthday. (Specific birthdate information of each user is always protected, based on the user’s privacy settings.) 

				 • Connections: You can run ads that are visible only to users who are already Fans of your Business Page, who RSVP’ed to your events, or who are a member of one of your groups. You can also target Friends of your Connections, especially when you’re interested in growing the number of Fans or members that you have.

				 • Languages: If you’re running different ads to target different cultures or countries, you can use the Languages filter to make sure the appropriate ad is displayed for the language for which you wrote the ad.

				 For this example, we target 18–30-year-old men in the United States who like sports. Facebook estimates more than one million potential Facebook members who fit this target. (Don’t worry; we will cover targeting in more depth in Chapter 3.)

				[image: warning_bomb.eps] The more targeting filters you use, the lower your estimated reach will be, meaning a smaller audience will be exposed to your ad, and therefore, you may not see a large amount of responses to your ad. 

				 4. After you pick your target audience, scroll down and click Continue.

				 5. In the third step, Campaigns and Pricing (see Figure 2-7), create a name for your campaign.

				 6. Create a daily budget for your campaign.

				 Pick the account currency you want to use, and then decide how much you want to spend on a daily basis to run this ad on Facebook, as shown in Figure 2-7. You can choose to run your ad every day or pick specific days to display your ad. We cover ad-buying strategies in more depth in Chapter 4.

				
					Figure 2-7: Set an initial daily budget for your ad campaign.

				

				[image: 9780470637623-fg0207.eps]

				7. Click the Review Ad button to review your ad for accuracy.

				On the Review Ad page that opens, look over the sample ad (as in Figure 2-8) to make sure it looks exactly how you want it shown to your target audience. One quick note: Even when you insert an image, for some reason, the image will not show up in the Ad Preview on this screen. If you inserted an image, don’t worry; it will run with your ad. You can give this ad a unique name so you can refer to it later if you want to change or reuse this ad. (As a default, the ad will use your title as its initial name.)

				 8. Provide Facebook with the billing information so it can charge you for running your ad.

				 You also need to provide Facebook with a form of payment so it can bill you when your ad is run. Either fill in the boxes as shown to provide a major credit card, or click the I Have a Coupon to Redeem link to give the promotional code for Facebook Ad credit.

				9. Click the Submit button to submit your ad to Facebook.

				As of this writing, Facebook reviews every ad campaign submitted to make sure that each advertiser follows Facebook policies. You should hear back from Facebook within one to two business days, on average, whether your ad was approved, and if so, when it will start running.

				That’s it! You created your first ad campaign, and your Facebook Ad account is active and ready.

				
					Figure 2-8: Look over your ad and provide Facebook with your billing information.

				

				[image: 9780470637623-fg0208.eps]

				[image: remember.eps] If you ever need to pause or delete any ad that you’ve created, you can do so from the Ads Manager. We discuss the steps necessary in Chapter 3. 

				Elements of a Great Ad Campaign

				You don’t just want to create a regular, run-of-the-mill ad campaign. You want to create a great ad campaign. Here, we take a closer look at some of the immediate aspects of your ad, and then use the next few chapters to discuss some of the larger aspects of your entire ad campaign, from harnessing the powerful targeting features to spending your ad budget in a wiser fashion.

				Start with the ad itself, which comprises the title, ad message, and optional image used in your ad, plus the targeted destination link of your ad. Although there is no perfect “right way” to build your ad, our experience with ad campaigns has given us some recommendations, tips, thoughts to keep in mind.

				Titling your ad

				A headline can be a very powerful tool for bringing attention to any advertisement. After all, most people just read the headlines when they skim at a newspaper. With the limit of only 25 characters for the headline — title — of your Facebook Ad, you literally have to choose your words very carefully.

				[image: remember.eps] In some cases, like when you advertise a Facebook Event, your title may be “locked” so you cannot alter it at all. 

				First and foremost, be aware that Facebook has some specific rules regarding the title of your ad:

				You must use actual words in a grammatically correct manner. That is, you can’t substitute ¢utesy $ymbols for letters; or use excessive repetition (like Sale, Sale, Sale), emoticons (like J), unnecessary symbols (such as 4or *), and so on.

				Use keywords that specifically relate to your ad message. For example, don’t use Free iPhones in your title if you’re selling discount sporting goods.

				Limit your use of punctuation. You can’t use exclamation points; and don’t end your title with an ellipsis (. . .), dash, or other excessive punctuation.

				Basically, your ad title needs to be readable, clear, and precise, not like something a teenager would send via text message. Beyond the basics of the rules, however, you want your title to be eye-catching and relevant — something that will make a Facebook user stop what they are doing, and read your ad to consider clicking it to take advantage of your offer or promotion.

				Writing body text

				After you craft your headline, it’s time to write your ad’s message. You have 135 characters to play with to communicate a call to action and do some form of initial setup or explanation as to what you offer. For those of you who enjoy tweeting on Twitter, coming up with a message using only 135 characters isn’t that tough, but for the rest of us, it means choosing each word very carefully.

				Just like for the title, Facebook has some rules for how your ad message body text should appear. The main thing is to use complete sentences with proper spelling, grammar, and punctuation. The other important element is that whatever you promise or advertise in your ad message must be present in the landing page or destination of the ad link. You cannot advertise one thing and then redirect people to something unrelated.

				Now that we’ve discussed what you have to write, think about what you should write. You can find entire books that address the art of copywriting, advertising, or online marketing, but here are some basic tips to keep in mind:

				Relate to your audience. Because you get to target your ad to a very precise audience, don’t forget to make your ad message targeted as well. Instead of trying to be as broad as possible, use keywords, terms, and language that your target audience will recognize and respond to. You’ll have a better response from your intended targets if they recognize the vocabulary used in your ad.

				Have a clear call to action. It’s not enough that your advertisement shows off your company or brand. Your ad should ask viewers to do something — buy something on sale, join a group or newsletter, receive a free tip sheet — that they can get only by clicking your ad. The concept in sales is of “asking for the sale”: You don’t just put the offer out there, but rather you ask the question, “Will you buy the item I am selling?” Your ad will hopefully compel people to click that ad to take advantage of your call to action.

				Be clear with your offer. Leave the mystery writing to folks like John Grisham. Your goal is not to tease the audience so they click your ad in hopes that your Web site will convert them. Your goal is to have an ad that is clear so your audience knows exactly what you are offering them before they click over. This way, every click you get is someone’s genuine interest in acting on your offer. Otherwise, you can blow your budget very quickly and have very little to show for it.

				Learn from others. If you’re stuck on what to write for your ad copy, look at other Facebook Ads. Go to your Facebook home page, your Friends’ pages, or any Group pages where you are a member. Read the ad copy in each ad and see whether any ideas come to you. This will also give you exposure to what your competition is running, so you can try to make your ad distinct. See what ads catch your attention, and then ask yourself, what about their ad text made your eyes stop?

				For example, if you’re trying to recruit people to Like your Facebook Page, your ad may initially look like the first image in Figure 2-9, where you add the simple message “Visit our Page and become a Fan! Click here.” Remember, though, this ad has to catch the user’s attention and compel them to stop what they’re doing, consider your message, and act on it by clicking a link. Give people more information as to what they can expect to find on your Page (like The Body Shop does in their ad, as shown in the second image in Figure 2-9) or be specific that you’re only offering special content on your Facebook Page, like Quikbook.com does in its ad (in the last image in Figure 2-9). 

				
					Figure 2-9: Turn an okay ad into an eye-catching one through your message.

				

				[image: 9780470637623-fg0209.eps]

				You can look at a number of ads by looking at your Ad Board (either click More Ads at the bottom of your Ad Space on your home page or go directly to www.facebook.com/ads/adboard), which looks like Figure 2-10. Here, you can view several ads and get some ideas. 

				
					Figure 2-10: Compare Facebook Ads.

				

				[image: 9780470637623-fg0210.eps]

				Choosing an image

				One of the unique advantages of Facebook Ads versus other platforms is the ability to include an image with your ad to help reinforce your offer and attract viewer’s attention. When choosing an image, though, keep the following in mind:

				 Keep it simple. Your image displays at a size of 110 x 80 pixels, so using a complicated or “busy” image probably won’t work well in a Facebook Ad. The best images are those that display one object, person, or logo. For example, the image of the Constitutional Convention used in the Route Out ad (see Figure 2-11) is so compacted that only the “We the People” emblem is noticeable. By contrast, the simple bead necklace photo in the Bead Lovers Korner ad stands out better. 

				Your image needs to “match” your ad. This advice might seem self-explanatory, but it bears mentioning. When you choose an image to augment your ad, the image has to have something to do with the advertisement. If you’re running a photo of a laptop, the ad should be laptop-related, for example.

				Your image must conform to Facebook guidelines for ad images. According to Facebook, the file size for your image should not be larger than 5 megabytes. Facebook does not support the use of animated or Flash images for your ad. The aspect ratio for your image should be either 4:3 or 16:9, and the size of your image should not be greater than 110 by 80 pixels. If your image size differs from this size, Facebook will automatically resize your image to 110 by 80 pixels. 

				Be careful when using trademarked or copyrighted photos. If your image includes a copyrighted or trademarked image, you might not be able to use it in your Facebook Ad. Facebook has rules in place that don’t allow you to use certain images. So, if you’re thinking of using a picture of an iPhone, perhaps a visual drawing of something that looks like an iPhone would be a better choice.

				
					Figure 2-11: Keep your images as simple as possible.
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				Many Web sites provide free or stock photos that you can use if you have no access to the right graphic for your ad. Just do an Internet search for “free photos” or “stock photos” and make sure that the terms of whatever Web site you pick allow you to use the photo in an advertisement.

				[image: tip.eps] If all else fails, use your company logo or an image from your Web site. That way, your graphics will be consistent between your ad and Web site.

				Choosing your destination URL

				You caught the attention of a Facebook user who likes your ad and clicks it. Now you are going to send that user to another Web page or Facebook Page. So, the choice becomes what destination your ad should have. You get to choose the destination link for your ad, so choose wisely.

				As you’re coming up with options for what to use as your destination URL, here are some points to keep in mind:

				Your link should be trackable. Even if you want your ads to just send people to your Web site’s home page, you should include something to make sure you can track the results or indicate to the incoming page that this viewer came from a Facebook Ad. Some people do this by embedding a tracking number or field in their link. (For example, www.yourwebsitename.com?source=facebook.) Others create a special landing page accessible only by using the precise link from the Facebook Ad. For example, you could create a special directory and Web page on your site, such as www.yourwebsitename.com/fb/facebook.html, that’s not referenced or linked from your home page or anywhere else, and the only way someone can get to that Web page is to click the link from your ad. (We discuss more about landing pages in Chapter 7.) Pick a method that’s easy for you, and when you want to track your results, you can use tools like Google Analytics (www.google.com/analytics) or GoStats (www.gostats.com).

				Don’t squeeze the visitor when they arrive. With other ad systems, the destination URL or landing page goes into a long sales letter or tries to capture a lot of information and make an immediate sale. As we mention earlier, because your ads are building a relationship, your destination URL shouldn’t ask for a bunch of information up front or rush a sale. Don’t overwhelm your visitor with too much sales copy or extra actions, like pop-up ads.

				[image: warning_bomb.eps] Asking for Personally Identifiable Information (such as name, date of birth, phone number, or Social Security number) on the Web page of your destination URL goes against Facebook’s current rules — unless you’re advertising an e-commerce transaction and a product is clearly being sold from your ad.

				Create one page for each ad. This is especially true if you are running multiple ads at any one given time. Many advertisers create a unique landing or destination page for each ad that they create. This way, the destination URL can refer exactly to the offer mentioned in the ad instead of sending the viewer to an existing Web page that could have a lot of text, images, and offers on it. You want to keep the destination simple and present your ad offer only on the destination page. This way, when you track your results, you have a better idea of whether that specific offer was good enough to entice a response. We talk more about tracking your results in Chapters 10 and 11. 

				Preparing your Facebook Business Page for Your Ad Campaigns

				Step back for a moment and look at your Facebook business Page again. Although you might be using your Facebook Ads to point new customers to your own Web site, you will hopefully be interacting with these customers on Facebook through your business Page as well. Therefore, you want to make sure your business Page is fully set up for any new visitors. Just like you’d put the finishing touches on a brick-and-mortar store before a Grand Opening, you should take a look at your Facebook business Page before you start running your ad campaigns so that your presence helps you and makes you look more professional and approachable.

				Adding or updating the necessary elements on your business Page

				If you’re sending people to your Facebook Page for your business, make sure that your business Page has enough of the right elements to ensure that new visitors get the full picture about your business. Remember that your business’s Facebook presence needs to be seen as an ongoing, full-fledged effort independent of any individual ad campaign.

				Therefore, if you just recently created your Facebook business Page, or just inherited or took over the business Page from someone else, see whether these elements have been added to your page:

				Basic info on the company (contact information, store address, hours, phone, and so on)

				Detailed info on the company (company overview/mission statement, a list of main products, and the official company Web site URL)

				Links to relevant Web sites

				Wall posts that reference the company being mentioned in any online articles, interviews, or Webcasts

				Event listings of any company activities open or available to the public (online events; not necessarily live, in-person events)

				[image: tip.eps] You should make sure that all the elements on your Facebook business Page are consistent with your own Web site or business logo. This not only includes your logo, but any color choices you use for your business, any slogans or business messages, and anything related to your business brand. 

				One great example is the retailer Best Buy, which incorporates some custom pages along with basic information about the company. (See Figure 2-12.) Not only did Best Buy establish its Business Page but Best Buy also consistently provides updates and interactions with its Fans through Wall posts and messages.

				Other companies then add things like Facebook-only specials and announcements to their business Page. For example, the Comic Bug, a Los Angeles–based comic book shop, decided to host a special raffle only available to its Facebook Fans who RSVP’ed for an upcoming event at the store. (See Figure 2-13.)

				Selecting elements for ad campaign landing pages or targets

				As you build your Facebook business Page and think about ad campaigns for your business, plan ahead to make sure that elements of your Facebook business presence are ready to go when you run a relevant ad campaign. Consider creating or augmenting some of these items, which could be your landing pages or ad targets in the future:

				Facebook Event: Having a Grand Opening sale? Anniversary sale? New product launch? If you have a specific event in your business, create a Facebook Event that gives people the details of that event, whether the event is in person, online only, or both. After you create the event, invite your Fans, ask your Fans to promote it to their friends, and post updates to the event as it approaches.

				Photos tab: If you’re thinking of promoting a new line of products, or perhaps adding a new location to your brick-and-mortar business, you can prepare a set of photos showing off your expansion and let your ad campaign direct people to your Photo albums or Photo tab. Don’t be afraid to show “action” shots of your business or customer photos, or have your Facebook Fans submit their own photos of your business to include on your business Page. The right photos can tell a better story than any writer could with words.

				Product reviews: It never hurts to have employees, customers, or casual Fans provide reviews of products you have available for sale. By encouraging reviews on an ongoing basis, you will always be ready for an upcoming promotion by pointing people to existing reviews of that product or category.

				
					Figure 2-12: Best Buy uses its Facebook Page to reach out to customers.
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					Figure 2-13: The Comic Bug offers a Facebook-only raffle to their customers.
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Home | AboutUs  Help

10 Reasons You're Not Getting Followers on Twitter
July 6, 2010 by ThePauiSution

10 Careers That Can Utilize Twitter
June 29, 2010 by BrianaFord

The 5 Best Ways to Use Twitter for Your Job Search
June 30, 2010 by CareerRocketeer

July 8, 2010

We're Proud to Announce our New Blogger
Board

by RobinCarey

Today we have another big announcement: the addition of social media
gurus John Byrne and Brian Solis as co-chairs of our newly formed Blogger
Board. When we launched our flagship site SocialMediaToday.com three
years ago, we were pioneering a

[read more]

July 7, 2010
The Great American
Content Mashup

by Soulati.com

I'm reading Jason Falls's blog,
Social Media Explorer, and if you've
not subscribed to him, you're
missing the boat. In 500 words,
Jason packs a punch with tips and
lessons galore about social media
and of late, content.| predict the
great... [read more]

Search this site. 4 ™

About our New Lool

Members, click here t out what you
needto know about our new site!

Hi Greg, | couldnt agree more about wriing
about your.
July 8, 2010 by

Thanks Doug!
July 8, 2010 by

Hi Andy,
Ithink ts very useful to provide...
July 8, 2010 by

Hi Alison, sorry for the very late replay! |...
July 8, 2010 by
Good tips. tm “in it for the long haul® and i's
July 8, 2010 by

Richard,
This could turn out to be &n engrossing...
July 8, 2010 by
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Learn from the Master! Free
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Free Marketing
Assessment

Flex your marketing muscle.

Take our FREE online
assessment now.

o Like

Online MS in CIS
Degree

Master the latest
technologies in the IT
industry with a MS in
Computer Information
Systems online. Download a
Free Brochure!

& Like

Easy CRM - Get x
Signed Up

Web-based CRM

e e

FREE 30-DAY TRIAL
BANTAMP3

Share Address Book &
Manage Contacts, Prospects,
and Deals. Track CRM
activity and Collaborate as a
biz team. Sign up now for
FREE,

o) Like
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50% Off at x
Fantastic Sams

Get an Adult Cut with
shampoo at Fantastic Sams
For only $10! Only at
thedailysave.com

o Like

Sell Your Music x
Online

Start with just one song!
Worldwide distribution to 19
stores for $9.99

o Like

San Diego Limo x

Embassy International
Limousine serving San Diego
since 1982, Mention this add
for 3 10%

Protect Personal x
Info

 eVoice
Use a virtual phone number
ep your personal
number private. Easily screen
and manage unwanted calls.
Try it out free for 6-months!

) Like

Shop for Solar x
Panels

free evaluation
CLICK HERE

Cut electric billto $0.
Rebates Save 50%.
Financing Available. Shop
Online, Compare Installers
and Save!

o Like

Pure Michigan Travel x

Stay up to date on Pure

Michigan - Sign up for our

e-newsletter and receive a
£ Michiaan T

Solar is a Good
Thing

Stellar Solar has installed
500+ systems in San Diego
and has 10 years of
experience, Click here to
schedule a free site
evaluation now

& Like

Who's Who in
California

Apply to appear in the Who's

Who in Calfornia, It's Free!
Information submitted is for
use in compiing your
biography at No Charge.

) Like

Group Health Ins.
Quotes

Small business ins. premiums
too high? Let us save you

x

IT Pros Ready for &
Change?

Free
eBook!

Put your 1.T. skils to work for
you on the Internet. See
how Former LT, exec did it.
Get the free eBook now!

) Like

Trouble with your  x
teen?

The Academy at Sisters is a
therapeutic boarding school
for at-risk teen girls ages 13
to 18 years old, Located in
beautiful Bend OR.

) Like

San Diego Doctors  x

Looking for a doctor you can
trust? Find a primary care
doctor at Scripps Coastal
fod.

- | [ %] AM Searct

Military Dads! x

Returned from deployment?
Participate in the UCSD
Mitary Family Program.
Compensation provided.

) Like

Escondido 1-Day x
Coupons

&

1 huge Escondido coupon
emailed daily.

o Like

Free Sales x
Assessment

Discovpe-unue calina clill laual
infive| 1® Chat (12)
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° ~C X B [hﬂp'/lwufa:ehonk com/ads/manage/campaigns. php?act=2737410: 17 - | | &+

| Lifetime stats + | | Edit 2 rows | | Export Report (.csv) | 7 resuls

[0 campaign Status  Last Updated Budget/day  Cli Impressions ~ CTR(%)  Avg. CPC
3 Sisters 07142010 45.00 183,704  0.144% $0.25 $65.00
Facebook Ads 07/03/2010 $5.00 0 0.000% $0.00 $0.00
Facebook for Business CPC 04/25/2010 $5.00 257,105 0.011% $1.01 $28.17
Facebook for Business CPM 04{25/2010 45.00 235,521 0.009% $1.16 $25.51
FB Ad Contest 07/03/2010 $5.00 299,181 0.017% $0.69 $35.04
Marketing Technologist CPC 05/06{2010 $5.00 26,993 0.033% $0.64 $5.75
Team Terrapin 06{13/2010 45.00 124,162 0.254% $0.13 $42.11
Totals 1,126,666  0.061% $0.29  $201.58

Show Deleted Campaigns 7 results.
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I Advertising

] Pages

Facebook Advertising

Share

4 Connect

Reach your exact audience and connect real customers to your business.

Overview  Prepare

Step By Step

Case Studies
o

N

ot O @emegs

Free ice cream

Age:

Connect with Real People

= Reach over 400,000,000 active
Facebook users.

= Attach social actions to your ads to
increase relevance,

= Create demand for your product with
relevant ads.

Need assistance developing the ideal Facebook advertising solution? Contact Our Sales Team »

Wape you eny fee ce
cream on achon Doyt
ey ten  erry's famfor
thelatest updates and
h fst 15 nom about

Create Your Facebook Ad

= Quickly create image and text-based

ads.

Advertise your own web page or
something on Facebook like a Page or
an Event,

Choose to pay per click (CPC) ar
impression (CPM) in your local
currency.

Home  Profile

Cre an Ad

or manage your existing ads

Optimize Your Ads
= Track your progress with real-time
reporting.

Gain insight about whao's clicking on
your ad.

Make modifications to maximize your
results.

2 Chat (12)

Account ¥
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Good night, eBay X

4,000+ Items are ending
during the night. Your chance
for a big deal! Buy Items
while your bid rivals are
sleeping. www,netscala.com
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Join the x
Smallvolution™

network
olutions

It's a movement of people,
ideas and businesses that
see the big in small. Read our
stories and join the
Smallvolution™,

e Like
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° C X 4 (B hitp:fwww facebook com/ads/managefiew_report.php?act=2737 77 - | (&= Al Search 2|
[Ed Facebook | View Advertising Re... IZ' l_-
|pate [ campaignName | AdName | Demographic | Bucket 1 | Bucket 2 % of Impressions | % of Clickers | CTR |

Jun 2010 Team Terrapin Team Terrapin  country us 100.000% 100.000% 0.311%
Jun 2010  Team Terrapin Team Terrapin  gender_age F 18-24 20.238% 3.485% 0.052%
2010 Team Terrapin Team Terrapin  gender_age  F 2534 9.722% 4.290% 0.133%
Wn2010 TeamTerrapin  TeamTerapin gender.age  F 3544 7.164% 6.434% 0.270%
1un 2010 Team Terrapin TeamTerrapin  gender_age  F 4554 7.840% 12.601% 0.483%
Jun 2010  Team Terrapin Team Terrapin  gender_age F 55-64 3.498% 3.217% 0.277%
un2010  Team Terrapin Team Terrapin  gender_age F 65-100 0.739% 1.340% 0.546%
un2010  Team Terrapin Team Terrapin  gender_age F Unknown 0.269% 0.000% 0.000%
Jun2010  Team Terrapin Team Terrapin  gender_age M 1824 18.495% 12.064% 0.196%
Wn2010 TeamTerrapin  TeamTerrapin gender.age M 2534 11.024% 10.186% 0.278%
1un 2010 Team Terrapin Team Terrapin  gender_age M 35-44 7.612% 12.064% 0.477%
Jun2010  Team Terrapin Team Terrapin  gender_age M 45-54 6.802% 16.890% 0.747%
Jun 2010 Team Terrapin Team Terrapin  gender_age M 55-64 3.681% 13.673% 1.117%
Jun2010  Team Terrapin Team Terrapin  gender_age M 65-100 1.100% 3.753% 1.026%
Jun 2010 Team Terrapin Team Terrapin  gender_age M Unknown 0.248% 0.000% 0.000%
Wn2010 TeamTerrapin  TeamTerrapin genderage  Unknown 1824 0.672% 0.000% 0.000%
1un 2010 Team Terrapin TeamTerrapin  gender_age  Unknown 2534 0.287% 0.000% 0.000%
Jun2010  Team Terrapin Team Terrapin  gender_age Unknown  35-44 0.282% 0.000% 0.000%
Jun2010  Team Terrapin Team Terrapin  gender_age Unknown 4554 0.233% 0.000% 0.000%
Jun 2010  Team Terrapin Team Terrapin  region Unknown 0.753% 0.000% 0.000%

) [ m |
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Activity Feed

The Activity Feed plugin displays the most interesting recent activity taking place on your site. Since the content is
hosted by Facebook, the plugin can display personalized content whether or not the user has logged into your site. The
activity feed displays stories both when users like content on your site and when users share content from your site
back to Facehook. If a user is lagged into Facebook, the plugin will be personalized to highlight content from their
friends. If the user is logged out, the activity feed will show recommendations from your site, and give the user the
option to log in to Facebook.

The plugin is filled with activity from the user's friends. If there isn't enough friend activity to fill the plugin, it is
backfilled with recommendations. If you set the recommendations param to true, the plugin is split in half, showing
friends activity in the top half, and recommendations in the bottom half. If there is not enough friends activity to fill half
of the plugin, it will include more recommendations.

YYou specify a domain to show activity for. The domain is matched exactly, so a plugin with site=facebook.com would
not include activity from developers.facebook.com. You cannot currently aggregate across multiple domains.

The plugin is available either via a simple iframe you can drop into your page, or if you are using the new JavaScript
SDK, you can use the <fb:activity> XFBML tag.

Domain (?) Recent Activity

To The Next Level With Likes, Follows And More
Width () on Friday

== iPhone 4 + Yerizon + January = Boom?
399 people shared this

techcrunch.com ‘ S & S lked LinkedIn Takes Groups

Height (?) L s Google Me’Ts
Real, And It’s Gunning For Facebook
300 445 people shared this.

0 AN EYO 4G Owner Walks
Header (?) Into An Apple Store (NSFW)

[¥] Show header 153 peaple shared this

Color Scheme (7)
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'Welcome to the Facebook Ads newsletter.

Anncuncements and Updates

In February, Facebook announced a strategic relationship with
PayPal that would allow advertisers to use PayPal to pay for
their Facebook Ads.

This is now available and PayPal support is here! In addition to
the different credit cards accepted, PayPalis now listed as
another option for payment when creating an ad. You can also
add PayPal as a funding source if you're already advertising by
logging in to Funding Sources from your Ads Manager

Additionally, you now have the ability to schedule and manage
our ads in your local time zone. To do 5o, login to your Ad
Account Seftings and click on the "edit” ink next to the current
time zone. You can find further information relating to our Time
Zone Schedulingin our Help Center

It's Time to Gonuts with Donuts!

We'se excited to feature our
second story which comes from
Colombo, Sri Lanka. Lalin
Jinasens, owner of Gonuts with
Donuts, chose to create a
presence on Facebook to better

More Information

Guide to Facehook Ads
Do you want more help sbout
how to build successful ad
campaigns on Facebook? We're
proud to announce the Guide to
Facebook Ads. Itincludes
detailed information about each
area of the advertising process
onFacebook It can be found if
you click on ‘Learn more’ in the
lef-hand navigation of your Ads
Manager, Click here to checkit
out now!

Facebook Ads Page

Stay updated about feature
improvements, leam from
reference guides and case studies
and share ideas with your fellow
Facebook Ads advertisers by
fanning the Facebook Ads Page

Questions?

Our team of specialists is
available to provide guidance to
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Events See All
Joel Elad ] News Feed Top News * Most Recent =
Edit My Profile
What are you planning?

\What's on your mind?
[] News Feed & 1 event invitation

(&) Messages o W is now friends with Zac Atkinson and Jesse James B hilp Clark'sbithday Todey
& Bvents ) : Heclone, Suggestions See Al
Photos ‘

&R, Friends (1) .. - — x

S mutual friends

25, 25 seconds ago . a s
82 appiications A8 pdd s i
Games m now friends with Frederic Doss and 6 other people. a— x
[J3 Ads and Pages W Share the latest news.
pohr .l.“.ﬁ'

[ Send him a message

M Marketplace + (1) 2515 minutes ago

Sponsored Create an Ad
More
% » Philip Clark: Happy Birthday! San Diego 1-Day Coupons x
Chat with Friends P soillebles] ekt
o & minutes ago * Comment * Like * See Wall-to-wall 1 huge San Diego

coupon emaied daily.
Coming up: 0% off

skydiving.

- and are now friends.

8 it C t + Like * Add as Friend
2518 minutes ago * Comment - Li as Frien e

D " 0 Requests See All

W Man, it's been a while since I've made it to the beach. Good
reminder that I only live 4-5 miles from it. And yes, we found street 2 1 friend request
parking for free. Win.

1 group invitation
[® 14 minutes ago via Facebook For iPhane * Comment * Like

4 1 Page suggestion
S any ol yet? [ 2 other requests
13 minutes ago

Write a comment... Pokes | 3 o Chat (0ffline) ~

Sponsored ad
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Search your ads

ICJ campaigns

] Pages
| Reports
& Biling
[ settings
€D Tracking
Help See al

» Campaign performance
glossary

 How can I start or stop my
ads, or set new run dates?

= How can I edit my ad status or
bid?

» Can Imake changes to
multiple ads at once?

» Thave questions about my ad
campaign.

[ Contact the Facebook Ads
Team

Search

Home  Profi

all Campaigns »

Campaign: My Ads

Campaign Name
My Ads edi

Run Status
b Active edi

Daily Budget
$5.00 edt

Duration (Pacific Time)
5/16/2010 2:13 am ~ Ongoing edit

Lifetime stats + | | Sclect rows to edit
ol

tresut

dName Runstatus LastUpdated  Bid Type Clicks Impressions CTR(%) Ava.CPC Avg. CPY

[0 Q New Comic Baoks 35% OFF Cancel 0 0 0000%  $0.00  $0.0
Totals 0 0 0.000%  $0.00
Show Deleted Ads 1 result <

—

i
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facebook Search Home

Integrated Solutions: Contact Us

Integrated Solutions

Facebook offers relevant and integrated advertising opportunities to engage your target audience. We can
help you develop the ideal Facebook advertising solution, To determine the most relevant opportunities for

you, please click below, and a Facebook sales representative will be in contact with you within two business
days.

We look Forward to working with you and seeing your marketing initiatives come to ife on Facebook.

Advertiser Information
Select Country/Region:  Select Country/Region [a]
Estimated Budget: <$10,000 [v]
Facebook © 2010 English (US) About Advertising Developers Careers Terms o Find Friends Privacy Mobile Help Center
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-%, Buzz Marketing for Technology
Innovative Ideas for B2B Technology Marketers = )

http: /A, buzzmarketingfortechnology. com/

HOME BIO BOOKS PRESS SPEAKING AWARDS

o / = S SR
An Interview with Sean Geehan, CEO and Founder I

Geehan Group

Subscribe
I met Sean at arecent I 4 Marketing Leadership
forum. Many of his ideas really hit hﬂme9 for me so 1 8 Getamall updates
wanted to share these with you. He has a forthcoming
book that I am also really looking forward to reading
called the B2B Executive Playbook where he will be
talking about how to create sustainable and predictable
growth,

Get RSS updates

Conne:

ct
Q. So tell me about the typical concentration of B28 8 Email me

customers versus B2C customers?

A: In the B2B world, the actual number of customers is

microscopic when compared t B2C, B2B executives are n Friend me
truly addressing a much smaller pool of customers. A

B2C company like Starbucks, whose revenues are
approximately $10 billion, has a huge number of
customers, 70,000,000, Compare that to a $7 Billion
B2B company like Celestica for example, which has only Netwark with me
100 customers. m

Follow me
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Moms Who Think
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~
Callng all Dads! Wete
inviting you to try some great
recipes when youte pressed
for time or just unsure of

EEITTI O ot oms

00 eece cotton sleevel etwear vest hoody. Kangaroo pocket. ¥ Share e 2o meke e chner)
Hooded with contrast ! ra dvawcanj and zipper. Red/Green/Gold graphic across o Like
chest with black "L" sikscreened on...
1 Like 3 206 people like this. Be the first of your friends. Appleseed
Expeditions

Add a commort $59.00

DIpost comment to my Facebook profite [l [ uynow: |

For tips on travel, serving
your community, an

from our trips, be
of Appleseed

100% Cotton Jersey streetwear tank top. Front graphic: Sunglasses silk screen (dark ® Share
pink water-based sik screen) with break dancers (aray sik screen), nose, lips (gold Lt

o Like [ 206 people like this. Be the first of your friends. eBay Top Shared

$25.00

Post comment to my Facebook profile |[R0all [ uynow: |
Discover the most talked

I3 Fscebook soial plugin about iters right now on
eBay.
a

is Bl X DC
Streetwear Lapis Blue I Dance DC Te w Share | | 20 Chat (9)

> Tee
100% cotton jersey short sleeved streetwear t-shirt. Front graphic: "I Dance DC"
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Are you on Facebook? Like redbox on Facebook and get exclusive
promotions, view movie trailers, and get the latest news about your favorite
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I Patrick Atkir

Watched Avat
thought it was
Message

RESERVE
'ONLINE

ON
FACEBOOK

~






OEBPS/images/9780470637623-fg0201_fmt.jpeg
Welcome to Facebook - Mozilla Firefox
File Edit View History Bookmarks Tools Help

o » C X G (K [httpsawww facebook.com/ 7 <] [AHAN

facebook —

Facebook helps you connect and share with Sign Up
the people in your life. It's free and anyone can join

1 Last Name:
1ottt g —

1 l New Password: |
S & y ¢ Tam: | Select Sex: [v]|
L . . L Birthday: | Month: (|| Day: (v vear: [v]|

Wihy do I need to provide this?

Create a Page for a celebrity, band or business.

First Name: |

English (US) Espafiol Portugués (Brasil) Francais (France) Deutsch Italiano &=l Rl ch3z(With) B&E »

Facebook © 2010 English (UIS) About Advertising Developers Careers Terms|+ Find Friends Privacy Mobile Help Center Blog Widgets

Create a Page for a celebrity, band, or business link
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http: /A, yelp. com/sandiego

Ny -

&

T e is using Facebookto per

Search for (e.g.taco, cheap dinner, Max's)

Real people. Real reviews.

LLC L About Me

Write a Review  Find Reviews

Invite Friends

San Diego, CA

Messaging Talk

Events

Near (Address, Neighborhood, City, State or Zip)

Member Search

Yelp San Diego

Other Cities | New York | San Francisco | San Jose | Los Angeles | Chicago | Palo Alto | More »

o Yelp is the fun and easy way to find, review and talk about what's great - and not so great, in your area

g Best of yelp,

Restaurants
2333 reviewed

1. Catalina Offshore...

2. Assenti's Pasta

3. University Club Atop.

4. Seb's Panini

5. Joes on the Nose
see more »

Spotlight on Healthy Living:

Healthy Food  Active Life

More "Best Of"»

Shopping

1602 reviewed

1. Access Music

2. Citizen Video

3. Enigma Professional

4. Uptown Optometry

5. City Farmers Nursery
see more »

brought to you by:

Healthy Beverages

SRR ik

Browse by Category

Y{ Restaurants 2494

# Shopping 1677

§ Food 1211

<« Beauty and Spas 1023

¥ Health and Medical 799
£ EventPlanning & Services 669
T Home Services 664

o Automnotive 608

& Active Life 579

¥ Nightiife 550

w Local Services 500

¥ Hotels & Travel 497

& Arts & Entertainment 394
@ Professional Services 323

Hey, 6 of your friends have joined Yelp!
Sign up and never miss their reviews

Fe o Al

Review of the Day

Archive »

Voted by our members!

Yvonne N

Dont ever letlove
interfere

Goooo
Dumpling Inn

So | REALLY DID go to Dumpling
Inn after | updated my review this
past Saturday. Gotthere ona
Sunday afternoon around 2:30pm
and had to get my name on the
waiting list. WE WAITED OVER
AN HOURL... Read more »

SHOW YOUR SUPPURT

Aarr

R T s
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Facebook (4) | View Advertising ...| *

View Advertising Report

Report Type
Advertising Performance

Summarize By
Account

Time Summary
Daily

Export Report (.csv) | | Generate Another Report || Schedule this Report |

Date Range

07/01/2010 - 07/23{2010

294,330mpresions 398cicis 0.135%cre $99.03 500 $0.34com $0.25¢0c
Date Impressions | Clicks | Click | Actions | Action ‘Cnnversions CostPer | CPC | CPM | Spent | Unique Unique | U me‘ 1
Rate Rate Conversion (USD) | Impressions | Clicks | Click E
Rate
07/01j2010 5,753 2 0.035% 0 0.000% 0 0.00 071 025 142 1,954 2 0.102%
07/02/2010 5,454 1 0.018% 0 0.000% 0 0.00 077 014 077 1,907 1 0.052%
07/03j2010 24 0 0.000% 0 0.000% 0 0.00 000 000 000 20 0 0.000%
07/04j2010 9,790 19 0.194% 7 0.072% & 063 026 051 500 2,132 19 0.891%
07/05/2010 19,037 % 0137% 11 0.058% 17 0.29 019 026 500 3,57 2% 0.727% | ]
07/06/2010 18,761 23 0123% 10 0.053% 14 036 022 027 500 3,75 23 0.613%
07/07/2010 10,074 19 0.189% 4 0.040% 9 056 026 050 500 2,807 19 0.677%
07/08/2010 18,060 21 0.116% 6 0.033% 13 038 024 0.28 500 3,725 21 0.564%
07/09/2010 13,358 19 0142% 7 0.052% 11 0.45 026 037 500 3,108 19 0.611%
07/10/2010 17,030 18 0.106% 8 0.047% 11 045 028 0.29 500 3,264 18 0.551%
07/11j2010 8,748 19 0.217% 3 0.034% S 1.00 026 057 500 2,655 19 0.716%
07/12/2010 14,297 21 0.147% 9 0.063% 12 0.42 024 035 500 3,626 21 0.579%
07/13j2010 15,371 20 0130% 8 0.052% 11 0.45 025 033 500 3,88 20 osts% | [v]
. ‘ [3]
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Report Type
Advertising Performance

Summarize By
Campaign

Time Summary
Daily

294,330mpressions 398cicis 0.135%cre $99.0350en $0.34com $0.25coc

153

Export Report (csv) || Generate Another Report || Schedule thi

Date Range

07/01/2010 - 07/23{2010

Date Campaign | Impressions | Clicks | Click | Actions | Action | Conversions | CostPer | CPC | CPM | Spent | Unique Unique
Name Rate Rate Conversion (USD) | Impressions | Clicks

07/01/2010  FB Ad 5,753 H 0.035% 0 0.000% 0 0.00 071 025 142 1,954 2 L
Contest

07/02/2010  FB Ad 5,454 1 0.018% 0 0.000% 0 0.00 077 044 077 1,907 1
Contest

07/03/2010  FB Ad 24 0 0.000% 0 0.000% 0 0.00 000 000 000 20 0
Contest

07/04/2010  3Sisters 9,790 19 0.194% 7 0.072% 8 0.63 026 051 500 2,132 19

07/05/2010 3 Sisters 19,037 26 0.137% 11 0.058% 17 0.29 0.19 026 5.00 3,576 26

07/06/2010 3 Sisters 18,761 23 0.123% 10 0.053% 14 0.36 022 0.27 5.00 3,755 23

07/07/2010 3 Sisters 10,074 19 0.189% 4 0.040% 9 0.56 0.26 050 5.00 2,807 19

07/08/2010  3Sisters 18,060 21 0116% 6 0.033% 13 0.38 024 028 500 3,725 21

07/09/2010 3 Sisters 13,358 19 0.442% 7 0.052% 11 045 026 037 500 3,108 19

m ]
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How to Cooking Techniques
Please view the library of how to cooking videos below. Viking and the Viking Cooking School teaches you essential cooking
techniques to help you achieve your culinary goals and become a master home chef.

The collection below was created by Patrick Boisjot for the Viking Cooking School.  Please click here to enroll in cooking classes
in your area

Clarifying Stock & Making by Making Brown Stock
(1:23 minutes)
(3:05 mintes) \

Clarifying Butter Aok Egas Slicing & Skinning a Whole Fish
(1:21 mintes) . (040 minites) {1:31 mintes)

Roasting Meat Using a Mandoline Siicer Making Beurre Blanc

(1:09 minutes) (1:10 minutes)

(2:32 minutes)
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o Like B0 13,811 people like this. Be the first of your friends.

URL to Like (7)

Layout Style (?)
standard  [w)

Show Faces (7)
Show faces

Width )
450

Verb to display (?)
ke [w]

Font (7)

(oe]

Color Scheme (7)

light [s]

To customize how your site shows up when users share your page with the Like button, you can add meta data to
your web pages:

* og:title - The title of your page; if not specified, the title element will be used.

* og:site_name - The name of your web site, e.g., "CNN" or "IMDb",

* og:image - The URL of the best picture for this page. The image must be at least S0px by S0px and have a
maximum aspect ratio of 3:1.
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Location Estimated Reach

Facebook Ads uses IP address and a 1,008,640 peopie
user's profile information to determine : a
® location, s the country field to target e Unked 5 stee
Everywhere BB oS ol o s * between the ages of 18 and
O by 2 ePromes statejprovince or city targeting (i A prbtli,
applicable) to target a more precise
By City location. ke mnts

Country: [ United States

Demographics

18 - 30 (v By default, Facebook targets all users
O 0 18 and older. Try testing different

O Target people on thei birthdays ta.dgeung filters to reach your exact
audience.

Age:

Sex: O al ® Men © women
Interested In: @ al O Men O women

Relationship: Al [ single [] Engaged
[ naRelationship (] Married

Languages: [ Enterlanguage

Likes & Interests

Likes & Interests targeting is based on
information users list in their Facebook
. profiles like Favorite movies and music,
Suggested Likes & Interests groups and Pages they have

[ 1eee connected to and other information
they have shared on the site. It also
includes religion, political views and
occupationjob tite.

l Sports
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Facebook for Business CPC
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age 18 and
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Facebook For Business edit

who live in the United States
older

w who like advertising, marketing or marketing sales
» who are not already connected to Facebook For Business
edit

Daily stats for the week of: | Apr 11 [w]

Date

04/17/2010
04/16/2010
04/15/2010
04/14/2010
04/13/2010
04/12/2010
04/11/2010

Lifetime

Imp.

3,720

257,105

Cicks | CTR (%)

0

28

0.00

Actions | AR (%)

a

0.00

Create an Ad

Run Status CPC Bid:
110 Campaign paused edit $1.50 edit
Su d Bid: $2.44 - 3.53 USD

Preview

B RC®) | o OMIR | foont ) Facebook For Business

0.00 0.00 0.00

0.77 0.09 3.84

0.00 0.00 0.00
Learn about how to use

0.00 0.00 0.00 Facebook for Business, Let
the authors of Facebo,
Marketing For Dummies be

- o sm your quide, Become a fan
now!

050 918 22 Paul Dunay likes this.

0.39 0.10 0.39 4 Lke

101 011 2817  [ViewonProfile

—
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6/2/2010 Team Terrapin 6.00245E+12 Team Terrapin | 6.00245E+12 50! 8 0.16% 0.10% 071

B/3/2010 Team Terrapin 6.00245E+12 Team Terrapin | 6.00245E+12 10482 39 037% 16 0.15% 23 022

6/4/2010 Team Terrapin  6.00245E+12 Team Terrapin | 6.00245E+12 18791 42 022% 17 0.09% 24 021

B/5/2010 Team Terrapin  6.00245E+12 Team Terrapin  6.00245E+12 19908 58 0.29% 14 0.07% 32 0.16

6/6/2010 Team Terrapin 6.00245E+12 Team Terrapin | 6.00245E+12 17568 46 0.26% n 0.06% 2 023

B/7/2010 Team Terrapin 6.00245E+12 Team Terrapin | 6.00245E+12 1546 5 032% 1} 0.00% 0 o

6/10/2010 Team Terrapin 6.00245E+12 Team Terrapin | 6.00245E+12 20410 38 0.19% 13 0.06% 18 0.28

6/11/2010 Team Terrapin  6.00245E+12 Team Terrapin | 6.00245E+12 10562 32 0.30% 7 0.07% " 0.45

6/12/2010 Team Terrapin 6.00245E+12 Team Terrapin | 6.00245E+12 16821 38 023% 15 0.09% 24 01

B/13/2010 Team Terrapin 6.00245E+12 Team Terrapin | 6.00245E+12 2980 9 030% o 0.00% 5 024
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2. Targeting

Location

Country:

Demographics

Age:

Sex:

Relationship:

Languages:

it View History Bookmarks Tools Help

Q J http: A facebook. com/ads/create/

vy -] [# AM Searct

Spain France United Kingdom »  Germany »  Portugal
Italy »  Greece » Austria  Belgium »  Switzerland
Sweden »  Netherlands > Denmark > Finland »

Czech Republic »« Bulgaria » Hungary » Ireland » Poland
Romania » Slovakia » Slovenia » Cyprus » Malta »

Enter a country

18 [w]- any (v
[ target people on their birthdays
@al Omen O women

Al [ single
[ 1n a Relationship

[ Engaged
[ Married

\ Enter language

Likes & Interests

l Enter an interest

Education & Work

Education:

® al O College Grad

FAQ

Facebook Ads uses IP address and a
user's profile information to determine
location. Use the country field to target
up to 25 countries or utiize
statefprovince o city targeting (F
applicable) to target a more precise
location.

By default, Facebook targets all users
18 and older. Try testing different
targeting filters to reach your exact
audience.

Likes & Interests targeting is based on
information users list in their Facebook
profiles like Favorite movies and music,
groups and Pages they have
connected to and other information
they have shared on the site. It also
includes religion, political views and
occupationjob tite.

You can choose to target people at
rinuis education levels andior snecifi

Estimated Reach

100,703,360 pecsie

® who live in one of the
countries: Spain, France,
United Kingdom, Germany,
Portugal, Italy, Greece,
Austria, Belgium,
Switzerland, Sweden,
Netherlands, Denmark,
Finland, Czech Republic,

ulgaria, Hungary, Ireland,

Poland, Romania,
Slovakia, Slovenia, Cyprus
or Malta

= age 18 and older
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/

Small businesses are the
engine of our economy.

Fairfield Inn & Suites is launching a
program to support this critical part of
business. Ten small business owner
finalists will receive 15 free nights at
Fairfield Inn & Suites for the sole purpose
of traveling around the country building
their business, all while competing to win
$20,000!

Read Official Rules Here
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3 Sisters 3 Sisters Adventure Trekking - Empowering Women of Nepal edi. D Active edt  $0.72 edt

Suggested Bid: $0.18

Targeting
who live in the United States
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who ke mountain climbing, ...

who are not already Conneciad o 3 Seters Adventure Trekking - Empowering ... See More

Lwwwmw

Daily stats for the week of: | Jul1

Preview
Date Imp. Clicks | CTR(%) | Actions | AR(%) | Avg.CPC($) | Ava. CPM($) | Spent($) T —
07/172010 1,364 0 0.00 0 000 0.00 0.00 0.00 Trekking
716f2010 11,333 22 0.19 9 008 023 0.44 5.00 u
7152010 13871 21 0.15 5 004 024 0.36 5.00
07/14/2010 12,767 16 013 5 0.04 0.31 0.39 5.00 3 Sisters Adventure trekking
provides women guides and
assistants For women
71302010 15,371 20 013 8 005 025 033 5.00 trekkers, Become a fan and
follow our adventures!
7122010 14297 21 015 9 006 024 035 5.00 Paul Dunay likes this.
o Like
07/11/2010 8748 19 022 3 o0m 026 057 5.00
Lifetime 183,861 264 0.14 92 005 0.25 0.35 65.00 View on Profile
Edit Ad Creative
Create a Similar Ad |

& m






OEBPS/images/9780470637623-fg1009_fmt.jpeg
File Edit View ngtory Bookmarks Tools Help
o—v C X & | hitp: /#www. facebook.com/ads/manage/adgroups. php?campaign_id=5L 77 - | [ =] A1 Searc

——

I'sm
11

u)

Facebook © 2010 * English (US) About * Advertising * Developers * Privacy * Terms * Help
m

Bottom Reference bar

File Edit View Hmory Bookmarks Tools Help

° +C X & \I'vllpzllvwm,facebook.com/ads/manags/adgroups,php?campaign_id=6[ﬁ v[ MO\ AlM Search

L] 58
L)
0. o,
348 \ / 348
Ll

32

32

15 116

Man  ITee |Wed [Dm  [Bi Isw  [sm  [Man (T IWed [Du (B [se  [sm (M |
May31 7 T 14

( [ n]J )

Facebook © 2010 * English (US) About * Advertising * Developers * Privacy * Terms * Help
m

Bottom Reference bar





OEBPS/images/9780470637623-fg1107_fmt.jpeg
g Report - Mozilla Firefox
Eile Edit View History Bookmarks Tools Help

r C X & ]hnp:llwwwfa:ebnnk.com/ads/manage/view_vepon.php?a:t=27374103
View Advertising Report Export Report (.csv) | | Gen

Report Type Summarize By Time Summary Date Rang Filter
Advertising Performance ad Daly 06{02/2010 - 06/13/2010 Team Terrapin

124,162mpressions 315cias 0.254%cre $42.11 500 $0.34c0m $0.13coc

Campaign

ad Action Cost Per Spent Unique|
me  Name

Impressions  Clicks Rate Conversions . -85 Ce (USD) Impressions]

Team

Team
06/02/2010 Terrapin  Terrapin

5,094 0.098%

Team Team

06/10/2010  qyrrapin  Terrapin

20,410 0.064%

Team

Team
06/04/2010 Terrapin  Terrapin

18,791 0.090%

06/12/2010 16,821 0.089%

Team _ Team
Terrapin  Terrapin
Team _ Team

06/06/2010 Terrapin  Terrapin

17,568 0.063%

06/05/2010 zeam

Team
Terrapin  Terrapin 19,908 0.070%

06/13/2010 iTean

Team
Terrapin  Terrapin 2,980 0.000%

Team _ Team .
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Magic Bullet How long have you had your Magic Bullet for? Have you tried out any
of the techniques and recupes found on our Video Theatre tab?
http://www.facebook.comMagicBulletTheOfficialPage?v=app_11007063052

June 16 at 2:40pm

& 23 people like this.

= View all 57 comments.

Magic Bullet What's your favorite snack to make with your Magic Bullet? Ours is
the Lickity-Split Deviled Ham, found on our Recipes tab! http: /Awww.facebook.com
MagicBulletTheOfficialPage?v=app_10467685569

June 9 at 10:00am

& 17 people like this.

12 View all 38 comments

Magic Bullet Any Bullet Boost fans out there? Check out our Bullet Boost Smoothie
recipe on our Video Theatre tab, found in the 'Everyday' section!
http:/fwww.facebook.com/MagicBulletTheOfficialPage?v=app_11007063052

June 8 at 9:15am

& 25 people like this.

= View all 27 comments.

S awesome awesome time saver and space saver gadget
June 17 at 9:29am * Flag

S with new id-my just magic bullet is on my counter
tops...easy breezy useful gadget
June 17 at 9:57am  Flag

M Magic Bullet Did anyone try out our how-to face mask from our 'Spa’ album (found
on the Video Theatre tab)? Who wants to see more 'Spa’ recipes?
http://www.facebook.com/MagicBulletTheOfficialPage?v=app_11007063052

June 7 at 9:21am A1# Chat (Offline) M
sl

m J2)
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Home > Documentation > Social plugins

Experience the web with Facebook friends.

Social plugins let you see what your friends have liked, commented on or shared

on sites across the web. All social plugins are extensions of Facebook and are

specifically designed so none of your data is shared with the sites on which they

appear.

Learn more about how you'll see these across the web.

Add social plugins to your site with just one line of HTML:

Like Button
htike BlAustin o e by tion lets users share pages from

."-! your site back to their Facebook profile with one
' click.

Recommendations
Recommendations | The Recommendations plugin gives users
10 states line PErsonalized suggestions for pages on your site
. Sonda ACHTs they might like.

Status

Your Friends' Activit

Dave Michaels ¢
marriage fight. 27

W00 Dand Rvan Raile

Find us on Facebook

UW Design Show |
Bune

Aexandre Roche a8 2 o your

Activity Feed

The Activity Feed plugin shows users what their
friends are doing on your site through likes and
comments.

Like Box

The Like Box enables users to like your
Facebook Page and view its stream directly
from your website.

<
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Plugins

Live Stream

The Live Stream plugin lets users visiting your site or application share activity and comments in real time. The Live
Comments Stream Box works best when you are running a real-time event, like live streaming video for concerts, speeches, or
webcasts, live Web chats, webinars, massively multiplayer games.

Activity Feed

Friendpile
Like Button
AppID () facebook
Like Box
3R Update your status about this event
Live Stream
Width () [¥] share with everyone watching this event
Login Button
400 )
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ight (7
Holhe o - W should i leak tha track ii did 2 lil wayne's
500 "single"instrumental.
10:54pm 1
XID () 3

W hould i leak tha track ii did 2 lil wayne's
ingle"instrumental.

10:54pm
Get Code
ey,
10:53pm
L hewy.
mapm
. W hello,

. Color of the day: YELLOW!!! Color
everywhere...
9:550m [v]

This is a sample of what everyone watching is saying =
9 v
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2010 Advertising Rates & Informa

National Non-Contract Rates

=8 m O

Ad

Full Page $35,221 $31,699
Full Page Spread 70,442 63,398
Junior Page 29,938 26,644
Junior Page Spread 59,876 53,888
1/2 Page 18,534 16,681
1/2 Page Spread 37,068 33,361
1/4 Page 9,270 8,343
1/8 Page 4,637 4,173
1/16 Page 2,318 2,086

Contract Yolume Rates

Pages Discount

4 4%
7 8
10 10
13 12
17 14
22 16
26 18
39 20
52 22
78 24
104 26
130 28

156 30

n: National Rates

Contract Frequency Rates

6 consecutive weeks 2.5%
13 per year 2.5
26 per year 5.0
52 per year 8.0

Category Rate: Automotive, Education, Financial
Advisory Services/Publications, National Retail
Products, New Issue and Financial Announcement,
and Travel advertisers are eligible for a special
30% discount. National Retail includes price-point
advertisernents from retailers and manufacturers.

The Category Rate is only available nationally.
Also, Category Rates do not qualify for an
additional 10% sesRdmsantsssaige o rnbination
discount.

Color: The rate for color advertising is 35%
added to the national advertising rate. Full-page
spread-bleed, full-page spread, and full-page
advertisemnents are accepted for color;
junior-page, half-page vertical and half-page
horizontal, and quarter-page horizontal
advertisernents are accepted for color as available
per issue. Only available nationally.

Guaranteed Pos ns: Selected guaranteed
pages or positions in“ when available, are
15% additional and are only available nationally.
Top of advertising column and next to or under
reading matter are 15% extra, when available
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Pin your travel map and show
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Summer Heat Wave Sale!
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3. @ Friend Quiz
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5. W café world

6. X phrases

7. & mindJolt Games
B racebook for

8. BlackBerry®

View History Bookmarks

Application Leaderboard

Tools Help

3 | http:/Awww. appdata. com/

Developer Leaderboard

Developer Leaderboard
Rank By: MAU[DAU IDAU /AU
Zynga

2. Wetectronic arts
Playdom

CrowdStar

62,443,695

28,474,487

20,667,405
20,352,747
20,254,506

RockYou!

Quiz Monster
19,514,785

pencake Limited
18,506,452 3 I ¢ waves
W iLike, inc
10. B Mind.inlt

18,313,296

Gainers Today

Virtual Good:

213,588,080
52,804,672
42,559,281
38,470,232
36,801,401
29,151,609
25,536,559
19,177,109
18,667,570
18.50A.452

Gainers This Week
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About

Advertise
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Offerpal ueiy
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Make more mong
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of your users
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facebook Search

Search your ads Reports
I Campaigns These reports provide the insights you need to optimize and manage your advertising on Facebook. In addition to providing a
= Pages about your account, campaign or ad performance, Facebook Ad Reports help you learn much more about who is engaging wi
7R ts Questions about Facebook Ads reporting?
[ Biling
Advertising Performance
5 settns This report includes statistcs ke
€D Tracking impressions, clicks, click through rate
ik : (CTR), and spend. Although this
" i Responder Profiles information is available in your Ads
Help See dl Filter By: | Conversions by Conversion Time Manager, you may find this a useful way to
« Reporting Guide and FAQ Conversions by Impression Time export and manage your Facebook
» How do I know I'm receiving Time Summary: | Daiy [w] performance.
quality clicks?
# I have questions about my Date Range: | 512010 to | Today
Facebook Ads reports,
= $:;|r:act the Facebook Ads Format: | Webpage (.html) @*‘

Generate Report

Facebook © 2010 English (US) About Advertising Developers Careers Terms o Find Friends Privacy
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Online Trading made x

L5

The Stock Market is not just
for Pros anymore - Start
investing and making profit
with just $100!

o Like

Online MS or PhD in x

]

It's convenient, some
employers pay tuition and
you can earn a higher salary
with a higher degree.
Compare top schools here!

o Like

Single Parent Dating x

Meet 1000s of local Single
Parents ready to date!

e Like

Research Diabetes  x
Pill

See if you qualify for a clinical
research study of an
investigational pill for type 2
diabetes. Reimbursement
may be available.

) Like
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ozilla Firefox

e Edit View History Bookmarks Tools Help

o - C X 4 (B [htpiblogfacebook.com/

facebook Search

The Facebook Blog

9 -

[ R AM Searct A

Home  Profi Account ¥

Facebook Page

Subscribe to RS5 Feed

13 Sharing on Facebook

Everyone
Friends of Friends

Friends Only

Answers to Privacy Questions

My status, photos
Bio and favorite qi
Farmily and relatiof
Photos and videos
Religious and polif

Birthday

Last Call for Facebook Gifts

by Jared Morgenstern on Thursday, July

The Facebook Gift Shop is closing on Aug. 1 as we focus instead on improving other products. As
of that date, you will no longer be able to give new gifts from the Gift Shop.

The gifts you've already received on your Wall will remain visible, and you still will be able to view
your sent and received gifts on your gifts page. People also can continue to use the many
third-party applications on Facebook for giving and receiving gifts, such as Birthday Cards, Hallmark

010 at 6:04pm

Social Calendar, Pieces of Flair and someecards.

Closing the Gift Shop may...
See More

Topics: Credits, Gifts

Comment  Like * Share

'Like’ for Comments Now Live

Ronaldo’s World Cup Perspective

Search Blog
Most Popular Stories

The Role of Advertising on Facebook
5274 R 1740

Ronaldo's Words of Wisdom from the World
Cup: Stay Focused

& 7075 9 2475

Helping Newcomers Connect to Interests
Y4066 0D 1375

'I Like Your Comment’

7674 2 3010

Making Facebopk Dhatos Rattar
o 4407 Q) 131 4@ Chat (10)
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TheClass0f1991 .org x

Look Up profiles of your high
school class at
TheClassOf1991.0rg.
Reconnect with friends from
high school today.

& Like

Register on X
Manta.com

Winan
iPad™

Ends
Tomorrow!

Reach 13 million monthly
visitors! Reqister your
company on Manta and enter
the sweepstakes to win an
iPad! Offer ends this Friday!

o) Like

Thrift Store x

Secrets?

‘Weird trick lets you buy
books from thrift stores and
sell them online for huge
profit, Click ko watch video.

o Like

Best Game in x

Facebook

F

Castle Age is the most played
game in our category! Click
here to see why!

e Like

Rockstar Games

Makers of Red Dead
Redemption, Grand Theft
Auto, Max Payne 3. Get
announcements, trailers and
exclusive game apps right to
your Feed.

e Like

San Diego Bucket
List

Things to do in San Diego
before you die. One huge
coupon emailed daily.

) Like

x

x
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Home Profile  Account v

ArcLight Cinemas Robin Hood, Just Wright, and Letters to Juliet release tomarrow, which one do you want to

3887 13 hours 200
Wwall Info  Photos  Arclight Discussions Video >»

Create an Ad
ﬁ Start New Topi

Try Facebook Ads x
Displaying all 4 topics.

Iron Man 2 Reviews: Spoilers Inside Latest post by
18 posts. Created on May 7, 2010 at 8:51am Posted 2 hours ago
Board Games Turned Movies Latest post by [ ——
2 posts. Created on May 12, 2010 at 11:18am Posted on May 12, 2010 at 11:26am you want with Facebook's
customizable targeting. Click
Re-makes, are they overrated? Latest post by here to learn more about
14 posts. Created on May 5, 2010 at 10:50am Posted on May 7, 2010 at 1:02pm advertising on Facebook.
) Like
3D Films: Are they here to stay? Latest post by
33 posts. Created on April 29, 2010 at 5:07pm Posted on May 7, 2010 at 12:55pm New CyberSecurity  x
Page12 Degree!

Earn Your BAJMS in
CyberSecurity and Join the
Cyber War Against Hackers,
Thieves, Terrorists an
Spies! Flexible & Affordable
program!

& Like

10 chat (5) ™
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Demographics

Gender and Age

1.7% 2.2%
Femle 36% e
13-17 35-44
Male 61% - - 12% 12% |

- |
b |
|
|

Countries Cities Language

99.44% Linited States 8.38% Stamford 93.85% Englsh (US)

0.56% Trinidad and Tobago 7.26% New York

3.91% English (UK)
1.68% English (Pirate)
0.56% Spanish (Spain)
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r C X Gy [E httpsfwwew facebook %

[Ed Facebook | Best Buy

»ﬂh

Shop + Share

SHOPIDYICUIEgOLy.

All Categories

TV & Video

Audio

Car & GPS

Cameras and Camcorders
Computers

Cell Phones & Office
Music & Movies

Games & Toys

Home & Appliances

My Store  IdeaGiftr  Twelpforce >»

pecome a tanjor besibuy roday.
Shop for produds and then share them with or get advice
from your friends!

Jane Doe is wondering if anybody has any experience on LCD, LED or Plasma?

Jane wants to get your advice on this product at Best Buy.
Insignia® Advanced Series 46" Class / 1080p / 120Hz [ LCD

Model: NS-L46X-10A | SKU: 9205692

# 5 seconds ago via Best Buy Share - Comment - Like

John Doe I've had an LCD for a couple of years now and
s it works perfectly. No problems yet!

Write a comment.

Create an Ad

Facebook Pages

Facebook Pages help you
discover new artists,
businesses, and brands as
well as connect with those
you already love,

More Ads

A Chat (Offline) M

Il

J2)
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& Thank you for your time--hope you got value!

, 4 Back to Messages | | Mark as Unread I | Report Spam [ Delete |

To all guests of Branding YOU(or your business):Word Press Basics

July 17 at 3:10pm

Hello everyone! I hope you have been enjoying Insomnia Marketing Group’s

free webinar offerings. \We are all about providing YALUE for your time, and
with free content like this, I think you can see why we can GUARANTEE valueto
our Members. Some of you I've seen on a few events, others just ‘maybe’.

T hope you have taken advantage of our Free facebook Mastery Video series--If
not take a minute to enroll--you'll get a video a day to watch @ your leisure. Put
these techniques to work, and you WILL grow your business!
http:/ffbms.ready2winonline.com/fomasterseries.html

A brief introduction to my story: 4 months ago, I was frustrated with the growth
of my Health & Nutrition Business--I had gone through the warm market/house
meeting phase, with some success, but continued to struggle after...so I figured
I'd check out this facebook thing, and join the 21st century on the internet. One
problem: T had NO skills.

1 couldn’t even copy/paste--people think I'm joking--I'm not--I barely got a pic
Inaded on my facebook page. I didn’t know anything about HOW to get
started... Then one night, as I was playing Cafe World, someone popped on and
introduced themselves, We chatted a bit, talked about what each other did--of
course i went into full pitch mode about my biz..and he asked If I would give a
look to his short video on his page...I did--and it was different then, but like
mine:

http:/fad. rwy.net/t.pl/46041 /235642

and invited me to the free webinar the next day-I did. And @ the end Peter
asked 1 simple question: Was there anything about how you were invited here
today that you would need a special skill for? Nope. So I started.

Now not only do I have 1 growing business --but 2...I'm starting on video
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« Welcome to Alchemy - Mozilla Firefox
File Edit Vlew History Bookmarks Tools Help

(& a1 [ © | http:/ww y . graphing/

OAlchemy Features & Benefits  Clients  Research  Pridng  About  Contact

Home Features & Benefits Advanced Graphing

Advanced Graphing Features & Benefits =
Key Features

Alchemy has very advanced graphing capabilities, with the ability to slice

and dice all your data in multiple different ways. This enables you to

cross compare CPM, CPC, CPA, spend, revenue, impressions and * Facebook Advertising

numerous other campaign metrics by creative, target group, image and

Key Benefits

Auto-Optimisation
other ad-level metrics. L
Auto-Analytics

This advanced graphing enables you to see at a glance how your Integration
campaigns and in particular your ads are performing. This graphing * Advanced Graphing
underlies Alchemy’s optimisation capabilities, but also enables easy

management of your ads so as to increase your performance rapidly.

see a demo today
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Burner Irons x

\ Project Burner is on a

mission to replace
obsolete irons, Over
138,000 golfers have
already switched to
Burner irons.

[iil How much longer are you with Burner?
O less than 10 yards

© more than 10 yards

© more than 20 yards

857 people voted.





OEBPS/images/9780470637623-fg0702_fmt.jpeg
&== viking
ETY

= wall Info vikingLife Win AGrill  Special Offers HowTo »

Viking Poll

What countertop appliance could you not live

Viking Tweets without??
(o] .
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N7AXSb O Hand Blender

about 3 hours ago O Food Processor

Thanks! Grest pic toolRT O Toaster

@summerHilHomes: Checking out
all the color options @vikingrange
hitp: itweetphoto com/25238085

about 6 hours ago WHAT'S YOUR FAVORITE COLOR?

hitp: fiow Iy T17' The best steak
@francis_lam has had was in
Paris @=alonfood. Where is your

hest steak found and what makes ; E D i 3 i . =2 i
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about 8 hours ago -

1l

hittp: fiowy Iy 1 TOSd Great article
on the effects of BP oil spill on
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Chex Mix

Mix and Mingle with us on
Facebook - we're Chex Mix!

) Like

Facebook | Chex Mix - Mozilla Firefox

Edit

Ob-cx o

| B3 Facebook | Chex Mix

View History Bookmarks Tools Help

hitp:/fwww.facebook.com/ChexMix#/ChexMix?v=wall

Add to My Page's Favarites
Suggest to Friends

ChexMix il provide a regular dose
of nkerestng coter or Fans on
Facebook by posting inks a
conmertary o qut cod wnd
conversation-worthy st

s we ke to say, fet’s Mix it up!
Information

Founded

1985

144,466 People Like This

P

wall

Chex Mix | & Like

Info  Photos Discussions  Events

Fiters
W yup!! I think there should be NO pretzels, but a whole LOT of

peanuws i

2hours ago - Flag

W e hate this page

3hours ago " Flag

S T love chex mix. Every party we buy them. But I love just sitting and
watching a movie and eating them.
3 hours ago * Flag

— “ more chex...less pretzels please

Home Profile  Account v

Create an Ad

Facebook Pages

Facebaok Pages help you
discover new artists,
businesses, and brands as
wel a5 connect with those
you already love.

More Ads.
4 hours ago F\ag
- Chex Mix would be a great mix if it came in BIGGER bags. I
hatl buying 20 or are sy bity bags whan s party time,
6 hours ago  Flag
S put the peanuts back in and take out the pretzels
6 hours ago  Flag
chex mix in salad... genius genius geniust!
17 hours ago * Flag
| 49 chat (offline)

(]
3]
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Your Page has been created.
To get started, upload a picture and edit information,

HotComics.Com

wall  Info +

e What's an your mind?

Attach: (Cien)
Edit Page IEE®
Promote with an Ad

HotComics.Com + Others Just Others
Suggest to Friends

RECENT ACTIVITY

Jiko conetting sbout ] HotComics.Com joined Facebook,
Insights

See All
e ddedeke
Opost quality

Interactions
This Week
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@ Settings
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Get more peaple to like your
Page with Facebook Ads!
Preview below.
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Pei Wei Asian Diner

Mango Harvest

== THAI MANGO CH E MENU!!
PEI WE! ‘l‘%ﬂ Help spread the word by harvesting the most fans to
Like our page - the more fans you bring, the bigger
bounty you will earn from your harvest!

Our top harvester will receive FREE Pei Wei for a year up to $1,000
and bragging rights. We also have over a hundred gift cards to give away!

*UJp £ $1,000. This promotion is in no way spansored, endarsed, or administered by Facebook. You understand that you are providing your information
to Pei Wei Asian Diner, Inc. and not t Facebook, The information you provide will only be used for winner notification purposes

NO PURCHASE NECESSARY. © 2010 Pei Wei Asian Diner, Inic. | |
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Report Type Summarize By Time Summary Date Range Fiter
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Team Team .
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Share the Facebook
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Connecting with your store gets you basic info like

Store hours, phone numbers, and driving directions. It
3150 allows you to see upcoming events,

and available ific to
your favorite store. We are already working on more
features for the My Store’ tab, butwould love to know
it you have questions or comments. Let us know by
posting to our Facebook wall.
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Help

2udh

Add to My Page's Favorites

Suggest to Friends

The TOUGHEST ane day event on
the planet. Our 7 mile obstacle
courses are designed by Briish
Special Forces to test all-round
toughness, strength, stamina,
fitness, camaraderie and mental grit.
All sponsorship revenues go to
‘Wounded Warrior Project

Information

Founded!
v, ToughMudder .com

19,639 People Like This

@ Ara
&

“ar (B3 | http:twwew facebook.

/Tough-Mudder-Event-S
(3

Tough Mudder Event Series e

wall  Info
Basic Info
Founded:
Detailed Info
el
Company Overview:
Mission:

Photos  PDF  Discussions  YouTube >

www. ToughMudder.com

http:{fuww. ToughMudder..com

Tough Mudder is the TOUGHEST ane day event on the planet. Our 7
mile obstacle courses are designed by Briish Special Forces to test
al-round toughness, strength, stamina, fitness, camaraderie and
mental grit. All sponsorship revenues wil go to the Wounded Warrior
Project.

All events will be qualifiers For the 2011 World’s Toughest Mudder Race
Series Finals,

Pre-register now for the 2011 race series to get your early-bird entry
fee discount or sign-up on aur website for our events... (read more)
The Tough Mudder series is being launched because there is not a race
in America that tests toughness, fitness, strength, stamina and mental
grit all in one place and allin one day. Sure, there are a few races that
for thousands of dallars and a week of your lfe will test these things,
but in one day in one location? We dont think so. Other mud runs like
the Muddy Buddy series? Forget it —unless you want to run alongside
your 60-year-old grandmother. Tough Mudder is a truly exceptional
event for truly exceptional people. Fair weather runners should stay
at home.

Marathon running is simply bad for you —FACT. The human body is not
designed to run 26 miles straight over hard ground, Unless you are an
Olympic athlete, road racing is a quaranteed way to say goodbye to
your knees before you hit 40, At Tough Mudder, we want to test your
all-round mettle, not just your ability to run in a straight line getting
bored out of your mind on your own for hours on end.

Tough Mudder is also about experiencing a true sense of camaraderie
that, sadly, is rarely seen outside of the miltary these days. To get
aver some of our abstacles you will need the help of others ~ they are
simply too much For one man to tackle alone. Tough Mudders, unlike
some other types of endurance racers, are team players; they help
aut other Tough Mudders. We want everyone to compete, but being a
Tough Mudder is also about making sure no man is left behind, not

worrying about your race b riled - Notepad
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Create eye-popping listings
with pro templates, unlimited
images, easy drag & drop,
1-click to post on Facebook
1t's free! Start now!
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WCG Hotels x
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enter to win a FREE Apple
iPad and a FREE nights stay
at one of our hotels! No
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06/01/2010 My Ads 6002477138501 80,329 10 0.012% 0 0.000% 050 006 500 43,421 10 0.023%
06/02/2010 My Ads 6002477138501 36,650 10 0.027% 0 0.000% 050 014  5.00 16,636 10 0.060%
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j | ') Score your side games and trac... | + ‘

|
Lost Password?

‘ Not a member? Sign up is free
|

Gear for Sports
Eco-Tech Links Mock

$14.99

54 of 146

Lookup previous rounds

70% o, Re Ho What you get with your
FREE GolfStakes account:
Keep score for your group

You will never have to write on a score card
again using our patent pending system.

Score optional side games
In your group or across multiple groups

Review scoring stats
Birdies, pars, bogeys, etc. made in a time frame

Forget the
pencil and paper

Score golf rounds on your
web enabled cell phone

CLICK HERE
to join our FREE service -

Why our service is free?

Golf5takes offers FREE mobile scoring by selling
advertising space on our website.

We want GolfStakes to be the BEST golf community for
scoring golf rounds and side games.

In order to keep this a FREE service, we need your
help! Please tell your friends about GolfStakes and
ask them to join.

w® Share This Page

Still not convinced?

\Watch our Mobile Scoring Video or view the
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| [ Facebook | Brian P. Cleary = | |-
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Brian P. Cleary
wall  Info Photos  Notes 3
Q Fiters Create an Ad
RECENT ACTIVITY
Likeable Media x § |
[ Brian P. Cleary commented on Rick Yon Feldt's photo.
[ Brian P. Cleary commented on Rick Von Feldt's photo.
[ Brian P. Cleary commented on Rick Yon Feldt's photo.
S0 . Brian - so here T am. Surfing my pages. And you have a
provacative ad up on the side. And so, hoping to learn something - I clicked on your | thekbuzz is now Likeable
ad. But found nothing. Are you doing the manipulation thing? Or did I miss Media. Learn more about
Soneting? how we're buiding more
9 fgansparen, responsie,
Add to My Page's Favorites S likeable brar
St oRees , and 13 other friends
like Likeable Media,
- ) Like
Laugh and Learn with Brian P. Cleary
at . brianpcleary. com an
www.soundslikereading,com! Plus, Observaton: Despite what Discover Boating x
Follow Brizn on Twitter oozl ;
@brianclearybook, frands
[@) about an hour ago * Flag
1,386 People Like This m W Rick — Did it take you to my page? Each day I post
7. ) something that has to do with language, pop culiure, lyrics, dialogue,
" children's books, rhyme and other things verbal, The observation you
‘ cicked on is from my one "grown-up” book called "You Oughta know By et :,f;;‘;s"gg‘;
Now", Are you able to read the content? Foward a riow sal Book: Enfer
S8 minutes ago * Flag the Making Waves
Sweepstakes!
S Brian - it took me to your Facebook page - this one I am os D
wvmng from. 1 don't see any links o information about the "Oughta know" _— ikes Discover
baok. T dont see anything that tells me why, as you state in the ad, you catng:
think that I really don't have these friends. I think a lesson in social media o Like
is that if you are going to advertise something, and encourage ...
See More 1@ Chat (0ffline) ‘ &
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3 Sisters Adventure Trekking - Empowering Women of Nepal

wall Info Photos Discussions Links  Notes

Q, Fiters
3 Sisters Adventure Trekking - Empowering Women of Nepal

There i a trek for every season! A Time for Every Season: Mid September to November is
an ideal time to visit Nepal. The countryside is green and lush and Nepal looks its most beautiful,
o b The airis sparkiing clean, affording near perfect Himalayan vistas. .

Add to My Page's Favorites [ August 4 at 5:10am * Share

Suggest to Friends

&1 Paul Dunay and 6 others like this.

Alyssa Fick http:/fwww.youtube.comjwatch?v=QDE0swIIOfM
The Chhetri sisters have been

:09am - Fk
empowering women in Nepal For over et et ibRam 40

16 years. Visit the notes section of
this page for complete stories! 3 Sisters Adventure Trekking - Empowering Women of Nepal
What is a Guide? A quide is a: Friend, guardian, teacher, student, advisor, attendant, and
sometimes mather. 4 uide can be a wonderful companion and give you the support you need
http:{jwww, 3sistersadventure.com/ to complete your trek...

Their website is here:

To book a trek, visit this page: [ 2uly 29 ot 8:06am - Share
hitpifjbit.lyjdCuzTd
PRl o & Paul Dunay and S others like this.

Information 3 Sisters Adventure Trekkmg Empowering Women of Nepal

ing Social in Nepal, a woman's role is one of sacrifice and
Location: duty. For a woman to take another path invites intangs social scrutiny. Through the program,
3 Sisters Adventure Trekking (P) Ltd wormen learn to combat sacial oppression with grace and courage. .
P.0. Box 284

[ 2uly 21 at 5:18pm * Share

Pho_rle . &1 Paul Dunay and 8 others like this.
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for You

Find out who has searched
For you at Mylife.

) Like

4,000+ Items are ending
during the night. Your chance
for a big deall Buy Ttems
while your bid rivals are
sleeping. www.netscala.com

& Like

Live on an Island

3 Veggies for Flat  x
Belly:

Unusual article shows 3
unique veggies that help to
burn abdominal fat.
TruthAboutAbs.com

) Like

Join the
Smallvolution™

ns network

It's a movement of people,
ideas and businesses that
see the big in smal, Read our
stories and join the
Smallvolution™.

) Like

eBay Auction
Templates

Nifty in Nike

p—=

hike creates sporty
sunglasses that are stylish,
scratch-resistant, and can
withstand impact. Up to 70%
off at Beyond the Rack!

o Like

Apartments in
Austin TX

Free rent specials &
availability, 2 months Free,
18r $425, 26r $649, 3Br
849 | mo. Austin
apartments online. Photos,
Floorplans, Maps

o Like

King Arthur Needs  x
You

1 ¥ Big City Life

Find a new you in Big City
Life today! Start today and
Press Play

) Like

Free Stanford
Webinars

Current Trends in Computer
Security, Emerging Threats
and Defenses, and more!
On-demand and available
now!

e Like

Stop Payday Loans %

Play an Epic
Adventure

Join Millons of users in an
epic fantasy game. Raise an
army of Dragons, Knights,
and Elves! Beautiful
Graphics, Play at Work!

o Like

Microsoft Hohm

Do you see solar as a viable
solution for clean energy in
your home? Let us know on
the Microsoft Hohm Fan page
and @MicrosoftHohm

o) Like

Tired of the Bar
Scene?

§ 1* Chat (19)
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ICJ campaigns

3 Sisters

Facebook Ads

Facebook for Business CPC
Facebook for Business CPM
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Team Terrapin

View all ads

4 Pages

| Reports
[ Billing

[ settings
€D Tracking
& Learn More

Help seeal

» Campaign performance
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campaign.
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Adventure
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Terrapin begins its voyage to Newport, RI! 2 hours ago nfa nfa
Team Terrapin in the S5th Edlu Distance Race - What a Tune Up! Thursday at 6:55pm nfa nfa
Less than ane week to go - we willbe making daily updates... Thursday at 6:34pm nfa nfa
Loving the new Terrapin on the bow!! Thursday at 2:41pm nfa nfa
Check out these photos of Terrapin with the spinnaker flying! Thursday at 2:40pm nfa nfa
Drew Wikins's Bio Thursday at 12:04pm nfa nfa
Check out these photos from the EdLu Racel... June 9 at 12:52pm nja nfa
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Adtester CX provides real-time statistics and insightful reports on all of your
marketing efforts, including organic search results, pay-per-click, banner ads
and more, so you know exactly which campaigns are bringing you revenue.

GET IT TODAY!

Login Adtester CX - Track, Test, Tweak

Username ‘ ‘
‘ Adtester CX will track and analyze all your online ad campaigns to help you maximize
your conversions while increasing your overall return on investment.

Password |

Track.- Ordinary web logs and hit - iy

counters are not effective methods to

determine if your marketing efforts are

attracting the right people at the right

time. You need a complete ad tracking
system that monitors the response to
your advertising campaigns, helping you
build a reliable profile of your target

prospects - where they can be found
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Want to get away?
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different currency?
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Industry: | Choose one... [a]

Close Ads Account

Permissions.
You are the administrator of this account. You can manage all aspects of campaigns, reporting, biling, and user
permissions.
Add a User

Joel Elad

Administrator

Ads Email Notifications

The Facebook Ads Team notifies you by email when the following actions happen regarding your ads account. You can control which
email notifications you receive. Even if you tum off all notifications, we may sometimes need to email you important notices about your
account.

Email me at joelelad@yahoo.com regarding the following issues:

[¥] Daily Budget Change

A confirmation email when you change the daily budget of one of your campaigns.

Ad Disapproved
An emai notification when an ad you submit is not approved to run.

[¥] Ad Requires Editing
An emal notification when you need to approve the suggested edits to your ad in order for your ad to begin running.

[ Ad Approved

&n emal notification when an ad you submit is approved to run.

[¥] Coupon Expiring

I
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View Advertising Report

Time Summary
Daiy

Summar
Campaign

Report Type
Advertising Performance

Date
05/30/2010 - 06/13/2010

Permalink | ‘ Extport Report (.csv) ‘ | Generate Another Report \ 8

Filter
Team Terrapin

124,162wmpessions 315cias 0.254%cre $42.11spen $0.34cen $0.13coc

Date Campaign | Impressions | Clicks | Click | Actions | Action | Conversions | CostPer | CPC | CPM | Spent | Unique Unique | Unique

Name Rate Rate Conversion (USD) | Impressions | Clicks | Click
Ral

06/02/2010  Team 5,094 8 0.157% 5 0.098% 7 071 063 098 500 2,008 8 0.398%
Terrapin

06/03/2010  Team 10,482 I 0372% 16 0.153% 23 0.22 013 048 500 4,912 kL 0.794%
Terrapin

06/04/2010  Team 18,791 42z 0224% 17 0.090% 24 021 012 027 500 7,128 42 0.589%
Terrapin

06/05/2010  Team 19,908 58 0291% 14 0.070% 32 0.16 009 025 500 7,397 58 0.784%
Terrapin

06/06/2010  Team 17,568 46 0.262% 11 0.063% 22 023 011 028 500 7,312 46 0.629%
Terrapin

06/07/2010  Team 1,546 5 0323% 0 0.000% 0 0.00 018 058 0.90 719 5 0.695%
Terrapin

06/10/2010  Team 20,410 3B 0.186% 13 0.064% 18 028 013 024 500 5450 37 0.679%
Terrapin

06/11/2010 Team 10,562 2 0303% 7 0.066% 11 0.45 016 047 500 4,854 31 0.639%
Terrapin

06/12/2010  Team 16,821 B 0226% 15 0.089% 24 021 013 030 500 6555 38 0.580%
Terrapin

06/13/2010  Team 2,980 9 0302% 0 0.000% 5 0.24 043 041 121 1,501 9 0.600%

Terrapin
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+ Drink

Our popular House Special
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= Home

Pro Assist Platform Search Marketing Community Support

Overview  Features & Pricing  ProductUser Guide  Case Studies  Get Certified  FAQ  SignUp

PROGRESS

Start your 15-day free trial

To get started, simply enter your contact and company information. This will help us to setup a secure online account.

First Name:* | \

LastName:™ | ‘

Job Title:* | |

Business Role:* |Accoumingf00mwller

Business Name:™ |

Industry* | Advertising Agency

Country* [ United States

Phone Number:* |
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Edit Page | Advertise Page | View Insights
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Edit Page
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Become a fan and enjoy
savings at San Diego hotels,
businesses, and restaurants.
Get tickets to attractions,
concerts, and events,
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Change?

Free
eBook!

Put your 1T, skills to work for
you on the Internet, See
how former 1.7, exec did it.
Get the free eBook now!

o Like

Sell Your Music
Online

Start with just one song!
Worldwide distribution to 19
stores for $9.99

o Like

Shop for Solar
Panels

free evaluation
CLICK HERE

Cut electric bill to $0.
Rebates Save S0%.
Financing Available. Shop
Online, Compare Installers
and Save!

o Like
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Taylor Abeel
Photography

Weddings, Portraits, and
Travel... The adventure
begins here!

o Like

x

Larissa Cleveland x
Wedding...

D

¥

Simply put — I LOVE my job. I
feel privileged to be able to
make art every day and to
share it with amazing couples
inlove. Iwas...

e Like
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FREE COMIC BOOK DAY at The Comic Bug!

y oK DAY 41
rR};E‘w‘ Bue
o i

Type: Party - Mixer s gy Create an Ad

Date: Saturday, May 1, 2010 ] IT Job Burnout?
Time 11:00am - 5:00pm
Location: 1807 Manhattan Beach Blvd. Manhattan Beach, CA 90266

Description

10 creators... HUNDREDS of fans... THOUSANDS of Free Comics. .. Your IT skills equal a dream

lifestyle. See how executive
1T manager did it, Live at the
Beach!

1t's all happening here at The Comic Bug on Saturday, May 1st from 11 a.m. to 5:00 p.m. Facebookers, make

sure you RSYP (and tell your friends!) by Thursday, April 23th (2 days beFore the event) Far a chance to win

some cool raffle prizes! We're talking $100 shopping spree. .. 50% off coupans... good stuff! Invite People to Come
Like

ONLY our Facebook fans and friends will be able to participate in this special raffle and you MUST BE Romote from My Events e

PRESENT on Saturday, May 1st at 4:00 p.m. when the raffle wil be held.

Share |+| i
And F you don't win the raffle prizes, no worties! There's going to be plenty o free comics for everyone and (ere¥] Sty AlcHon
lots of amazing comic book writers and artists eager to meet you and fill you in on some of the hottest new T

titles on the harizan. IF you've been to Free Comic Book Day at The Comic Bug, you already know how we :

ol TF nct, do your half-Filed comic boxes  Favor and come on down!

@ Attending
Confirmed Guests O Maybe Attending . 'y
This event has 91 confirmed quests See Al © Not Attending [

e - SellMore on eBay. Create
— » Other Information listings with video, moving
= text, free unlimited images &
Guests are allowed to bring professional templates. 24
— — = = Friends to this event. listings a month FREE.

) Like

Other Invites

Maybe Attending (49) See All Derby Trifecta
F Challenge
See All Photos | See All Vidzos | See Al Links

10 Chat (13)
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- C X & ( 1 h ook.com/HyattResorts?v=app_116079251769913
SUMELIMES YOU WANIL 10O
expand your horizons.

SOMETIMES, THEY’'RE GOOD HXATLT

The Fockers are back! Little
Fockers coming this winter,

RIGHT where they are. YOU'RE MORE THAN WELCOME LIKE for sneak peaks and
& 4 TR " extras.
A e N el « L ¢ 2 o Like
Hyatt Best of All Worlds Challenge
Which Hyatt Resort would you most like to visit and what activity would you like to do there? Tell us and be entered for a chance to win Green Lantern x
enough Hyatt Gold Passport ® paints for two free nights in a standard room at any Hyatt Resort destination T-Shirts

worldwide!

(1) Enter Below! Vote for your Favorite resort from the list below and upload a photo of the activity you most like to do when you are on
vacation —whether at a Hyatt resort or in another vacation destination. If you don have a phota, feel free to cick through the Hyatt
Resorts Activities photo album to select a photo, then save it to your desktop and upload!

(2) Support Your Resort and Increase Your Chances to Win! Al five winners wil be randorily selected from the Hyatt
Resort that receives the most votes — so be sure to encourage your friends and Family to do the same to increase your chances of winning.

Basically, the more votes the resort you've chosen receives, the more likely you are to win! 80sTees.com has a wide

selection of Green Lantern

(3) Don’t Forget to Tag! After you enter, be sure to check back with the Hyatt Resorts Facebook page regularly — we'l be uploading t-shirts and even a hooded

all approved photos that are submitted. Once you see your photo, tag yourself For the opportunity to be one of ten Fans to win 7,000 Hyatt sweatshirt that looks like the 3
Gold Passport points! (That’s more than enough points for a free night at a Hyatt hotel!) Green Lantern's costume!

[* Please note that the photo upload process is not sutomatic and all photos are reviewed to ensure they meet the contest requiements & Like

prior to being posted on the site which could take up to 72 howrs.]
For the full official rules, click here. Stylin Online %
* Required Fields

* First Name: [ ]

* Last Name: [ ]

ehral
Phone: CC 1 In brightest day, in blackest

% . night, No evilshall escape
Bl addvese: ] our sight. Join 14,000 Green
Lantern fans - just like you!
Fletcher Chu-Fang, Kevin
Andrew Boyd, and 5 other
Seloci— 5] friends like Stylin Oniine.

) Like

More Ads

*Yote for Your Favorite Resort

* Use the browse button to find and upload a photo of your Favorite vacation activity. Please note that the only acceptable photo formats
are .jpg, .png, .gif and .bmp and cannot exceed 1 MB in size.

Please click here to upload a photo of your
f: | £ chat (Offline) ‘






OEBPS/images/9780470637623-fg1202_fmt.jpeg
& Meltdown Comics and Collectibles Blog - Mozilla Firefox
File Edit View History Bookmarks Tools Help

¥ http:

Tagged with: BRUCE WAYNE, Criminal, DC Digital, hastings, Jam, Josh
Fialkov, Meltcast, return of bruce wayne, thug life, Tony Fleecs

Genius Pull - “Anti-hero”
B art, Comixo

Know, Image

ogy, Commentar C Preview, Did you kno

Just Arrived, Listen up!, Marvel Preview, N

Reviews, Stacey

gorized, new comics
By: Jason Vaughn

Hello once again to all of you comic book connoisseurs out there in cyberspace. It's about that
time for another random genre selection as we reach our hand into the musty cob-web covered
Meltdown Genius Pull bo
missed it (and exactl

Here’s an excerpt from the previous mix for anyone who might have
why did you miss the last one, hmm?) and may not be sure how this

works.

“Every iTunes library now contains a playlist called “Genius Mixes.” It's a rather intuitive program
that cycles through your library and pulls together multiple mixes from the different genre types
in your music this got me to thinking? What if you could do the same thing to
ollection and pull list? Just *click* and you have a se n of crime dramas, *clicl

ection

your comic

a mix of superhero stories, *click* and there’s a handful of your favorite horror books to Iull you

Meltdown’s Facebook

facebook

Meltdown

P
wuy Page

mics Fan

Meltdown Comics Fan Page

Meltdow
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‘Watch Mike Make It Right™.
Tune In For All New Episodes
of Holmes on Homes Sundays
at 9.8c on HGTY!

David W, Chan and J Scott
Campbell like HGTY.

e Like
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[E3 What do you want to advertise? ...|

3.C i Pricing and i Ad Campaigns and Pricing FAQ

Account Currency
US Dollars (USD)

Account Time Zone
Country/Territory | United States 2

Time Zone (GMT-08:00) Pacific Time 2]

Campaign Name
My First Campaign

Daily Budget What is the most you want to spend per day? (min 1,00 LSD)
10,00

Schedule. ‘When do you want to start running your ad?
® Run my ad continuously starting today
© Run my ad only during specified dates

Based on your targeting options, Facebook suggests a bid of $0.85 per click. You may pay up to this
much per click, but you wil kely pay less.

Allbids, budgets, and other amounts in the LI are exclusive of tax,

Set a Different Bid (Advanced Mode)
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Search your ads

ew History Bookmarks Tools Help

Ty | VT

Search

All Campaigns »

Home Account v

Al Ads
L] campaigns
5 Sitere [ 7/8/2010 - 7/15{2010 | Select rows to edit | | Export Report (.csv) 8 results
Facebook Ads Uotime ctots b AdName Status LastUpdated  Bid Type Clicks Impressions CTR (%) Avg.CPC Avg,CPM  Spent
Facebook for Business CPC Today
3 Siste
Facesbook for Business CPM :efe'daz i
FB Ad Contest At oo trs Trekking - b O714j2010 $072 CPC 155 113,502 0.137%  $0.26  $0.35 $40.00
« Custom Empowering
Marketing P ‘Women of Nepal
Team Terrapin
View'sllads oQ ;j;ﬁ:‘s:"cfp“é ;32;";’5‘;“”’ 00 04f02/2010 $0.40 CPM O 0 0000%  $0.00  $0.00 $0.00
o pages
(i o oqQ :S;::g:g‘:; gﬂzi‘ﬁ‘;kﬁ' 00 04/09/2010 $0.20 CPM 0 0 0.000%  $0.00  $0.00 $0.00
& iing Facsbook for Facebook For
[ settings WS Business CPC  Business 00 04/25/2010 $1.50 CPC 0 0 0000%  $0.00 $0.00  $0.00
€D Tracking
 Learmore O Q FeAdContest E;J"“d"m‘se o Qg o7o3jzol0 $0.81 CPC O 0 0.000%  $0.00  $0.00  $0.00
Marketing
Help Seodd | EwRGY ji g [} $0.76 cPC 0 0 0000%  $0.00  $0.00 $0.00
» Campaign petformance e
glossary
= How can I start or stop my O Q TeamTerrapin Team Terrapin 0l oef13j2010  $0.95 CPC 0 0 0000%  $0.00  $0.00 $0.00
ads, or set new run dates?
'ggfcaﬂleﬂ‘tmvadstatusm [0 Q& Facebook Ads g:(‘;z‘;;‘f;ds, © 06/06/2010 $0.85 CPC 0 0 0.000%  $0.00  $0.00 $0.00
id?
. gﬂﬁég‘lﬁﬁ?ﬁsf” Totals 155 113,502 0.137%  $0.26 $40.00
Ih tions about my ad
. \ave questions about my ac Showi Deleted ads i

campaign,

£ —

Im
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Reports

These reparts provide the insights you need to optimize and manage your advertising on Facebook. In addition to providing all the data
about your account, campaign or ad performance, Facebook Ad Repoarts help you learn much more about who is engaging with your ads.

. - Advertising Performance

Report Type: | Advertising Performance M This report includes statistics e
impressions, cicks, cick through rate

() (CTR), and spend. Although this
information is available in your Ads

Filter By: ~ Campaign (s Manager, you may find this a useful way to

export and manage your Facebook
Select: All None performance.

Summarize By: | Ad

[ 3sisters
1 FB Ad Contest
Facebook Ads
Facebook for Business CPC
Facebook for Business CPM
Marketing Technologist CPC
Team Terrapin

Time Summary: | Daly [w]
Format: | Webpage (.html) [

Date Range: | = 71517010 to | [ Today

Generate Report
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6 - C 20 G (E hitpdffwww.facebook. com/ads/create/?act=75202198

v7 -] [M% AM Searct 2|
[Ed Facebook (1) | What do you wan... F
i ~
{aoation Estimated Reach
Country: (2] ‘ TR et l 35,620 people
o = wholive in the United States
Evorwnts u who live within 50 mies of Los
o yenere = Angeles, CA
@By StatejProvince = exactly between the ages of
o 2] 25 and 44 inclusive
Drcty u Wwho are female
[ Los Angeles, ca | e ]
[¥] Include cities within | 50 [v] miles.
Demographics
Age: [? 25 [w]- 44 [w]
Sex: (2] Oal O Men @ women

Likes & Interests

‘ Enter an interest

2

Advanced Demographics

Birthday: [ Target people on their birthdays

InterestedIn: 71 @Al OmMen O Women

Relationship: 2] Oan [ single [¥] Engaged
[ In a Relationship [ Married

Languages: (7] [ Enter language
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Create a Page | Facebook - -

facebook

Create a Page

Official Page
Communicate with your customers and fans by creating and maintaining an official
acebook Page.

Create a Page for a:

O Local business

(@ Brand, product, or organization:
Online Store [w]

© Artist, band, or public figure

Page name: | HotComics.Com
(examples: Summer Sky Cafe, Springfield Jazz Trio)

'm the official representative of this person, business, band or
product and have permission to create this Page.
Review the Facebook Terms

Facebook © 2010 - English (US)

Email

Community Page

Generate support for your Favorite cause or topic by creating a Community
Page. IF it becomes very popular (attracting thousands of fans), it wil be
adopted and maintained by the Facebook community.

Page name:
(examples: Elect Jane Smith, Recycing)

Create Community Page

Create a group instead?

Communicate directly with other Facebook members who share a professional
interest or hobby. Create a Facebaok group

Mobile * Find Friends * Badges * About * Advertising * Developers * Careers * Privacy * Terms * Help

I
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| Success - 10 Core.

Daily Page Activity 143 -0700">June 9 at nfa

Besides engaging with stories your Page has
published, your Fans can engage with your Page in
a number of ways. They can write on your Page's
Wall, upload Fan photos or videos to your Page,
write reviews (f applicable), create posts on your
Discussion Board, or mention your Page in their own
Status Lipdates or Wal posts to their friends.

Page Activity

Daily Page Activity

K2 Mentions  EZ Discussion Posts  Bf Reviews 7 wall Posts [ Video Posts

A /_\/\/\/\

sat ITue Mon Thu
) : a 4

Facebook © 2010 * Engish (US) Advertising * Developers * Privacy * Terms * Help

hat (38)
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Search

Integrated Solutions: Contact Us

Advertiser Information

Select Country/Region:

Estimated Monthly Budget:

First Name:
Last Name:

Email:

Phone:

Company:
City/Town:
Product Category:

Estimated Start Date:

Comments:

United States [s]
425,000 - $49,999 ]
Joel
Elad
joelelad@yahoa.com
-
]

(optional, max 2,000 characters)

Home Profile  Account v

L0 Chat (14) ™
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Fragile: The Human
Condition, by Howard G,
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& Like
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Add to My Page's Favorites ?

Suggest to Friends °
Block Application

Information

Fokok (2.9 out of 5)
Based on 3533 reviews

ers:
5,163,340 monthly active users,
38 friends

Category
Lifestyle / >
This application was not developed °

by Facebook.

Fans
6 of 226,556 fans See All

(T

TripAdvisor - Cities I've Visited™

Info  Reviews Discussions  Become a Fan!

s I've Visited™ + Others Just Others

TripAdvisor - Cities I've Visited™ You've uploaded photos from all across the
globe to your Cities I've Visited maps - do you know where this one was taken?

e

April 30 at 10:12am * Share
& 181 people like this.

2 view all 317 comments

TripAdvisor - Cities I've Visited™ Love Cities I've Visited? Share the love!
Facebook is asking: What's your favorite Facebook application? Make a video and
share why you love your Cities I've Visited travel map. Then just upload it and send
to yourvideos@facebook.com, and it might it might be shown at F8 - the upcoming
Facebook developer's conference!

What's your favorite Facebook application?

www.youtube.com

€] March 30 at 12:12pm * Share
& 127 people like this.

2 View all 97 comments.

Home  Profi

Create an Ad

Try Facebook Ads

Reach the exact audier
you want with Faceboo
customizable targeting.
here to learn more abor
advertising on Faceboo

o Like

Gameloft

Click Here to WIN AN If
1 of 1,000 copies of th
Man 2 game! Play Iron
on Pad, iPhone, Pod t
mobile

& Like

Fun in San Diego
29 Chat (6)
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One firm that does it all. No
more multiple vendors.
Packages for SEO, Media,
PPC, Social Media, Content,
Email. See wall for details.
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Join 200,000 fellow bikers
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and Events.
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' Ventegy
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Alel.t \W Open Source Strategic Business
Planning and Development

Entrepreneurial Projects in Search
of... You? =

I

We focus on entrepreneurial projects with the highest possible reward to
risk ratio. Projects that can reach proof of concept or profitability with an
absolute minimum of runway/risk, yet which have multi-million dollar profit
potential. Every project needs leadership, strategic resources and
capital (though, very little) so we sincerely appreciate your help in finding
any of these for the various projects we have listed. As you review our
various business projects, you will undoubtedly have a number of contacts
come to mind and you might be one of them. Let us know if you see
something you might like to be involved with in any capacity and thanks for
your time.

- Wamnteaaw - .

m (2]
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Detailed Info

Buyer be happy:

Company Overvie:

Suggest to Friends
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The Unofficial Facebook Resource

HOME JOBS EVENTS APP STATS PAGE STATS ONNECT SITES

« Facebook Pushes Credits Off Site Via MyTown
Airtel Launches Promotion Offering Facebook Free For 2 Months » Follow All Facebook

or Successful Advertising On

ok
Posted by Dennis Yu on July 6th, 2010 10:21 A m 34

Since | first wrote about techniques for Facebook advertising and getting more -Facebook Advertising lcon-
fans, I've had a flood of requests for assistance. The reality is that it's really easy to tell if a company is going Daily Email  emsil goes here | siowue |
to be wildly successful or suffer an exercise of futility.

3 Comments About All Facebook | Contact | Advertising

Let's first mention some of the miner factors that hurt your success—trying to re-use your Google PPC ads Send us a Tip p lifacebook.com

on Facehook, not testing with hundreds of creatives, casting a broad net instead of micro-targeting, not
having an engaging landing page, sending fraffic to your website instead of your Facebook page, not having
robust analytics, not integrating your Facebook page with your website, not regularly interacting with fans—ok,
you getthe idea

Butthat's not THE biggest factor—not even close. The single most critical factor is how well you are known
in your targeted audience. Thus, when we're evaluating companies we take on as a clients, this is what we
look atin qualifying them

When you are a major brand, you already start with trust—that gives us high CTR and high conversion rates.
You're unlocking the offline value of your brand—converting what is already there into online gold. This is so
easythatit's almost like cheating. Instead of suffering with 0.002% click-through rates, it's not unusual to get
100 times the CTR. Instead of a 10% click to fan conversion rate, you might get 70%.
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\ Enter your Page, Event, Group or Application

Target users who are not already connected to:

[ Enter your Page, Event, Group or Application

Friends of Target users whose friends are connected to:

[ Enter your Page, Event, Group or Application

3. Campaigns and Pricing

(@ Create a new campaign
© Choose an existing campaign
Campaign Name
My Ads

Daily Budget What s the most you want to spend per day? (min 1.00 LISD)
5.00

Schedule. 'When do you want to start running your ad?
® Run my ad continuously starting today
© Run my ad only during specified dates

O Pay for Impressions (CPM)
(® Pay for Clicks (CPC)
Max Bid (USD). How much are you willing to pay per click? {min 0.01 USD)
0.86 Suggested Bid: 0.75 - 0.98 USD
Estimate: 6 clicks per day
Use Suggested Bid (Simple Mode)

Place Order

[ Questions about creating your ads?

joined a group you admin, RSYP'd to an
event you admin, or authorized an
application you own.

Friends of connections targeting
delivers ads to the friends of people
already connected with your Page,
Application, Group or Event.

FAQ
Campait
Ads in the same campaign share a daily
budget and schedule.
Max Bid

You will never pay more than your max
bid, but you may pay less. The higher
your bid, the more likely it s your ad
will get shown. All amounts are in USD
).

Suggested Bid

This is the approximate range of what
other advertisers are bidding for your
target demographic.

More Help
CPCvs. CPM

Estimated Reach

173,080 pecple
who live in the United States

age 18 and older
who are male

who like comics, comic
books, marvel co
comics

rdc
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2. Targeting
Location
Country: l United States
O Everywhere
(@) By State/Province
@y cry
San Diego, CA »  Oceanside, CA »  La Jolla, CA »
Del Mar, CA  Chula Vista, CA »  National City, CA jxixe
Carlsbad, CA . Poway, CA »  Rancho Santa Fe, CA » ithin
Pacific Beach, CA » Ocean Beach, CA »  LaMesa, CA »
El Cajon, CA » Coronado, CA »  Santee, CA
10 (] miles.
Demographics
Age: - any (v
[ Target people on their birthdays
Sex: ® al O Men © women
Interested In: ® al O Men O women
Relationship: Al [ single [ Engaged
[ 1n aRelationship [ Married
Languages: [ Enter language ‘

Likes & Interests

l Enter an interest ‘

FAQ

Facebook Ads uses IP address and a
user's profile information to determine
location, Use the country field to target
up to 25 countries or utiize
statefprovince or city targeting (F
applicable) to target a more precise
location.

By defaul, Facebook targets al users
18 and older, Try testing different
targeting filters to reach your exact
audience.

Likes & Interests targeting is based on
information users list in their Facebook
ofiles like favorite movies and music,

Estimated Reach
1,102,200 pecple

= who live in the United States

= who live within 10 miles of San
Diego, CA, Oceanside, CA,
La Jolla, Del Mar, CA, Chula
Vista, CA, National City, CA,
Carlsbad, CA, Poway, CA,
Rancho Santa Fe, CA,
Pacific Beach, CA, Ocean
Beach, CA, La Mesa, CA, El
Cajon, CA, Coronado, CA or
Santee, CA

= age 18 and older
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Welcome to the world's most
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Proven CRM success

orm for CRM See what over 77

00 companies have already

discovered: Salesforce CRM delivers s. Notto

Cloud Infrastructure for CRM mention the peace of mind that com

with knowing
that so many companies trust salesforce.com with their

customer information

Learn more

ut CR

Low cost, low risk
Say goodbye to complexity. With no software or hardware to install, you dont have to
wait weeks or months to get going. You're up and running—and seeing a positive

impact on your busin

—in a fraction of the time. Let's chat

View demo

| Pricing and editions

1-800-N0-SOFTWARE — 1-800-667-6389
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MEDIA BLINQ Media
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Social Engagement Advertising **
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B ks onFacetool

HOME w CUSTOMERS + PARTNERS HAPPENINGS TEAM CONTACT

WHAT IS BLINQ MEDIA? TECHNOLOGY SERVICES
Contact Us
Tell us about you and we

i : i : ill 1.
Real-time reporting and actionable analytics e

BLiNQ Media's founders possess advanced degrees and significant experience l
. in applied decision science, statistics, algorithmic optimization and advanced {

marketing analytics. Don’t let that intimidate you: We also understand that l

analytics need to be actionable and understandable to add value and drive

consumer engagement. The BLINQ team is adept at analyzing the large l

amounts of data afforded by social networks and creating actionable insights

to optimize campaigns.

BLiNQ offers detailed, yet sensible, reporting services for media engagements
as well as innovative reporting for social media assets like fans pages and
applications. We'll help you develop goals and objectives, benchmark
performance, identify implications and refine programs.

The BLINQ team also has experience with consumer insights and user profiling
in the social space, leveraging privacy-policy-compliant and proprietary data
collection mechanisms. We offer traditional campaign reporting, as well as
custom analytics and application reporting.
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Add to My Page's Favorites
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www.DeanNapoitano. com
Don't forget to sign up for my YIP list
501 can let you know when I will be 3

performing at a
ity near you.

1 Friend Likes This

Dean napolitano | &5 Like

wall

Info VIP List Photos Video Boxes »

Q, Filters
A
Dean napolitano Thursday Night the 22nd at the Gypsy Horse in Wellington,
Florida... Call for tickets 561-333-3700

oo 1 Lo 3
DEA!
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warmng!
ANDREW|
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Share

&) 2 people like this.

Wheres Wellnton?7?
LA 2 hours ago - Flag

W That's 3 hours South of Orlando. Too far, quess I'm not a
very good groupie! :) Have a great show.
2 ag0 " Flag

P W Make them piss there pants buddy
about an hour ago * Flag

Great show in Daytona Beach Dean!

10 hours ago * Flag

Create an Ad

Oceanblue Divers x
S
A N

-

Wetter is better! Love to
scuba dive? Want to learn
more about diving? Come find
out more and join us!

likes Oceanblue
Divers.

o Like

Gathering Of The  x
vibes

Love Jam Bands? Love
winning free stuff? Get both
by pressing "like" right below.

Peter Heimbach, Amy Shiafer
Gerber, and David Meerman
Scott ke Gathering OF The
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It's not too late to get
noticed. If you have
talent, it will be

recognized. June 10th
2010,

Sponsored Create an Ad

Burner Irons X

‘ Project Burner is on a
\ mission to replace
4 obsolete irons. Over
138,000 golfers have
already switched to

Burner irons.
[l How much longer are you with Burner?
O less than 10 yards
© more than 10 yards
O more than 20 yards
857 people voted.
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File Edit View History Bookmarks Tools Help
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> iStockphoto
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v -| [=]AM Search
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Add to Lightbox | Download a comp

Stock photo description

clean modern portrait of a young professional business woman with
ample copyspace.

Click on an image to view more from my business series:

Menotos  Muustrations [Mriash  Mvideo [Maudio

Sort [Bestmatch [s] ~ Radvanced Search
Nee

d help?
modern professional businesswoman

Stock photo | File #: 5965602 W

size Pixels | Inches File size Credits
XSmall 425 % 282 px 145.66 KB 2
Small 850 x 565 px 408.49 KB 5
Mhedium 1699 x 1130 px 1.32 MB 0
Large 2718 x 1808 px 3.5 B 15
XLarge 4256 x 2832 px 8.11MB 2
License options: ®© standard O Extended

How to buy

Total credits: 2

4Back to results
Stock photo details

B3 francisblack | view portfolio

Keywords: Women, B

Search by:
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Downloads: ~ >9900 é
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'Welcome to the Facebook Ads newsletter.

Announcenents and Updates

InFebruary, Facebook announced a strategic relationship with
PayPal that would allow advertisers to use PayPal to pay for
their Facebook Ads.

This is now available and PayPal support is here! In addition to
the different credit cards accepted, PayPalis now listed as
another option for payment when creating an ad. You can also
add PayPal as a funding source if you're already advertising by
logging in to Funding Sources from your Ads Manager.

Additionally, you now have the ability to schedule and manage
your ads in your local time zone. To do 5o, login to your Ad
Account Seftings and click on the "edit" ink next to the current
time zone. You can find further information relating to our Time
Zone Scheduling in our Help Center.

@ using Facdhock Ads? Over
he next fewmanths, we'll share smne success stories from advertisers like
you.

Ii's Time to Gonuts with Donuts!

We're excited to feature our
second story which comes from
Colomibo, Sri Lanka Lalin
Jinasens, owner of Gonuts with
Donuts, chose to create a

More Information

Guide to Facehook Ads
Do you want more help sbout
how to build successful ad
campaigns on Facebook? We're
proud to announce the Guide to
Facebook Ads. Itincludes
detailed information about each
area of the advertising process
onFacebook It can be found if
you click on ‘Learn more’ in the
lef-hand navigation of your Ads
Manager, Click here to checkit
out now!

Facehook Ads Page

Stay updated about feature
improvements, leam from
reference guides and case studies
and share ideas with your fellow
Facebook Ads advertisers by
fanning the Facebook Ads Page

uestions ?

Our team of specialists is
available to provide guidance to

[
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Al Campaigns > Campaign: Facebook for Business CPM »

Ad: Facebook For Business
Campaign Name Ad Name Run Status 1 Bid
Facebook for Business CPM Facebook For Business edit 00 Paused edit  $0.20 edit
Suggested Bid: $0.31 - 0,46 USD
Targeting
» who live in the United States
 age 8
» who like advertising, marketing,
+ Who e not aheady connected to Facebook For Business
edit
Daily stats for the week Preview
Date Imp. Cicks | CTR(%) | Actions |AR(%) Avg.CPC($) | Ava. CPM($) | Spent () Facebook For Business
04/10/2010 0 0 0.00 o 0.00 0.00 0.00 0.00
04/09/2010 3,94 0 0.00 a 0.00 0.00 0.13 0.51
04/08/2010 44,208 3 0.01 3 0.01 1.67 0.11 5.00
Learn about how to use
04/07/2010 47,049 4 0.01 4 0.01 1.25 0.11 5.00 Facebook for Business, Let
the authors of Facebaok
Marketing for Dummies be
04/06{2010 47,058 4 0.01 1 0.00 1.25 0.11 5.00 your quide. Become a fan
now!
04/05/2010 48,239 4 0.01 2 oo 125 0.10 5.00 Paui Dunay s this,
04/04/2010 45,003 7 0.02 1 000 071 011 5.00 o ke

Lifetime 235,521 22 0.01 1 000 1.16 0.11 25.51
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David Reynolds Derian Here is the man behind Reynolds \Wrap..
Reynolds............ much respect

o
May 7 at 6:23pm * Flag
Y 4 people like this.

Reynolds Wrap Thanks for sharing the photo of Mr,
Reynolds, son of the founder of Reynolds Metals Company. He
served as President of the company from 1976 until 1986, but
continued as its Chairman For many years.
May 10 at 3:26pm * Flag

David Reynolds Derian My grandad
May 10 at 3:27pm * Flag

Christina Newton-Haas Thanks for going green, Reynolds! :-)
May 7 at 12:01pm * Flag
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w Reynolds Wrap commented on David Reynolds Derian's photo,

Reynolds Wrap Bake Mom a surprise!
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Post Here

The content on this site is contributed by the members of our community.

All of it is moderated. That means that nothing submitted is published until it has been reviewed and approved by
our editors.

There are two ways to submit your work. The first way is to create posts directly on this site to be published
here exclusively. Exclusive posts that meet our standard of quality get preferential treatment in terms of
promotion and page position.

Alternatively, you can set up your account to take in posts from the RSS feed of your own blog.
Whichever method you choose, please review the terms of use for contributed content.

IMPORTANT: Before you can contribute to the site, you must sign up and login {Links at upper right), if you
haven't already. If you're registering for the first time, don't forget to add a personal photo. And tell everyone
about yourself in your profile.

Posting Directly on Our Site

We love to partner with bloggers who provide exclusive content to us by posting directly on our site. The benefits
for bloggers include:

A 5, A

Search this site... q =

About our New Look!

Members, click here to find out what you

need to know about our new site!

Hi Greg, | couldn't agree more about writing
about your...
July 8, 2010 by

Thanks Doug!
Jduly 8, 2010 by

Hi Andy,

Ithink ts very useful to provide...

duly 8, 2010 by

Hi Alison, sorry for the very late replay! |...
Jduly 8, 2010 by

Good tips. Im “in it for the long haul” and it's...
Jduly 8, 2010 by

Richard,
This could turn out to be an engrossing...
July 8, 2010 by
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It's 1943 and we need
riflement! Wear your uniform,
grab your rifle and report at
the front. We need you! Play
now!

o Like

PBS x

PBS

Join the official PES Fan
page: get preview videos,
news about upcoming
programming & online sites,
discussions, discounts &
much more.

David W. Chan and Rafael
Navarra like PBS.

o Like

Treetopia! x

|

Help your civilization defend

Construct a City x

Build your city in the most
advanced game on
Facebook. Play Now!

o Like

A Clothing x
Subscription?

Choose a style and a monthly
budget and we'll ship you a
package of new clothes at

the start of each season.
Learn more at QUEFItEZ.com

o Like

San Diego Speed x
ating

Lookup Your 19905 x
Class

Look Up profiles of your high
school class from the 19905
now. Add yourself to your
class list & reconnect with
high school friends.

) Like

Banned x

Superhero City: The
Facebook game that is so
addictive it's being banned.

) Like

Meet Single Women  x

Looking for attractive singles

Get Paid to Shave

Rollng Razor, the easiest
$100 you will ever make!

e Like

Can you do 10
pullups?

Believe in aliens? Left
handed? Play hot new app
Common Yiews. Answer fun
questions & compare

x

x

answers with your Facebook

friends!

) Like

Vancouver. Be Here.

Enter to win a VIP trip to

x

(%]

HGH Secrets x
(Exposed)

Exclusive: Canadian
researchers discover
alternative to Steroids. Is
HGH really an all natural
"miracle" supplement? Read
Now.

o Like

JetBlue Airways x

JetBlue can keep you notified
on all the new prices and
routes! Become a Fan!

) Like

Antigua Capilla Bed x
and...

¢ chat (15)
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such as spend money, These permissions apply ONLY to this ad account; users will NOT
have private or administrator access to your personal Facebook profile, or any other ad
account, For more information, please see the Facebook Statement of Rights and
Responsibilities.
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Free 15-Day trial! Boost your
ROI - Receive powerful bid
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of your search accounts with
a single login.

e Like

Clickable is an online solution
that makes search advertising
simple and effective.

C . .
o] oogle YRHOO! i#idwe  Microsoft
Instant Simple Profitable
 Instant signup takes minutes # Intuitive dashboard # Goal-based quantitative actions
A Automatic configuration, # Consolidated ad-network management. @ Qualitative best practices

# |mmediate actions and alerts. # Simple wizards & recommendations A Superior productivity & profitability.
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Hey Insights users: we've launched a new version of the Insights dashboard, avalable at http:/fwiww. Facebook.com/insights, The new version has many new features including analytics
on your Page's tabs, referral sources, and the abiliy to track Facebook sharing and Likes on your own blog or website. There's a blog post explaining some of the new changes here.
Please check it out and let us know what you think on our Page: http: i Facebook.com/FacebookPages!
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LS Team Terrapin » Interactions
View Page

Daily Post Views  Daily Post Feedback

0 28590

Daily Story Feedback?
i Likes B comments B Unsubscribes

TTue Thon

Most Recent Posts

Message | Posted + Impressions | Feedback |

1t's offical - Team Terrapin is signed up for the Vineyard... July 7 at 8:11am nja nja
1ts offical - Team Terrapin is signed up for the Vineyard. .. July 7 at 8:10am nia nfa
An album to contain all the photos from the Team after the... July 7 at 5:07am nja nja
Some great photos of Terrapin on the way to Bermuda, July 7 at 5:07am nja nja
Terrapin arrived home at Riverside Yacht Club last night - July 4 at 5:40am nja nja
6 pm EST, Karl reports * pos 39.36n 70. 16w, true wind speed. .. June 29 at 3:16pm nja nja

11:40 6/29 Karl checked in, al is well on baord. .. June 29 at 8:41am nja nja

Terrapin is now 235 miles from newport. Should make. .. June 29 at 4:49am
¢ Chat (Offline)
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View Advertising Report | Permalink || Export Report (.csv) | | Generate Another Report | ”
Report Type nmarize By Time Summary Date Range Fiter
Responder Demographics Campaign Monthly 06/01/2010 - 06/30/2010 Team Terrapin
Date CampaignName | Demographic | Bucket 1 | Bucket 2 | % of Impressions | % of Clickers | cTR
Jun2010  Team Terrapin country us 100.000% 100.000% 0.311%
Jn2010  Team Terrapin gender_age F 18-24 20.238% 3.485% 0.052%
WN2010  Team Terrapin gender_age F 2534 9.722% 4.290% 0.133%
Jn2010  Team Terrapin gender_age F 3544 7.164% 6.434% 0.270%
Jn2010  Team Terrapin gender_age F 4554 7.840% 12.601% 0.483%
Jn2010  Team Terrapin gender_age F 55-64 3.498% 3.217% 0.277%
Jn2010  Team Terrapin gender_age F 65-100 0.739% 1.340% 0.546%
Jn2010  Team Terrapin gender_age F Unknown 0.269% 0.000% 0.000%
n2010  Team Terrapin gender_age M 1824 18.495% 12.064% 0.196%
Jn2010  Team Terrapin gender_age M 2534 11.024% 10.188% 0.278%
WN2010  Team Terrapin gender_age M 3544 7.612% 12.064% 0.477%
Jn2010  Team Terrapin gender_age M 4554 6.802% 16.890% 0.747%
Jn2010  Team Terrapin gender_age M 5564 3.681% 13.673% 1.117%
Jn2010  Team Terrapin gender_age M 65-100 1.100% 3.753% 1.026%
Jun2010  Team Terrapin gender_age M Unknown 0.248% 0.000% 0.000%
Wn2010  Team Terrapin gender_age Unknown  18-24 0.672% 0.000% 0.000%
WN2010  Team Terrapin gender_age Unknown  25-34 0.287% 0.000% 0.000%
:m 2010 Team Terrapin gend7_we Unknown  35-44 0.282% 0.000% 0.000%
< m
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now for FREE!
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is avail
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Information
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wall
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Info Photos Discussions Blog
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to have the aud

That

chapter for all of Episade 0 done this week
7 installmer

&4 2 people like this.

Timeslingers Episode 0, the audio
So, that's a plus

Sunday at 9:0C

version...is almost done. And, I'm not hating it.

Timeslingers One thing I didn't anticipate was that the Timeslingers writing sty
(choppy, short, and fragmented) doesn't work well for audio books, so I'm ha
to do some minor re-writing before I record each episode

Mykayla Calhoun oh
August 13 at 2:15pm  F

Timeslingers Yeah, Mykayla, it's taking way longer than I was
hoping...LOL. At least it be easier to understand, though, right?
Aug om + Flag

Timeslingers I've got the unedited audio version of Episode 0-1: Ancient History
finished. My plan is to combine each episode into one audio chapter. Each chapter
Il be about 10 minutes long and will consist, on average of 3 installments.

along...pretty slowly, but getting better
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= Toda 4.63 USD

Facebook Ads = The ad 3 Sisters Adventure Trekking - Empowering Women of M:V ’5 p in
Facebook for Business CPC Wenal was approved i3 $5'I:0 055
Facebook for Business CPM hiy 4 s =

= The ad 3 Sisters Adventure Trekking - Empowering Women of 712 $5.00USD
FB Ad Contest

Nepal was approved.
Marketing Technologist CPC = The ad 3 Sisters Adventure Trekking - Empowering Women of
Nepal was created.

711 $5.00USD

Team Terrapin

View all ads

e Seiect rows o et | ExpurtRepot (o0 e

Campaign Status | Last Updated Budgetjday Clicks  Impressions  CTR(%)  Avg. CPC Spent

|7 Reports O
il

) sty O 3sisters b 07j14j2010 $5.00 240 169,725 0.141% 4025 45963
[E settings
© Trading [0 Facebook Ads 00 07/03/2010 45.00 0 0 0.000% $0.00 $0.00
] Learn More [0 Facebook for Business CPC 00 04/25/2010 $5.00 28 257,105 0.011% $1.01 $28.17
Help seeall | | [0 Facebook for Business CPM 00 04/25/2010 500 2 235,521 0.009% $116  §2551
® Ads Manager glossary [ 8 Ad Contest 00 07/03{2010 45.00 51 299,181 0.017% $0.69 $35.04
» How can I change

campaign's status or budget? [ Marketing Technolagist CPC 00 05/06{2010 $5.00 9 26,993 0.033% $0.64 45,75
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multiple campaigns at once? [ Team Terrapin 00 0s/13/2010 4500 315 124,162 0.254% $0.13 $42.11
» Where can I see my ads while
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Why don't the United States have real sugar and glass bottles?

Back to Coca-Cola

Home Profile  Account v

Topic: Why don't the United States have real sugar and glass bottles?

Displaying all 24 posts.

W How come a lot of other countries get real sugar and glass
bottles and we don't. I love buying Coke in Mexico because it tastes so much
better with sugar and glass.
about a month ago * Report

Coca-Cola That's a great question, Andrew! The decision is based on
consumer preferences along with taste, nutrition and convenience. HFCS is used
as a sweetener in U.S. foods and beverages (including sparkling beverages)
because it tastes like sucrose and it's easier to use in the manufacturing
process. HFCS provides numerous consumer benefits, such as sweetness, shelf
stability and pourability.

about a month ago * Report

- - I still think sugar is a better product than corn syrup. Tastes a
heck of a lot better....
M about a month ago * Report
i

- I pay more for the Cokes from Mexico than the Cokes available
everywhere in the US because the taste is sooo much better. "Tastes like" and
"is" are two different things. A 20 oz Coke runs 1.29 whereas the Mexican Coke
I get (from the same cooler mind you) is smaller and runs 1.59. The 30 cent
difference is worth it for me and the smaller size just means I need to buy two.

m
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help: VAT invoice
50 posts. Created on June 29, 2009 at 10:19am
Page 12
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1 post. Created on July 7, 2010 at 3:42pm

Improving Facebook Ads Manager
2 posts. Created on July 6, 2010 at 3:29pm

facebook impressions lower over time?
7 posts. Created on February 2, 2010 at 7:21pm

Page Insights is not working
2 posts. Created on September 15, 2009 at 10:07am

Ihave never run an ad, yet ads have been
disabled... HELP1?
7 posts. Created on March 4, 2010 at 12:41pm

How do I remove an ad I just created?
1 post. Created on June 30, 2010 at 11:05pm

Not Getting any calls!
1 post, Created on June 30, 2010 at 10:58am
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Case Studies

Notes

Discussions

+ Start New Topic

Latest post by
Posted 12 hours ago
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www. Sears.com/Camcorders Save Money on Camcorders & More at Sears. Official Site. Shop Now!

Show only:
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[ Free shipping
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Sony Handycam DCR DVD650 Camcorder - 680 KP - 60 x optical $237 new, $140 used
Zoom from 123 sellers 2
Flash card, DVD+RW (8cm), DVD+R DL (8cm), DVD-R Bem), DVD-RW 8 cm), 30 nearby stores

1y warranty, F/1.8-6.0
Record directly to DVD and enjoy it on your TV. Shooting high quality video is pere p

easy with the DCR-DVDB50 Handycam camcorder. The powerful 0x optical
zoom lens gets you close to ...

Any category
Video Cameras
Camera & Optic
Accessories
Camera Bags

Digital Camera seddeddr 192 reviews -Add to Shopping List
Accessories
Cemernibaisiiss Canon VIXIA HF 520 Camcorder - 1080p- 859 MP - 10x optical ~ $799 new

More » zoom from 37 sellers 2%
Any price Flash card, 32 GB SD Memory Card, SDHC Memory Card, 1y wananty, F/1.8-30 8 nearby stores
Under $300 Canon's VIXIA HF 520 dual flash memary camcorder, with an internal flash drive

and two SD memory card slots, offers Canon's most sophisticated feature set to

$200,..5800 date - blurring
$600 - $1,500 Frfkdtr 43 reviews -Add to Shopping List
Over $1,500
$ [to = JVC Everio GZ-MG750BUS Camcorder - 800 KP - 39 x optical $267 new, $260 used
$ | zoom - Black from 120 sellers -2
Hard disk drive, Flash card, microSD Card, microSDHC Card, F/1.8-4.3 30 nearby stores
spi e + LNO O Corosio O ADLIE fantian OO £






OEBPS/images/9780470637623-fg0913_fmt.jpeg
Live Auctions | About Us | How Bidcactus™ Works | FAQs

Welcome Joel Elad | 0 Bids Remaining | M

Your registration is complete
CONGRATULATIONS!

Joel Elad, you have successfully registered for bidcactus. An email has
been sent to joelelad@yahoo.com with your login credentials in case you
need to refer to them again.
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Start dating today. x

Rev up your love life. Check
out profiles of single women

in your area, Join Match.com
today for free.,

) Like

Online MS or PhD in %
T

It's convenient, some
employers pay tuition and
wou can earn a higher salary
with a higher degree.
Compare top schools here!

oA Y hin

San Diego Bucket x
List

o
S

Things to do in San Diego
before you die. Get one huge
coupon emailed to you daily.

e Like

G0 oolar 1or U
Down

Go solar this summer with
SolarCity and save on your
electric bill for years to come.
Click to calculate your
savings.

Y Like
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' Facebook | Facebook For Business - Mozilla Firefox =)
Eile Edit View History Bookmarks Tools Help
0 = C | http:#Awwew. facebook i ref=sgm s "‘ AlM S P

Suggest to Friends

Subscribe via SMS

Learn about how to use Facebook
for Business, Let the Authors of
Facebook Marketing for Dummies be
your quide. Ask your questions and
get some answers now!

Information
Location

New York, NY,
Phone

646 People Like This

wall Info Photos Boxes Video

Write something

Attach: L~

hare

Filters
- I'm trying to research how Nike created an application tab with a
"special name" and linked it to take them to their website. Can you direct me to
how they accomplished this? v
about an hour ago * Comment - Like * Report

. W W Ocgs...here's the ki

-aDD_
about an hour ago * Report

Facebook For Business Klout Raises $1.5 Million To Measure Influence And
Autharity On Twitter http: //bit.ly/cEScgy
() vesterday at 8:55pm via Amplfy * Comment - Like

Facebook For Business A Cat, a Piano, and an iPad http://bit. ly/bLIaep

© vesterday at 4:

& 2 people like this.

pm via Amplfy * Comment * Like

Write a comment

Facebook For Business I'm always being asked what are the best tools to simplify
updanng your various social media outposts, Here are 7 good ones to check out.

7 Social Media Aggregation Tools To Simplify Your
ams

erdrive and can cause social media
d of communication
tough to keep up with. It do

cial media platform

Create an Ad

eBay Auction x
Templates

Sell More on eBay. Create
listings with video, moving
text, free unlimited images &
professional templates. 24
listings a month FREE.

) Like

Nifty in Nike x

—

Nike creates sporty
sunglasses that are stylish,
scratch-resistant, and can
withstand impact. Lp to 70%
off at Beyond the Rack!

) Like

Run Renaissance
Half & 5K
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acebool ampaigns - Mo: X
e Edit View History Bookmarks Tools Help

GL«A 5 C X N http:/fwww facebook com/ads/manage/campaigns. php?act=27374103 v -] [A#] 4 Search
eboo Search Q < profie | Acco
Search your ads All Campaigns
I5J campaigns Notifications Daily Spend
3 Sisters July 4 Tod
= The ad 3 Sisters Adventure Trekking - Empowering Women of ody: 240080

Facebook Ads Nepal was approved. 79 $5.00 USD

. The ad 3 Sisters Adventure Trekking - Empowering Women of 7/8 $5.00 USD
Facebook for Business CPC -

Nepal was created. 717 $5.00 USD E

Facebook for Business CPM June 25

7i6 .00 USD
» PayPal is now available for Facebook Ads. s

7B Ad Contest
Marketing jst CPC
7 results
Team Terrapin : ’
R T (=] \ Campaign (RunStatus  Last Updated Budgetfday Clicks Impressions  CTR(%)  Avg. CPC Spent.
] pages O 3sisters b Acive  07/04/2010 $5.00 135 91,929 0.047%  $0.24 43240
. Reports [ Facebook Ads 00 Paused  07/03/2010 500 0 0 0000% 4000  $0.00
[ Billing
Setti D Facebook for Business CPC 10 Paused 04/25/2010 $5.00 28 257,105 0.011% $1.01 $28.17
ettings
€ Tracking [ Facebook For Business CPM 00 Paused 042572010 00 2 235521 0009%  §116  $2551
& Leam Hore O FeadContest 00 Paused  07/03/2010 $5.00 51 299,181 0.017% $0.69  $35.04
Help See al [ Marketing Technologist CPC 00 Paused  05/06/2010 45.00 9 26,993 0.033% $0.64 45.75
Ads M !
S STy, [ Team Terrapin 00Paused  06/13/2010 $5.00 315 124162 0.254% $0.43  $421
» How can I change a
s ?
campelonis s o buget Totals 560 1,034,891 0054%  $0.30 $168.98
» Can1make changes to
multiple campaigns at once?
Show Deleted C:
» Where can I see my ads while O AR e 7 resuls
browsing the site?
s !
4 [ m J 2

Reports link
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File Edit View Insert Format Tools Data Clickto Convert Window Help & a question For help
[ E [T0F 6 m
| 1 |Date  Campaign Name Campaign ID  Impressions Clicks Click Rate Actions Action Rate CPC CPM Spent (USD) |
| 2 | Apr-10 Facebook for Business CPC | 6.00241E+12 257105 28 0.01% 6 0.00% 1.01 0.1 281
| 3 | Apr-10 Facebook for Business CPM | 6.00241E+12 235521 2 0.01% 1 001% 1.16 0.11 25.51
| 4 | May-10 Marketing Technologist CPC = 6.00243E+12 26993 9 0.03% 4 0.02% 064 0.21 575
| 5 | Jun-10 Team Terrapin 6.00245E+12 124162 315 0.25% 98 0.08% 0.13 0.34 2.1
| 6 | Jun-10 FB Ad Contest 6.00246E+12 287950 48 0.02% 0 0.00% 0.68 0.11 3285 E
| 7 | Jul-10 FB Ad Contest 6.00246E+12 11231 3 0.03% o 0.00% 073 0.19 219
| 8 | Jul10 3 Sisters 6.00249E+12 129155 185 0.14% B5 0.05% 0.24 035 45
&l
10|
1] U
12
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facebook Create Your Profile  Settings  Logout

& Advertise on Facebook

Get started in three easy steps. Questions about creating your ads?
1. Design Your Ad

URL. Example: Facebook Ads
Best Products for Sale Advertise your own web page or
something on Facebook like 2 Page,

Check out our incredible Event, or Application.

selection of top-notch

- products for sale. We offer Ad Format

Wibserckal i very competitive prices, and  Your ad will automatically be optimized
Best Products for Sale free shipping today only. to fit the format of the page where it is

y delivered. When your image is
Chris Pan likes this ad. " p

[Body Text & charactare Jofcy & U ;ﬂvl‘syp‘lz—a{'ﬁf, it will be up to 110x80 px.
Check out our incredible selection of top-notch products for sale.
We offer very competitive prices, and free shipping today only.|

it fuwin yourwebsite.com

Twant to advertise something I have on Facebook.

Approval Process
Ads are reviewed to ensure that they
meet our content guidelines. We
recommend reviewing

t Pra

Image (optional)

R

2010 Englsh (US) About Advertising Developers Careers Terms » Privacy Mobile Help Center
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San Diego Almost x
Free

y

80% off upscale
restaurants? $5 for an hour
of paintbal? A sunset cruise
for $207 See today's San
Diego deal!

& Like

Open A Handyman  x
Franchise

HANDYMAN
MATTERS.

Interested in starting your

own business? Handyman

Matters has the blueprint for

business ownership that

could be perfect for you.

) Like

Single Parent Dating x

Meet 1000s of local Single
Parents ready to date!

) Like

Get More eBay x
Buyers

W
=1
mE=

Create eye-popping listings
with pro templates, unlimited
images, easy drag &drop, 1-
click to post on Facebook Its
free! Start now!

o) Like

20,000 New Singles
Daily

Browse pictures of women
near you. Chat via email or
Instant Messaging. See
who's viewed your profile.
Join Match.com today!

o Like

Need Computer
Repair?

San Diego PC has been
making customers happy
since 19941 Hardware
problems? Virus/Spyware
issues? Call 619-850-5218

o Like

x

x

Go Solar for $0 x
Down

SelarCity

Go solar this summer with
SolarCity and save on your
electric bil for years to come.
Click to calculate your
savings.

) Like

Search Engine x
Management

(@ Clickable

search made simple

FREE TRIAL

Free 15-Day triall Boost your
ROL Receive expert bid
recommendations & manage
all your accounts with a
single login: Call 838-440-
8049

o) Like

Add Your Company
To Manta

Reach 13 milion monthly
visitors. Enhance your
company listing and stand
out. Upload your logo, add
products and contact info
free!

) Like

x
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Star Trek Express Train Collection - Mozilla Firefox

File Edit View History Bookmarks Tools Help
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1B Star Trek Express Train Collection | +

Log In | Cusf
THE
BRADFORD EXCHANGE Search | Search by Keyword of Item No.
~ ONLINE -

V 4

INNOVATION, ARTISTRY

You Are Here:

change Online > Villages and Trains > "STAR TREK Express" Illuminated Train Collection

"STAR TREK Express" Illuminated Train
Collection

Star Trek Express Train Collection
Lights up! HO-scale train features precision detailing, classic STAR TREK
imagery and much more. Free track set and power pack, a $70 value!

Train cars run on HO train track; complete oval track measures 38" x 56"

,fﬁ?'% US Eachidssus Buy Collection Now

i in 3 s
of $23.32Us @ Free Returns for 365 Days @

© pescription G reatures © subscription Plan
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UCLA Bruins Phone
Covers

Shop official UCLA Bruins
covers & cases for iPhone,

BlackBerry, LG or any phone.

Starting at $9.95. Free
shipping!

o Like

X

Simpsons Google
skins

=

Love The Simpsons? Set them
as your Google Skin! With
StartSkins you can design a
Google page with
backgrounds, pics, videos, &
more!

& Like
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C X G (O] nttpsrwww y
| LET UMUC PREPARE YOU TO LEAD
IN CYBERSECURITY

The programs are new. Butthe expertise has been there all along

“

| Thenew cybersecurity programs at University of Maryland University College First Name: #
(UMUC) are an ion of our highly i
programs. Starting fall of 2010, you can eam a BS or MS in Cybersecurity, or Last Name: #
an MS in Cybersecurity Policy completely online, while keeping your current

—
1
o —
—
—

According to a recent CNN news report, the United States needs an Zip
estimated 20-30,000 more professionals with advanced offensive and

cit
defensive cyber skills. UMUC can help you become one of them! Y
Stat
« Designated as a National Center of Academic Excellence in © Solact Stele
Information Assurance Education by the NSA and the DHS. Country: UNITED STATES. =
* Advanced virtual security lab enables students to combat simulated
cyber attacks Preferred Phone: % ]:“:|[:|
* Scholarships, loans and an interest-free monthly payment plan
available Alternate Phone: | |
UMUC has new state-of-the-art ity degree programs, Email »
focusing on the i policies, and ikt
technologies that may qualify you for the following career paths or Date of B
e Leveof Eucation i
« Chief security officer
P ot st
« Cyber policy analyst ogram of Intere: Select Program of Interest |
 Cybersecurity analyst Semester Start Term/Vear:
* Cybersecurity engineer
» Cybersecurity software engineer Currently Employed?: Select Currently Employed? | v
« Digital forensics expert
. ion systems security ini | agree to have a Dlves
« Senior systems manager representative of UMUC
contact me regarding
programs and registration: *

AL INFORMATION 2>

The National Security Agency and the Depatment REQUESTADDIT
of Homeland Security have designated UMUC as a
National Center of Academic Excellence in

2 [ Match case

X Find: # Previous & Highlight
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Need More Grant
Dollars?

If your nonprofit is leaving

Can YOU Solve this?

Job oportunities available if

grant dollars on the table and ¥0U can.

lack of funding is a real issue,
then an affordable solution is
available!

o Like

e Like

Want to Join the
FBI?

In as little as 18 months you
can get the Degree to
become FBL. See if you
qualify today!

e Like

want A Killer Good
Time?

Play Mafia Wars today and
find out just how much fun
you can have robbing,
stealing and putting out
contracts on your friends!

Y Like
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@ Red Bull | on Facebook - Mozilla Firefox

Eile Edit View History Bookmarks Tools Help

o - @ 2 4 [ nipdapps facebook. comredbullroshambullhome/expert. php

# Red Bull Roshambull on Facebo.

UPDATE - New Facebook profiles, new Roshambull action

h The Arena Friends L

: ROSHAMBYN :ﬁgmwh

RedBul | About | Blog | Help

/b

Challenge a friend | Start typing a friend's name

Hello! In order to use a lot of the features of Roshambul, we'l
need access to your profile information. No need to instal unless
you're having fun, just allow us access so you can challenge a
friend or join a tournament.

Allow Us Acces Access To Your Profile

¥ Current Matches

Onice we have access to your profile information, you'l be able ta challenge your
friends to a game of Rock Paper Scissors. W'l st your matches here for easy
access.

¥ Your Tournaments

If you'e bold enough to join a
way to get some matches (and hopefully come cred) under your bel.

¥ Your Friends

Find out how your friends are doing, what tournaments they have joined, and more
as it relates to Roshambull.

we'lllist them here. are fun

record 0-0
creds 0
recently Checking out
Roshambull

The Match Finder

Find a match to play - right
now!

Tip of the Day

Most players default back to rock
when caught off guard.

Overview

Get a quick overview of how your
friends are doing here.

(g 25 credits - Get Info
Games

@ HugMe

© Fanily Feud

B character Arcade

Create an Ad

Free LA Area Rich x
Dad®

Rich Dad® presents FREE
2-Hour Seminars in the LA
Areal RSYP today & get a
FREE $50 USB drive as a gift!

o Like

HANGBoY x

The mischievous character
who turns reality upside
jown!

) Like

1e Ehat (El'ﬁne;
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Hire Me, Red Wings! According to the "Insights" of this page, our group is currently 51% female, and 49%
male...while the overwhelming majority of you (50%) are between the ages of 25-34, Yet, mare males are interacting (wall
x

o v C X & [‘htlp./lvmwlacebouk,cumladsladhuavd/ﬂ/?sk=ﬁ

posts) than females. What gives, ladies? 3 hous sgo

wall  Info  Photos Links Discussions  Notes

Create an Ad

Write something.
Green Lantern

attach: €1 = T-hirts
Q, Fiters

Hire | Hire Me, Red Wings! According to the "Insights” of this page, our group is

Me, | currently 51% female, and 49% male...while the overwhelming majority of you

Red | (60%) are between the ages of 25-34. Yet, more males are interacting (wall posts)
than females. What gives, ladies?

80sTees.com has a wide

Add to My Page's Favorites selection of Green Lantern

3 hours ago * Comment - Like t-shirts and even a hooded
Suggest to Friends sweatshirt that looks like the
z ) : |
Subscribe via SMS % Hire | Hire Me, Red Wings! This S s s s
Me, | morning's latest "From the Desk of Damo" linked below. No discussion of o Like
Red | Mr, Woodchuck, but his handler DOES make an appearance!
Who wants to be the next Secial Dave (nulmr An Octopus, Memories, and More Thoughts « From the Stylin Online x

Networking Coordinator for the
11-time Stanley Cup champions? I

Desk of D:
dam

DO!
Information o
e &) 5 hours ago * Comment * Like * Share Join our 15,000+ Fans of the

escription: » ) ) Justice League of America
A community page bringing attention < Hire | Hire Me, Red Wings! [TWEET] Thanks for following me, @intxticated. Take a look  and the other great DC
o the Detrak Red Wings, search fur a Me, | around my site, and let me know what you think about the premise: http://bit.ly comics of our time - and
Social Networking Coordinator, and Red | digpim we're all wearing t-shirts!
dedicated to helping me (Damon At
Lewis) secure that position, Be sure W 5 hours ago via RSS Graffiti* Comment * Like ik bttt ol
to "Like" this page before you leave, wiflelatatitall
and thanks for visting! i " S one,

4 Hire | Hire Me, Red Wings! [TWEET] Highly recommend the latest from @whoabot & ke
Website: Me, | (follow him!): http://bit.ly/cRTgLO Wrote about it on From the Desk of Damo:
{{damonlewis.net Red | pttp: //bit. ly/bUsvth
http:/ftwitter.com/hiremeredwings e /;_/b Y/b — ke Your New Business  x
W 5 hours ago via RSS Graffiti - Comment * L PnintHR

10 Chat (Offline)

129 People Like T
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facebook search Home Profle  Account v

arch 2|

Applications matching "FBML"

P Search Results Bagetot [>] biniokiised
" 5 Search Engine x
Static FBML by Facebook faladaty Managemgnt

Utilities

Add advanced functionality to your Page using the Facebook Static FBML application. This application
will add a box to your Page in which you can render HTML or FBML (Facebook Markup Language) for @

Education enhanced Page customization.

65,366,512 monthly active users Clicl I '.

Entertainment
Friends & Family welcome Tab for pages Jokdkok Free 15-Day trial! Boost your

ROI - Receive powerful bid
recommendations & access all
upcoring promation, event or just a general announcement to their Fans. It provides real-time of your search accounts with
reporting and is much better than Static FBML asingle login.

595,073 monthly active users &) Like

Business Welcome tab for Facebook Pages is designed for page owners to showcase their profiles | businesses,
Games
Sports

Lifestyle

Animated About Me by crazydavind.net ok SanDiego.com x P
Applcation that wil enable us to add aboutme box on your profile with “animation” | animated

show/hide javascript effect, enhanced with music background also FBML + HTML tags accepted (code

live preview included) - Presented by CrazyDavinci

m
facebook
N
53,154 monthly active users
Desktoy
P My HTML by worldmapmaker.com Fokd
G Become a fan and enjoy
Mobile * Place your HMTL in your profile - after all that effort learning it use it - also will allow FBML. savings at San Diego hotels,
a 38,922 monthly active users - 2 friends businesses, and restaurants.
m"

Just For Fun
On Facebook.

External Websites

Pages Get tickets to attractions,
Prototys concerts, and events.
rototypes
& Like
Sky FBML Hkkd

Application based on FEML. Can you stop the x
Hackers?

FE
Learn FBML revere 1@ Chat (0ffline) =

368 monthly active users
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San Diego Bucket
List

Things to do in San Diego
before you die. One huge
coupon emailed daily.

o Like

San Diego Bucket
List

-

Things to do in San Diego
before you die. One huge
coupon emailed daily.

e Like

X
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MERRELL | & Like

Welcome

y VISIT OUR WALL! MERRELL NEWS AND BUZZ
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Group Health Ins.
Quotes

Small business ins. premiums
too high? L

et us save you
i o

X

San Diego Doctors X

Looking for a doctor you can
trust? Find a primary care

doctor at Scripps Coastal
[
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#* Do You Dare! - Add Application of the Day

- 1t's time to get majorly Tangoed! It's tme to get majorly Tangoed!
‘ Select your universty and instal the app for Bux 5 Bux
earming your Bux
No purchase required to recesve Bux
M nsta the a0p to receive Bus. New sars only, § you siready have the app nstalied you wil net recsive B

7 Get 2 free SIM cards with 3 Mobile

ot free SIM cards i vaid parsons’ formation. Offer reports G 8 30 sete delwy
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#* Flirt and Date for Free
free firting, your mable today.
L] -

complete your regitration with accurate personal contact info. Offer repors on 3 15 minute deley

#* Save up to 70% on exclusive 4* and 5* holiday offers
Become  member of offers just avadable to menbers.

B wvcardad vehar you wobmt vl parsonl fematon. Ofie reports on » 18 mnuts deisy

#* Share your opinion and get great prizes like the Nlmendo Wii.
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2. Targeting FAQ

Location Estimated Reach
Coutry: | T Facebook Ads uses IP address and a 1,127,800 people
user's profile information to determine b b s el
o location. Uise the country field to target RRUIR IS KLyG e Sr SEntes
Everywhere up to 25 countries or utiize punclive xbio Sk b can

o : statefprovince or city targeting (I Dicuo,Ca
By Stake/Province appbcable) fotarget & ore preciss ® g2 18 and older
Oy cry

location.
[ 5an Diego, CA E}
Include

cities within | 50 (s miles.

Demographics

Age: 18 [»|- An By default, Facebook targets all users
2 o 18 and older. Try testing diferent
[ Target people on their birthdays targeting filters to reach your exact
audience.
Sex: @4l OmMen O women
Interested In: ® al O Men © women

Relationship: [ A [ single [] Engaged
[ 1n aRelationship [ Married

e [m—

Likes & Interests

| Enter an interest Likes & Interests targeting is based on
information users list in their Facebook.
profiles like Favorite movies and music,
aroups and Pages they have
connected to and other information
they have shared on the site. It also
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View Advertising Report | Permalink || Export Report (.csv) | | Generate Another Report
Report Type Summatize By Time Summary Date Range Filter
| Responder Demographics ad Monthly 06/01/2010 - 06/30{2010 Get new comics cheap!
Date CampaignName | Ad Name | Demographic | Bucket1 | Bucket 2 9% of Impressions
Jun 2010 My Ads Get new comics cheap! country us 100.000%
2010 My Ads Get new comics cheap! gender_age M 1317 94.114%
Un2010 My Ads Get new comics cheap! gender_age M 18-24 4.018%
WN2010  MyAds Get new comics cheap!  gender_age M 2534 1.867%
WN2010 My Ads Get new comics cheap!  region Unknown 0.812%
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J || Create your FREE account today! |

Why join?

With your FREE GolfStakes.com membership you can:

= Keep score for your group on a cell phone
= Score optional side games

= Review scoring stats

= Lookup previous rounds

= Calculate Handicap Index

To take full advantage of the services provided by
GolfStakes.com you will need to create an account.
The registration process is easy, and within minutes
you can enjoy the benefits of being a member.

Special Instructions: Password must be at least 6 long. Security
question is the question that Golfstakes.com will ask you if you forget
your password.

O togin

@ Register
& Leave A Message

Sign Up for Your New Account

Fill out the form below to create your Golfstakes account.

Account Creation
User Narme: [ |

L 1

Confirm Password: [ ]

Password:

Personal Information

E-mail; [ |
Confirm E-mail: /:
Zip Code: [ |
How did you hear about l El

us?
User Referred?

Security Information
Security Question:

Security Answer: [ |

eate Your Account Now

I

m
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Thanks for advertising with Facebook. We have reviewed your ad(s) and determined that the one or more of them do not (A
meet our guidelines. We recommend that you view the details below and revise the indicated ad as necessary before
submitting additional ads. Please note that you may receive separate emails for each ad disapproved in your account.

The information below refers to the ad found at:
fwrerw facebook com/adsimanage/adgroup. php?act=27374103&adgroup id=6002453443306

Do you use Facebook Ads?
[Photo]

Got a great Facebook ad
story? Get featured in

our upcoming book,
Facebook Advertising for
Dumrmies, due out in the

Ad Disapproval Reason(s):

* This ad and/or its landing page includes references to Facebook. Per sections 3 and 11 of Facebook's Advertising
Guidelines, ads are not permitted to use the Facebook name, logos, trademarks, site terminology, or refer to Facebook in
the title, body, image, or destination URL. If you choose to submit this ad again, please malke the necessary changes so that
it adheres to all of Facebook's Advertising Guidelines.

To view your disapproved ad(s):

1. Log in to your account at http/fwww.facebook. com/ads/manage/7act=27374103
2. Each disapproved ad is denoted by a red exclamation point

If you have frther questions, please consult our Terms of Use and Advertising Guidelines, and our common ad mistakes
tutorial
hitp/iwwrw facebook. ads pho v
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facebook DevELOPERS

Documentation

Home > Documentation

Getting Started

Overview

Forum  Showcase  Blog Y

Document:

At Facebook's core is the social graph — people and the connections they have to everything they care about.
Facebook Platform is the set of APIs and tools which enable you to integrate with the social graph to drive registration,
personalization, and traffic — whether through applications on Facebook.com or external websites and devices. Get
started with Facebook for:

* Websites
* Apps on Facebook.com
« Mobile apps

If you already develop with Facebook, read our upgrade guide to learn how to transition to our new tools.

Graph API

The Graph API is the core of Facebook Platform, enabling you to read and write data to Facebook. It provides a simple
and consistent view of the social graph, uniformly representing objects (like people, photos, events, and pages) and
the connections between them (like friendships, likes, and photo tags).

Authentication

Facebook authentication enables your application to interact with the Graph API on behalf of Facebook users, and it
provides a powerful single-sign on mechanism across Web, mobile, and desktop apps.

Social plugins

Social plugins enable you to provide engaging social experiences to your users with just a line of HTML. Because the
plugins are served by Facebook, the content is personalized to the viewer whether or not they have signed into your
site.

Open Graph protocol

Im
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New Insights Dashboard close

Hey Insights users: we've launched a new version of the Insights dashboard, available at http: fwww.Facebook The new version has many new features induding analytics
on your Page's tabs, referral sources, and the ability to track Facebook sharing and Likes on your own blog or website. There's a blog post explaining some of the new changes here.
Please check it out and let us know what you think on our Page: http:/wew facebook.comiF acebookPages!
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more. Climb Aboard.
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51,930 people are fans of Virgin America.
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Likes & Interests

Enter an interest

Education & Work

Education: ® al
Workplaces:

Connections on Facebook
Connections:

Friends of

connections:

O College Grad
O In College
© In High School

| Enter a company, organization or other workplace

Target users who are connected to:

‘ Enter your Page, Event, Group or Application

Target users who are not akready connected to:

‘ Enter your Page, Event, Group or Application

Target users whose friends are connected to:

Likes & Interests targeting is based on
information users list in their Facebaok
profiles like Favorite movies and music,
groups and Pages they have
connected to and other information
they have shared on the site. It also
includes religion, poltical views and
occupationfjob title.

You can choose to target people at
various education levels andjor specific
companies where they have worked.

Connections are people who have
become a fan of a Page you admin,
joined a group you admin, RSYP'd to an
event you admin, or authorized an
application you own.

Friends of connections targeting
delivers ads to the friends of people
already connected with your Page,
Application, Group or Event.
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Find us on Facebook.
Follow us on Twitter.

Cuikter

City news

IS now
available in
social media
formats.

irds do it Grandmas do it And now
facebook B the City of Encinitas does it: tweet,

thatis.

News from the City and individual
departments is now available in social
media formats. According to City Manager
Phil Cotton, “We intend to use social
media as one more vehicle to provide
excellent customer service and stay
connected with residents. Our goal s to
provide up-to-the-minute communications
on topics about which people need and
want to know.”

Lnia th

date information about upcoming events
and activities. Recreation Supervisor
Nick Bucksays “Social networking
tools such as Facebook are all about
community building. Our site will give our
followers a different perspective of the
services Parks and Rec offers and wil
deliver information in real-time. We hope
the public uses oursite to connect with
us and others with similar interes's.”

The Fire Department will utilize
Twitter to disseminate information
and answer questions about public
safety. Quipping, “Encinitas Twitter

trhes ire * Chief Mark b1

opportunities, monthly safety information
topics, department events, traffic
updates, public safety notifications and
other postings.”

The department utilizes Facebook
[www facebaok com/pages/Encinitas-CA/
Encinitas-Fire-Department/71976906145]
to provide details beyond Twitter,
including incident information, department
personality profiles and useful fire and
life safety tidbits. Interactivity will enable
staff to respond to people’s comments and
questions

In the future, Public Works will

" ik

Facebook badge
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Documentation  Forum  Showcase Blog  Status

lugins > Friendpile

Friendpile

The Friendpile plugin shows profile pictures of the user's friends who have already signed up for your site.

You can specify the maximum number of rows of faces to display. The plugin dynamically sizes its height; for example,
if you specify a maximum of four rows of faces, and there are only enough friends to fill two rows, the height of the

plugin will be only what is needed for two rows of faces. The plugin doesn't render if the user is logged aut of
Facebook or doesn't have friends who have signed up for your site using Facebook.

Using the new JavaScript SDK, the plugin is available via the <fb: friendpiles XFBML tag,

Num rows (7)
1

width (?)
200

Get Code

About  Principles & Poliies ~ Privacy Policy
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You have chosen to open

) Ad Report.csv

which is a: Microsoft Office Excel Comma Separated Values File
from: http:/fwww.facebook.com

What should Firefox do with this file?

® Open with | Microsoft Office Excel (default) v
O Save File

[] Do this automatically for files like this from now on.
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Comments

The Comments Box easily enables your users to comment on your site's content — whether it's for a web page,
article, photo, or other piece of content. Then the user can share the comment on Facebook on their Wall and in their
friends' streams.

) Like 8,213 people like this. Be the first of your friends.
Unique ID () MI5213 peoce et ey

[Ed Logged in as Joel Elad
Add a comment,.
Number of Comments (?)

10
M post comment to my Facebook profile [ZE|

width (7)
550 S 9:19 pm
W fafof

o X Message - Report

W 9118 pm

hi
Message - Report

B 505 pm
ilike you!
Message - Report

33 pm
desearia pediles 51 PUEDEN bajar el volumen de la musica, no se escuchan los dialogos de tan
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Message - Report
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Besides engaging with stories your Page has
published, your Fans can engage with your Page in
anumber of ways. They can write on your Page's
wall, upload Fan photos or videos to your Page,
write reviews (if applicable), create posts on your
Discussion Board, or mention your Page in their own
Status Lipdates or Wall posts to their Friends.

Daily Page Activity?

B Mentions
B

B4 Discussion Posts  BZ Reviews B4 wall Posts

4 video Fosts
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2. Targeting
Location
Country: | United States
© Everywhere
O gy statefProvince
Opyciy
Demographics
Age: 18 [w]- Any
[ target people on their birthdays
Sex: @&l Omen O women
Interested In: ® al O Men O women
Relationship: ] al [ single [] Engaged
[ 1n aRelationship ~ [] Married
Languages: | Enter language

Likes & Interests

I Enter an interest

Education & Work

FAQ

Facebook Ads uses IP address and a
user's profile information to determine
location. Use the country field to target
Up to 25 countries or utiize
statejprovince or city targeting (i
applicable) to target a more precise
location.

By default, Facebook targets all users
18 and older. Try testing different
targeting filters to reach your exact
audience.

Likes & Interests targeting is based on
information users list in their Facebook.
profiles like Favorite movies and music,
aroups and Pages they have
connected to and other information
they have shared on the site, It also
includes religion, political views and
occupationfjob tite.

Estimated Reach
112,291,180 pecsie

= who live in the United States
® age 18 and older
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facebook marketing Search ‘

About 147,000,000 results (0.12 seconds) Advanced search

Sponsored links

Reach Your Audience with Relevant Targeted

Facebook Marketing
ww. Facebook.com/Facebook+marketing
Ads on Facebook.com.

The Mavens of Social
www Mirrorball.com Experts In Hamessing The Power Of Social Media

We Sell FB Fans
Jjunkiesdigital.com  We can add thousands of targeted fans to your Group or Fan Page
Facebook Marketing Solutions | Facebook

Apr 21,2010 ... Welcome to the official Fa:ebnok F‘age abnul Fﬂcehook Marke!mg
Solutluns Join Facebook to start with F

wwww.facebook com/marketing - Cached - Similar

The Facebook Marketing Toolbox: 100 Tools and Tips to Tap the ..

Jan 23, 2008 ... This article is a must- read for business owners who are thinking ahout

Facebook into their own
ol iicabagh ing-toolb

WA,

012308/ - Cached - Similar

Facebook Marketing: Articles and Resources

Initially built for college and university students in 2004, Facebook has since grown into a
popular social networking website that is open to all
www. doshdosh. ¢ book Keti - Cached - Similar

uSocial Facebook Marketing - Buy Facebook Fans

Buy Facebook friends, buy Facebook fans! facebook marketing services
how to get more Facebook fans? Simple - buy targeted fans from us in ...
www.usocial.net/facebook_marketing/ - Cached - Similar

- Want to know

Amazon.com: Facebook Marketing: Leverage Social Media to Grow Your ...
Amazon.com: Facebook Marketing: Leverage Social Media to Grow Your Business {

9780789738028): Steve Holzner: Books.

MibiAM AMAZAN COM. Business & Culture s \iieh =Cached . Similar

| Stop Losing Money on Facebook

Web History | Search settings | Sign in

Sponsored links

Social Marketing on FBook
We can add thousands of targeted
fans to your fan page or group.
www. FanPageHookup.com

Social Marketing Playbook
Strategic Insights to Help You Stay
Ahead of the Curve - Read Now
playbook.360i.com

400 Million Customers
Discaover 400 Million Waiting To
Purchase Your Product Or Service

W, anPages.

Social Media Experts

Hire Social Media Marketers §15/hr.
Interview Experts for Free Today!
www.oDesk.com

Social Media Agency
Reach more customers online
Specials for small businesses
www. moxiemarketer.com

Online Marketing Plan

Free Online Marketing Plan eBook
25 Tips to Create an eStrategy Here
www. Thrustintemet.com

Facebook Social Ads Help

Sponsored ads
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applications  solutions  pricing  contact us

Create & Launch Your Facebook Fan Page
with branded applications such as a
Welcome Page, Polls, Coupons, and more.

click here to begin the tour -

Involvesocial works for Testimonials

Small Businesses

Start-ups and Corporations

Non-Profits and Organizations
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iome Run Inr

learn more

Get our latest articles delivered to your email inbox
and get the FREE Getting Started with Fan Pages
Guide!
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Search your ads Ad Account Settings

15 Campaigns Account Information

] pages
Account ID: 75202196
. Reports Currency: US Dolars (USD) edit
[ Biling Time Zone: (GMT-08:00) Pacific Time edit
Settings Industry: | Choose one...
€D Tracking
ﬁ Learn More Close Ads Account

Help See al Permissions

» What is my "Account 1D"? ‘You are the administrator of this account. You can manage all aspects of campaigns, reporting, biling, and user
® Can I use Facebook Ads in a permissions.
diferent currency?

Add a User

Joel Elad

Administrator

Ads Email Notifications

The Facebook Ads Team notifies you by email when the fallowing actions happen regarding your ads account. You can control which
email notifications you receive. Even if you tum off all notifications, we may sometimes need to email you important natices about your
account.

Email me at joelelad@yahoo.com regarding the following issues:

Daily Budget Change
& confirmation email when you change the daly budget of one of your campaigns.

[¥] Ad Disapproved
An email notification when an ad you submit is not approved to run.
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Search your ads

69 Campaigns
] pages

|/ Reports
[ Biling

[ settings
€D Tracking
& Learn More

Help See all

» Reporting Guide and FAQ

» How do T know I'm receiving
quality clicks?

» Thave questions about my
Facebook Ads reports.

e Edit View History Bookmarks Tools Help

C X & [hnp:l/www.facsbouk.cnm/adslmanags/repuns.php?acl=27374103

v - | [#]AM Search

7l

Search

Reports

These reports provide the insights you need to optimize and manage your advertising on Facebook. In addition to providing all the data
about your account, campaign or ad performance, Facebook Ad Reports help you learn much more about who is engaging with your ads.

Report Type:
Summarize By:
Filter By:

Time Summary:
Format:

Date Range:

‘Advertising Performance
Campaign (v
No Fiter [s]
Daly  [w]
Webpage (.htrl)
) 7212010

Generate Report

)

]

to [™ Today

Home

Advertising Performance

“This report includes statistics like
impressions, clicks, cick through rate
(CTR), and spend. Akhough this
information is avalable in your Ads

Profile

Manager, you may find this a useFul way to

export and manage your Facebook
performance.

Account v

Facebook © 2010 * Englsh (US)

About * Advertising * Developers  Privacy * Terms * Help
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Many agencies today are offering Social Media services (if they aren’t they need to). But for
‘ many of them it is often hard to architect the strategy since so much of the knowledge of ‘who
\/g‘ to go to’ for ‘what type of Social Media conversation’ is very internal knowledge.

what Objectives you have for engaging in those conversations, what Strategy you will have to

N good Social Media strategy starts with looking at what Conversations you want to engage in,
\?_, fulfill on those objectives and finally what Technology you will use to get there.

In order to plan that out for a client, the agency can work with them to get a sense for the

Conversations a brand should be engaged in, what Objectives they should have for engaging in
these conversation, what strategy will best fulfill on your objective and what technology to use. But where Agencies typically are
challenged is on the “who” part of the equation — “who” will be the person best suited to represent the brand for a particular type of
conversation.

Agencies have to get internally savvy fast to navigate the waters of an organization and this typically doesn’t happen overnight. Or
perhaps they need to find the “super connector” within the organization who can help them articulate who to go to as point of contact

for those conversations.

So when you are working with an outside agency on helping you with your Social Media strategy the best place to focus your efforts to
help them is in the identification and recruitment of strong personas who can represent your brand in some very specific conversations.

osted in Uncategorized | Tagged Social media | Leave a response

A
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s
. PAGE MAGE

eBay Seller -Create eye-
popping litings. Pro
templates, unlimited images,
- drag & drop, post on social
networks, allfree! Start now!

& Like
Sign up to our blog's email newsletter and join thousands of marketers and business owners wha learn to become better email marketers through the email
marketing tips we publish there. The newsletter goes out 1-2 times per weel g:;;:;:e of MBA  x

If you prefer, you can subscribe by RSS. ="

(ote: thank you page for this form will open in & new window 50 you don't Jose your place on Facebook.)
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All Campaigns » Campaign: Facebook for Business CPC »

Ad: Facebook For Business
Campaign Name Ad Name Run Status CPC Bid:
Facebook for Business CPC Facebook For Business edit 110 Campaign paused edit $1.50 edit

Suggested Bid: $2.44 - 3.53 USD

Targeting

» who live in the United States

ge 18 and older

» who like advertising, marketing or marketing sales

® who are not already connected to Facebook For Business
edit

Daily stats for the week of: | Apr 18 [w]

Preview
Date Imp. Cicks | CTR(%) | Actions | AR (%) | Avg.CPC($) | Avg. CPM($) | Spent () Facebook For Business
04242010 24957 4 0.02 0 o000 1.25 0.20 5.00
4232010 79,895 4 001 0 o000 125 0.06 5.00
o04j22/2010 23,845 5 0.02 0 o000 1.00 0.2t 5.00
Learn about how to use
o4j21/2010 40,680 5 001 1 000 1.00 0.12 5.00 Facebook for Business, Let
the authors of Facebook
04/20/2010 32,653 2 0.01 0 000 0.98 0.06 1.95 Marketing for Dumies be
your guide, Become a fan
now!
04/19/2010 0o 0 0.00 0o oo 0.00 0.00 0.00 ol Bay s s
04/18/2010 o 0 0.00 0o o0 0.00 0.00 0.00 o Lke

Life

me 257,105 28 0.01 6 000 1.01 0.11 2817 TR e
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Most Recent Posts

| Message

| Posted +

Impressions |

Feedback |

1's offical - Team Terrapin is signed up for the Vineyard...
It's offical - Team Terrapin is signed up for the Vineyard...

An album to contain all the photos from the Team after the...
Some great photos of Terrapin on the way to Bermuda,

Terrapin arrived home at Riverside Yacht Club last night -...

6 pm EST, Karl reports " pos 39.36n 70.16w, true wind speed...

11:40 6/29 Karl checked in, all is well on baord....
Terrapin is now 235 miles from newport. Should make...
Terrapin is 200 miles out from Bermuda, just 435 miles to...

Check out these action shots of the race from our friends...

July 7 at 8:11am
July 7 at 8:10am
July 7 at 5:07am
July 7 at 5:07am
July 4 at 5:40am
June 29 at 3:16pm
June 29 at 8:41am
June 29 at 4:49am
June 27 at 6:29pm

June 26 at 4:19am

nfa
nfa
nfa
nfa
nfa
nfa
nfa
nfa
nfa

nfa

nfa
nja
nja
nja
nfa
nfa
nja
nja
nja

nfa

¢ Chat (Offline)
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ﬂ Insights ks Team Terrapin > Fans
Help

B Facebook For Busiess Daily Active Users ~ Daily New Fans

K Team Terrapin 68 #3000 25 #7330

Fans

Inberactions Daily Active Users’
B marketing Technologist

Total Fans

179 #16%

New Fans’
B newFans  BZ Removed Fans

40

Total

Key Sources?
14 wall Posted
34 Commented on a Post
84 Liked a Post

64 4 Page Visitors

Fan Sources’

54.55% Fan Page

36.36% Ads
9.09% Requests

1+ Chat (40)
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